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Disclaimer

This presentation centemplates the purchase by Conpers Park Acquisidon Corp. (the "Company™) of daking Mutrrtonals, Inc. (“Aking) which s contemplated o invelve 2 series of mergers by which Acking
and the Company will become subsidiaries of The Simply Good Foods Company {~Simply Gead Foads™).

He Offer or Solicitation

This anncuncermentis for informational purposes oaly and is neither an offer w purchase, nor a soliciation of an ofer o sel, subseribe Tor or buy any secorities e e selicitation of any vete in any

s diction pirmiant e the propesed rEnsactons oF ethirwise, nor shall there be any sale, isssance oF wansfor o SEOIFRtes i any jurisdotion in centravention of apphoaltle v, Mo offer of seouriics shall
be mace cwceps by mewns of 3 prospectus mesting the requirements of Secten |0 of the Szourries Acc of 1933, as amenced.

Thiz presentation inchides “forward-dooking statements” nclding project financial information regarding the Company, Atking, and The Simply Good Foads Cormpany that reflest current views and

infer maion currently available. This information is where applicable, based on estimates, assumpions and analysis that the Somparg, Atking, and Simply Good Foods beliee, as of the dawe heres!, provide a
reasonable basis Tor the information comained heeein Ferward-locking stamements cin gencrally be idemtificd by the use of forward-locking wonds such as “rmay”, “will”, “would®, “could”, “expect”, “intend",
“plan”, "alm”, “esdmate”, “rargec”, “andclpate”, “belleve”, “contnue”, “objecives”, “outlook”, “puidance”™ or other similar words, and incuce stmvements regarcing the plans, strazepies, objectives, tangets and
expecied financil performance, These forward-looking statements inwalve known and unknown risks, unceraintes and other factors, many of which are cutside the contral of the Campany, Addins, and
Simply Good Foods and their oflicers, employes, apents or associates. Scusa resuls;, performanes or achievements myy difer raterially and potentialy adversely Srom any projections and foreardJooking
suanervenis and the assurmplions en which these forearddooking satements are based, There can bo no asserance that the data centained herein is relloctive of future perforrance w any degree, Readers
e cautiened not e place undue relignce on forward-lcoking statements & a predicior of funire perfermance &5 projected financial infermnation, cost savings, syncrgics and other infeemation are based on
estmates and assumgtions that are inherendly subject 1o varcus significant dsks, unceraindes and other factors, many of which are bepend our conurl. All information herein speaks only as of {1 the dawe
herea?, in the cuse of informasicn about the Company, or (1) the cate of mch information, in the cags of indonmation from persans other than the Company. Monae of the Company, Atking, or Simply Gacc
Foods undertakes ne duty wo update or revise the informution contined herein, publicly or otherwise. Forecasts md extimates regarding the ndustry are based on sources we belfeve 1o be reliable, however
there can be o assurance these forecasts and extimanes will preve accurate in whole o in part

MonGAAP Financial Measures

This presentation inchdes certain financil measures not presemed in accordance with generally sccepted accounting principles ["GAAF) including, but not Brnited to, EEITDW (Eamings before imerest,
s, deprédation and amortzation), Adjusted EBITDW and certan ratics and other metics derivied there frean These non-GAAP finencial measures are net measures of finandal perfermance in
accerdance with GAAR and may exchide iems that are significant in understanding and assessing Snancial results, Therefere, these measires should net be censidered in isolition or a5 an aliermive e pet
income, cash flows from operations or other measures of profimbibty, liquidity or performance under GAMP. You should be awsre that the presentation of these measres may no: be comparable w
similarly-titled measures used by other comparies.

A reconsifiation of Adusted EBIT DA 1o Met Income, the nearest GAAP mewsure, & set forth on page 33, The Compary, Atking, and Smply Good Foods believe (] these non-GAAP mewsures of Snancial
el preride usefl infiermatben Lo managamint and investers regirding cortan finandial and busingss trencs selating te the financizl cenditien and reehs of eperatiens of Atking Mutritenals; and i) that
the 1se of these nen-GAAR Snancal measures provides an addiiensl wol for invesiers e use in cvabiating engoing eperating resulis @nd wrends in and in cemparing firancil measures with echer similae
ceenpanies, many of which presen: simiar non.5AAP financial measures o investors. These nonsGAAP financil measures are subject to inherent limitations as they reflect the exercize of judgmeants by
management about which experse and income are excluded or incleded in determining these non-GAAF financil measures.

