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Company overview

Company overview
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Net revenue ($m) and growth (%)

»  Who: Purple is a leading comfort technology company that
leverages its operational and innovation expertise to design and
sell a portfolic of patented comfort products backed by a unigue
brand

= What: Purple designs, manufactures and sells a range of comfort
technology offerings, including mattresses, a pillow, cushions,
sheets, bed platforms and other products

= Why: Purple exists ta help people feel better. The Company’s
goal is to bring comfort to lives around the world, whether they
are sitting, sleeping or standing‘!

= How: Purple operates with a strategy of profitable growth through
direct-to-consumer channels. Purple has bootstrapped its efforts,
investing everything back into product innovation, preduction and
marketing

»  When: Purple officially launched on January 22, 2016 with the
‘Goldilocks” commercial after a successfully funded Kickstarter
campaign in September 2015

=  Where: Headquarters sit at the base of the Wasatch Mountains in
Alping, Utah. Most manufacturing, assembly and shipping is done
out of Grantsville, Utah. The Company is proud ta bring
manufacturing and jobs to the U.S.

1) Purple has nol yel entered inde the stard market
12)  Refer to pages 32-33 for GAAR reconclistion

urple ®mas.
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GPAC investment thesis

Attractive financial profile characterized by a rare combination of hyper-growth, scale and profitability. The Company achisved net revenue of
$77.8min 1H 2017, reflecting 276% year-over-year growth. GPAC believes that Purple is well positioned to continue its dynamic growth trajectory. Purple
was also profitable on an adjusted EBITDA basis in 2018 and in the first half of 2017 and GPAC believes Purple will realize margin efficiency and increase
profitability as the business continues to scale

Large and growing bedding industry. The over $22.4bn U.S. bedding industry is large and growing and is being revolutionized by direct-to-consumer

distribution models. Purple is a leader in the direct-to-consumer segment and aims to further drive industry change across the sit, sleep and stand
categaries! 1

History of innovation. The Company’s founding team has a strong track record of innovation over the past 20+ years and GPAC believes that Purple's
design, development and manufacturing expertise position it to continue to release innovative new technologies, products and manufacturing machines

Proprietary and patent protected technology. Purple has differentiated, proprietary and patent protected comfort-related technologies, machines,
packaging and products'™. Moreover, the Company and its owners have over 20 years of experience protecting IP and licenses. GPAC belisves that the
Company's intellectual property and experiise provide strong and sustainable competitive advantages

Proprietary and patent protected manufacturing processes. Proprietary manufacturing processes, equipment and know-how allow Purple to efficiently
produce its differentiated, high-performing products

Vertically integrated. Vertical integration enables the Company to rapidly test, learn and scale, thereby improving design and development capabilities as
well as increasing operational efficiency

Innovative and effective social marketing capabilities. Effective digital and social marketing has created viral brand awareness that has driven
consumer demand

Multiple avenues for future growth. Purple has many opportunities to continue ta drive growth including further direct-to-consumer penetration, product
innovations and category extensions, selling through "brick-and-mortar” retailers and expanding sales beyond the U.S.

Experienced leadership team with a proven track record. Purple is led by a seasoned team of industry experts that have helped to create and defing
the category and are highly gualifisd to execute the Company’s strategic vision

. PRI CIOEAL 113 Purpla has not wat entered ino the stard markat
ur e Waiinra ) Market sie estimate based on data fram ISPA, Wall Street reasearch and Fumilure Today 2
A ?_’ﬁ%‘“' TION 3} Purple ewns of has exclusie righls 10 use T8 issusd or pending petents

https://www.sec.gov/Archives/edgar/data/1643953/000121390017011462/ex99_1 .htm 3/35



12/17/2020 https://www.sec.gov/Archives/edgar/data/1643953/000121390017011462/ex99_1 htm

Company overview

https://www.sec.gov/Archives/edgar/data/1643953/000121390017011462/ex99_1 .htm 4/35



12/17/2020

Purple changes lives
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“l am disabled and suffer from Spastic Cerebral Palsy.
My disability causes me to suffer with constant back
and leg pain. After the first night of sleeping on our
Purple, I had no pain at all, and have had no pain since.
This product has saved my life.”

FodokAok

= Vinny

“Serious, go get one, finance one, buy one if you can
afford it. Do jt now! My back is incredible and thanks
me every day.”

ok Aokok

= llan A.

“We LOVE our Purple mattress. | originally purchased
this because my husband often woke up with a sore
back, sore knees, and numbness. Not anymore!”

Fokokook — Michelle B.

"My husband and [ love our purple mattress. Ve both
use to wake up feeling crippled but now the aches and
pains are gone. The Purple material is totally unique
and superior to any other bed out there.”

Yok Aokok - Kim G.

“In the past I've always struggled with lower back pain.
Since I've slept on the Purple mattress, my lower
back pain has disappeared.”

FokAokok

- Mike W.

“For the first time in about 20 years | have not awoken
during the night due to hip pain. From the first night till
now, the Purple mattress has been a God send.”

oAk

- Susan S.

See www.onpurple.com/reviews

= GICEAL
purple Bz,
4 CO8]

Hete: Purple does not guaranles the same or similer reaulls for &ny consumer
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Investment highlights

Purple is recognized as a leading comfort technology brand
that designs and manufactures products to improve how people sleep, sit & stand(®

Market opportunity Unique technology Innovative product portfolio Vertical integration

Success across multiple product
categories leveraging the

Large and growing market, with a Backed by proprietary comfort and Purple's integrated innovation,

DTC segment that more than manufacturing technologies, c - T manufacturing and marketing
doubled its market share between know-how and design and NN Ty i 55 capabilities provides competitive
2015 and 201612 development expertise Elastic Polymer® technology and advantages

innovative design

— S m

Innovative marketing capabilities Experienced team of innovation,
with multi-channel distribution Open runway for growth and technelogy, manufacturing, Unusual intersection of hyper-
strategy drive strong brand expansion opportunities marketing, data management and growth, scale and profitability
awareness and adoption retail experts
purp!e E’géﬁé%”\“‘ E'JI ;:6?; g:ﬂ;;kﬁ;;:ﬁamﬁ Duuzlzifar: l.x]:lrlhsel:'aat research 5
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. Purple has a large and growing market opportunity

