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Disclaimer

This confidential investor presentation (this “Presentation ]|s1c. Infermational purpases 0'[;’1oass|5' Intevested parties in "'lahhx; thakr aw .e-al,aum wit n BEPECT 10 &N investment in cormeetion with the proposed business combination (the Eusmess Do'wnn"anc." | betwizen CC Neuberger Principal Holdings I
sl [ o l"'c'm'n iy Of 'I i respective representatives or affiliates makes s & ar implied, as to the accuracy,
egtigations and analyses of |I1P“‘c'nma|.f andis S5ESSH all informeation ard material

provided, or rmade avail:

r d. 5L 5 U M ! m ks Dien executed SPA\ e the Comparry {'..{wl-'l'n'rlnl\lm army time wi Ix.ul priar no e G OF MG
westorsin -Jl:C{' dance with un,' timetable -ndo‘ any Icrr'ls Iho‘ 5I‘M,c the Company may I:CCIC{' {i l] i \lrdc dlflc ent :110 '13I-c:'| or access o information to different prospective investors, (i) enter into definitive documentation and mir 1c1l"t vl ccrss.lr‘l:r iding -rvfncmlluhcns wit
reasons therebor. This Presentation does tisute (i) a solicitation of a proy, i & zatkan with nespect to any securities or in respect of the proposed Business Combination or (i) an offer to sell. a solicitation of an offer to buy or arecommendasi
any security of SPAC, 'he Co"ma "y or any of their respective affiliates. No such cifering of securities shall be made except by means of a prospectus meeting the requirerents of section 10 of the Securities Act of 1933, as amended, or an exempticon therefrom. You should net construe the contents of this
Presematien as legal, tax, accounting or investment advice or a recommendaticen. You should consult your own counsel and tax and financial advisors as 1¢ legal and related matiers concerning the matters described herein, and, by accepting thés Presentatien, you confirm that you are nat relying upen the infermation
comained herein to make any decksion.

The distribution of this Presertation may also be e < biy law and persans o whose possession this Presentation comes shauld inform themselves about and observe anry such restrictions. The recipbent acknowledges that it ks (a) aware that the United States securities laws prohibit any person whe has
material, non-public Infermation cenceming a company from purchasing or selling securites of such company or from communicating such infermation to any other persen under circumstances in which it ks reasonably fereseeabla that such person is likely to purchase or sell such securities, and (b) familkar with the
Securities Exchange Act of 1934, as amended, and the rules and regulations promubjated thereunder (callectively, the "Exchange Act’), and that the recipient will neither use, nor cause any thied party 1o use, this Presentation of any information comained herein in contravention of the Exchange Act, including, without
Emitation, Rule 10b-5 thereunder

1L P il O] in o linformanion and is provided to you o andition that you 4 u will hold f L sclose, fonward or 8 Q| i written congent af CtP.-\.t" ary In'- Comy

¥ 1 OBy sly, By acoepling 5 recipient agree: & maintain the canfidentiality of all information that is comained in this Pre

Forward Looking Statements

Certain staternents in this Presentation may be considered forward-kooking statements. Forward-kooking statements generally relate to future events or SPAC's or the Company’s future financial or operating performance. For example, statements regarding anticipated growth in the industry in which the Company
cperates and amicipated growth in demand for the Comparny’s produets, projections of the Company's future financial resul's. Ingluding future Reverue and Adjusted EBITDW, peasible growth opperunities for the Company and other metries are forward-looking statements. In some cases, you can identify ferward-

lacking statements by terminalogy such as “pro forma,” “may,” “should,” “could,” “might” “plan,” “possible” “project,” “budiget,” “forecast,” “expect,” “intend,” “will” “estimate,” “anticipate,” believe,” “predict” “patential” ar “continue,” or the negatives of these terms or variations of them or similar terminology.
Such forward-locking statements are subjeet o risks, uncenainties and ether factors which could cause actual results o differ mater fally from those expressed o implied by such forward-lecking statements,

These forward-kaking staterents are based upon estimates and assumpiions that, while considered reasonable by SPAC and its manageren, and the Comgpany and 15 managemant, as the nfpma; be, are inherently uncertain mu a e inherenily subject 1o risks variability and contingencies, I'n-i:'T'.".l which are
EPPLI"IU the Company’s control. Factorns ay Cause actual results 1o difffer m o i 5 b fI' the oecurrence of any event, change 2 ¥ prrination of r
Combination; (2) the outcome of any legal prec g & ol 4 ; following The announe . ] th
cIm“t.:I'ae"l'nI 4'|<.c.|:||'1| m-mm.qnn L] reh E: - oo complete the Business Com tion or 1o satis 5 c‘(‘lr:"uu;. |,4 (‘|I.! il xR prop-: rueture af the B { ans of 85
- (% 4 i " d

aintain k ,rrr\l i
ely affecied :lrc"rr econ wior oo 2 :(11) the Comeany's estimates of

s and profitability; and (12) other ||.Ju,a'-d it 5" and “Ca ary Mot Regarding Forward-Looking Staterments” in S niarl parc: el 5 public offering dated July .jl;l ¢U.:2)<.r inother docurnents filed by SPAC with the SEC and the
“Risk Factors® section inchuded in the Appendix to this F‘rese" a1-cn here may be aadrlo'al rlsk,s ha1 r'erhzr SPAC nor the Company presently know or that SPAC and the Company cune'!th' believe are immater |a| that could also cause actual results to differ from those contained in the forward-locking statements.

Mething in thiz Presertation should be regarded as a representation by any person that the forward-looking staternents set forth herein will be achieved er that any of the centemplated resulis of such forward-locking statements will be achieved. You should not place undue reliance on fonward-locking statements,
which speak only as of the date they are made. Neither SPAC nor the Company undertakes any duty to update or revise these forward-locking statements or to inferm the recipbert of any matters of which any of them becomes aware of which may affect any matter refered to in this Presentation,

The Comgany and SPAC disclaim any and all liability for amy loss or damage (whether foreseeable or net) suffered or incurred by any persen or entity as a result of anything centained or omitted frem this Presemtation and such liability is expressly disclaimed. The recipient agrees that it shall not seek 1o sue or
otherwise hokd the Company, SPAC of any of their respective directors, officers, employees, affiliates, agems, advisors o representatives Bable in any respect for the pro 5 Pres : ation contained : tation, of the amission of any information from this Presentation. Only those
esentations and warranties of the pany of SPAC made in a definitive written agreement regarding the transaction (which will nat contain any regresentation o Ty el this Presentation) when an ecuted, and subject to such imitations and restrictions as specified thesein, shall have

Hon-GAAP Financial Maasures

This Presentation includes projections of certain financial measures not presented in accordance with generally accepted accounting principles (*GAAP™) including, bBut not limited to, EBITDW, EBITDA Margin, Adjusted EBITDA and Gross profit, and cens
financial measwnes are not ¢ res of firancial performance in accordance with GAAP and may exclude iterns that are significant in understanding and assessing the Company’s financial results, Therelfore, these measures should net be considered in isolation or a5 an alt'.n-u'
aperatiens or ather measures of profitability, liguidity or perfarmance unger GAAP. You should be aware that the Compary's presentation of these measures may not be comparable to similarly-titted measures used by other companies.