This presenation centaing financial forecasts with respact 1o projecied firancial results, inclucing Met Sales anc Adjusted EBITDA. Independent auditers hive net audited, reviewsd, compiled or performes
wny precedures with respess to the projestions for the purpese of their inclusion in this presentatien, and accerdingly, they did nes cxpress an epinien or provide any ather form of assurance with respest
therets for the purpose of this presentation. These projections should not be relied upon as being necessarily indicative of future results. The assumgrions and estimates underlying the prospective financial
information are inherently uncertain and are subject voa wide variety of sgnificent business, economic and competitive risks ant uncertantes that could cause acunl resuls to difer materially from those
contained in the prospecive Snancial information, Accordingly, there can be ne assurance that the prospediive results are indicative of the future perlormance of t combined company o that sl resulis
will et differ macerialy fram those preseited in the prespective financal information. Inchision of the prespective financil information in this presentation should net B regaroed 48 4 repeosen ation by any
perszn that the results containec in the prespective Snancial in‘ormation will be achieved

Al rights in thind parcy marks are awned by third paries and such marks and relaced marks ane used herain mendy for infermation purpeses. Thi parties chaim no rights in er e such marks and relatas

marks, nor any encersement or approval or any message hereln by such third partles.

Participants in the Solicitation

Atking Mutritional, Conyers Park, and Simply Good Foods and their respective directors and executive officers may be ceemed to be partidpancs in the solicitation of proxies from Conpers Park's

stareholders in connection with the proposed business combination. nformation about Coners Park’s directors and executive officers is st forth in Conyers Park's Ansual Report on Form 105 for the

fiscal yoar enced Docenber 31, 2004, which was filed with the SEC an March 31, 2007, These decumens are available free of charge at the SEC's web sine an www secgow. Information regarding the perisns
‘who may, under SEC rnules. be deemed partlcipants in the solicitaden o prowies to Conpers Park's shareholders in connection with the proposed business combsnation will be set forth In the regstration
statement for the proposed business combination when available. Additional information regarding the interests of participants in the solicitation of prowies in cannection with the proposed business 1
cornbination wil be included in the registration sutement that Conypers Park and Atkins intend o cause the Smply Gooc Foods to file with the SEC,
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Today’s Participants

| Atkins Nutritionals

Jim Kilts Brian Ratzan Joe Scalzo Shaun Mara

Executive Chief Executive Chief Financial Chief Executive Chief Financial

Chairman Officer Officer Officer Officer
Founded Centerview Joined Centerview = Joined Centerview Joined Atkins Joined Atkins
Capital in 2006 Capital as a partner in Capital as a partner in Mutritionals in 2013 MNutritionals in 2014
Former Vice Chairman 2016 2014 Formerly President Formerly CFO of
of Procter & Gamble Fermer CEO and = Previously Head of and COO of Dean Dean Foods

Fermer Chairman, Emslisden:cj c:lfﬂilg;?nrt ;J;S. F;rivat:: Equ i?" at Foodrsa fled ion of Previous senior finance
CEO and President of CEBRANGS s mplona Lapita Iransformation o positions at Wrigley
The Gillette Company Maonte Corporation) Management and Head WhiteWave) and The Gilletts

of the Consumer

Formar CEC and Eo@:; CEnfDTind Brviug ¢ Vesar Previous senior B Company
President of Mabisco pesitent 2 Capital MarEEBMENG EosItions Frior expericnee also
Hershey Company P at The Gillette

Fermer head of Kraft
Feods and General
Foods (Worldwide Food

Previous senior
management positions
at MNabisco and Kraft

20 years of private
aquity experience

B.A. from University of

Company, Coca-Cola
and P&G

B.S. from University of

G t Philipy Morri:

Biu: I:‘b ortis) Foods Michigan, MBA from Notre Dame
. from Knox Harvard Business

College, MBA from B.5. from Bucknell School

University of Chicago University

includes Seaples and
KPMG
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Today’s Agenda

2. Atkins Nutritionals Business Overview

3. Atkins Nutritionals Growth Strategy
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Key Messages / Introduction

Section |
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Situation Overview

= Conyers Park was formed to create an attractive, scale player in the CPG space -2 we have
found the first piece and will review it with you today

= Atkins Nutritionals (“Atkins”) is a leading developer, marketer and seller of branded
nutritional foods and snacking products

— The Company sells nutrition bars, ready-to-drink shakes, snacks and other confectionary products
— Calendar year 2017E net sales and EBITDA of $41 Imm and $74mm, respectively(!)

= Atkins is an attractive asset for Conyers Park

— $600mm brand at retail® = consistent with our history of growing large brands in a public company
setting

— Tailwind trends of snacking, convenience, meal replacement and health & wellness

* We are confident in our ability to add value to the business

— Conyers Park along with Atkins’ management team will “run our playbook” => continue to grow the
business organically via improved positioning, marketing and distribution

= Build a large-scale platform via M&A to create significant value for our shareholders

i Calendar year net sales and EBITOA estimated based on 201 FE and 2018E §scl year net sales of $402mm and $438mm (respectively) and EBITDWS of $7F2mm and
$78rnen {respectively).
12} Fiscal year 2014 (ended August), Based on LLS, Mult-Cutles IRI data far Addins LS, snacking and frozen meals, Company reparced net sales for intematianal,
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Three Reasons We Really Like the Business

