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2/7/2021

EX-99.2

Disclaimer (//2)

Forsard Looking Statements

Cortan in this p may be o deved forward-looking siatement. Forward-looking siaiements genevally relate 1o future eveni or Ssune francial or operacing perdformance of Conyers
Park Il Acquirition Corp, {707} or Advartage Sobeions Inc, 1hwmhwmmmﬁwmcmﬂmﬁwdﬂw For example, projections
of future revenue 3o Adusted BBITDA and other mecrics are Soraand-looking statements. In some cases, you can idently forsard- gy such as “may”, “hosdd”, “epect”,

“intend”, “will™, “ertimate”, “antopate”. “beben™, wmrwm.mhmdﬂmmwmmddmwsﬁnhrm foreard-looking sasements ae
subjact 10 rivks, uncertaintien, and other Bictors which could cause sctmll rewln 1o difler materially from thoss exprensed or impled by such forward kooking satenents,

These forvward-iooking re based wpon and .. that. whie considered ble by CPand ks aned ghe Company and i3 a3 the case may be, are
anhmdut-wmlmmwdﬂr-mhnmmmmhlmnmimmdwttiduocmdmmdwawdmﬂtmmndm
wold ghve rise 1o the of nego! and any agreemenis with respect to the Busness Combination: (1) the outcome of any legal proceedings thas may be inssisuted againgt
CP, the combieed company or ochers folloraing the annomcemens of the Business Combnacion and any definitive agreemants with resgect thereto: (3) the inabdity to complete the Buines Combinaton

due to the failere to obitain approval of the stockbclden of CP. wobnnfrwqumdu.lduhmﬂmhubmu:OMMMBWMH]MWMWWDF
tha Busicesy Combinagion chat may be required ar appropriste as 3 rewdt of applcable bwe or orasa ¥ approval of che Beninesy Combinaton; (5) the abilicy 1o
maset wock emchange listing dards Follraing the of the Bainess Combination; H]hmhmdwhmmhmmﬂtphlmmmldduw“inﬂ
of the anncuncement and o d'ﬂnium.n" t (7} che ability ta recognize che snticipated banefits of the Business Combination, which may be sfacted by, among other things.
‘oompetition, the abilcy of the comibined company oo grow and manape growth profrably, mantain relsionthips with customers and suppliens and retain its. managemens and by employees: () coass relaced
mhﬂmmﬂiwmwhﬂw s (10 che possibadiny that the Company or the sombined company may Be adversely aflecied by other economic, busness, andlor
commpatitive Bctors: {11) the Company's el pr and (| I} oeher rivia snd uncertsntes wet forth in the section enticled “Rak Facton™ and “Castionary Mote Regarding
Foreard-Looking Saatemenss™ nmﬁmunlﬂwlmhvmt“hdnﬁdrwmm 30,1009,

Mathing in this pr shonid be A% 3 wepr by any pesron chat the foreard-looking statements set forth herein wall be achiewed or thas any of the contemplaced resalo of wach
Fnrwwd-loohumwlhm You shoudd not plioe undue rellance on fareard-logking siaiements. which speak only a3 of the daie they are made. Mesher OF nor the Company undertaios
any duty to wpdate thess forward-looking statemente.

Non-GAAP Financial Measures

This pressntasion intludes certain financal mesteres not presented in scoordance wich genanally scoepted accounting printiphes [MGARAP”) includieg Adjuried BEITDA and certain racos snd other matrics
derived there from. These ron-(RAAF firancial measures are not measures of Snancial performance in accordance with GAAP and may excclude items shat are sgnificant in sndervanding and aeessing the
Company’s fnancal retulin. Therefiore, thewe meassnes should not be comtidered in isolation or 21 a0 dkerrathe (0 net income, cash fiows from aperations or ather meanures of profablity. bquidicr or

percamance under GAAP, You thould be aeare that the Comgany™s preasntasion of theis mesusres may not be comparable io tmidady. tded meature: used by other compandes.

TNICE-wlrbdnndmlmﬂ-GWmdwmmmmmmwmmMmhmuﬂmmﬁ“whCa-\pﬂm"l
Francial comdition and results of cperatiora. The Company believes. that the use of thee non-CAAP financal prarides an | el fior ta use in evalating ongoing aperating resuls
and trends in and in comparing the Company's financial measures wich other smilar companies, many of which present umiter non-GAAF financial measures to invessors, Thess non-GAAP financial measures
are subject io inherent bmitations a chey reflect che exeroae of jedgments by managemens about which expanse and income sre sadluded or included in determising thase non-GAAP firancial measures.
Pleasae refer to footnotes where presented on each page of this pressetaton or to the append: found at the end of thit presentation for 3 recancikation of thase measures to what the Company baleves are
tha most directly comparable meaure evalated in acoordance with GAAP,

This presentacion dsc includes certain profection of non-GAAR firancil measures. Due to the high varabilcy and dificulty in making accurate forecasts and progecoions of some of the information exckeded
meIhlm-prmmdrrnm'nmglﬂnrMﬂimmlul"lhummnmnmbmmwwmdwﬁnwmnwﬁuumnwwmm:wﬂdhmdwh
Irchadied in the mast directhy parable GAAP feancial witheong elart. quently, no daclosure of satmated comparable GAAP meatures b inchaded 3nd no reconcliation of the
forward-lbooking non-GAAP nancal meawres i included.
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2/7/2021 EX-99.2