Segmentation of U.S. bedding industry (2018) {$bn) U.S. mattress industry is large, stable and growing("2 ($bn)

'"16 - "1TE CAGR

Mattresses'” 175 181 4%
17.5 .-
165 08 1 R
0.3 1%
151

Sheets & 140 0.1 DTC revenues are

mattress 3.2 ) expected to quadruple
protectors between 2015 and 20171

Purple has room for

Complementary products further DTC penetration
Fillows : j'j .i. a'-sfl.').fj'.'lcn'.lfs an ;1' : 13
cushions further expand Targeted markets are
opportunities DTC, traditional mattress
1 retail and 5 retail.
Purple has active B2B
programs in each of these
Mattress 0.4 markets
pads :
Total beddin
; g 22.4
industry

2013 2014 2015 2016 2017E

m Traditional - Direct-to-consumer

Sit and stand markets provide additional upside®

. (1) “Matiresses’ and 'L, S, matiress ndustey” inchides sales of mattresses and faundations by radifioral mamdaciuers and tokal revenves. of DTG matiress players
ur !e Pl (2] “Tracitianal® par ISPA, multiplied by a 2 0x retail markup: *Dirsct-to-consumar” par puslishad Wall Streat rasasnch, represanting total revenuss of s-Commarte matkass brands [
A Au:_'u*llil Tion (2 Purgle has not yel enlered nka the stand marke

L2k cogl oumoe )54 Wall g}se:mssaﬂ:h. Furmiture Today
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. Purple is poised for greater digital penetration and disruption

Consistently growing market disrupted by direct- The industry is still in relatively early stages in
to-consumer entrants( terms of online penetration
= Since 1984, the U.S. mattress industry has Market share of top 500 e-Commerce retailers by category - 2076/%
exhibited stable, long-term growth with a 5% Books, Music, & Video
CAGR Office Supplies
Computers & Electronics
— Since 1984, the mattress market has seen Flowers & Gifts

growth in all but two years despite 3 Toys and Hobbies

Apparel & Accassories
recessionary periods Mass Merchant

Mattresses sfill exhibit a
low level of online

Housewares & Home Fumishings

» Steady increase in average selling prices Sporting Goods penetration, with ample
Jewelry room to grow market share
Contracting repl t cycles driven b o ./
= Contracting replacement cycles driven by Matresses T -5 &

increasing focus on sleep & health Hardware & Home Improvement
Automotive Parts
Health & Beauty
Food & Drug

= Direct-to-consumer sellers are taking share from

traditional incumbents S 0w d0% B0% B0 00

1) Cormrentany based on ISPA repon

T — !
LK !e WO {z Inmmet Retaller 2016 Top 500 guide 7
A MCOUBITON - Source, JERA, Belter Skep Comed
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. Purple’s massive market share gains

Purple's brand recognition is growing at a rapid clip...!"

100 4
B
E &0 Casper
]
3 60 |
B
240 |
E TUFT&MEEDLE
2z Foova
g 20 A w%j v
@ — - =
G _\_'-I:H—_ T 1
T+0 T+13 T+26 T+38 T+53

Months after launch (T)

rple was launched one year affer Leesa : elix, two years after
Purple was launched one year after Leesa and Helix, two years afte
Casper and Tuft & Needle and five years after Saatva

...translating into rapid market share gains vs. competitors(®

U.S. mattress market U.S. direct-to-consumer channel
2017E market share 15— "17E market share 2017E market share "15— "17E market share
- change (bps) change (bps)
purple
Other
12.4% 15.3%
= 1220 PUrple
HELIX B5.0% ;=|
507 DTC 265 7
HELIX
191 |eesa
[eesa 12.0% Casper
Py 24.1% TUFTEMEEDLE
Traditional S
manulaclurers (507) {760 FOONG
Traditional 12.0% A =
(969) Casper
manufacturers =
93.1% TUFT&MEEDLE 18.1%
JSOQMNG
. Google Trends, LLS.A, as of May 2017, Banchrrarked cat o 104, Saatva dats only available sinee Jauary 2012
purp!e “ULED maltress market inciudes saias of matnesses and fowndatans by radibonal manufaciurens and total revenuss of DTC metiress playars &
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. One of a kind solution

Other products in market

O =P

«~TEMPUR-PEDIC

Proprietary Tempur
material (foam)

D
v

Memory foam, coil hybrid

icomfort

Memory foam, coil

Casper

; W

Memory foam,
polyurethane foam

JSOQva

Steel cofls, memory foam and
polyurethane foam

TUFT&NEEDLE

Polyurethane foam

Competing offerings are either soft OR firm

purple Bz,

Purple’s game-changing comfort technology mattress

Purple’s comfort technology,
performance and unigue feel
differentiates the mattress

purple

A superior product at a competitive price that
is functionally different and visually unique

Hyper-Elastic Polymer® Smart-Comfort
Grid and quality cushioning base

Purple is both soft AND firm

https://www.sec.gov/Archives/edgar/data/1643953/000121390017011462/ex99_1 .htm
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. Purple’s innovative proprietary and patented technologies

History of innovation led to the rise of comfort technologies across sleep, sit and stand(®

T e
e

Free Air Flow

Purple's column design allows air to flow freely, ‘@.

thereby preventing moisture trapping, extending the life
of the mattress and seat cushions while providing a

cleaner, more comfortable experience
Hyper-Elastic Polymer® Temperature Neutral

Purple’s proprietary and
patented Hyper-Elastic
Polymer®, one of a portfolio of
advanced comfort technologies;

Purple doesn't sleep or sit hot or
cool; instead, customers say

a blend of chemistry and ‘it's perfect”
geometry originally designed to
combat compression sores
Pressure-Releasing Comfort & Support