@ Unigue Consumer ldea

"ML LT

* Atkins defines “low carb”, “low sugar”, “protein rich” nutrition

* Loyal, growing cansumer base underpins strong consistent grawth

» “Hidden sugars” is an emerging breakthrough concept

2  Advantaged Business Model
= $600mm scale brand at retail
* Premium-priced products based on quality ingredients
* Important to retailers with strong trade margins
" Leadership in section of store with ~40% share-of-shelf(")

= Attractive margins = gross margin of ~47% and EBITDA margin of ~18% (with ~10% of net sales in
marketing investment)®

» Asset-lite model = high free cash flow and strong return on assets

©

Compelling Growth Opportunity

= Opportunity to expand target audience 4x
* Improve quality / quantity of marketing and innovation behind new consumer idea
= Bolt-on acquisitions (e.g. SimplyProtein®) can quickly add scale

= We remain a good Reverse Morris Trust partner for large strategics

i1} Bazed on Management estimates.
2} Based on 2017E pro ferma forecass.
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Our Investment Thesis

= Atkins is a well positioned, growing $600mm brand (at retail, including frozen meals)
— Stands for “low carb”, “low sugar”, “protein rich” nutrition for many consumers

— Important to retailers due to leadership position in the nutrition and wellness aisle

= Strong business performance and financial metrics
— B consecutive years (from 2008 to 20/6) of U.S. snacking point-of-sale takeaway growth {16% CAGR)(!)
— EBITDA margins approaching 20%

— Asset-lite business model generating high free cash flow

Well positioned to take advantage of consumer mega trends
— Convenience and snacking

— Meal replacement

— Health & wellness

— “Clean eating”

Platform for future M&A
— Well positioned as a Reverse Marris Trust partner for large strategics

— December 2016 acquisition of Wellness Foods, Inc. {developer, marketer and seller of the SimplyProtein brand)
in-line with our snacking roll-up strategy (opportunity to add snack adjacencies: nuts, meat snacks, bars, etc)

= Strong management team that we’ve worked with in the past
— Jim Kilts has worked with Joe Scalzo {the CEOQ of Atkins Nutritionals) at The Gillette Company

* We know him as a leader that is grounded in our key managerial practices = practices that have led to
our track record of shareheolder value creation

i1} Toad U35, Multi-Outlet IR| data, excluding frozen meals.

https://www.sec.gov/Archives/edgar/data/1672985/000121390017003614/f8k041017ex99ii_conyerspark .htm 8/39



12/16/2020 https://www.sec.gov/Archives/edgar/data/1672985/000121390017003614/f8k041017ex99ii_conyerspark.htm

Transaction Consistent With Attributes Highlighted During IPO

v Market and / or cost leadership positions

. High margins

Investment
Attributes

We Like v Potential for revenue, cost structure, market share and / or distribution improvements

v Strong free cash flows

v Platforms for future acquisition

v Operational stability through economic cycles

\/ Health & wellness

[
[ " Snacking
|
[

/ Convenience-oriented products

. S\ —)

Consumer V/ Ongoing e-commerce penetration
Industry
Trends Organic, locally-sourced products

Brands with broad, multi-cultural appeal

Outsoureing of critical CPG-related services

Affordable luxury products

https://www.sec.gov/Archives/edgar/data/1672985/000121390017003614/f8k041017ex99ii_conyerspark.htm 9/39



12/16/2020 https://www.sec.gov/Archives/edgar/data/1672985/000121390017003614/f8k041017ex99ii_conyerspark.htm

Opportunity to Leverage Our Significant Brand Building Experience...

Over their careers, Conyers Park’s principals have helped build or revitalize some of the most

recognized brands in the consumer industry
&= RRAUN

TN BIG S
#)ADYANTAGE £T]) Almondoy. Biur

) EEEE ouraceLt Fusicn Gilleffe
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...And Augment Atkins’ Experienced Leadership Team

CONYERS | PARK

90+ year track record of building and revitalizing

Private and public company experience across
brands

multiple branded consumer products, food and
: : nutrition categories
Leadership has deliverad ~$50bn of value

creation for shareholders e r O\M_Ii.te ﬂ
JERSHEYS s B " S

Gillefte ) Gilletie

niclsen

E—

e

e

= Management has years of experience working with Jim Kilts and applying his management principles

= Combined expertise in branded food, nutrition and snacking

= Strong public company capabilities and experience with executing growth strategies and integrating M&A

https://www.sec.gov/Archives/edgar/data/1672985/000121390017003614/f8k041017ex99ii_conyerspark.htm 11/39
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Transaction Overview

* Enterprise value of $856mm

— Compelling valuation at | 1.6x CY'I17E EBITDA of $74mm(" and | 1.8x CY'17E EBITDA less CapEx of
$73mm (CapEx of $1mm)

* Selling shareholders to be paid $628 million cash consideration and issued approximately |0mm rollover
shares at $10.00 per share valuation at close

* $628mm cash consideration and ~$25mm of estimated transaction costs will be funded with the following:
— Common stock private placement in the amount of 10mm shares at $10.00 per share, or $100mm in total

+ Common stock private placement investors include large institutional investors such as: certain funds
managed by Fidelity Management and Research Company or its affiliates, one or more funds managed by
Capital Research and Management Company, and funds and accounts advised by T. Rowe Price
Associates, Inc.