Disclaimer (2/2)

Wse of Projections

This presencation contains fimancial forecasss with respect i the Company’s projecoed Snancial resulis, ncluding Revenue and Adpaced EBITDA, for the Company's Sscal years 2030 chrough 1031, The
Company's indapendens audzors have not sudted, reviewed. compiled or parformed any procedures with reapect to the projections for the purpose of thair inchysion in this preseetation, and sccondingly,
shey dad not sxprest an opéinion or provide any ceher form of saurance with respect thereio for che purpose of this presentavion. These projecions shosdd not be relied uponas being necenanily indcaiie
of fure resulcs. The assumptions and estimaces undertying the prospective financial information are mherentdy uncertain and are subjec 1o a wide variesy of signiicans buainess, economic and competiore
risks and vncertaingies that could cause scoual reslts to Sfer materally from thoas contained in the prospective Snanciall information. Accordingly, thare can be no stwrance that the prospective results are
indicatrve of the future performance of the Company or chat sceal resulcs wil not differ masenally from those preseraed in the proapective financil information. Inchuson of the prospective financial
information in shis presentation should not be regarded as a regresensacon by amy person thas the resslis contained in the prospective Snancial informasion will be ackigwed.

Insdustry and Market Data

B chis: P CP and the Company rely oo and refer o certain informaticn and statistics obtaned from third-party sources which they belawe 0 be rellable, Meither CP nor the Company has
independently verified the acouracy or completeness of any such third-party information. Estmates of indunsry and markes data by Dechert-Hampe & Company ("Dechert:Hampe") referred o herein are
dertved from 3 vudy propaned for che Company by Dechen-Hampe 3nd represent resesnch apinions of Dechen-Hamps. The extimates of Dechart-Hempae referned 1o in this presencaton are hased on
Pistorical dasa chat spaaks as of May 31, 1019 or sarber, and not as of the date of this presensation, The markets that are the wliect of the Decher-Hampe market study may have changed significantly siece
By 31. 2019 anad warlier tima periods as 3 result of the passape of tmae and the COAID. |9 pandemic.

Additional Information

CF incends to Sle with the SEC & prowy rdzm;t:ll‘hl Barsness T which vl be mailed to ity B ONCR This does not contenall che
infermanion thas should be conskdered conceming the proposed Business Comb aned Is not 3 'wmhmdlwmﬁmwwmdﬁmhmdhm
Combenagion, TPy sockholders and other interested porces are advined 1o read, when swilable, the pr ¥ praxy and the chereto and the defiritive prowxy statement and ather

dacuments filed i connection with the propoted Busness Combination, as these maserials will cantain important inficrmartion about the Company, OF and the Burinew: Combination, VWhaen awilable, the
d'f-mptmrlhwmmtpdud‘mnlﬂqntrrmhhwmcmwﬂhmﬁdwmchndlmﬁhw be esmblivhed for voting on the progosed Busness
Combenation, Stockholdars will alva be able to obtain coples of the prell the dakf and othar dotuments Bled wach the SEC, without charge. onoe svailable. 3t the
SEC’s webaite at ww pec pow, wh«um:mmc-wnm||&mmwmmmwmmmmm IMapdes, Florida,

Participants in the Solicitation

CPand &3 directors and executive officers may be deemed participants in che solicitation of proxies from CF'y wisckholders with respect to the proposed Buvnen Combsnacon, A kst of the rames of thone
direciors and execuiive officers and 3 hwdmmnalnmiﬁnﬂ’smlmmmIﬂﬁhwiﬂmmmil:. DONT, which was filed with the SEC and is
awailsble free of charge ot che SEC'y web site at wwwsec pov, or by directing 3 requet to Conpers Park Il Acguision Conp, o'o Cemerdew Capal, 999 Vaedartelr Baach Road, Seive 801, Maples, Florida,
Additional information regarding the interesn of wech participanss will be in the geroxy fior the 4 Busimasy © whaen avalable.

The Company and is derecrors and eoscutsve officers may aho be desmed 1o be participants in the sobcicton of proses from the siockhalders of CF in coanection with the proposed Busineas
Combenanion. A kst of the rames of such deeccors and executre officers and informacon regarding thesr imereszs in dhe progosed Busness Combinancn will be included in the proxy sasement for che
proposed Business Combsnanice when available.

This Presencarion does rot comariaune (1) 3 sobcitanon of 3 prooy, Consent o Juthornization with respect (o any securites of in regpect of the proposed Business Combsnaton or (4) an offer to sl a
sohcitation of an offer co buy, or & recommendation to purchase sy stcurity of CP, the Company, or any of cheir respecove aflaes. You should not consrue che contents of this presenmacion s kel ax,
ACCOUNCING 0F advice o 3 ret dation. ¥iou thould consult pour own courasl and e and finamcal advisors 25 oo begal and relaced marmers conoeming the mamers desconbed heren, and. by
aroepting this presentansce, you confirm that you are not refying wpon the infenranion con@ned hensn (o maior any deckbon.