Purple's proprietary and patented pressure-releasing

technology provides excellent support for your spine

and back with noticeably lower pressure on hips and

shoulders

Food-grade Non-toxic Hypoallergenic

GLOBAL 1) Purple has nol yet entered inte the stand merdet

i e
ACOLISITION
b
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. Competitive moat with multiple barriers to entry

Proprietary & patent

Proprietary processes

https://www.sec.gov/Archives/edgar/data/1643953/000121390017011462/ex99_1 .htm

Process knowledge and
know-how

protected technology

» Proprietary and patent-protected comfort
technologies and Mattress Max ™
machinery

= Competitors in general use the same
old, basic materials - a mix of memory
and polyurethane foam, steel coils and
latex foam

= /0 granted and pending patents owned
or exclusive right to use in
— Manufacturing
= Products
— Packaging

» Purple designed and developed Mattress
Max™ and cushion melding machinery to
enable Hyper-Elastic Polymer® molding at
scale

= Significant investments to develop
machinery and trade-secrets over last 20
years creates a strategic advantage

Extensive expertise that can only be
gained from years of hands-on
manufacturing of our unusual materials
and machines

Mass manufacturing enables Purple to
price into the majority of the market

Vertical integration enables rapid
innovation and continuous improvement

On-site fabrication and repair teams
enable high manufacturing uptime and in-
house development of new equipment

Purple maintains a strong competitive moat

purple

FARTHER
ACOLISITION
COosl
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. Expanding product portfolio creates compelling long-term value proposition

» Patented advanced
cushioning
technology

» Hyper-Elastic Polymar®
to be stretchy and
durable

s Grid pattern designed
o progressively fold
and yield under
pressure

-y

Seat

Cushions
(since 2070}

Gentle, invisibla
neck suppart for
additional comfort
Sleeps cool with
patenied Purple
design

= Streng, squeak-free platform with
valua pricing

= 2.5 inches taller than standard
foundation — na boxspring neaded

= Provides more under-bed storage
space

Warld's first
bamboo-based,
ultra stretchy
sheets for supreme
camfort and
pressure relief
Makes any bed
mare comfortable
than non-siratch
standard or luxury
sheats

Q316

Launch date

= Stretchy mattress
protector leads w
deeper. better sleep

= Maintains matiress
comiort and still lkguid
praof

=

Mattress
Protector

Q117

. PowerBase

= Rabeves tenswon using full-body

massagers with § comfort levels

= Elevates feat to reduce back discomfort

and improws bload flow

= Customized comfort positions

v Multiple customer entry points
across different price points

v Varying product replacement
cycle will lead to increased
purchase frequency

v Purple plans fto enhance
synergies between durable
and consumable products

New matiress
portfolio
(2H, 2, 3, 4)

2017
Q3'17 Q417

https://www.sec.gov/Archives/edgar/data/1643953/000121390017011462/ex99_1 .htm
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. Innovation + manufacturing + marketing = vertical integration

» Dedicated team focused on improving n 2 facilities totalling 646,000 sq. ft. located = Highly experienced digital marketing team
existing products and prototyping new in Alpine and Grantsville, UT that drives strong brand awareness
designs » Facilities provide ample infrastructure to ) . 3 .

= Proprietary and patent-protected Hyper- support massive growth " m;%:ai;:'\:ﬂ;;aEﬁilt:::ﬂnpag?:'lr:hlps with
Elastic Polymer® technology = Proprietary & pater.“'pmte:ﬂed Mat‘tres_s '-\“J(\'F.".\‘GL.TLIS-B. c,ol"n."'.\r“atc.h"n.:;i UFVPB-EzﬂFhY

= 76 granted and pending patents owned ng"‘" manuf._al_c_tunng eguipment provides
or exclusive right to use unique capabilities s Massive social media presence

1 = Significant investments made to increase
| Manufacturing capacity and expand redundancy = Marketing efficiency with high ROI

Strong IP gen_eraﬂan L e o e T E e e Increase brand awarene-ss,
& protection engagement & conversion

purple
Vertically integrated brand

GIORAl
o
ACOLISITION
Al C [l

13
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. Innovative marketing drives unparalleled awareness

Purple’s video campaigns have extensive social reach

Consistent voice promoting a true lifestyle brand...

Video views
Campaigns 'i &
@ 125m 70m
Sit

Sleep Stand( 34m 35m

@

v Loyal audience that frequently engages with Purple's viral content ATy lim iim

LR

throughout replacement cycles and across different products @ 27m 30m
v 775m video views across Facebook and YouTube with 550,000+ o
fans and subscribers across social media 3 dozen others 309m 117m

v Efficient customer acquisition with tailored content 3 years of footage is watched every day on our channels

Differentiated branding that is humorous, memorable and communicates unique & compelling product features

MATTRESS
purple cooL
Selele *-*‘5'-'
SOFT. .;
MEMORY FOAM 3 iy
NOT MATTRESS ON'T SLEEP
THE PILLOW ) | PROTECTOR ITH BEARS
WITH NO FLUFF. SORTEETTINGTRE D12 i SAVE 50% OFF :
JUST SCIENCE .)2 M—
— i
R — (1} Purple has net yet entered into she stand market
purple &z |
fal O]
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. Multi-channel distribution strategy

o Direct-to-consumer e Brick-and-mortar relationships 9 Specialty
= Purple continues to increase sales and = Established relationships given long s Catalogue and TV home shopping provide
penetration through existing channels history of products additional levers for sales
= Millions of unigue visitors per month = Ability to reach large store footprint = Strength in smaller ticket sales / impulse
= Coveted digital platform statistics purchases

(YouTube, Facebook etc )

Select current partners:i"

BED BATH & m @
BEYOND»

(Samsclub.com)

o Retail relationships

= Announced test with Mattress Firm in select locations
= Largest specialty mattress retailer with
approximately 3,500 stores®

Consumer curious but
would like to test in person,

leading to in-store purchase

Videos + Mobile + Social + Website Purple Zone in stores

oL rple 20 MATTRESS

In-store consumer
experience leading to
online purchase

1 [CLRAL 11} Emcuding samsclubcom, anby non-matiress products are sold through these channels
ur e VARTNER () 3016 Furniture Today, Maltess Firm
A (A_l{:_]ll{_l*ll\ll'ldh
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. Purple growth opportunities