The Company belleves these nen-GAAP measures of financlal results provide useful infermation to management and inve: regarding certain financal and business rends relating to the Company's financlal condition and resuhs of cperations. The Company believes that the use of these non-GAAP financial
measures provides an additicnal tool for imsestors. to wse in evaluating ongoing operating results and trends in and in comparing the Company’s financial measwres with other similar companies, many of which present similar non-GAAP financial measures to investors. These non-GAAR financial measures are subject
1 Inherent limitations as they reflect the exercize of judgments by management about which expense and income are excluded or included in deterrmining these non-GAAP financial measures,

Duse to the high variabl f i of soms of the Infermation exclus o these o ted measures, Together with some of the excluded nformat being ascenainable or accessibke, th mparty is unaie 1o guantify cenain armd That weukd e r
Be included in the most di | able 1 5, 5 unreasonable effort. Consaguently, no disclosure of estimated comparable GAAP meas 5 included and no reconciliation of the forward-ooking non-GAAP financial measures is included. For the same reasens, the Compan, Ty I3 unabh 'IO
ach e probable sign o the unavailabke information, ich cowkl be material to Tuture resuls
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Disclaimer (Cont'd)

Finanlal Infemation

15 provided hawe only been reviewed under privane company standards and have r
d i1, An auditol

nformation included L and sub ' f ection with the comphetior
differernly from the hist vancial infarmation included herein, and the differences could be matesial,

LUse of Prajections

This Presemtation contains financial forecasts with respect 1o the Company's projected financial results, including Revenue growth and EBITDA Margin, for the Company’s fiscal years 2021 threugh 2022, The Company's independent auditors have not audited, reviewed, compiled or performed any precedures with
respedt ta the prejections for the purpose of thelr inclusken in this Prezentation, and accordingly, they did not express an opinkon or prowide any other farm of assurance with respect thereto for the purpese of this Presentation. These prejections should not be relied upon as being necessarily indicative of future resuilts.
The assumpticns and estimates undeslying the prespective financial informatien are in ly uncertain and are s.b,ect'c a wide variety of significant business, economic and competitive risks and uncenainties that could cause actual resubts to differ materially from those contained in the prospective financial
information. Accordingly, these can be no assurance that the prospective results an ' the Company of that actual resuts will not diffier rmaterally from those presented In the praspective financial information. Inclusion of the prospective financial information in this Presentat
shauld not be regarded as a representation by any person that the results contained in the pe ospective financial mf 1a thon will be achieved.

Indusiry and Market Data

1L 1 g Br g1 ol data made by 3 y 1he Con plating 1o market s 1 about the Company’s industry, involves a number of assurmgaions and limizations, and you are ¢ ved nat 1o give undue weight 1o such
estimates. In addition, projections, assumations, and estimates of the haure performar e ich # QY of e W arily s high degree of uncertainty ard risk.
Tradermarks

This Presertation con ademarks, service marks, rade names and copyrights of ather companies, which are th opeerty of thair res, The Company’s us: ealf does not imply an atfiliation with, or endarsement by, the owners of such trademarks, service mi ade narmes and copyrights
Sodely for convenience, some of the trademarks, service marks, trade names and copyrights refermed 1o in this Present may be listed without the Th, M © or & symbeds, but the Comaany will assert, to the fullest extent under applicable law, the rights of the applicable cwners ta these rademarks, service marks,
trade names and copyrights.

For a description of the risks assaciated withan investment in the Company, including with respect to its bisiness and operations, we refer you to the "Risk Factors* saction in the Appendi to this Presentation.
Additional Informstion

i Form :4 t(‘ITId
atio

o Wd me 5 Combinat
5 of the prelirminary proxy S1at 4 - @ defing THe 5 P i s fiked with the SEC, without of
WG clo-v or h:r directing a rccll. et 1o: th.::"ﬂ;rrl‘r »ID-J|H<:|CI' §$ I, 200 Park Avenue, S8th l-loor Hew York, New York 10766 {ph 212)3

Parlicipants in the Solicitation

SPALC and its directors and executive officers may be deemed participants in the solicitation of proxdes from SPAC's shareholders with rezpect to the proposed Business Combination. A list of the names of these directors and executive officers and a description of their interests in SPAC ks contained in SPAC's final
prospectus related to its initial public offering dated July 30, 2020, which was filed with the SEC and ks available free of charge atthe SEC's web site at www.sec.gov, or by directing a request to CC Neuberger Principal Holdings 11, 200 Park Avenue, 53th Floor, Mew York, Mew York 10166 {phone; (212) 355-5515)
Additional information regarding the interests of such participants will be comained in the proxy statement/prospectus for the proposed Business Gombination when available.

The Comparsy and i1s directons and exeeutive olficers may alsa be deermed 10 be paMmcipans in the sol ionaf proxies from the shareholders of SPAT in connection with the proposed Business Combinatien. & list of the names of such difectons and executive officers and information reganding their interests in the
proposed Business Comibination will be included in the proxy statement for the proposed Business Combination when available,

INVESTMENT IM ANY SECURITIES DESCRIBED HEREIN HAS NOT BEEN APPROVED OR DISAPPROVED BY THE SEC OR ANY OTHER REGLILATORY AUTHORITY NOR HAS ANY AUTHORITY PASSED UPDN OR ENDORSED THE MERITS OF THE OFFERING OR THE ACCURACY OR ADEQUACY OF THE INFORMATION
CONTAINED HEREIN ANY REPRESENTATION TO THE CONTRARY IS5 A CRIMINAL OFFENSE

The Comgany and SPAC reserve the right 1o negotiate with ane or mare parties and to enter g 1o the transacticn at any time and without price notice to the reciplent or any other person or &1 The Compary and SPAG also resenve the right, at any time and without prior notice and
without assigning eason therefor, (1) 1o terminate the further participation by the reci o ary other pers n the consiceration of, and propesed precess refating 1o, the transaction, (i) 1o modify any of the rubes or procedures relating 1o such consideration and proposed x5 and (iil) 10 terminate
entirely such consideraticn and proposed process. No feprasentation of warranty (whether express of implied) has t»een mada by the Company, the SPAC or any of their respective directors, officers, emiplayees, affillates, agents, advisors or regresentatives with respect to the proposed process of the manner in which
the proposed process is conducted, and the recipient disclaims any such representation or warranty. The recipient acknowledges that the Company, SPAC and their nespective directors, officers, employees, affiliates, agents, advisors or representatives are under no obligation to accept any offer or prepasal by any
person of entity regarding the transaction. None of the Company, SPAC er any of their respective directars, officers, emplayees, affiliates, agents, advisors or representatives has any legal fiduclary or other duty to arry reciplent with respect to the manner in which the proposed precess Is conducted.
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Investment Highlights

Strong

Competitive
Differentiation

o Accelerating

Tailwinds in an
Attractive
Industry

Compelling Entry

Valuation

Significant Value
Creation
Opportunity

~45%
Blue-chip company with scarcity value Subscription Revenue!
Highest quality, exclusive content library, including partnerships with leading media, entertainment ~70%
and sports properties to serve diverse enterprise, SMB, and prosumer customer base Erclic e Coriont Reential
Marketplace with strong network effects across content creators and consumers 749k +

Proprietary search and Al / ML technologies drive superior content platform Total Purchasing Customers’

S12bn+

Digital Content TAMZ2

Accelerating demand for visual and digital content with significant and growing white space
Digital advertising investment tracks content consumption growth, catalyzed by video

Rapid acceleration in digital media consumption and proliferation of social media and the “creator
economy” = extensive long-tail opportunity

Attractive intrinsic valuation

—  Entry at mid-single digit PF FCF yield with mid to high single digit plus organic revenue growth and
high incremental margins, low capital intensity and substantial upside opportunities CY2022E EV /

Adj. EBITDA*

Attractive entry valuation relative to peers offers substantial upside .
gettyimages

5x - 7x discount to peers on an EV / Adj. EBITDA basis

Deep Sponsor experience and expertise in building and scaling data and content driven businesses
and will collaboratively work with management to seamlessly execute on a substantial value creation
opportunity

Accelerate revenue growth by executing and capitalizing on opportunities such as increasing
subscription revenue, a growing corporate customer segment, and compelling future / existing upsell
opportunities (e.g. Video)

Increased focus on Al/ML and data-driven initiatives to drive significant improvement in customer
acquisition & marketing RO, to pursue the cutting edge in image/video tagging, and to optimize
search capabilities

Foundation for future growth through exclusive partnerships, strategic M&A, new product offerings
and continued international expansion

Significant upside opportunity in NFTs given Getty's unique and comprehensive content library

50+

Premium Partners! +
Exclusive Rights Access

BEE symm 3
ry Bloomberg
N FIFA ©O%F%

S60bn+

Digital Video Ad Spend?