The informatsca conained heren does not purport v be all-nclusiee and none of CP. the Company or their respective afiliaces makes any representation or wanranty. expaess or implhed, 35 1o the acoeracy.
completeness or relabiboy of the information conined in this kesoor Presentacon,
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2/7/2021

EX-99.2

Today’s Participants

Conyers Park Il

Advantage Solutions

Brian Stevens Jill Griffin
Chief Financial President and
Jim Kilts Dave West Brian Ratzan Tanya Domier Officer and Chief Chief
Executive Chief Executive Chief Financial Chief Executive Operating Commercial
Chairman Officer Officer Officer Officer Officer
* Founded Conterview * Joined Conterview * |oined Conterview * Chief Execupwg Officer  * Chief Financial Officer » Cheef Commaercal
Capital in 2006 Capial a5 2 partner in Capital as a partner in since 2013 sance 20010 and Chinf Officer since 2019
b g"“""mg"‘ Simply 2016 W4 = 29 years of experience ?::ﬁﬁbﬁiur = 12 years of experienoe
ood Foods Company o wice Chairman of The  * Director of The at Advantage at Advantage Solutions,
* Board member of Plicer  Simply Good Foods Simply Good Foods Solutions, provieusly 12 years of experience  previously serving as
and Linifi Compary Company serving a5 Prosident at Advanmage Solutons  President of Marketing
mﬁmﬂr = Former CECHand * Previously Head of g:gl:fmﬂ':;muﬂz Former Vice President * Former President of the
Vice Chairman of ' Fresident of Big Heart LS Private Equity at President of Marketing of Finance at Mult- Interactive Publishing
P ¢ & Gamble and Pet Brands (ke Dol Parmplona Capital Fireline Electranix, Ine. division of Mavarre
Maonte Corporation) Management and Head = Provigusly held roles Corporation
board member of of the Consuner with The | M, Smucler Formerty held reles
MeLife * Former CEC and Group 2t Vestr Company S with PWC = Previously held roles
® Former Chairman, CEQ President of The Capital BA, in Business with THP Waorkdwide
and President of The Hershey Compary = Sits on the board of Administration from » @A from the University
Gilleeee Cornpany * Previous senior * 25 years of prite ;;HM*ELM! California Seate of Mirnewoe, BS. from
* Former CEO and MANPEMENE HESILIONS Sty experience dn:s. rem University - Fullerton, the University of
Fresidant of Mabisco at Mabisco and Kraft = B.A. from University nd Enactus MBA frem the Minnesom, Carison
= Former head of Kraft Foods of Michigan, MBA, from = B, from California University of Southern Schoal of Managemant
Fooeds and General Harvard Business State University - California
Foods (Worldwide Food  * B3 from Bucined Sehool Chice
Group ot Fiilp Morris) University
= BA from Knox
College, MBA, from

Univeriity of Chicago
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2/7/2021 EX-99.2

Today’s Agenda

2. Advantage Solutions Business Overview

3. Advantage Solutions Financial Overview
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Key Messages / Introduction

Section |
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2/7/2021 EX-99.2

Situation Overview

* We are pleased to share with you our thoughts on the business combination of Conyers Park Il
with Advantage Solutions (“Advantage” or the “Company”)

* As part of the combination, we will deploy our $450mm held in trust as well as the proceeds
from a $700mm common stock private placement

= Existing investor group (including CV¥C and Leonard Green) to invest $200mm of the $700mm

* Advantage is the leading provider of outsourced sales and marketing solutions to
manufacturers of consumer goods and retailers across multiple channels

— The Company’s sclutiens include headquarter sales, retail and e-commerce merchandising and marketing
services, as well as digital and in-store sampling

— 2021 E Revenue and Adjusted EBITDA of $3.5bn and $515mm, respectively

MARS @PEPSICU @E%T}@n EQUMwW amazon m Walmart

* Advantage is an attractive asset for Conyers Park |l
— Clear leader in the mission-critical ecosystem linking brands and retailers
— Robust financial profile = consistent growth, strong cash flows, meaningful upside

— Attractive entry valuation

* We are confident in our ability to add value to the business

— Conyers Park Il principals have extensive knowledge of Advantage and experience with the Company's blue
chip customer base

— Multiple levers for future growth and shareholder value creation U

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm 7/39



2/7/2021 EX-99.2

Our Investment Thesis

* Advantage is the leader in the mission-critical sales and marketing services industry
= Emerged as the go-to-company in the industry
— Significant and durable competitive advantages due to scale, differentiated capabilities and investment in talent and
technology over time
* Operates in large and stable end markets

— Caonsistent end market grewth over time = driven by the underlying growth of the CPG industry, fecd inflation
and continued cutsourcing by CPG manufacturers and major retailers

= Diverse and sticky revenue streams
— Highly recurring revenue =* client / customer average retention rate of 98% (from 2009 — 2019)"

= Attractive financial profile
— Consistent track record of growth, through different economic cycles
— Capital-efficient business model = limited reinvestment requirements, resulting in strong free cash flow

— Flexible cost structure = large variable cost component

= Multiple levers for future growth
— Significant whitespace with existing clients in existing channels
— Opportunity for incremental growth through new client wins, new channels and new service offerings
= Further international expansion

= Attractive M&A platform, with a robust strategic acquisitions pipeline
= Tuck-in M&A to continue to enhance portfolio of service offerings in both sales and marketing
— Free cash flow characteristics provide ample capital for M&A
— Acquired over 60 businesses since 2014 at attractive prices

= High quality, proven management team

L] Drefined a3 prior year to6al revenues less annual revenues from bost dients in that peviod, divided by price year total reverues.