International
expansion

Category & vertical
expansion
New product q
sleep, sit & stand »

launches across

Existing product
innovation

Multi-channel o
distribution / retail Q!
Pl N
relationships

Direct-to-
consumer
growth
& penetration

Purple has multiple vectors to drive growth

GIORAl
o
ACOLISITION

[

18

purple ¢
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. Visionary leaders...
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Sam
Bernards

Chiaf
Executive
Officer

Terry & Tony
Pearce

Founders

Sam led numercus teams at Walmart that were responsible for a $2 billion program to
optimize its global supply chain, a $7 billion program for strategic supplier management and
an §80 billion growth strategy for Walmart U.S., which resulted in the launch of Walmart
Express and other innovations

Founding member of venture capital firm Peak Ventures, which invested in 31 companies

Terry has spent over 20 years focused on designing cushion technology and other products
Production, research & development and bringing the brothers' ideas to life

Development of Mattress Max™, Purple's patented mattress manufacturing machine

Ower 20 years of experience in manufacturing, design and project management prior ta Purple

Continues to realize his goal of making millions of people more comfortable

Over 20 years of product development history with Purple's predecessor companies

Tony is the visionary behind Purple's patented Hyper-Elastic Polymer® technology

Has numerous patents and has been key to taking many ideas to the manufacturing stage
Over 13 years of experience in advanced agrospace materials and engineering

Has transitioned day to day responsibilities to Terry and the Management team

purple =g, v
18/35
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. ...Complemented by an exceptional executive team

= Alex leads the world class marketing and branding teams at Purple

Alex McArthur = Has _experienc_e in both agency and in-house settings, including startups and large
Chicf Markefi ) public enterprises
,eOfﬁ%ef g = Experience leading high growth disruption leveraging progressive marketing tactics

= Led all digital marketing strategies including web, content, mobile, email, social,
analytics and search marketing efforts

= 13 total years leading retail efforts
= Managed 13 MyComfort mattress stores
» Led EquaPressure for 7 years and other wholesale programs for 10 total years

Dan Hill ey
Chief Retail Officer “.ronder'j:rui

- u Previously CMO for a large public company as well as an INC 500 company where
SUCCESS he was instrumental in building their billion-dallar brand
= Has led brand strategy at multiple creative agencies where he worked with many
well-known and iconic brands

Wayne
Moorehead

Chief Brand Officer

MUSKIN  ® Spent over a decade at NuSkin, heavily involved with investor relations and other
qv el public company functions

Mark Watkins
Chief Financial e = Spearheaded hyper-growth at Traeger and was instrumental in securing a major

Officer capital investment

TRAEGER'
TRAEGER = 15 fotal years leading financial, HR, legal and IT functions

purple s 18
ﬁ Eui_ﬁllﬁl T

https://www.sec.gov/Archives/edgar/data/1643953/000121390017011462/ex99_1 .htm 19/35



12/17/2020 https://www.sec.gov/Archives/edgar/data/1643953/000121390017011462/ex99_1 .htm

. Complemented by an exceptional executive team (continued)

Charlie Smith M
Chief Operatin
Officer - ‘ﬁ'
MORINDA
Mitch Edwards -
tock™
Chief Business Gidabai
Development
Officer 5 M

Jodi DePUt}' @I GE Heclthcore
Head of Purple b

People |C- inContact

Casey McGarvey . A
Chief Legal Officer €diZGNE

Held executive leadership roles in pharmaceutical, consumer goods, food and
beverage and international consulting

Ower 20 years of experience leading supply chain, manufacturing, product
development, engineering, real estate and human resources in over 70 different
countries for companies with revenues over $300 million

= Former C-level executive of public and private high-profile e-Commerce, consumer

electronics, Internet, entertainment and consumer brand companies

CED of Overstock.com and CFO & General Counsel of Skullcandy, Razer, BitTorrent
and Digital Courier Technologies

23 years of HR and arganizational leadership experience with progressive and
proven track record

Global HR leader for industry-leading P&L’s in over 20 countries, focused on organic
growth, mergers & acquisitions and attracting and retaining top talent in high-demand
job markets

22 years of experience as a trial attorney, 9 years as a general counsel

s Litigated business cases, such as patent, trademark, anti-trust and products liability

purple ©z i 18
] Aopsimon
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Investment highlights

Purple is recognized as a leading comfort technology brand
that designs and manufactures products to improve how people sleep, sit & stand(®

Market opportunity Unique technology Innovative product portfolio Vertical integration

Success across multiple product
categories leveraging the

Large and growing market, with a Backed by proprietary comfort and Purple's integrated innovation,

DTC segment that more than manufacturing technologies, c - T manufacturing and marketing
doubled its market share between know-how and design and NN s i 2 capabilities provides competitive
2015 and 201612 development expertise Elastic Polymer® technology and advantages

innovative design

— S m

Innovative marketing capabilities Experienced team of innovation,
with multi-channel distribution Open runway for growth and technelogy, manufacturing, Unusual intersection of hyper-
strategy drive strong brand expansion opportunities marketing, data management and growth, scale and profitability
awareness and adoption retail experts
purp!e E’géﬁé%”\“‘ E'JI ;:6?; g:ﬂ;;kﬁ;;:ﬁamﬁ Duuzlzifar: l.x]:lrlhsel:'aat research 20
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Commentary

Net revenue ($m) and growth (%)

=  Hyper-growth at scale — achieved 276% year-over-

year growth in 1H 2017

— Q317 revenue expected to be $52.0m — $55.0m

= Profitable on an adjusted EBITDA basis since
launch of mattress sales — highly efficient and

effective customer acquisition

= Further margin gains — economies of scale and

P 425.0
124% 3
100% | $180.0
275%

$65.5 7.8

$20.7
- — -
2015 2017E 2018E H2016  1H2017

Adjusted gross profit {($m) and margin (%)™

52083
5875
5256 - . $35.5
=i
— .
2016 2017E 2018E 1H2018  1H 2017
39.1% 45.1% 49.0% 37.5% 45,6%