— $402.5mm cash from Conyers Park trust

— %150mm of new net debt

= Company to enter into a tax sharing arrangement with selling shareholders as part of the transaction
= Equity value at $10.00 per share of $706mm
= Jim Kilts to serve as Chairman and Dave West to serve as Executive Vice Chairman post-closing

» Expected transaction closing by end of June

iy Calendar year ERITDA estimated based on 2007E and 2018E fiscal year EBITDAS of $72mm and $78mm, respectively,

https://www.sec.gov/Archives/edgar/data/1672985/000121390017003614/f8k041017ex99ii_conyerspark .htm 12/39
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Atkins Nutritionals Business Overview

Section 2

https://www.sec.gov/Archives/edgar/data/1672985/000121390017003614/f8k041017ex99ii_conyerspark.htm 13/39



12/16/2020

https://www.sec.gov/Archives/edgar/data/1672985/000121390017003614/f8k041017ex99ii_conyerspark.htm

Powerful Brand With Strong Consumer Equity

~$600mm Brand

Fiscal Year 2016 Sales("

Frozen Meals
$105mm

International
$40mm 7%

U.S. Snacking
$443mm

Atkins U.S. Snacking POS
Dollar Sales Growth(2)

— Fiscal 2015: +5.0%
—  Fiscal 2016: +6.6%
—  YTD fiscal 201713 +6.9%

Strong Brand Attributes

85% aided brand awareness!#

LT

Stands for “low carb”, “low sugar”,“protein

rich” nutrition

Proven track record in promoting effective
weight loss

Number of Servings Per Year, Per Buyer(®)

CLIF Bar 46
QuestMNutrition 38
KIND 23

{1} Source: LS. Muld-Cutler IR dara for Atkins LS. snacking and fromen meals. Company reported net sales for intemational.

{2} Tatal U5 Multi-Ouclet IR] data, Fiscal years ending August,
{3} Fiscal yoar to date as of February 6=,

{4} Among S consumers; Aided awareness statistic — sounced from MWW Brand Tracking Study,

{5} 2015 IRI panel repore
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Atkins is Aligned with Consumer Mega Trends

Health Concerns Consensus Building .Leading Consumers to Shift to Lower
Continue to Grow... on Nutrition... Carbs, Lower Sugar, Higher Protein

U.S. Obesity Rate(l}

= Over 100 scientific studies T T i
U5, Adubis shewing benefits of the Atkins |__ lowering carbohydratest® __}
approach to eating lower
~38% carbs
~22%
1990 2014 Media Attention:
i (2}
U.S. Digbetes Rate wmwa
29mm AN ok T T T
LS5 Aduls A Call for a Low Carb il’:mr :Jl'l:'-‘ ca:’_‘- Mot
;i at Eml nactiviey,
(B Prediobetss) Ll | [ e
~13% THE WALL STREET JOUENAL guardian | USDA US Consumer
~8%

Recommended Preferred Mutrition

FOMA Seeks to Redefine Sugar iz Mow Enemy e
s el Nutrition Balance Ealance
Western Dict
LA S

= Carbohydrates ~ Protein = Fat
1990 2014

Source CDC Division on Diabetes, LS. Department of Health & Human Services, WHOL IRI, MULD, Health Focus Intermational. Melsen Global Health & Wellhess Supgert and
MWW Brand Tracking Study.

i Drafined as BMI grearer than of equal 1o 30. Reflects adules 30+ years of age in the United Staves. 14
12} Reflacrs adults 20+ years of age in the United States.
el Health Fecus International, An In-depth Look ar Cansumer Views on Procein & Carbobydrates.
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Atkins is a Leader in the Fast Growing Nutritional Snacking Space

Category Leader (Total Nutritional Snacking)("

% Market Share

CLIF Bar 10.9%
KIND 9.2%
Drinks
Premier Protein 6.8%
Muscle Milk 4,8%
Shglelpe
Treats oy
Special K 3.5% B
QuestMutrition 3.4%
o gy I
Simply = ___5!:‘ T eeen
Atkins is the Only Scale Player Protein y(patay = L5 X
in Both Bars and Drinks — '
{1 Total Mutrtional Snacking i a custom database ereated for Atking by IRI comprised of multiple product categories including Autrtional snacks and drinks. Soures: US. Mulb-Outlet IRI

data, last |2 waeks ending February 26, 2017,
{2) L5, Atking bars and shakes 5KUs,

Highly Focused Snacking Portfolio
of 60 SKUs?
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Atkins is the Leader in Its Aisle
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Consumer and Customer Strength Generates Track
Record of Growth