. i

shutterstuck  Broader Peers®

u‘

1 Subseription Revenue as of TH'21. Total Purchasing Customers for LTM Q2°21. Exclusive Content Revenue as of LTM QZ21. Premiurn Pariners as of June 30, 2027. 2 InsightSlice, November 2020, 2020 TAM extrapolated based on $17bn TAM

estimate for 2019, with a 12% growth rate applied based on "19-'30 CAGR of 12%. * PubMatic 2020 Global Digital Ad Trends (2020). ¥ Company filings and FactSet as of 12/8/2021. 5 Broader peers includes median of: Etsy. GoDaddy, Adobe,
gettylmages Avid Technology, Wix, Squarespace, Universal Music Group, Wamer Music Group and The New York Times. ¢ Based on midpoint of guidance for 2022E Adj. EBITDA. Please see appendix for a reconciliation of non-GAAP measures. 5
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Significant Value Creation Opportunity

Attractive Subscription Corporate Customer
1" Business Model A 2’ Opportunity
&

v" Drive go-to-market strategy to fuel
continued momentum in penetration and

¥" Further penetrate and expand enterprise d - -
subscriptions and unlock significant future _ ERIIIE ARt = LR SO0 LSRN OhS
upside v" Continue expansion across large
addressable customer white space
Partnerships, M&A

3 ' Video Upsell Opportunity

v’ Accelerate recurring growth momentum

and product innovation

6
and NFTs
v Pursue several actionable levers to ett i mages @ v" Capture compelling video upsell
achieve further revenue growth g y } potential driven by customer demand

upside (e.g. exclusive partnerships,

stf;atr:z-glc i neu;'praduct : d ” Grow high-value video customer base

;Ft;nngs, ks o el i with substantial remaining headroom
s) for expansion

5 | Al / ML & Data Analytics 4 Superior Marketing ROI

v’ Enhance market leadership position through ¥ Unlock revenue upside from additional high-
continuous growth in content and innovation, ROl marketing investment

owered by scaled & proprietary data :
E y ok L 1\ v" Address international white space

v" Leverage sponsor experience in Al / ML to
enhance data-driven organizational focus

gettyimages- - -
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Transaction Overview

Enterprise value of $4.8 billion, 15.2x FY 2022E Adj. EBITDA based on guidance midpoint of $315 million’ 5

Existing Getty stockholders (other than Koch Equity Development (“KED")) will roll 100% of their existing stake and own (with KED) approximately 64% of the pro forma company,
with an additional 65 million earn-out shares of the pro forma company to be issued subject to certain vesting conditions (with one-third vesting at $12.50, one-third vesting at

https://www.sec.gov/Archives/edgar/data/0001812667/000110465921148397/tm2135046d1_ex99-2.htm

$15.00 and one-third vesting at $17.50)
KED will equitize $150 million of preferred equity into 15 million common shares

20% of the existing founder shares will be subject to certain vesting conditions, with half vesting at $12.50 and half vesting at $15.00
$150 million PIPE consisting of $100 million from the CCNB2 sponsor and $50 million from the Getty family

Transaction expected to close in H1'22

Cash Sources and Uses

Pro Forma Valuation and Ownership
(Shares and $ in millions)

(% in millions)

Transaction Sources Amount
CCNB2 Cash in Trust® $828
CCNB2 FPA 200
PIPE Investors 150
Balance Sheet Cash 199
Total Sources $1,377
Transaction Uses Amount
Existing Debt Paydown $576
KED Preferred Paydown® 589
Cash to Balance Sheet 100
Transaction Expenses® 112
Total Uses $1,377

Pro Forma Shares Outstanding ” 370.6
Share Price $10.00
PF Equity Value $3,706
(+) PF Debt $1,194
(-) PF Cash (100)
PF Enterprise Value $4,800
PF EV / 2022E Adj. EBITDA® 3 15.2x
PF EV/ 2022E Revenue*? 5.0x
PF Net Debt / 2022E Adj. EBITDA*® 3.5x

Sponsor {B%}E

Existing Getty
SPAC FPA Investors (5%
myestorsi(5%) Stockholders? °
(64%)

SPAC Investors (22%)

Note: All balance sheet items reflect estimates for 3/31/2022. Anficipated elose in H1°22. Assumes no redemptions. Sharecount includes 232.3 million rollover shares (including 15.0 millien commaon shares from KED preferred
equitization shares and rollover vested options on a post-exercise basis, assuming net exercise at a $10.00 share price and excluding any Getty PIPE shares), 82.8 million CONB2 SPAC shares, 20.0 million FPA shares, 15.0 million
PIPE shares and 20.6 million CCNB2 (excluding any sponsor PIPE shares) founder shares. Sharecount excludes 65.0 million seller earn-out shares, 5.74 million founder eamn-out shares and 43.0 million warrants with a strike price of
$11.50. Figures do not reflect impact from RSUs, warrants, or unvested and future management options. Pro Forma ownership percentages do not add up to 100% due to rounding. ' Includes ~39mm of public company costs (BOD,
D&Q, additional headeount and audit and professional fees). * Assumes no redemptions from CCNB2 Trust Account. # Includes SPAC deferred underwriting fee, and estimated Gelty Imadges & CCNB2 transaction costs. ¥ Bagsed on

5 . midpoint ef guidance range for FY 2022F Revenue and Adj. EBITDA. ¥ Please see appendix for a reconciliation of nan-GAAP measures. * Estimated value as of 3/31/2022, inclusive of fees refated to early repayment. 7 Includes
gel‘tylmages rollover vested options on a post-exercise basis, assuming net exercise at 8 $10.00 share price. Does not include unvested rallover options. ? includes founder shares and PIPE shares. ¥ Includes 5.0 million PIPE shares.
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Our Mission:

-

Our Culture and Values:

https://www.sec.gov/Archives/edgar/data/0001812667/000110465921148397/tm2135046d1_ex99-2.htm 9/52
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CONTENT
CONSUMERS

200+

Countries & Territories

2.3bn+
Searches / Year
~45%
FY'21E Subscription
Revenue

420k+ . \ i‘;l.';
New Customers / Year’ ! ! S

Scalable Global Platform
Best-In-Class Technology, Unified, and Extensible

469mm+ 400+ Proprietary Data
Digital Assets R Tech Staff Innovation Engine

- e
53 2021, mm\'.;.*q' ==

T mé:z ianguaqc,.

Getty Jmaga..andrmoci
21.2 __.nwlbaranHmregmhms lmkuﬁ’eofl}n..pfa sh, exce
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CONTENT
CREATORS

250+
Content Partners

450k+
Contributors

79k+

Exclusive Contributors

100+

Staff Photographers and
Videographers

400+
API Integrations2

18 Languages?
24 Currencies
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Jeriencedi@and Proven Management Team

;etlri'nag;cs‘

o
gettyimages

12 Years with Getty I

gettyimages
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Leading Content Creator and Marketplace

Comprehensive product
offering across the entire
value spectrum

Premium library
underpinned by exclusive
content

Trusted long-term
relationships with
enterprise-level customers

Search business with built-
in feedback loop

L ~32%
$910mm Fv?z?; 26 FRZIE FY21E ;fs?:éription
FY'21E Revenue & osaMargh: Adltl :ng:i.:;EA Revenue

~2.3bn+ ~ Revenutigi?id from 4 sl Ne:(%gtt:ers
BSOS eI e Pre-2019 Images? | iowlAsseta per Year’

16,000+
API
Integrations’

~70%
Exclusive Content
Revenue?