Adjusted EBITDA ($m) and margin (%)

3340
introduction of new higher margin offerings
3
526 — 0.6 2.3
= Significant upside opportunities not included in 2018 2017E 2018E H2016  1H 2017
. . 3.9% 3.7% 8.0% 319% 2.9%
projections
— 1) Raterto pages 32-33 for GAAR reconclliation
purple ©z i 2
A (Afhl{ ISITION
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Key revenue detail

Key takeaways Revenue growth % and distribution mix ($m)
2016 - 2017E $425.0
Retail
= Tremendous growth driven by DTC sales, increasing brand
awareness and expanding product portfolio /
= Revenue impacted by capacity constraints $180.0
s Investments have been made to expand capacity in order to
scale unit production $65.5
oTC
. o . 97%
= Limited contribution from retail (no mattress sales) -
2016 2017E 2018E TH 2017 gross revenus mix
2018E
= Continued investment to expand capacity Upside opportunities not in the model
» Increase penetration in DTC channel = Numerous retail opportunities
= Broaden retail penetration through existing and new — Pilot partnership with Mattress Firm at 40+ locations with
partnerships

the potential to expand to over 3,500 locations nationwide

= Enhance new customer conversion and cross-sell existing »  New product innovations
customers . 3
= Category and vertical expansion

= Full year benefit of expanded mattress portfolio (Q4'17 « International expansion

launch}, driving unit growth and uplift in blended ASP

purple =g, 2

COosl
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Key takeaways

Adjusted OPEX and COGS as a % of net revenuel'2}

= COGS as a % of net revenue improvement driven by multiple
efficiency gains associated with scale and manufacturing
improvements

— Deployment of additional Mattress Max™ lines and increased
automation in 2017-2018

— More efficient production from optimized molding
configurations in 2018

— Lower direct materials costs per unit and strategic sourcing
initiatives
= Marketing and selling expense as a % of net revenue projected
to increase to drive incremental sales growth

— Marketing efficiency impacted by capacity constraints and
Ghost Bed litigation in 2017

— Continue to leverage highly efficient digital marketing sales
strategy

— Support for new proeduct launches and campaigns to increase
brand awareness

s G&A as a % of net revenue conservatively assumed to remain
consistent

= Material R&D investments have already occurred to create core
capabilities, product portfolio and accumulated expertise

1.2% 0.6%

0.7%

53.9%

2016 2017E
= Marketing and selling
Research and development

2018E
= General and administrative
® Cost of goods sold

Urple Eui, § e SRR 24
AL El{:._:lg*lljl'l'ldh
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Medium-term business outlook

= Further DTC growth

= Expand retail penetration

s C Il existi t
Revenue growth 35% - 50%+ A

= MNew product introductions

= Category expansion

= International expansion

s Higher margin products due ta ASP uplift

s Manufacturing optimization
50%+ 9o
= Economy of scale improvements including

Adjusted gross margin

direct material sourcing

= Multi-channel distribution

s Cross-sell of existing customers

AdeSted EBITDA margin 1 ?% = 20%3 = Marketing mix optimization
=  Marketing efficiency gains from increased
brand awareness
purple Bz, 25
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Summary transaction terms

Key transaction terms Sources & uses
= Pro-forma enterprise value of $894.0 million Sources (in § milliens)
. GPAC cashi $121.4
= 2.1x Purple's 2011 8E net revenue of 3425 million
Purple roll-over equity 8099
. il f fi iti |
$50.0 million of cash to fund growth initiatives and for general corporate purpases Current cash on hand 23
s Existing Purple owners receive an aguity value of 38881 milliont Total sources $933.5
= Transaction congideration includes $58.2 million of cash and 81.0 million
shares2! in GPAC at close [Purple owners rolling 83%+ of their equity) Uses (in § millions)
Cash to existing Purple shareholders
»  The minimum cash closing condition is $100 million, net of GRAC's deal expanses ieting Fup 958.2
Cash to balance shaet S0.0
= 1/3 of GPAC Founder shares are farfeited and another 1/2 to be subject to an .
gamout, vesting when base shares trade up to $12.50 Purple roll-over auity 8099
Deal expenses ($11.4 from GPAC and $4.0 from Purple) 15.4
= All Sporsor Warrants to be transferred to current Purple equity holders, further —_—
aligning their future interests with shareholders Total uses $933.5
Pro-forma enterprise value at close (in § millions, unless noted) lllustrative post-transaction ownership breakdown
GPAGC illustrative price per share $10.00 GRAC GPAC PF ghares outstanding (millians)
shareholders  sponsor 1%
13%
Pro-forma shares outstanding o4 4 "
Furple roll-over 1.0
Total equity value 32439
GPAL shareholders 121
{+) Pra-forma debt™ n.o
GPALC sponsor shares 13
(-] Cagh on balance sheet (50.0) nat subject 1o forfeiture :
Purplz roll-
Pro-forma enterprise value $894.0 owed BB Total share count 4.4

i1} Edsting Puple cwners' $300.0 milkon valuation is adjusted by its $30,089,632 of total liakilities, $4,000,000 of expected transaclion expenses and $2,159,052 of cash on hand
(2] Assumeas an illusirative per sham price of $10.00 and $12 404,000 of avalable SFAC procaeds will fund the transaction with investors not wishing to parisipate 1o be raplaced rathar than redeemad
(3 Proforma dest of 334572 (capital laases), which is tha 574,491 of current portion of long-tern obligations ard $20.081 of long-tarm chligations. net of curent porion figuras on 1ha balance sheat
. 7] [CLoBal
purple ® .,
A ST
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Comparable company benchmarking

Trading metrics

2018E EV / revenue
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Median: 3.2x

Median: 2.5x Median: 1.8x
5 Bx 5.5x
4.2x% 37
N3 3.6x
— 3.2x
B 27 o5y 2.4x
2.1x 1.8x - 18 18 19% 17«
| s ll]lj REm:
purple ::@ @ aiF @ U O Frsy e B 008 s cﬁ,zizmwwa