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm 8/39



2/7/2021 EX-99.2

Why We Believe Advantage Is a Terrific Business and a Terrific Value

* Advantage is better positioned versus competition today than it ever has been
— Clear leader in the space
— #| share in key business units

— Unmatched scale and capabilities and proprietary technology tools

* Resilient business model that has performed well in difficult times over its history
— 2008 recession
— Restructuring of retail coverage
- COVID-19

* Well positioned to take advantage of long-term trends
= Including growth in e-commerce and in private brands
* High quality management team —* proven winners over time
= Jim Kilts has been on the board of the Company since 2014 (as part of Centerview Capital’s investment in
the business)

— Knows team and business very well

* Financial model is solid and represents excellent value

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm 9/39



2/7/2021 EX-99.2

Transaction Overview

* Enterprise value of $5.2bn
— Compelling valuation at 10.1x 202 |E Adjusted EBITDA of $515mm and 10.9x 2021E Adjusted EBITDA
less CapEx of $475mm (CapEx of $40mm)

* Transaction proceeds used to reduce company leverage
— Resulting net debt of $1.9bn!"), ar 3.7x LTM June Adjusted EBITDA (of $508mm) and expect to de-lever
to ~3.5x at end of 2021E

» Equity portion financed through:
— $450mm of cash from Conyers Park Il trust’
— Mew commeon stock private placement of $700mm = 70mm shares purchased at $10.00 per share

* Existing investor group (including CVC and Leonard Green) investing $200mm as part of the private
placement

* Equity value at $10.00 per share of $3.3bn
— Existing ownership group to rollover entire stake, own 62% ownership in pro forma company®
— Conyers Park |l and commen stock private placement investors to own 38% of the pro forma company

= Jim Kilts to serve as Chairman post-closing
— Existing management to continue to run the business

* Clasing expected as scon as late October

{1)  Baved en 3 31 1ka term boan and $300mm of ik ¥
(2)  Assurmses no redemprion.
13) Common wock privace placernent shares purchased by existing ownership group are not reflected in the 2% ownership figure.

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm 10/39
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Advantage Solutions Business Overview

Section 2
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Company Snapshot

Advantage manages critical sales, merchandising and marketing activities for clients at scale
across the entire consumer ecosystem...

s N 5 o oW —
AR 4mlng
@ 200 J-___[:ﬁ SR
sl 400+ Data Analytics 200,000+ Retail
\_ 3,500+ Clients I\ 58,000+ Associates VAN Professionals VAN .Duttqts J
Select Brands Select Retailers
“pEPSICO MARS Walmart amazon I-(I?c{iser
-n- CosSrco |
f Unilover- =) Abbott - YCovs

Tyson pharmacy

ﬁgph“m“ g meﬁu"s L;-.: ER % @ TARG ET
e m ') atar v  Walgreend
*‘ 2 Zillow CAULIPTWER D DOLLAR GENERAL  Ajhertsons

...resulting in durable competitive advantages and high barriers to entry

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm
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2/7/2021 EX-99.2

What Advantage Does

Essential partner to leading brands and retailers, helping clients reach consumers every day in-
store and online through technology-enabled sales and marketing solutions

Represents activity supported by proprie
SALES PRODUCT'S e

PATH TO PURCHASE

*o Brand Serategy and Planning

@) Retaiter HQ Sales Cal

ad
» :

*o Insight-Based Sales Plan T @ ressit Merchandising [ ~ SHOPPER'S

TPATH TO PURCHASE

o

Pre-Shop:
Build Awareness and Drive Traffic

Con
Grderkunndliiﬁnno . "W f
-y
F ‘.‘-h._n
. Consumer Fur\chnc Shop:
=

Brand Engagement and Influence Purchase
) * FPost-Shop:
k Create Brand Loyalty

Path o purchase journey, process, design and praphic Copyright © 2020 Advantage Solutions Ine, AN Rights Reserved,
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We Divide Advantage Into Two Operating Segments

2019A Total Revenue of $3.8bn ]

Sales Revenue of Marketing Revenue of
$2.0bn $1.8bn
(52% of Total) (48% of Total)

Clear market leader across core service lines in both Sales and Marketing segments

with attractive platforms for growth in e-commerce

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm
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EX-99.2

Our Sales Business:

Leader in Essential Sales and Merchandising Services

= Provides essential sales and merchandising services
to increase consumer product sales in-store and
online for leading brands and retailers

= Large and critical partner managing the vital link
between brands and retailers = with
comprehensive coverage of CPGs, retail and
foodservice

— Traditional retail channels(" business represents
$1bn+ of revenue

= |ndustry leading talent, technology and capabilities

= Competitive advantages from scale, expertise and
sticky relationships with long-term blue-chip clients

= Clear market leader in large and stable U.5.
outsourced sales and merchandising market

= Early leadership in building international sales and
marketing platform with European Joint Yenture

Source: Market data represents estmates from Dechert-Hampe industry report (based on
2018 data).

i Tradicional reeail channals includes physical snd digital cothon in grocery, doug, mass,
oomvenience, b and nateral ! specalty.