79k+

Exclusive
Contributors

100+

Staff Photographers
and Videographers

e

. 4 .
a for Getty Inc., are .a-.nnu.;_fl'it_d Bsof cluding Unsplash.
; >

GAAP measures.

gettyimag
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Company Highlights

Vast Demand for Visual Content with Significant Whitespace

Compelling Value Proposition to Clients

Premium Content Offering Across Creative and Editorial

Growing Customer Subscription Focus

Reinvigorated Go-To-Market Strategy Bolstered by Improved Marketing
Deployment and Accelerated ROI

gettyimages
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@ Overview of Market Opportunity

Global Creative Economy

Global Visual Content Production

$60bn in digital video ad spend projected to grow to $111bn by 20244

$100bn OTT market expected to reach $194bn in 2025 (14% CAGR)S

Global Digital Content Market
“19 to ‘30 CAGR of 12%?2
16% US Digital Advertising Investment CAGR '20-'243

Global Pre-Shot Image

and Video TAM

$10.6 Billion?
‘21 to '26 CAGR of ~6-7%

' T N
Compelling Opportunity
Supported by Growing
Corporate Segment and
Content Creation Economy

61%
Of Small Businesses Invest in
Social Media Marketing®

- —

74%
Of In-House Creative Teams
were Created in the Last 5
Years’

~47mm
Amateur and ~2mm
Professional Creators®

https://www.sec.gov/Archives/edgar/data/0001812667/000110465921148397/tm2135046d1_ex99-2.htm
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&

@ Compelling Valu :T:-. : &r& 8 :
et

—
™ ._‘.‘ »

...-’ : Corporations Agencies
4 Advertising & social media Movies, television, and online videos Advertising campaigns
| Sales materials & product presentation Photo galleries & sets Political campaigns
Company website & content Articles & books Public relations
getty| ma ge S° Internal communications Learning & other related content | Sponsorship and endorsements

Simple and scaled access to high-quality visuals and talent, plus easy customization / optimization across projects

Creativity and
Innovation

Cost

Efficiency Significantly reduced investment, environmental impact, and administrative burden relative to in-house / third-party creation

Convenience Best-in-class, scaled infrastructure offering customers a one-stop shop for instant content access and maneuverability

Reduced Risk Avoidance of production / access risks, authenticity / copyright risks, and commercial release risks across jurisdictions

! Denotes percentage of 2020 revenue.

https://www.sec.gov/Archives/edgar/data/0001812667/000110465921148397/tm2135046d1_ex99-2.htm
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o Comprehensive Product Offering Across the Value €

* Premium creative and editorial content, including video, offered mainly to Enterprises

I = Preeminent Editorial offering with 50+ premium content partners!, a comprehensive archive,
gattyl ma geS and a dedicated team of 300+2 ' R

Enterprise

* Premium Access plans offering frictionless access across all content in one subscriptio

_’.%
= Budget-conscious creative stills and video across basic to premium plans and various credit packs '9
» Customers are primarily self-serve small and medium-sized businesses (“SMBs")
* Unique among competition with extensive exclusive content

Customers

= Expansive free stock photo collections targeted to high-growth prosumers and semi-professional creators

L
() Unsplqsh = Significant and geographically diverse site traffic

= Deep APl integrations across ~15,0007 creative services and platforms

Affordable Premium
Offering

Note: Getty Images acquired Unsplash an 4/1/21.
! Az of June 30, 2021.
a . Agof 03 2021.
gettyimages +asor022021.

https://www.sec.gov/Archives/edgar/data/0001812667/000110465921148397/tm2135046d1_ex99-2.htm 17/52
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Creatlve + Edltorlal
~66% of Revenue (~43% Annual Subscription) iy ~33% of Revenue (~54% Annual Subscription)

Global Scope and Scale Across 160k+2 News, Sport and Entertainment Events
Annually, 150mm+ Rights Managed Digital Assets and 135mm+* Archive Images

Unique Exclusive Content With 150mm+ Commercially Released Royalty
Free Digital Assets

Active vs. Passive
Approach

Investment in Proprietary
Research through Exclusive
Partnerships

Award-Winning

Deep Expertise and
Specialists

Capabilities

60+

100+3 300+3
AARP LEAN IN  NDLA
Global Creative Team Members - _—’* Staff Photographers and Dedicated Editorial Staff
Work Closely with Exclusive - {'-'__:\_ Videographers
Contributors 2 "l') W

: : - : ) 50+ Premium Content
Differentiated Content with 75K+ Exclusive Contributors . Partners3
Disproportionate Returns and Content Partners

Exclusive Rights and
Access

- - LiGHT ‘ FIF

~70%" lﬁ’ I N Y ; !’I‘ 1IN BER] news) . ey A
b fdﬂl‘%p X

Revenue from Exclusive Content Rcmery " Im | : L

G/OBO aonx I
mg NBE - UNIVERSAL

‘!

s hon o i |ﬁ.
mbasedon F'rznzo unless otherwise notell, Revenue: ¢ !

lit do not add up to e 1o pn:nqanv&&\e.- teudile.
ateoue o5 of LTM Q221. & p

https://www.sec.gov/Archives/edgar/data/0001812667/000110465921148397/tm2135046d1_ex99-2.htm
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o Growing Customer Subscription Focus

Annual Subscription Revenue' Complete Range of Subscription Products

: gettyimages
| ~60% e
] 4 1
~46% : PremiumAccess
1 Mullmwlnafm:_:::;zramnnmﬂm
~36% ! i R i gl
-.-29% : ekl i s plans
1 L
]
1 - i oS
1 E . : LRI R
: iStock.
FY15A FY17A FY20A Long Term ® AT e R
Run-Rate Basic Premium D Premium + Video

Historically Strong Retention

~102%?2

Essentials images only

Downioads per manth

$29.

$2.90 igowninad

Al images (Essentials £ Signature)

Crorwnloddds par month

—
( o )

$70=

$7.00 idownioad

Al images and videos [Essentials & Signature

Downdoads per manth

(w)

Introductony offer

$115.=

HIREOOAROME

By Revenue
LTM Q3’21

.+ | Represents annual subseription product revenue as a percentage of total revenue (excluding discontinued products).

Comprehensiveness of Offering

gettylmages 2 Based on annual subscriber retention for L TM §3°21. Note retention is calculated based on LTM vs NTM booked revenue. For example, LTM Q321 retention represents L TM §3°21 booked revenue vs. LTM 03'20 booked revenue. 19
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o Efficient New Customer Acquisition Powering High-ROI Growth

Significant acceleration in acquisition engine efficiency

~10,000
New customers per
million dollars of ~6,000 o
digital marketing __ +60%
spend
FY2019° e
~1.4x
New customer
revenue for every . .
dollar of digital +40%
marketing spend’
FY2019° H1'21
~$160
Customer acquisition ~35% ~$105
cost (CAC)? Pl .
FY2019 H1'21

| Reprasents new customer revenue divided by digital marketing spend for the respective periods.
S .+ 2 Customer Acquisition Cost (CAC) defined as Total Digital Marketing Spend divided by Tetal Customers Acquired in the peried.
gettyl MAaGES * 2019 figures include discontinued products.

Strong brands and SEO
positioning

Data-driven intelligence
powering optimization

Increased presence and
monetization of free
offerings

Expanded geographic
deployment

20
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f'-:'-:r"a-'——#:'«‘ﬂr“ m—
» 2
"}‘ = / { ! ’

Value Créat';on Opportun y
T e e | el IR S ——

|
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Compelling
Growth
Opportunity

Drive corporate penetration and
higher ARPU

Leverage growing insourcing of
corporate creative work

Penetration of Top 3,000 Global
Corporations’

5% Customer w/
Revenue =350k p.a.

= Customer w/
Revenue <550k p.a.

= Mo Direct
Relationship

Capturing Growth in the Corporate Segment

Management
Unlocking
Value

Alignment of sales force and
marketing

Positioned to win new logos and
cross-sell

Customer service focused to drive
customer conversion and loyalty

Custom Content driving high
ARPU

om MediaRaderi(April 2027) and internal 2020 Gettclmages dlobal Spend by OID;
i

n

Sales Force
Optimization

Incentive structure to target
corporate customers and cross-sell

Continually improving sales force
efficiency

https://www.sec.gov/Archives/edgar/data/0001812667/000110465921148397/tm2135046d1_ex99-2.htm
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Capitalizing on Secular Tailwinds in Video

Increased Video Demand and Cross
Promotion on Website Experiences

Expanded Sales Emphasis Across
Production Segment
Continued Investment In...

v" Image Partners
v' Owned Editorial
v" User Generated Content

Attractive Customer Trends...

v" Higher Consumption
v' Higher Spend Patterns

v' Quality of Underlying Customer
Profile

- L
gettyimages wote: video penetration data as of 02 2021.

~20%

gettyimages  iStock.
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Video Penetration Leading to Positive Customer Outcomes

Significant Video Opportunity Driven by Product Innovation and Strong Customer Demand for Video Content

Results in Increasingly Attractive Penetration, Utilization and Spend Patterns

% of New Customers Consuming Video % of New Customer Total Revenue from Users of Video?