2018E EV / adjusted EBITDA

Median: 16.6x Median: 26.5x Median: 11.2x
38.5x
31 8x

26.3x 268.2% 26.5x

22 4x =0

1? 4x

. 16.9x%  18.3x 13.7x

I illlmm EEEa

g e

TEMPUR
+SEALY

I Traditional mattress and furniture

booho0= ’ m}:tw R

olf & @ un

I High-growth consumer [ High-growth e-Commerce
Mede: Markel data as of Octobar 20, 2017, Multiples that ara negalive, un;
Souroe: Company G8nps, Wal Sireed research and FactSel

ilable or above A carain Emit (50} am considered net meanirgful MW7 27

https://www.sec.gov/Archives/edgar/data/1643953/000121390017011462/ex99_1 .htm 28/35



12/17/2020

https://www.sec.gov/Archives/edgar/data/1643953/000121390017011462/ex99_1 .htm

Comparable company benchmarking

Growth metrics

2016 — 2018E revenue CAGR

155%

. Median: 21%

25%  24% 23%

1 | i ilnm:
purple & off @ Q_L.TA. @ @

2016 — 2018E adjusted EBITDA expansion (bps)

136% Median: 38%

=
’ 58%
48%

=
28%
I I I o

boohon @ m . Et‘a‘.:

P

Median: 8%

11% 895 7% &%
:E N N ==

TEMPUR
y+SEALY e ke

7270
Median: 78 ' Median: 10 Median: 31
502
406
187
l 103 83 72 I 50 130 gg
r T T = T = T — T — T T T — T T '— T T _ T s T r
(o) (32) ‘ @4 (53
(162) (181)
pEhie (1,263)
purple & elf oo sy 508 B weme &, Q) 515
I High-growth consumer I High-growth e-Commerce [l Traditional mattress and furniture
P GI.CIE.I\J. Mrie: Pmjections based on \Wall Streed research unless alhemvise noled. Financials ane normalized (adjusted for stock-based compensalion, one-lime items and amedization of intangibbaes)
purp ‘cwpnsmn" Source: Company s, Wal Sfreef ressarch and FactSel
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Comparable company benchmarking

Operating metrics

2018E gross margin

Median: 50% Median: 51% Median: 36%
63% 599 83%

i Hiiii lilii

puple  o|f @ @ @ F Un  Eyeeos S P o © v S, e

2018E adjusted EBITDA margin

Median: 22% Median: 8% Median: 16%

=A% 21%

22%
14% 18% 1%
l _ -_,_-ﬁ_-_i_-_,_l_
(16%)

pupe @ @ off GURE EsyOemgxs® e 3= Q

I High-growth consurner @ High-growsh e-Commerce @ Traditional mattress and furniture

Mrie: Pmjections based on \Wall Strocd research unless alhemise noled. Financials ane normalized (adjusted for stock-based compensaion, ime iterns and amedizalion of & i
Sewaren. Coampany Mngs, Wall Streef ressarch and FaciSel 29
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Projected non-GAAP income statement

otal net revenue | I ! } 4
Total net $65.5 $190.0 $425.0 $20.7 $77.8
% YoY growth NM 190% 124% NN 276%
Cost of goods sold 389 102.5 216.7 12.8 42.3
Adjusted gross profit $25.6 $87.5 $208.3 $7.8 $35.5
% Qross margin 39.1% 46.1% 49.0% 37.5% 45.6%
Marketing and selling 17.9 68.8 143.1 53 28.3
% net revenue 27.3% 36.2% 33.7% 25.5% 36.4%
General and administrative 4.4 11.1 30.0 15 4.6
% net revenue 6.8% 5.9% 7.1% 7.4% 5.9%
Research and development 08 1.2 3.1 03 05
% net revenue 1.2% 0.6% 0.7% 1.5% 0.7%
Total operating expenses $23.1 $81.2 $176.1 $7.1 $33.4
% net revenue 35.3% 42.7% 47.4% 34.5% 43.0%
Adjusted operating income §2.5 $6.3 $321 $0.6 $2.0
% operafing income margin 3.8% 3.3% 7.6% 3.0% 2.6%
Adjusted EBITDA $26 $7.1 $34.0 $0.6 $2.3
3.9% 3.7% B.0% 3.1% 2.9%
= GLOBAL
purple L . 3
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Adjusted EBITDA reconciliation

{($m) (unaudited) 2016 2017E 2018E 1H 2016 1H 2017

Net income ($1.9) ($8.5) $19.9 ($1.6) $1.7
Depreciation & amortization Q01 0.8 1.9 0.0 0.2
Net interest expense 0.0 0.1 (0.1) 0.0 0.0
Other expense, net (0.0) {0.0) - (0.0) (0.0)
Income tax expense - - 11.4 - -

EBITDA ($1.8) ($7.7) $33.1 ($1.5) $1.9
Loss on disposal 0.0 0.0 - - 0.0
Legal fees 0.2 0.9 0.9 0.1 0.3
Deal fees - 13.9 - - 0.0
Related party royalties 4.1 - - 2.1 -

Adjusted EBITDA $2.6 $7.1 $34.0 $0.6 $2.3
7 net revenue 3.9% 3.7% 8.0% 3.1% 2.9%

purple B,
(A:_]l_{* AITION
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Adjusted COGS and G&A reconciliation

($m) (unaudited)