2008 2009 2010 2011 2012 2013 2014 2015 2016 YTD 1D
2016 201 7@

Source: Mielsen FOMx and Retail Link for years 2008 - 2011, Tatal L5, Multi-Cutler IRL excuding frozen meals, for 2002 onwards. 17
i} Calendar years ending Decermber for 2008 — 2013 and fiscal years ending August for 2014 — 2014,
12} Fiscal year 1o date as of Februany 2469,
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Atkins Nutritionals Growth Strategy

Section 3
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Atkins Brand Evolution Over Time

1980% = 1990's 2000 - 2007 2008 = 2015 Today !/ Future

| 4

Better Weight For a Low Carb Craze and Balanced Approach to Healthier Approach
Healthier Heart Massive Product Weight Loss through to Eating
Proliferation Healthier Snacking

Dr. Robert

Atkins|
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Significant Opportunity to Expand Consumer Base as Identified
By Proprietary Research

Historically
Targeted By Atkins
Segment Approach Arkins? Buyer?
S T N 0 - S G A —_—— _______I
Branded I Historical target: i
y Program * 8Bmm opeln to low cal.rb I
Currently 2imm (19%) | * 3mm .F\dl';lns buyers! .] e : Opportunity
Trying to : 38% Atkins penetmtlcin i to expand
Lose Weight I New target opportunity: | target
Self Directed | * 3lmmopento lowcarb | audience 4x
v -
Timm (71%) | * 3Imm Atkins buyers = :
Addrassa.lhla [108mm L 10% Atkins penetration ]
Population o | e S e e S e
(U.S. Adults (64%)

25.64) - L Other X x
| T (10%)

168mm || ———— R S e e ,

; L Carb
Not Trying to ‘E:ti:; : x « 42% of Atkins dieters then adopt a low ;
Lose Weight b lifestyl

7mm (11%) |1 i :

Currentl
| Y Eoinl i It e O e W S S DR e N

60mm All Other
(36%) 53mm (89%) x x

= Expand target from 8mm low carb program dieters to include 3 Imm self directed consumers

Source: 2016 Diet Inddence study and IRI data.
{1 Imcludes active and presfaus program dieters.
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Self Directed Healthy Eaters Can Be Huge Source of Volume

Atkins Consumer Mix Purchasing Behavior

= Active dieters are most loyal, profitable, and
Active Atkdns frequent purchasers = driving our 2007 - 2015
Dieters growth

= Retention of past dieters is still quite strong
Self Directed

Heslthyt ffemmsss e e e e -
Eaters | ® 52% of Atkins buyers are self-directed despite |

Previously on 33% no historical marketing towards them |

Atkins Diet
Program

Source: IRI pans| report.
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...And Present a Number of Incremental Growth Areas That
We Are Just Beginning to Tap

@ Improved advocacy, education and activation for the core program dieter

2 Communication to target self-directed low carb-ers

("3 Preductinnovation / portfolio expansion to meet consumer demands for cleaner labels,
“=/ higher protein and new product forms

IC4> Expand distribution inte “white space”
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Improved Advocacy / Education / Activation for Core Consumers

“Happy Weight” Communication

Social Media

HOW WILL YOU €O
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{11

h 4
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9ot 20 connt my food inee
TeniTire emptatons, and |
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New Communication to Reach the Self-Directed Low Carb-ers

and Expand Base

*Hidden Sugar” Communication

W
- - <.
- vv‘-—‘
S

2 h ™ o

-, -’

They smy you are wht yew et Sowhich one ore you®

e
e L e
oo o showa R Ll Ve s Pet caree bt w0t g Dt

= i M‘uﬂndﬂﬁa-ﬂlﬂ'um

i s gy wegd

|
|

Food Focused TV Advertising

“Cleaner” Labels

Before

RN RNTA: CATCIN AT FLEFINED O
FERAEL &80 PALUOL WHEF PADTES
JTPPOCE 3500 TTHIALCAL I, 50¥ L2 o
ACERFARE PN 041, FF)

After

PROTEIN B END {E0 PROTEIN IZ0LATE GELATIHL WHEY

PROTEM BOLATE, WHEY FROTERM CORCENTRATE)L POLYDEXTROSE
PEAMUTS, VEGELARLE &L Y ERBL PALM KERREL AND PALM DL, KATURAL
FLAWDR, WATER, DOGDA POWDER (FROGESSED WITHALKALD, CELLULDSE
POWDER, CONTAING LESE THAN 2% OF: FEANUT OL, BUTTE3FAT E0Y
LECITHIN, CLIE OIL, MILE, SALT, GUAA GUM, SUCRALOSE. 101300

i 3

14
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Portfolio Expansion to Attract New Users / Occasions

Atkins Harvest Trail

A
wajlesy

515
Wi

Launch Date: Q1| Fiscal 2016

Brand Focus:
* Natural / simple ingredients

= Adds a nut and fruit bar to Atkins'
product portfolic

* Product extension opportunity

SimplyProtein

Acquired: December 2016

Brand Focus:
* Delicious “clean” protein

= Products include bars, drinks and

chips

Super Foods Bar

New' HD‘
u Mncha

Launch Date: Q2 Fiscal 2017

Brand Focus:

* “Cleaner” Atkins bar with super
food ingredients

https://www.sec.gov/Archives/edgar/data/1672985/000121390017003614/f8k041017ex99ii_conyerspark.htm
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White Space an Opportunity for Distribution Gains

2016 U.S. Snacking Gross Sales By Channel White Space Opportunities

= E-commerce opportunity significant

Drug E-Commerce

o o

Club o] ]
-
10% = C-store and club underpenetrated

Mass

= Significant natural and specialty channel
opportunity with SimplyProtein

Grocery 37%

https://www.sec.gov/Archives/edgar/data/1672985/000121390017003614/f8k041017ex99ii_conyerspark.htm 27/39



12/16/2020 https://www.sec.gov/Archives/edgar/data/1672985/000121390017003614/f8k041017ex99ii_conyerspark.htm

Scalable M&A Platform

Atkins is a leader in nutritional
snacking = the brand stands for
low carb, low sugar, protein rich

Broader Food / RMT

Better-for-You Eating

Snacking / Convenience

*

Adjacent

Conyers Park / Atkins team has SR .

deep expertise in brand building,
merchandising
and product development
as well as snacking, nutrition
and health & wellness

¥
&
& |
2 Core Atkins
2,
5

L ]

Strong customer relationships
with key FDM players

*

Experienced team that has
managed and integrated
multi-billion dollar businesses

https://www.sec.gov/Archives/edgar/data/1672985/000121390017003614/f8k041017ex99ii_conyerspark.htm
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Atkins Nutritionals Financial Overview

Section 4
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Summary Financials

Consistent, proven growth track record

Net Sales ‘ Gross Profit {and % Margin) EBITDA {and % Margin)
$428
$201 -
i $188
$380 $176 £4
$366 $166
§l&l $64
353 o7 46.9%
$59
$54
|7.8% (822

2014A 2015A 2016A 2017E 2018E  2014A 2015A 2016A 2017 2018  2014A 20/5A 2016A 2017E  2018E
Growth: 3.6% 2.9% 5.8% 5.3% 3.0% 57% 5.9% 7.0% 8.0% 8.9% 120% &7%

Mote:  Drallars in millions. Firandal metres presented on August fiscal year ends and are pro forrma for the licensing of the frozen meals business, estimated incrermental public company related

casts and the acquisition of SimplyProteln {for all presented periods). Financial metrics do not indude the impact of purchase accounting ar other impacts from the consummation of this  4e

transaction. SmplyPratein financial metrics are based upon actual / estimated results (5o do not contain any adjustments as a result of applying purchase accounting). The pra forma
financial metrics presented are a non-GAAP measure, please see a reconciliation to GAAP finandals shown in the appendi:,
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First Half of 201 7E Consistent with Overall Growth Outlook

Net Sales ‘ Gross Profit {and % Margin) EBITDA fand % Margin)

5% Year-Over-Year
Growth

7% Year-Over-Year
Growth

15% Year-Over-Year
Growth

3205 §97
3195 $90 §40
47.2% b2
19.6%
Ist Half Ist Half Ist Half I st Half I st Half I st Half
2016A 2017E 2016A 2017E 2016A 2017E

Mote:  Drallars in millions. Firandal metrics presanted for Seprember — February periods (based on August fscal year ends) and are pro forma for the licensing of the frozen rmeals business,
estimated incremental public company related costs and the acquisiton of SimplyProtein (for all presented pereds). Finandal metrics do not include the impact of purchase accounting or 35
other impacts fram the consummation of this transaction. SimplyProtein finandal metrics are based upon actual | estimated resuls (also do ot contain any adjustrments 2 a result of
applying purchase accounting), The pre frma financial metrics presented are a nen-GAAF measure,
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Highly Attractive Cash Flow Characteristics

= Asset-lite business model with strong cash flow generation
— Capital expenditures of $lmm projected for 2017E and 2018E
— Working capital needs of 10% — 11%

Capital Expenditures as % of Net Sales Working Capitali!! as % of Net Sales

Minimal Annual
Capital Expenditure
Needs of ~3lmm

Modest Working
Capital Requirements

11.2% i
0.4% 9.6% :
02%
U. I % .\
20144 20154 20164 20144 2015A 2016A

Mote:  Financial metrics presented an August fiscal year ends and represent actuzl reported metrics by the company for the presented pericds.
i Working capital defined as accounts receivable + inventories + prepaid expenses - accounts payable - acorued expenses,
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Atkins Nutritionals Transaction Details

Section 5
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Transaction Overview

Enterprise value of $856mm (! I.é6x CY'I 7E EBITDA of $74mm'")
— Pro forma net debt of $|50mm
— Common stock private placement in the amount of |0mm shares at $10.00 per share, or $100mm in total
- Selling shareholders to be paid $628mm cash consideration and issued 10mm rollover shares at close
» Company to enter into a tax sharing arrangement with selling shareholders as part of the transaction