+2.2x increase b
+1.8x increase = = 48%
| b 10% r

iStock Video Editor and Premium
Plus Video subscription introduced in 228

|

. 2014 1H21 2014 1H21
AN P = !
SEBALN. 4 A "y .
% f QUERE Lot “dl W % Growth in Spend After First Video Purchase? B r
[ '1"] . r
5 2 T e 55%
- * First-time video customers spend -
- more after their first video purchase | _
e o L& '.l ' : |
' ' 2014 2020 .
L - 3 — ‘w— E— ?F' p

| /Y "' % Mix of Existing Customer Growers/Decliners After First Video Purchase

First purchase video customers
increasingly grow spend in
subsequent year

= Flat / Decliners = Growers |

4 . ! Calculated based on total revenue from new customers that utilize video divided by total revenue in a given year.
gettylmages *Represents the % implied growth between total LTM and NTM spend for yearly first purchase video cohorts. 24

————————
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Attractive Marketing ROI Unlocks Significant Growth Potential

Marketing Spend as % of Total Revenue’
Potential opportunity

P - Additional 1% of marketing spend as a percentage of

revenue drives estimated ~$60mm? of new revenue, or
~7%3 incremental growth

~3x greater average

revenue per customer
{vs. ~$356 for SSTK)

- -' HIGH VALUE CUSTOMERS...
+4% higher 1H'21

Adj. EBITDA margin®
(vs. ~29% for SSTK)

i I ..COMBINED WITH HIGHLY PROFITABLE
REVENUE FLOW-THROUGH...

..PROVIDE FOR SIGNIFICANT VALUATION UPSIDE

gettyimages shutterstr.ck

Highly attractive upside for Getty Images at the “turn of a dial” driven by compelling unit economics

Source: Company filings and company infermation.
! Based on 2020 financials.
2 Nlustrative revente opportunity based on unit economics of TH'21 CAC of ~$105 and $685 average revenue per customer in year 3, based on cohorts for FY 2015 - FY 2020.
Y » *llustrative revenue growth figure shown based on an additional 1% of incremental marketing spend vs, LTM 1H'21 revenue base.
gettylmages 4 Please see appendix for a reconciliation of non-GAAP measures. 25
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Vast Opportunity to Increase Penetration Across High Growth Markets
| i

Strong brand reputation, existing content and technology capabilities and marketing focus underpin future

growth potential in Rest of World markets

gettyimages shutterst 7o ¢

—— i —————— P—————————

| Rest of World: | Indirect: 3% | Rest of World: :
L 12% s22migQy P 31%
t | l | __$209mm | North America:
\ 36%
$237mm
North Total 3
America: revenue:
=' 54%
& $437mm v oo 667mm
Europe:
33%
$221_|_'nm -
S
T sl - < . P T
R Significant opportunity to focus sales and marketing spend to capture share of rapidly expanding RoW wallet - —
T _'-"—"“m-l A 'J."-_'-.-'..“-'
.y ._r.f:if-_ P~ Ve _.:::;_T-"ll g = 3-:‘ mrﬂ‘ﬂ
et e S ,_m._*_._.&ﬁ

w a il W -—-—-’-ﬂ-‘“ m
S Sy e o P S
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Unsplash M&A Case Study

Unsplash is an established platform with scaled global traffic and API platform integrations

16k+

] : * Integrations Into
Extensive content catalogue targeting the - d Platforms and

gEttylmageg long tail consumer : ) - w a

Enterprise

Monetize traffic through advertising

iStOCk. Expedite monetization through affiliate

by Getty Images integration with iStock and free site API
integrations

Launch Unsplash-branded nano-priced
subscription

Long-tail consumers

558% [E  60% [ ~S50%

- : _ | 18 -'20 Traffic y  '18-'20 _ Traffic from
[ Unsplqsh Leverage attractive geographic mix Growth cach "HTE cAcR  Developed
2 onomies

Note: Data for Unsplash as of Q2 2021, unfess ctherwise noted.
1 Markets include US, Canada, UK, Western Europe, Australia, Japan, China.

gettyimages’
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Market and Geographic [ EERAE New Products and Capabilities
(e.g., NFTs, etc.)

SENE )]

> 4 Getty Images is Technology and
DELERD T

Scaled content sources

Proprietary data driving search
capabilities

Rich metadata, Al and computer
vision capabilities

Leverage Sponsor's experience in
data, analytics and insights

e S d -
FRESIDENT TRUMP IMPEACHED -d-\' 4
o e e i L - ol @E?DPEH’ dun® bradstreet

ME&A Partnership

Ability to leverage platform to e e Ty Lo = Owner of broad copyright /
Y gep Ability to leverage brand, content provide customer insights and drive new value : Pyrig :
efficiently execute content intellectual property via archive and
- o B and customer base to execute Owner of structured metadata and owned / cho
partnerships and acquisitions within I R &Y e R & § owned coverage and existing partners
acquisitions in adjacent markets exclusive image library to create unique Al / - :
core market segments s 2 creates potential NFT opportunity
ML / computer vision opportunity

gettyimages
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Financial Overview
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Financial Highlights

.

+*
.

o
>

1 Highly Durable, Recurring Subscription Base with Strong Retentién t B

Ls

Strong Margins and FCF Conversion

Favorable Operating Metrics as Compared to Key Industry Peers andp
Competitors

Resilient, Diversified Business Mix and Flexible Cost Structure Enables Ability
to Navigate Varying Economic Conditions

5 Sustainable Long-Term Financial Algorithm and Ability to Further De-lever

gettyimages
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Summary Financial Overview b
Revenue e Gross Profit

(5 in millions) - (% in millions)

% Subscription:

oD

FY19A FYZ20A FY21E FY22E FY17E FY18A FY19A FY20A

- ——— e —_— % margin
9% J (1% ) ((% (12%) (6% ) L
- R Bt e s T NS

——

Editorial  Other

E Creative

an
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Summary Financial Overview (Cont’d)

Adj. EBITDAT

(S in millions)

https://www.sec.gov/Archives/edgar/data/0001812667/000110465921148397/tm2135046d1_ex99-2.htm

Free Cash Flow*

(8 in millions)

% Conversion®

65.6% 81.2%) | 83.3%) | 82.2%

_py 20228

17
18.9% CA® §224 $240

$197
5162

FY19A FY20A FY21E FY22E®

e/ margin

FY17A FY18A FY19A FY20A FY21E FY22E

Capex®

DD DODDD

Capex % of revenue’

QO DDODODDD

scontinued ftems. Adj. EBITDA margin based on revenue excluding discontinued produets. 2 FY 2017 - FY 2022E CAGRs based on the midpaint of FY 2022E
iz company costs (BOD, D&O, additional headcount and audit and professional fees). 4 Free Cash Flow iz defined as Adj. EBITDA - Recurring Capex. 5 % Canversion
% Includes one-time 1..‘10 capex items of ~57 million related to Salesforce Implementation and Flatferm Unification in 2017, and ~&4 million related te Cloud Migration in 2078.

d by revenue excluding discontinued products.
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Growth is Accelerating

Eliminated Go-forward
Full Complement of Introduction of Drag from
Subscription Offerings Custom Content Discontinued / Legacy
Products

Fully Transitioned to
Royalty Free Creative
Model

Accelerated New Optimized Sales
Customer Growth Organization

Creative has accelerated from
6% to 15% growth, driven by simplicity of
RF Stills and growth in Video

Adjusting for COVID impacted products, Overall company growth has
Editorial growth has strengthened tripled

Editorial Revenue Growth Total Company Revenue Growth

e

———

1
@< !
o '
1
I
1
CAGR 2017 - 2018 YTD Q319 vs. YTD Q3'21 CAGR 2017 - 2019 YTD Q319 vs. YTD Q3'21 : CAGR 2017 - 2019 ¥YTD Q319 vs. YTD Q3'21
I
sRepoted = Impact of Excluding Discontinued Products = Reported - Impact of Excluding COVID Affected Products ! Impact of Excluding COVID Affected Products
T | = [mpact of Excluding Discontinued Products
1 8 growth exciuding discontinued products, :|I'T'IPSCI driven primarily by reduction in!_ _: = Reported
4 . 2 % growth excluding COVID impacted products. | sporting and entertainment events |
gettylmages "% growth excluding discontinued products and COVID impact. e O S R | I 33
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Differentiated on Business and Performance
gettyimages shuttersto.ck:

0"932:‘; :;:e“”e 14.2% >

e B g

gt ey ~$1,117 g

Adj. EBITDA Margin? 33% >
4

e i g

Exclusive 7 9k + S

Contributors _
o
Source: Company Management, Public filings.
Note: Data as of Q3 YTD, unless otherwise noted.
' Getly Images’ growth is adjusted for discontinued product impacts and the acquisition of Unsplash; Getty Images' reported revenue growth was 14.2%;
Shutterstock’s reparted growth was 16.9%, which included 4.2% for its Turbosquid and PicMonkey acquisitions; ? Getly Images’ caleulation is based on direct
booked revenue (L TM 09/30) divided by number of purchasing customers; 3 Adj. EBITDA is a non-GAAP financial measure and is defined as public company
justed for non-recurring and discontinued items. Adj. EBITDA margin based on revenue excluding discontinued products. Please see appendix for a

e + adj
gettyimages reconciliation of non-6A4P measures.
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Getty Images Excels Across Key Performance Indicators

Total Purchasing Customers’ Total Active Annual Subscribers?

(in thousands) ( in thousands)

FY18A FY19A FY20A LTM Q3'21A FY17A FY18A FY19A FY20A LTM Q3'21A

Annual Paid Download Volume LTM Annual Subscriber Revenue Retention Rate?

(in millions) CovID

o Impacted 102 3%

87.9%

FY18A FY19A FY20A LTM Q3'21A FY17A FY18A FY19A FY20A LTM Q3'21A

! Bazed on booked revenue. Excludes Latam, Turkey and lsrael.
. + *Excludes Brazil, Latam, Turkey. Israel and Indirect. Thinkstock is included for periods prior to 2019,
gettyl ma ge5 ¥ annual subscriber includes customers on iStock Annuals, Premium Access, Editorial Subscription, MMS and Custom Content. Excludes Brazil, Latin America, Turkey, Indirect and UL, Excludes Thinkstack and RM ALC.
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Getty Images Excels Across Key Performance Indicators (Cont'd)

Image Collection Video Collection

(in millions) (in millions)

FY20A LTM Q3'21A FY17A FY18A FY19A LTM Q3'21A

Video Attachment Rate’

AT
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H

- “".\

“.l.
~45% of subscription revenue with a global customer success sales team dedicated to maintaining
and upselling renewals

Consistently strong revenue retention rates across both subscription and non-subscription products

- W
-

e

O o,
AN T,
-wgnr%ﬁ efficient and nimble marketing deployment

wr

g f
Accelerating new customer gro

BN

B

|z 14
' Stable high gross margins with steady and éﬁpa_lable cost base
".e_|‘ \I" - ‘\‘ \ ' ¥ ‘ -\

Proven history of navigating periods of economic downturn and mitigating negative revenue impacts via
disciplined cost management

gettyimages 1asorimzn
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Getty Images has a Long-Term Financial Algorithm to Drive Value

Long-Term Organic Growth Model

N

e

8%-11%
Mid 30%'s

5.5% - 6%

Additional Potential Upside from Acquisitions and New Products / Capabilities Across the Creative Economy
(e.g., NFTs, Data)

Note: Change in NWC is not material.
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Capital Structure and Cash Flow Priorities

Levered Pre-Tax Free Cash Flow! Target Net Debt / Adj. EBITDA? Priorities for Cash Flow Spend

(5 in millions)

$200+ 3.5,2° Investment in Marketing to Drive

.5x \ Growth
$151 ~2.5% - 3.0x
Investment in Data Capabilities and
$117 Technology to Drive Product
Innovation
$76
$47
Opportunistically Evaluate M&A
$11

[—
FY17A FY18A FY19A FY20A FY21E Pro Pro Forma Target

Forma
Balance Capital Structure and

5 : P :
B Pavdou Expect to be within target leverage range Shareholder Return

& repricing / refinancing, we expect $200mm+ in

v o
Levered Pre-Tax FCF, representing a ~$55mm uplift Wiillo 24 mahth=

! Levered Pre-Tax Free Cash Flow is defined as Adj. EBITDA less capital expenditures, interest and other adjustments.
? Based on proposed transaction struciure, reflecting estimates for 3/31/2022.
* Based on midpoint of guidance range for FY 2022E Adj. EBITDA.
4 Please see appendix for a reconciliation of non-GAAP measures. Pro farma net leverage ratio may vary depending on redemption levels and cash availability.
5 . “Assumes a full year of interest expense savings after de-levering to 3.5x.
gel‘tylmages ¢ Expectation based on long term organic growth model, using excess cash flow to pay down debt. 39
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Images is positioned at the intersection of the creative and information economies
¥ LRI
Creative (~66%") Editorial (~33%")
LTIV VE
Information

Creative Economy Economy

Creative Tools
r.\‘ Adobe

avi>. SR 1l
WiX |

@) SQUARESPACE

b Ant R i
MR m‘ﬁ\m B
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Q3 at a Glance

{5 in millions)

e (32021 was the largest reported revenue quarter in Getty
Images' history

e Revenues grew across all geographies and products
e % subscription increased to 46.6%

CAGR: 76%

$206

Q319 Q320 Q3'21
% YoY growth 1.8% 13.7% % Growth vs Q3 19
% subscription 45.1% 46.0% 46.6% (Wﬁl‘:—g:i D):

Adj. EBITDA  Delta between revenue and EBITDA growth driven by:

{4 in millions)

— Challenging year-on-year comparison given reduced cost
structure as the company navigated COVID in 2020 (Q3 2020
included salary reductions and bonus elimination actions
which were reversed in Q4 2020)

— Higher projected bonus / commissions payout in 2021 due
to strong financial performance

Q3'19 Q3'20 Q3'21
% YoV growth 23.1% 4.3% % Growth vs Q319
% margin 30.5% 36.9% 33.8% “"*2';’25”"

: . Source: Company filings. Revenue figures exclude discontinued products. Adj. EBITDA is a non-GAAP financial measure and is defined as public company adjusted for non-recurring and discontinued items. Adj. EBITDA margin
gettyimages’ basedon revenue excluding discontinued products. Flease see appendix for a reconciliation of non-GAAP measures.
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Strong Growth in Creative & Editorial

Creative 63% of Revenue

(% in millions)

cAGR: 8:0%
136

Q3'19 Q320 Q321

% YoY growth 7.6% 8.3%
% subscription 42.6% 42.2% 42.9%

% Growth vs Q319
{pre-COVID):
16.5%

Editorial 35% of Revenue

($ in millions) -
CAGR: 6.8%
$73
$68
Q3'19 Q320 Q3'21
% YoV growth (7.5%) 23.4%
% subscription 49.9% 53.8% 536% % Growthvs Q3 "19
(pre-COVID):
14.2%

: . Source: Company filings. Note. All figures are adjusted and exclude discentinued praducts. Video revenue embedded
gettyimages’ underboth Creative and Editorial. Excludes Other revenue ($4.2mm).
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Getty Images' YoY Revenue Growth Outpaced SSTK's for Sep'21 YTD

Getty Images

0.6%
I
Discontinued
Impact
Total Rights Managed Normalized Reported Acquisition Total Organic Growth Total Acquisitions Total Organic Growth
Reported Growth Growth Reported Growth

5 . MNote: Normalized Yo Growth: Getty images' growth is adjusted for COVID and discontinued product impacts; Acquisitions include PichMonkey and Turbosquid for Shutterstock and Unsplash for Getty Images. Shutterstock repented
gettyimages' the combined impact in their 03°21 100, Figures may not add up to totals due to rounding. 45
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lllustrative Benchmarking Analysis