GAAP COGS $44.0 $102.5 $216.7 $15.0 $42.3
Related party royalties (4.1) - - (2.1) -
Adjusted COGS $39.9 $102.5 $216.7 $12.9 $42.3
% net revenue 60.9% 53.9% 571.0% 62.5% 54.4%
($m) (unaudited) m 2017 m 1H2016 | 1H 2017
GAAP gross profit $21.5 $87.5 $208.3 $5.7 $35.5
Related party royalties 4.1 - - 2.1 -
Adjusted gross profit $25.6 $87.5 $208.3 $7.8 $355
% net revenue 39.1% 46.1% 49.0% 37.5% 45.6%
($m) (unaudited) 2016 2017E m 1H2016 | 1H 2017
GAAP general & administrative $4.6 $25.9 $30.9 $1.7 $4.9
Legal fees (0.2) (0.9) (0.9) (0.1 (0.3)
Deal fees - (13.9) - - (0.0)
Adjusted general & administrative $4.4 $11.1 $30.0 $1.5 $4.6
% net revenue 6.8% 5.9% 7.1% 7.4% 5.9%

purple B,
(A:_]l_{* AITION
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Disclaimer

T Imvestor Presentation = for informatianal purposes only and doss not coretitute an offer to sel, o soliztation of am offer to buy, or o recommendation to purchass any equity, debt or other financal instruments of Purple Innovatian, LLG [Purple” o the Company™) or GPAC
cr ary of Purple's of GRACS affilates’ securies fas such samm s defined under the L%, Faderal Secunties Laws). Ths Investar Fresentation has been propared 1 assict interested partes in making their own evaluaban wih respect fa the propesed business combinabian of
Furple and GPAL A fof o ather purgess. The rformation canta i herain Saes nol pLpart s be al-inchasie, The data contained Peeain 06 ived 10m vasious I8 el And Geternal S0urcas, Mo IErasertamon i made a5 19 T MMasdnablenies O Be assrplions M
within ar the azcuracy or completeness of ary praecions, lr\odrlinu wtm:.k ~fesling o any gther mformation contained herein, Any daia on pest performance, mocdeling or back-tesling conlained bevein iz no indcation #= 1 fulure perfomanss. Purpls and GPAC assame no
chligation to update the imarrmatian i ths insestor n.Th oy F caneans cetain nen.GAAS finanoial indarmation and fanward. laking indamration ‘which will ot be inchaded in future putilic Rlngs o imvestor guidance. The incusian of fnancial
infarrmtizn o metrics in this pr jun shoudd not be ama d by Panrplee b provicks guaidanee an such information in the fulune, The tradermarks and trademark sombats used hersin are the properties of their resgeciios comgpanies,

Use of Projectians

This lrvesstar Presentation and the proay stalement refered 15 bebkre sortain nancial farecasts wih respect bz Puiple's estraled nel evenues, gross proft, gioss mangin, EBITOW and EBITO® rargin for Purple's Bl yeaes 2017 and 2018 Heither GRAL's maspendenl
auditars nor the independent auditars of Purple audited, reyiewed, compiled or perionmed any procedures with respect to the projections jor the purpese of their inclusion in this Investor Fresentation and, accarcingly, neither of them exoressed an ogimion o provided any other
Rarn of SESUIANGE Wi rassect thareta for B SUIPess of this Invester Fresantation. Thase arojectizns should net ba relied upon a5 being necessarily dcatie of ftun esulls

In this Invesiar Preseniation certain of the abave-martiorsd prejected financial insarmatian has bedn repaated [in aach casa, with an indicatian that the informatian ks an essmate and is subject bo the qualf calians presented harsin), for purpeses of providing comparisors vih
Fisserrical et The assumplions s eslimstes underlying the v fimanesd i iy At i v uncRitain and &e suipe o wids varety ol sgnilicant busness. eeonmic and camgetlive fiks s unceitainlies et couk] causs sohual resls b difer matercdly
fram those cantained in the prospectre financial information. Accordingly, thers can be no assurancs ot the prospective resuls ans indicative of the future performance of GRAC or Purple or that achual results will not ciffer matenally from those presentsd in the praspectie
Rnanoal mdarmaton. (nclusion of the prespectve inancial infermatian in this ey esiar Presemation should oot be mg:mc‘u a MPH}ECI!HII!H Byawpcmﬂ that thie resuls eantained nmepmspdclwn financial inhermaton vl be achiead.

Farward Locking Statements

Cerinin slatarrants rade in ihis lrvesiar Prase riation are “Tersand leaking sialamants” wikin the meanics of B sate karker” provisioee of the Uniled States Private Saeurities Livgation Relern Arof 1995 When waad in s lvesion Presantation, the wards “estiralos*
“projected,” “expacts,” “arScipaies,” Torecasts,” ‘plans, rhends, believes, " seeks " “may.” “wil,*“shoukd," “fulure, " “propase, ' *poised,” “opportunities’ and varabons of Hese words of similar sxpressions [or the negafve versions af such woeds of expressions] o intended
b identity forward-locking statements. These forsard-kooking statements are not guarantoes of e peformance, candiions ar results, and irwobe a number of known and unkngwn risks, uncertainies, assumgtons and cther imperiant fackons, many of which ane outside
GPAC S & Purple’s conticl, 1 could s actual pasl s o aulonmes. b difler matiialy Tiom thiose dicussed in the forward 1o king stalameants IFpeman Saoes, amang ethars, 1hal sy SMect Al resulth of eueomes inclidi: this rability ar any fesson o ks the
e transaion caniemakbed by the merger agresment, the inabiity te recognize te anticized benefits of the propossd business combinatian, which may be affected by, among ather things, the amaunt of cash avaitacle fallowng any redemptians oy GRAC sockhalders
the alsilty 1o st MESDACTS |sting Stamdant follmieg the consarmatian of e Nareartions cortelatad [ 58 Sropossd bisisess comiinatian, cost raled to the propased business comination; Purpls abiity o vanage grovih; Purple's abilty o ssecut its plans 1o
cevekon and market new poducts ard the liming nd costs of these development programs, Purple’s extimates of the size of the merkets for its products the rte and cegras of market acseptanse of Purple’s produsts; the sucoes= of sther compsteg custoning and bedding
technalogees that exist or may became avalable; Burple’s ability bo ideniity and inegrale acqusiions; the performance of Purple's products; nsing oosts o pricing pressores adversely alfecting Burple's prolitabiity, potential Itgaben mwching SPAS ar Purple o the valsity o
enlersaakility of Purphk's el pcousl property, ganeral eCongmic and markat candiicns Fmpacling damand far PUIRE's prodects | the pessi ity that Purgle may be sdveesaly atpched By oThar oanamic, busingss ardior sanmpetithoe fctens; and athar risks and Lecenaintios
indicasbed fram Hmes o lime in the defintive peoxy eatement of GRPAC, induding thoss =t forth under “Risk Facions” thenein, and other documents filed or 1o be fled with the SEC by GPAC Neither GPAC nar Purple undertakes any chligation to update o revise any forserd-
lzaking stalements, whether 25 @ rosut of new infarTration, futune BvVENIs of SATASE, SHCERE 35 requred by 3w