* Jim Kilts to serve as Chairman and Dave West to serve as Executive Vice Chairman post-closing

Through a series of mergers, Conyers Park and Atkins will be owned by The Simply Good Foods Company

upon consummation of the transaction
P Cash Sources and Uses

Transaction closing expected in June 2017

Caonyers Park Cash in Trust Account $403
Cash Common Stock Private Placemant 100
Pro Forma Valuation Dl i bk Dok (5
lllustrative Conyers Park Share Price $10.00 Total T $653
Pro Forma Shares Qurstanding fin Millions) " 70.563 Cash Consideration to Selling Shareholders 628
Equity Value $706 Cash Uses | Conyers Park Estimated Transaction Costs™ 25
Net Debt 150 Total $453
Enterprise Value T s856 Pro Forma Equity Ownership®
Valuation | cv'17E EBITDA" Multiple 11.6x Selling Shareholders
Multiples | /cY'I7E EBITDA" Less CapEx Multiple  11.8x | Conyars Park

Mote:  Drallars in millions, except per share data.

n
@

{3)

Founders
Conyers Park Public

Shareholders

Calendar year EBITDA estimated based on 2017E and 2018E fiscal year EBIT D of $72mmm and $78mm, respectivety,
Pro fomma share eount includes S0.250mm of Conyers Pardk public shares (including 10mm shares sald in the comimon stodk private placernent), 10.063mm of Conyers Park founder
shares, and10.250mm of rellover shares issued to selling sharcholders. Based on s nominal share price of $10.00. Excludes 20.117mm of outstanding warrants {with an exercise price of
F1150).

[Estimated transaction costs include new debt finanding fees, private placement foes, originad deferred underwriting discaunt and ather advisary and diligence related foes,

a3
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Operating Benchmarking to Peers

Fiscal
2016-2018E
Net Sales
CAGR

Fiscal
2016-2018E
Adjusted
EBITDA
CAGR

Fiscal 2017E
Adjusted
EBITDA

Margin and
Adjusted
EBITDA

Less CapEx

Margin

Source: Equity research, Caplal B2 and cornpany filings.

20.0%

1500

10.00%

0.0%

15.0%

10.0%

5.0%

LTS

40.0%

I0.0%

Z0.0%

10.0%

0.0

15.7% Peer Set Median: 1.8%
T9%
&%
35% 37
1.9% 1.8% 1.8% (K 163
0% 0%
=
Amplify  Hoswess  Atkins  McCormick J&| Snack Fost  BE&G Foods Lancaster  Pinnacle  Snyder's-  Flowers  Large Cap ) M.
Foods Colory Lanee Foods Indesd?  Srrucker
Peer Set Median: &.1%
10.4% 10.0%
21%
7.8% T.5% 7.3%
G% 5.8%
4.5%
3T%
33 27%
Arking  Sryder's-  Hestess  Amplify  MeCormice Pirmacle  Lanesster &) Snack Flowers  Large Cop Fast  B&G Foods | M
Lance Colony  Foods Foods Indead!? Srrscker
EBITDA Margin EBITDA - CapEx Margin ITOA Marsi
30.5% Peer Set Median: | 8.8% Peer Set Median: 17.0% il
W EBITDWA - CapEx Margin
26.0%
| W% !AR 2% 220%
38 9% " 18.8% 18.5% 18.3%
| |
BB oo 1sex - ] [ e 11.6%
i : 19.3% |70 = ~ ‘
147%  44% - u
1.1% 10.7% 0%
Hostess  Amplify JoM. B&G Feods Finnacle Large Cap  Lancaster Post  McCormick  Adkins |8 Srack Snyder's-  Flowers
Seicker Indes't Calany Foods Lance Foods

34

Moter  Estimates as of 4/4/17. Ascal years used for Atlans (ending August) and 2l peers (each peer using its respective fiscal year-endj,
{n Large Cap Index metrics take the median of Campbell Soup Comgany, Conagra, General Mills, Hershey, Hormel, Kellogg, Kraft Heinz, Mead |ohnsaon, and Maondelez.
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Valuation Benchmarking to Peers

= At $10.00 per share value, Atkins is valued at a discount to the majority of its peers
— A more meaningful discount is implied on the EBITDA less CapEx basis