Creative Economy Information
SMB Marketplaces Creative Tools Economy

gettyimages Ssq:!féf(f Ftsy @cooeddy  fiverr, Upwork  Fladobe AVIP WIX @ gavane —)
CY2021E - CY2022E R wth
e Median: 22.1% 25.6%  24.9% Median: 17.3%
108 e il 20.5% 19.3%
15.3%
10.5%
6% 8.3% 10.7% 8.9% 9.5% _- 7.4%
Median: 18.3% Median: 16.6% Median: 13.8%
Teg%:t el IB 17.6%

e 16.6%
06%2 10.7% 14.1% R TR ey
m w_ w H E =

22.7%
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lllustrative Benchmarking Analysis (Cd' |

Creative Economy Information
Economy

SMB Marketplaces
gettyimages Sshtg‘téﬁf, Etsy ©@ocovessy  fivem. Upwork  FYadobe AVID WX @ soyase

Enterprise Value
(S in billions) $48 $4.1 $35.1 $15.4 $5.4 $5.1 $3135 $1.7 $9.0 $52
EV / CY2022E Revenue
i 17.0x ’ 3
Median: 10.5x 14.5% Median: 5.7x Median: 4.6x
12.8x
5.8x
5.0x 4.9x 5.0x
H B T
EV / CY2022E Adj. EBITDA
Median: 30.2x Median: 36.7x  04.0x Median: 21.3x

2!32“* 203x  19.4x
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GAAP vs. Non-GAAP Reconciliation
| Historical |

Fiscal Year, Fiscal Year,
($ in millions) 2017A 2018A 2019A 2020A 2021E 2022E
Ravenus Revenue, Reported $838 $868 $846 $814 $910 $955-$980

(-) Discontinued Products’ (89) (53) (24) (3) (0) -

Revenue (Excl. Discontinued Products) $749 $815 $823 $810 $910 $955-$980

Gross Profit, Reported $597 $621 $601 $588 $661 $688-$706
Gross (-) Discontinued Products’ (65) (38) (16) (2) 0 -
Profit Gross Profit (Excl. Discontinued Products) $532 $583 $585 $586 $661 $688-$706

% Revenue (Excl. Discontinued Products) 71.0% 71.6% 71.1% 72.3% 72.6% 72.0%

Net Income / (Loss), Reported ($109) ($57) ($51) ($39)

(+) D&A 212 119 106 99

(+) Interest Expense, net 142 142 135 125

(+/-) Income Tax Expense / (Benefit) (36) 19 26 10

EBITDA, Reported $208 $223 $217 $195

(+) Equity-Based Compensation 13 10 8 8

(+) Restructuring Costs 10 17 7 9

(+) Gain on Debt Ext. & Modification Expenses - - 7 1

(+) Non-Recurring Operating Expenses2 6 5 1 0

(+/-) FX Gains/Losses and Other Expen5953 (6) (6) 19 59

(-) Discontinued Products’ (65) (38) (16) (2)

Adj. EBIT DA* $167 $211 $243 $269 $292 $310-$320

% Revenue (Excl. Discontinued Products) 22.3% 25.8% 29.5% 33.2% 32.1% 32-34%

' Represents the removal of the historical revenue and gross margin for discontinued products (e.g., Rights Managed, Thinkstock, Unauthorized Use),
? Nor-recurring expense related to the impairment of long-lived assets, accretion on leases, legal claim settlements and income / loss fram equity investments.
. « ¥ Includes Gain/Losses on FX Currency, Gain/Losses on FV of Hedge Derivatives and Interest Income from investments.
gettyimages' +rvzozze adi EBITDA includes ~$9mm of public company costs including BOD, D&O, additional headcount and audit and professional fees. 48
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GAAP vs. Non-GAAP Reconciliation (Cont'd)

($ in mm) Q3 2019 Q3 2020 Q3 2021

Revenie Revenue, Reported : $209 $207 $235
(-) Discontinued Products (7) (1) (0)
Revenue (Excl. Discontinued Products) $203 $206 $235
Gross Profit, Reported $148 $151 $172

(-) Discontinued Products ' (4) (1) 0
Gross Profit (Excl. Discontinued Products) $144 $150 $172

% Rewvenue (Excl. Discontinued Products) 71.0% 72.8% 73.3%

Net Income / (Loss), Reported ($18) ($17) $31

(+) D&A 26 25 25

(+) Interest Expense, net 35 31 3

(+/-) Income Tax Expense / (Benefit) 34 15 8
EBITDA, Reported $77 $54 $96

_ (+) Equity-Based Compensation 2 2 2
E;‘I?rij (+) Restructuring Costs 2 1 (0)

(+) Gain on Debt Ext. & Modification Expenses = ) .

(+) Non-Recurring Operating Expenses * 1 (0) 0
(+/-) FX Gains/Losses and Other Expenses * (17) 20 (18)

(-) Discontinued Products (4) (1) 0

Adj. EBITDA $62 $76 $79

% Rewvenue (Excl. Discontinued Products) 30.5% 36.9% 33.8%

' Rapregsents the removal of the historical revenue and grass margin for discontinued products (e.g., Rights managed, Thinkstock, and Unauthorized Use).
: . ¢ Non-recurring expense related to the impairment of long-lived assets, accretion on leases, legal claim settiements and income / loss from equity investments.
gettyimages' :inciudes GainsLosses on FX Currency, Gain/Losses on FV of Hedge Derivatives, and Interest Income from fnvestments. 49
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Environmental Social Governance -
« Carbon efficient customer » Produce and provide authentic + Leadership team with a
N solution through reduced travel visuals that represent diversity combined nearly 300 years .
and in-market resources - of thought, background and experience and >150+ years of
# | perspectwe | tenure at Getty Images
+ Investment in sustained . |
‘ environmental coverage across glaad l)) ::ﬂ;*:‘ + Frequent, strict reporting
climate, wildfires, - requirements due to existing
' | deforestation, species impacts -+ Preserve and promote historic debt securities _
' and corresponding political and content of under-represented
' social impacts - communities, such as through
the HBCU preservation project
« Investments to combat

algorithmic bias
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Risk Factors

The risks presented below are certain of the general risks related to the business, industry and ewnership structure of Griffey Global Heldings, Inc. and its subsidiaries (collectively, the "Company”) and are not exhaustive, The list below is qualified inits
entirety by disclosures contained in future filings by the Company, its affiliates or by third parties with the United States Securities and Exchange Cemmission {"SEC"). These risks speak only as of the date of the presentation, and neither the Company nor
CC Meuberger Principal Holdings || undertake any obligation to update the disclosures contained herein. The risks highlighted in future filings with the SEC may differ significantly from and will be more extensive than those presented below. Additional risks
related to the Company in cennection with and follewing the consummation of the Business Combination are described above under “Forward Looking Statements” and elsewhere under “Disclaimer”. In making any investment decision, you sheuld rely solely
upon independent investigations made by you. You acknowledge that you are not relying upon, and have not relied upon, any of the following summary of risks or any other statement, representation or warranty made by any person, firm or corporation, other
than the statements, representations and warranties of the Company and CC Meuberger Principal Heldings Il explicitly contained in any subscription agreement you enter into in connection with the contermplated investment. You acknowledge that you have
such knowledge and experience in financial and business matters as te be capable of evaluating the merits and risks of an investment in the Cempany, and you have sought such acecounting, legal and tax advice as you have censidered necessary to make
an informed investment decision.

Risks Related to the COVID-19 Pandemic
. The effect of the COVID-19 pandemic on our operations, and the cperations of cur customers, pariners and suppliers, could have a material adverse effect on our business, financial condition, cash flows and results of cperations.
. The impact of worldwide economie, political and social conditions may adversely affect our business and operating results.