Industry and Market Data

In this Irwestar Prosentaton, Furple relies ceand relers % information and siafisties regarding market shares. in the seciars in which it competes and oiher industry data. Fungle cbésined this infamatian and siatsiics fam Shird-party sources, ncluding reparts by markat
research finrs, such as KeyBanc Capital Markets Inc. Purpke has supplemented Shis infoemartion where necessary with imformaton from discussions with Purple customers and its own iffemnal estimates, lakng imlo account publicly available informaron about cther indusiny
pancipans and Furpie's managemant s best view as to inarmatian that is not pubicly awailabie

U of Hon-GAAP Financial Measumes

This krvestar Fresentation ncludes roes SR financlal measures, including EBITOW, Adjusted EBITCW, Adjusted EBTEA Margin, Adpsted Sross Froft, Adjsted Gross Frofit Mangin, sdusted Sost of Goods Sold and Adjusted General and Adminisiratiee Expense. In this
Inveeiir Praseiation, ERITOA" mesns et incame (lkess] belora interast sxpense, income taees and deprecition and araization and “Adusted EBITDA" medrs EBITOM excluding less an dapasal, legal lees and deal lees assocised wih e Busisess Combination. and
related party ropalties. ESITOA and Adusted ESITOA da notrepresent, and shoukd ot be considered as, an alternatve to et iIncome or cash fiovws from aperations, each 2= determined in accordance with GAAF. Adusied EEITOA Margin means fdjusted EBITOA diided by
wgraitis, Bl Gircess Pt meang Grosa profil [an daloulabed in sdcaidands with 0 AAP) Elus ratabed poety rayallioh Adpated Grass Prolit Margin sosans Adjstid Gioas Profit divided by fevanis, Sdusted Costof Goods Sold meses Cost of Goddds Sold (55 caleulatad i
aceordance with GAAP) less relabed pary royalties. Adusted Goneral and Adminisate Expense means General and Acmiisiatie Experse (o5 caloulated in acoomdance with GAAR) kews legal fees and ransaction fees associaied wih the Business Combnation. We have
presenbad thess non-GANP mEasuies in s ivesiar Presentabion BECause we cansider B Koy measures, because Pungie belkves that tess measures are frequenty used by anakysss, investors and ather inferested parties (n the evaliatcn of companies Sther
camzanies may caleuiate these non-BARR ragsures diferantly than Purple does. These ron-GiARE messures e limitatians ss anabtical eols, sed you should not consadar theen in solalion ar as 5 subsinggs for anabss ol Purple's esuks as rapg ied under GAAR,

A recencliation of these nan-GAAR measaees can b fourd in this presentation, which is @ exhibi o GPAC's Ferm 3-K liked with the SEC and can ba foured an the SEC's welisiln al www e gov and was alsa pesied on the GRAT wabske & waw akbalpaninarac caom and
the Purple wabsite of v onpuiple com.

Aaditianal Infarmatian about the Transactan and Where to Find It

In eznnection with the proposed busness combiration, GPAC wil fie prelimnary ang definitve prosy statements wih the SEC and vl il o dufintive oy ststement ard ot relevam docyrments 10 ite stockholders, Investors ane secunity holdens of SPAC are advised 1o
read, when awailable, the peelminary proxy stalement, and amendments theseln, and the detindive prawy stabement in connection with BPASs solidtabion of provies for its stockhakders' meeting % be hek bo approwe the proposed business. combination because the proxy
statimants will cantain Fperan mioemabon About the prapased business comination and i paties s L The definitive arasy statement will be mailed 19 sioekholtiers of GRAG w5 ol 8 recard dale 1o be sstabished fortng on the prosased business combratin
Sipckhcldems wil also be abie do bt copiss of e proxy stassment, without charge, onos eailabbs, at te SEC = websbe ab wew.sec gov o by dirscting a request o Slabal Pariner Aogustion Cor., oo Andrew Coot, 1 Reocksteller Plaza, 11t Floor New York, Few York
ADOE0, @-isl; OO gl balaatn anac: cam

Farticipantsin the Sclicitation

GRAC, Furple, and their respectie directors, erocutve cfficers and cther merrbers of Their rmanagemant and employees, wnder SEC rules, may ke deemad % be participants in the solictation of prosies of GFAC siockhakdens in connection with the proposed business
combration. Investors and security holders may cbbain more detailed informaticn regarding the names, affiliztions and inkerests in SPAS's drectors and in s Annual Report an Form 1001 for the fiscal year ended Decemier 31, 2018, which wars filed with the SEC on March
A4, Z0A7. Informaticn regarding The persans who ray, under SEC rules, be deemed particpants in the salicitation of proxies te the GRACs slockhelders incennecton with the proposed business combination vl e set ferth in the prosy statornent for B proposed business
eniiration whan seailabie Infrmalion sincainig the inlenels of GPACH and Puiples particiaants in e sclizitalion, which iay, in same ok, B dilerant fuan these of GRAC'S and Purjle's eguly haklar geceeally, wil be s tarh in the giany slalaman isaling 1o e
propased business combination when it becomes avalabie.

Disclaimar
This krvesiar Fresentation shall nether consticte an offer $o sell or the sclicitabion of ar offer o buy any secunities, nor shal there be any sabe of seourbies in any unsdiction inwhich the otter, salcttation or sale would Be unizwil pror o the registabion ar qualécation under
the securtios laws of any such jursdidicn

purple 8. B
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