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm

Market Leadar with Scals Advantages J

LL5. Sales Agency Revenue
{Data as of 2018)

DWVANTAGE

LUTIONS

N

Other

Crossmark

Strong #1 market share position

Since 2018 (data above), Advantage has won 9
large national accounts = has further solidified
leadership position in the industry

Industry fragmentation presents opportunity for
future growth 14
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EX-99.2

Our Marketing Business:

Leader in Attractive Large and Growing Categories

* Market leader in experiential marketing and
sampling
- %lbn+ of revenue

— Sticky long-term partnerships with leading
retailers

— Competitive advantages from scale,
expertise and technology create high
barriers to entry

= Innovation leader with omni-channel
vehicles {e.g., virtual advisors, e-<commerce
and online pick-up sampling)

* Powerful collection of highly relevant
agency capabilities against growing channels

— Award winning shopper and consumer
marketing services
= Full-service digital marketing solutions

- Industry pioneer and leading provider of
private label services

*Source: Market dota represents estrates from Dechert-Hampe industry report
{based on 2018 daka).
Ad Mg wevard information from Ad Ape Agency Report

.f.-

Experiential

Agency

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm

Strong #1 Market Share Position

Manage Leading Retailers’
Critical In-store and Online Sampling
Programs

Walmart @ "{’-'\Qj\‘-"'

TARGET

Ad Age #| Experiential / Events Agency™
7-Years Running

Cosrco

30+Year Global Partnership

Shopper &  Ad Age #1 U.S. Promotion

Consumer Agency™ 7-Years Running

Digital Full-5ervice Digital Agency
el #| Provider of

Private Label Services
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Our Digital Commerce Services:
Unique Capabilities to Win in E-commerce Market

* Building end-to-end platform to manage all aspects of clients’ e-commerce value chain across sales,
merchandising and marketing activities

* Leading partner at key e-commerce retailers including; amaZOrl Walmart

= Well positioned to capture significant growth in market for digital and e-commerce services versus
fragmented competitive set = driven by Advantage's expertise and trusted relationships with leading

brands and retailers

* Seeing accelerated adoption of these services and expect market to continue to create opportunity as the
channel evolves and grows

b

[ E-Commerce Sales | [ Online Merchandising | | E-Commerce Marketing
)
= 2 — m 000
oM Bk @ =
u
E‘ Business First Party  Third Party Content Content Digital Brand

Adyvisory HQ Sales Market Sales Creation  Syndication  Advertising Advocacy

method QuzsT @ - fitbit Mondelez,
E) Guid) gg® now pucen @

Tyson

Select Clients
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Advantage is an Indispensable Component of the Value Chain...

Deeply integrated with leading brands and retailers, managing critical components of how they

execute their go-to-market strategy to grow their business every day

Brand Partnership: Leading CPG Manufacturer Retailer Partnership: Leading Grocery Retailer

Digital &
Media Headquarter
Sales In-5tore Sampling
Occasion Lo
= e {Experiential)
Marketing Dedicated
Category
Management
Partnership
Shopper
Marketing
Foodservice
Private Brand
e Development
Business Retail
Planning Servicing

e

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm

Retailer-Centric
Merchandising

Digital Content
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...With Expanding Partnerships from Earned Trust...

Strong Partnership Providing Critical Services for 25+ Years

' ™ E-Commerce
Leading CPG Manufacturer Agency
+ Shopper Marketing Agency
(#) ADVANTAGE
R SOLUTIONS
= J Consumer Promotion Agency
I Sales Food Service Marketing
Marketing

Business Intelligence and Technology

Retail Experiential

Mational Headquarter Sales

Retail Service Agency

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm 19/39
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...Resulting in Strong, Long-Term Relationships...

Service Offering

Client Length of Relationship Sales Marketing
MARS 25+ v v
25+ v v
B Uit 25+ v v
'g @ 15+ v v
] 15+ v Wy
L — 10+ v v
5tJohnson 10+ v v
n@- 10+ v v
Cosrco 25+ v v
Hroger 25+ v v
Walmart - 254 v v
$ O S 25+ v v
g @} 25+ v’ v
25+ v v
BJs] 20+ v v
(& TARGET 20+ v v

From 2009 through 2019, Advantage has achieved an average revenue-weighted ]
client retention rate of ~98%(" "

i Diefined as parsor year ool reverases beas anmual revenues from lose chencs in dhat period, divided by prior year ol revenues.
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.Creating a Proven Track Record Across Economic Cycles

Revenue CAGR: 12.6% “"‘\\
Organic Revenue CAGR(!: 4.0% ]
\ Adj. EBITDA CAGR™: 11.0% _d

2008 - 2010 —_—
Revenue CAGR: 9.6%
Adjusted EBITDAM: | 1L8%

32417

$2.100

S1.5%5

5924 953

274 )

149 17 18 208 "

piol] piell] Wi Z{II! W4

‘m---'@@@l-- @-@@

—_——_———_——— mhewnos AGued EMTOA ISR

Mot Dollart in milliond. Acquisiticn af Daymoen choded December 2017, Revenue 30d Aduited EBITDA CAGRS based on T007 — D019 tine peviad.
Organic revenue CAGR based on 2008 = 201 % tme period.

[N Adjusted EFITDA and Adjusted EBITDW, margin are maasures that are not caliulated in accordance with GAAP, For a reconcliation of Adpsted EBITDA 1o net income (loss), please see 3

the sppendix 1o this presentation.