Operational Risks Relating to Our Business
. Our business depends in large part on our ability to attract new and retain existing and repeat customers.
‘We may be unable to offer relevant quality and diversity of content to satisfy customer needs, including continued licensing of content owned by third parties, which may become unavailable to us on commercially reascnable terms or may not be
available at all.
Qur business is highly competitive, and we face intense competition from a number of companies, which could reduce our revenues, marging and operating results,
We may be unsuccessful in executing our business strategy.
In order to continue 10 attract large corporate customers, we may encounter greater pricing pressure, and increased service, indemnification and working capital requirements, each of which could increase our costs and harm our business and
operating results.
Failure to achieve our projected cost savings could adversely affect our results of operations and eliminate potential funding for growth.
We may lose the right to use “Getty Images” trademarks in the event we experience a change of control or otherwise exceed the permitted usage of this trademark,
We operate in new and rapidly changing markets, which makes it difficult to evaluate our future prospects and may increase the risk that we will not be successful.
Expansion of our operations into new products, services and technologies, including content categories, is inherently risky and may subject us to additional business, legal, financial and compeatitive risks.
The manner in which cur customers’ industries change could adversely affect our future revenues and limit our future growth prospects.
We rely on third parties to drive traffic to our website, and these providers may change their search engine algorithms or pricing in ways that could negatively affect our business, results of operations, financial condition and prospects.
Qur operation in and continued expansion into international markets is important for our business, As we continue to expand intemationally, we face additional business, political, regulatory, operational, financial and economic risks, any of which
could increase our costs or otherwise limit our grawth,
Unless we increase customer and supplier awareness of certain of our new and emerging products and services, our revenue may not continue 1o grow.
‘Our revenue and profitability may vary based on the mix of and basis upon which we license our content.
The impact of currency fluctuations could adversely and materially affect our business and results of operations.
We may be unable to adequately maintain, adapt and upgrade our websites and technology systems to ingest and deliver higher quantities of new content and allow existing and new customers to successfully search for our content
We may not be able ta continue the grawth of our business at rates reflective of cur historical growth rates or at all.
‘We may not meet our growth objectives and strategies, which may impact our competitiveness and results of operations.
We may not be successful in acquiring or integrating new content and product lines.

Risks Relating to Personnel
= Theloss of key personnel, an inability to attract and retain additional personnel or difficulties in the integration of new members of our management team inta our eompany could affect our ability to successfully grow our business.
. ‘We may be exposed to risks related to our use of independent comtractors.

Risks Related to Technology, Privacy and Intellectual Property
Technological interruptions have cecurred in the past and could occur in the future, and these interruptions that impair access to our websites or the efficiency of our websites and technalogy systems could damage our reputation and brand and
adversely affect our results of operations.
Our failure to protect the proprietary information of our customers and our networks against security breaches could damage our reputation and expose us 1o liability and protracted and costly litigation.
Qur business and prospects would suffer if we are unable to protect and enferce our intellectual property rights.
Our products and services may infringe on intellectual property rights of third parties, which could require us to incur substantial costs and distract our management.

gettyimages
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Risk Factors (Cont'd)

Hnsks Relating to Legal and Regulatory Matters
An increase in government regulation of the industries and markets in which we operate, including with respect to the internet and e-eommerce, could have a negative impact on our business.
Qur operations may expose us to greater than anticipated income and transaction tax liabilities that could harm our financial condition and results of operations.
We collect, store, process, transmit and use personally identifiable information and other data, which subjects us te governmental regulation and other legal obligations related to privacy, information security and data protection in many
jurisdictions .Any cybersecurity breaches or our actual or perceived failure to comply with such legal obligations by us, our third-party service providers or our partners, could harm our business,
We are subject to payments-related risks that may result in higher operating costs or the inability 1o process payments, either of which could harm our financial condition and results of eperations.
If our goodwill or other intangible assets beceme impaired, we may be required to record a significant charge to eamings.
Our ability to obtain additional capital on commercially reasonable terms may be limited.
We are currently subject to various litigation matters, the unfavorable cutcomes of which might have a material adverse effect on our financial condition, operating results and cash flow.

F!nsks Related to CC Neuberger Principal Holdings Il's Securities
If the Business Combination's benefits do not meet the expectations of investors, shareholders or financial analysts, the market price of CC Neuberger Principal Holdings II's securities may decline after the closing of the Business Combination.
An active trading market for CC Neuberger Principal Holdings |I's Class A ordinary shares may not be available on a consistent basis to provide shareholders with adequate liquidity. The share price may be extremely volatile, and shareholders
could lose a significant part of their investment.
CC Meuberger Principal Holdings II's Class A ordinary shares may fail to meet the continued listing standards of The New York Stock Exchange ("NYSE™), and additional shares may not be approved for listing on NYSE.
Because the Company has no current plans to pay cash dividends for the foreseeable future, you may not receive any return on investmentunless you sell your shares for a price greater than that which you paid for them.
If, following the business combination, securities or industry analysts do not publish or cease publishing research or reports about the Company, its business, or its market, or if they change their recommendations regarding the Company's
securities adversely, the price and trading volume of the Company’s securities could decline,

Risks Related to CC Neuberger Principal Holdings Il and the Business Combination
The combined company will incur significant increased expenses and administrative burdens as a public company, which could have an adverse effect on its business, financial condition and results of operations.
The Post-Combination Company’s management team will have limited experience managing a public company.
CC Neuberger Principal Holdings 1| Sponsor LLC (“Sponsor”) and each of CC Neuberger Principal Holdings II's officers and dire ctors agreed to vote in favor of the Business Combination, regardless of how CC Neuberger Principal Holdings II's
other shareholders vote.
Since the Sponsor and CC Neuberger Principal Holdings II's directors and executive officers have interests that are different, or in addition to (and which may conflict with), the interests of CC Neuberger Principal Holdings II's other shareholders,
a conflict of interest may exist in determining whether the Business Combination with the Company is appropriate as CC Meuberger Principal Holdings II's initial business combination. Such interests include that the Sponsor and CC Meuberger
Principal Holdings II's directors and executive officers, may lose their entire investment if a business combination is not completed, and that the Sponsor will benefit from the completion of a business combination and may be incentivized to
complete the proposed Business Combination, even if it is with a less favorable target company or on less favorable terms to shareholders, rather than liquidate CC Neuberger Principal Holdings |1,
The ability 1o successiully effect the Business Combination and to be successful thereafter will be totally dependent upon the effarts of key personnel, some of whom may be from CC Neuberger Principal Holdings Il and the Company, and some
of whom may join the Post-Combination Company following the initial Business Combination. The loss of key personnel or the hiring of ineffective personnel after the Business Combination could negatively impact the operations and profitability
of the post-combinaticn business.
CC Meuberger Principal Holdings |1 and the Company expect to incur significant transaction costs in connection with the Business Combination. Whether or not the Business Combination is completed, the incurrence of these costs will reduce
the amount of cash available to be used for corporate purposes by CC Neuberger Principal Holdings 11 if the Business Combinations not completed,
As a private company, the Company has not been required 1o document and test its internal contrals over financial reporting, nor has management been required to certify the effectiveness of its internal controls, and its auditars have not been
required to opine on the effectiveness of its internal control over financial reporting. As such, the Post-Combination Company may identify material weaknesses in its inmternal control over financial reporting which eould lead to errors in the Post-
Combination Company’s financial reporting, which could adversely affect the Post-Combinatien Company’s business and the market price of the Post-Combination Company’s securities.
The ability of CC Neuberger Principal Holdings II's shareholders to exercise redemption rights with respect to a large number of outstanding CC Neuberger Principal Holdings |1 Class A ordinary shares could increase the probability that the
Business Combination would be unsuccessiul,
CC Meuberger Principal Holdings |1 is not required 1o obtain an opinion fram an independent aceounting or investment banking firm, and consequently, CC Meuberger Principal Holdings II's shareholders may have no assurance from an
independent source that the price CC Neuberger Principal Holdings 1l is paying for the business is fair to CC Neuberger Principal Holdings II's shareholders from a financial point of view. The CC Meuberger Principal Holdings || board has not
obtained (as of the date of this presentation) a third-party valuation or financial epinion in determining whether to proceed with the Business Combination, and may not obtain such a valuation or opinion.
The Company’s operating and financial forecasts, which were presented to the CG Neuberger Principal Holdings Il Board of Directors, may not prove accurate.
The Business Combination is subject to conditions, including certain conditions that may net be satisfied on a timely basis, if at all,
Past performance by CC Neuberger Principal Holdings I, including its management team and affiliates, may not be indicative of future performance of an investment in CC Neuberger Principal Holdings Il or the Post-Combination Company.

gettyimages
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