2085 Peer Set Median: 13.7x
6.7 i
= 149w
15.0% R L ST U T
I.8x 1.8= 1.7 1.6 I 1.0
CY'I7E 10,0
EBITDA
Multiple 50x
(0.0
McCormick Snyder’s-  Lancaster  Hoseess &) Snack Pinmade  Large C_nga Anplify  B&G Foods LML Arking® Post Fowers
Lance Colany Foods Index!" Srucker Foods
5.0
2.5 213x Peer Set Median: 16.4x
20.3x
00
16.8% 16hx 16,5 16.4x
CY'ITE 15,0 1.0 (B2 13,5 13.7x 13.3x
1.8
EBITDA
Less CapEx  '0%
Multiple i
0.0 -
Snyder's- McCormick )& Smadt  Hestess  Pinnade Large Cap  Loncaster Fost Flowers LM Amglily BSG Foods  Adkins®™
Lance Foods Index(!!  Calany Foods  Smucker
Source:s Equiny research, Capial K2 and company filings.
Mover  Estirnates as of 494/ 17. Atkins and peers adjusted w reflect a calendar year (Decernber) year-end.
) Large Cap Index metrics take the median of Campbell Seup Company, Conagra, General Mills, Hershey, Hormel, Kellogg, Kraft Heinz, Mead |ohnson, and Mondelez,
{2) Calendar year 2017E Adjusted EBITDA of $T4mm, estimated based on 201 FE and 2018E fiscal year Adjusted EBITDAS of $72mm and $78mm, respectively.

{3 Calendar year 2007E Adjusted EBITOWM — Capital Exy fture of $73mm,

based an 2017E and 201BE fiscal year Adjusted EBITDA — CapEx's of 57 Imm and $77mm, respectively.
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Appendix
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Pro Forma Financials Reconciliation

Actkins Mutritionals:

Annual Financials (dugust Fizeal Year End)

I st Half Financials

Historicals {Filed in

Historicals (Filed in

Historcals Proxy Statement) Projections Proxy Statement)
20014A 20154  2015A 2017E  2018E 20016A  201T7A
Adjusted Met Sales {As Defined Per Fifed Proxy Statemcnt) $401 5419 5430 393 5417 3220 §202
Frozen | Remaval of Frozen Meals Related Met Sales (54) {65) {63) = = 31} =
Meals Lizending lncome Adjustment 4 4 4 = = 2 =
Mct Sales Lieensing| nee Frozen Meaks Licensing Adjustment (354) (3&1) ($5%) - - (52%) -
Mormalized Adjusted Net Sales {As Defined Per Flled Proxy Statement) $347 5358 5371 $393 5417 $191 $202
SimplyFrotein Aelated Met Sales (Presdeguision) 3 a g 1] 1l 4 3
Pro Forma Met Sales (Figurmes Used in This Presentation) 3353 5366 5380 F402 F418 F195 $205
Adjusted EBITDA (s Defined Per Filed Proxy Statement) $55 59 a4 571 378 536 540
Frozen  Pemoval of Frozen Meals Related EBITDWA {3 ] ) - - 12} -
Meals: Lizensing Income Adjustmant 4 4 4 - - 2 -
Licensing | net Frozen Mealks Liconsing Adjustment {30) (30) 50 = T (30) =
EBITDA
Mormalized Adjusted EBITDA (As Defined Per Filed Proxy Statement) $55 359 $64 372 378 515 540
SimplyProtein Relaved EBITCA (Pre-Acquisiton) | ] 2 | - | |
Incremental Publie Company Costs (Fov Pre-Closlay Time Perlods) {2 2 2] {1} = {1} {1y
Pro Forma EBITDA (Figures Used In This Preseatation) 554 359 364 72 78 35 40

MNote:  Drollars in millions. Rnandal metrics presented en August fiscal year ends. Financial metrics do not include the impace of purchase accounting or otherimpacts from the consummation of 37

this transaction. SimplyProtein financial metrcs are based wupon actual { estimated resules for historical pericds (also do not contain any adjustrments as a result of applying purchase

accountingh,
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Non-GAAP Reconciliation

Atkins Nutritionals:
53 /52 Weeks Ended 26 Weeks Ended
August August February February
19,2015 27,2016 27,2016 15,2007
Net Sales (As Defined Per Filed Proxy Statement) 419 $418 $110 £102
Net Sales Racall Receivable Reserva - 2 - -
Adjusted Net Sabes (As Defined Per Filed Proxy Statement) F419 $430 F120 202
Net Income (As Defined Per Filed Proxy Statement) 59 510 58 510
Income Tax Expense 6 4 ] 7
Interest Expense P Fo) 14 14
Depreciation md Amorlization 1 [[] 5 5
Ltock Baved Compensation i 3 I |
Managernent Foas™ 2 2 | |
EBITDA Raslrucluring Chatgegﬁ:' i} 1 ] V]

Transaction J |PO Readiness Bxpenges {One-Thime b Mature) ] [} ] |
Recall Receivable Reserve - 2 - -
Frazen Licensing Media {One-Time in Matiree) - - - o
Legal Costs [One-Trve m Nakre) - - - o
Cithar Chargssm 2 | ] |
Adjusted EBITDA (As Defined Per Filed Proxy Statement) 559 564 536 540

Mot Dhallars in millions.

{1 Histarical management f2es paid to selling sharchalders.

i2) Onetime costs of restructuring activities largely due to the elimination of costs as part of the licensing of the frozen meal business.

{3} Other charges censist principally of exchange impact of forcign currency sransactions as well as one-time legal costs and miner impacss of channel inventory remurns
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