(1] Ovganic revenue exclsdes the impace of acgusitions and divescures, when appbcable. Organic CAGR i calulared based on cumulative organic revenises.
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Daymon Acquisition Significantly Strengthened Competitive Position

[ Combination created the industry's leading provider of services to both brands and retailers w

@waovanace b Daymon

#| Provider of Brand Services #I Provider of Retailer Services

1
Retailer-Centric Merchandising I:gf: ¥ Added pioneer and leader in retailer merchandising
2
E SO : ¥ Added attractive in-store deme partnerships with
gencallinedns e Costco,Whele Foods and other retailer chains
3
: v . IR
Pri Label Services Filled Addfad pioneer and leader in private brand development
Gap services

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm
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COVID-19 Temporary Headwinds for Portions of Advantage

Post-COVID-
Current |9 Long-Term
% of 2019A Revenues COVID-19 Impact Status Outlook
= Brand and retailer centric sales 1
= Digital commerce | Paositive Positive
» Foodservice and all other |
Experiential
= |n-Store Sampling | Temporary Positive /
Disruption Meutral
® Wirtual Sampling / Events 1
Marketing All other marketing
= Digital marketing |
MNeutral Meutral

" Agency

* Brand development T

Resilient business model and flexible cost structure position Advantage well to weather short-term headwinds
Expect most materially impacted business units to recover once they are operational because of durable demand u

-
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Advantage Solutions Financial Overview

Section 3
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Summary Financials — Revenue

Sales Marketing A LIAGE

%3708 $3.785

T],955 $2,025 $2.045

$1.857 1851 51,830
$1.588
§1.425
$1.182
$828

T0I7A 20084 20194 2020E 2021E 20174 2018A 20194 2020E 2021E 200174 2018A 2019A 2020E 2021E

Growth: 97% [6F% 53%  14% 0% ITI% 1234% (0% (354%) 206% IS0%  534% LIS (I53%)  82%
Commentary

* Daymon acquisition contributed meaningful growth in 2018
* Strong organic growth in 2019

2020 meaningfully impacted by COVID-19 = strength in sales segment and weakness in marketing segment

* Forecasting a conservative recovery for 2021

Moxe:  Dollars i millions. Inclodes aoquistions.

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm
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Summary Financials — Adjusted EBITDA (and % Margin)

Sales Marketing A LIAGE

$504 $515
5471 5475

$342 348 $352
310

14.8% |4.8%

200174 2018A 20194 2020E 20Z1E 20074 20184 20094 2020E 2021E 200174 20184 20194 2020E 2021E
Growth: LI% (13.7%) 49% I25% LI% FLTE BOSR O I04%  (34.9%) 287X 6% Ti% &9% (58%) 84%
Commentary

= Acquisition of Daymon business drove an overall margin decline in 2018 due to mix
®* Modest margin growth from cost efficiencies and favorable mix in 2019 and 2020

* Forecasting a conservative recovery for 2021

Moxe:  Dollars i millions. Inclodes aoquistions.

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm
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First Half of 2020 Update

Revenue Adjusted EBITDA (and % Margin)
S TO TS TS
~ o L A - H - I L. e = A

N | ST A . i St
I 1
I I
I £922 I

5869 $879 I I $119
' $106 : 5112
: $642 ¥ |
I I
I I
I I
I I
: : 17.5%
| 12.1% |
I l

Q12009 QI 2020 QIA019 Q2020 Q12019 QI 2020 Q23019 Q22020
Growth: - 1.2% - {30.4%) - 109% - 5.8%)
Commentary

* Strong start to the year prior to COVID-19 {January — February)

COVID-19 impacted the business starting in March
= Q2 results down largely due to temporary disruption in the experiential marketing business

* Strong Adjusted EBITDA performance a result of flexible cost structure and favorable mix

Mote:  Dollars i millions. Incledes aoquistions. Revenue and Adperned EBITDA rasmbers are on a consolidated basic

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm 27/39
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Long-Term Outlook

Long-term organic revenue growth: 1% = 3%

» Underlying growth of the CPG industry and food inflation
* Historical '08 — '19 organic revenue CAGR of 4.0%
» Upside from whitespace with existing clients, new business wins and outsourcing trends

= Mear-term expect to exceed baseline growth as company recovers from impact of COVID-19

Long-term organic Adjusted EBITDA growth: 3% -5%

= Operational efficiency

We expect to accelerate growth through M&A J

= Continue to enhance portfolio of service offerings in both sales and marketing

» Historical '07 = '19 revenue and Adj. EBITDA CAGRs of 12.6% and | 1.0%, respectively

I

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm 28/39
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EX-99.2

Strategic and Financially Attractive Tuck-In Acquisition Strategy

Philosophy Number of Acquisitions Per Year

@

Invest where there are unmet client needs
and there are...

Industry tailwinds

Opportunities to fill capability gaps
MNeeds for geographic fill-ins
Opportunities to widen lead

High degrees of confidence in the
achievability of synergies

Opportunities for Advantage to apply
core competencies in logical adjacencies

— S S e S S ©

Disciplined approach to M&A that has delivered consistent and attractive returns w .

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm
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Advantage Solutions Transaction Details

Section 4
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Transaction Overview

* Enterprise value of $5.2bn = compelling valuation at 10.1x 202 |1E Adj. EBITDA of $515mm and 10.9x 2021E Adij.
EBITDA less CapEx of $475mm (CapEx of $40mm)

* Transaction proceeds used to reduce leverage

— Resulting net debt of $1.9bn!"), or 3.7x LTM June Adj. EBITDA and expect to de-lever to ~3.5x at end of 202|E

= Equity portion financed through:

— $450mm of cash from Conyers Park Il trust®
= Mew common stock private placement of $700mm —* 70mm shares purchased at $10.00 per share

+ Existing investor group (including CVC and Leonard Green) investing $200mm as part of the private placement

= Jim Kilts to serve as Chairman post-closing

* Closing expected as soon as late October

Pro Forma Valuation

Cash Sources and Uses

lllustrative Conyers Park 1l Share Price $10.00
Pro Forma Shares Ourstanding (in Milions) 330,000
Equity Value %$3,300
Met Debr 51,200
Enteprise Value $5,200
Yaluation | 202|E Adj. EBITDA Multiple 10.0x
Multiples | 202|E Adj. EBITDA - CapEx Multiple 10.9x

Mete:  Dellird s eilliond,

mn Based on 2

S L1k nerm koan and $200mm of caah,

ASpames no

(ri4] redempticns.

3 Pre forera share sount inchades |1 5.000mm of Cosrpars Park 1l puldc thared (ingluding
P0.000mm shares scid in the commnon stock private placement], | 1.250mm of Conpers
Park Il fourder thared. and 203.750mm of rellover shared diued 1o existing shirshalders,
Based on a nominal share price of $10.00. Excludes 18.583mm of cutmandng warranos
[with an ewercise price of §11.50) and 5.000mm rellover pedfermance thares {which veit

ag S1200 par share),
4) Met debt balance as of June 20200

Cash From Conyers Park || Trust™ $450
Cash Cemmen Stack Private Placement $700
Sources  New Met Debt Financing'” 1,500

Total Cash Sources $3,050
Retirement of Existing Met Debt™ $2.8%2
Cash Uses Estimated Transaction Fees and Expenses §158
Total Cash Uses 3,050
Pro Forma Equity Ownershipt?!
Conyers Park Il Founders
Conyers Park Il Public 5%
Shareholders (including
© ers | o Existing Shareholders

Private Placement)

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm
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Operating Benchmarking to Peers

0%
iTs
s 1-3% 24% 6%
|
Long Term | &
Revenue Mesdian of Mesdian of Meddian of Median of
CAGR" LS, CPGy Sedect Best-in-Clus Crthir Business Sedect Info Services™
Business Services™ Cursourcers™
?raraico «Dimen | woneat NG, |[ Gt o KL 3P vichen Gartner
@' ; * momin || o PR e || ocenn oramarca || TVerisk (7 is i
+0.0% Futimated
CY'llE EAITOA Movgin® of ~16% P %
Adi. 00 — T 1 I78%
| ] ]
Margin o - _ﬂF
Median Median
Madian of F ) Medan of
i Selece Best-in-Claus Crther Business Sel Sorvices!
@ VS, CRGelt Bussiness Serdces Oursgurcers™! efs “
[[oaderd %
nry A%
CY'1IE I %
=i mm - I
hmdﬂ con |
- Median of Median of
@ Ty Seloct Bestin-Cliss Other Business TPty
’ Bussiness Serdces Owrsourcers!
Sowce

Cﬂfﬁllﬁmuﬁml 2008 and company Mngs. Estmares
CPG sompirabiii inhude

1 Cohand Chasenrcers Arwmark, Accesture, Genpact. Compaid nd

i Seboer bnfa Serwices inchuds ADP, Nishan, Veritk Asalptics, Gartner and IHS Markit

i CYHHIA - CYR0RIE CAGR par IBES estimanes dor prors. Pow- COVIDR 1P coganc: proeth puidance for peers not gesanally avaihble,
L] Estisabed mormakaid EBITDW, munfin is bfpted fof pass-thioaugh

in Crofine as Ady, EEITDA lnss Caplin divided by Ady, EBITDA,
1] Aazemies CY1IE Capls of Shlenm [~ 1'% of progected rewsmae).
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Valuation Benchmarking to Peers

= At $10.00 per share value, Advantage is attractively valued relative to the median of all peer sets

= A more attractive valuation is implied on an Adj. EBITDA less CapEx basis

3000 »
1Ll = .
Wax 10w 63 122%
hai | . -
oA |
Median of Medan of
Multiple KR\" l.l.S. C-PG m Select Bestein-Class Other Business Sl 'T:;hsnqum: 1
e ¥ Business Services™ Ousourcers™ meE "
“ prpaico “'eh o ‘rb'ﬂ"ﬂ'a m > -’cuuuss !:!i.L'l."."".'.“ e
g || B e P 3D P
[y 1 sodexs  Gamark ToVerisk 7 rsmana
CY'21E 3000 x M1
Adj. 200 e m&, 7=
EBITDA [
wix ... N
CapEx 00
Multiple i Median of Median of Median of
h | § Select Best-in-Class Orther Business T
C U-E- m‘“ Business Services™ Outsowrcers™ Sabect Infis Servicss !

Sowve  Capiral 65 duta as of Saprember |, 2000 and company lingr. Dstmarey caladarized o December yesr and, Fx raves 31 of Sepoerber |, 2003,

" Cotar Bustinness CuLSOarcers sChode Arimark, Accesiurne, Genpact. Compus ind Soden. n
% Aasames CY 1 IE Capls of S40evam |- 1% of peegscted revemael.
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Conclusion

Section 5
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In Conclusion...

= Advantage is an attractive asset for Conyers Park Il

Clear leader in the mission-critical sales and marketing industry
— Better positioned versus competition today than it ever has been

Robust financial profile < resiliency across economic cycles and industry changes

High quality management team —* proven winners

= Attractive entry valuation with conservative forecast

Lastly, we are confident in our ability to add value to the business

b

https://www.sec.gov/Archives/edgar/data/1776661/000119312520240642/d35419dex992 .htm 35/39



2/7/2021 EX-99.2

Appendix
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Peer Benchmarking

Aol el Erterpeiie

Clodisg LT 2t Wpuiry Adpaitind Wishat Pl [ cYmzIm L=t crman

Lot W L Bt ERITDA I Hahiiples ERITDA  ERITDA Capes FEF Rinagg Tirirs Etraberai
Lorrgary BT 10 High Lap (S} Wabue (S e il 18h8 i Margn Fshiiple Lomersamnl |} Grawth (1] Thekd
WS CPGs
Papo ERELAL L] 51 11} It (LR o= UL nre Nd= WAL LER L%
e pRt L4 Ex Lok bt 4 Y A e ns BT 1 %
Chnarch I Doighs wa L] 41 ETE) 334 s Mo nz 1 HHEY LT 34 Ly
1 ML Seraionr e L] 185 B 1na e 14 LH] 24 e 1 s ]
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sy Sarve 1] “ [} 4 i 106 [[13 17 " ({1} Ha (&) 1%
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Acomnan L LT E § i4e7 LEE ] (LLE (LAY B Tl [RE51 CL M PR 6% (553
Compan LI 1] i 251 1%l 1] ¥ pik] 41 04 i oy L)
e L3l L] (LB} L13 ) &) 5 He 138 & B3 il o4 L2
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et bnfo Sorvice

ADF L3R ) nx FaLE TSR] [ 5 171xs pLL Mew 1IN Hlx HI% ux s
B ki i L] LHE] ns i [£31 B Ha ALy nry Bl - (1]
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Non-GAAP Reconciliation (//2)

Adjusted EBITDA reconciliation for Q1 and Q2 results (for 2019 and 2020)

3-Months Ended 3-Months Ended
March March June June
31,2009 31,2020 30, 2019 30, 2020
Met Income | (Loss) (544) (321) ($13) (338)
Income Tax Expense / (Benefit) I | (2) (14)
Interest Expense &l 52 &0 52
Depreciation and Amortization 58 50 59 59
Management Fees and Stock Based Compensaion' 2 4 | 4
Restructuring Charges™ 2 I 1 46
EBITDA for Economic Interests in Investments’™ (n [rl] ) in
Acquisitions Relted Exp and Cantingencies™ 12 10 I 2
Other One-Time Charges”™ 5 1 4 {5}
Adjusted EBITDA 596 s106 10 L) E 10 )
Moce:  Diollars in mallions.
(1] Historical masapersent feel paid to exidting ihareholders snd non-cith iock based Compeniston sxpenis.
[Fi] One-time restruchuning activicks Cos associated with mon=recanning reorganizaton poojects.

[E}]
L]
15)

Adpustrent reflects Advantage’s proportional share of Adpvted EBITDA related 1o ity equity methad investmants and removal of Aduited EBITDA related to minarity investments.

Includes one-teng scqusition-reluted sapanses and cormin non-cash fir valug sdjustres related to prior acquisitions.

Odher charges conasars prisnarily of one<tme loases and coars associared with the Takoe § marrer.
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Non-GAAP Reconciliation (2/2)

Adjusted EBITDA reconciliation on annual basis for 2007 — 2019 time period

Fiscal Yoar Ended Decernbor 31,
100TA  I08A  J00PA 2010A  I0MIA  J0012A  20013A  T004A  2015A  I006A  201TA  2018A  I0I9A

Ubncudited Unaudiged
Met Income | (Loss) 6 (SO0} 52 (315} (515) 4 %35 (89%)  $25 531 S38E (31,151)  (320)
Inceeme Tax Expenie | (Benthe) [ 13y 1% - i) 8 18 It} 18 ¥ (168 I
Inagrest Expense 0 59 4 9% o7 1"z 106 ] 1] 167 180 30 fi%]
Drepreciatian ard Amortization H 53 0 58 125 145 126 44 165 170 180 225 i3]
Maragement Fees and Stock Based Compensation’'" ] 1 I 1 1 i 3 7 B 1] @ ]
B g Crarges™ - - = " - - - - ] 2 7 12 5
EBITDVA for Economic Interescs i Invesemants” - - - - - [ 13 - I 1 ] @ ]
Acquisitions Related Experses and Contingencies'™ - 1] - 13 5 1 - 128 21 L] ET] 6 3
Otthar Ove-Tisna Charges”' 3 55 % - - - - - 4 iy - 132 b
Adjusted EBITDA 5144 5149 SITO SI86  SI05  S245 5274 SITT SI6F  SAI0 5440 5471 S50

Nt Dollar in millions, Unaudived piriodi 2010 and 2014 ary both comprited of sudted stub perieds 1o sum up 1o full year financiali (indiidual itub pericds within each year are sudited,
#ull year summations are unasdaed).
[L)] Historical masaperent feet paid to exiting ihbareholders and non-cath stack based compeniytion expende.
[Fi] One-time restruchuning activicks Cos associated with mon=recanning reorganizaton poojects.
LES] Adpustrent reflects Advantage’s proportional share of Adpvted EBITDA related 1o ity equity methad investmants and removal of Aduited EBITDA related to minarity investments. I
(L] Irecludes oee-tene aoguaision-relited sapaniss and cermin non-cash fair value sdpustress related o prior Joquisiticed.
[11] Odher charges conasars primnarily of one<tme loases and coas associared with the Takoe § macrer. 2008 and 2018 adjustments inclade nonscash intangibles impainment expenses.
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