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Presenters and Senior Leadership

Ardagh Group Ardagh Metal Packaging Gores Holdings V

Paul Coulson Oliver Graham David Bourne Alec Gores Mark Stone
Chairman & CEO CEO CFO Chairman CEO

~
i

=

~ Becarne Chairman of Ardagh Group — 14 years of experignce in the - Joined Ardagh as Group Finance - Founder, Chairman and CEDof The - Senior Managing Director of The

in 1998 and transformed the industry Dirgctor Operations in 2014 Gares Group Gares Group

company from a single-plant = 40+ years of ExXpenence as an

operation info & leading global = Previously Group Commarcial - Previcusly 20 years at KPMG entrepreneur and dealmaker; = Currently CEQ of GH V and GH V1

packaging business Director at Rexam - 2 vyears secondment at DS Smith invested in over 130 companies

' ’ - 2 years secondmen at across diverse seclors - Previpusly CEQ of GH (Hostess),

~ Founder of Yeoman International, - Previously Partner in the Consumer r — Gurently Chairman of Gores GH Il (Verra), GH lll (PAE) and GH

Sterile Technologies and other and Retail practice at Boston Habdings ["GH") W and GH VI and IV (L)

businesses Consulting Group CEC of Gores Metropoulos 1l ;

— Prek Chalnan of GH = Praviously worked at Boston

{Hostess), GH Il (Verra), GH il Consulting Group
(PAE) and GH IV (UWM); previously
CEO of Gores Melropoulos
{Lurninar)

ArdaghMet ragit @
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Overview of Gores SPAC Franchise

Proven SPAC
Track Record

Alignment with

Key
Stakeholders

An Attractive
Opportunity for
Prospective
Targets

I - Six completed/announced transactions totaling over
$27bn of transaction value

- Approximately $4.3bn in new cash equity delivered
across six completedfannounced transactions

- 8 SPACs raised to date, totaling approximately $3.3bn
(prior to PIPE commitments) |

I - Selling shareholders: Compelling valuations and upside
potential from rollover shares and eamout

- Investors: attractive entry valuation with long-term return
potential

- $470m+ of capital committed in six completed/
announced transactions from Gores Sponsor & affiliates |

I - Proceeds certainty supported by virtually zero
redemptions across five completed transactions

- Significant experience ensures seamless transaction
from upfront diligence through transaction close

- Proven record of providing expedited access to liquidity,
capital and value creation |

Transaction| Transacti
Close Value

Gores (@ Movember
Howoimsos 2016

Gores * "r vERRA October
Hotpimcs I L1 MOBMITY  Spqg

Gores February
Homsecs [T er 2020

(onEs Decembear
MEeTROPOULOS LUMINAR 2020

Goaes WM January
Houmnos [V U 2021

Gores [ | Q2

Howoims VI Matterpartt 20211

£2.3B

£2.4B

$1.58

52.98

£16.18

1238

Proceeds |Redemption
Delivered Rate

5725M 0%

S800M <1%
S620M 0%

5590M 0%

5925M 0%
SE40MIEH M

&) Mamerpeon transiction was anncuncsd on Februany B, 2021 and & expected 1o coss in 02 2021
W or Ardagh Metal Packaging is nob an irvestment in any other cuiment or previous. Special punpose acgusition company sporsoned by affiates of The Gones Group (T

Hote:  An imvestment in Gores
“HPACET). Tra higlorical fisits of the SPACE. inchudng thisa fap

i i B

ot ngl i) il by et

ol Goresy Hoddings W o Ardisgh Matal Packaging
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AMP’s infinitely recyclable products touch millions of consumers

METAL
recycles
- forever




AMP is a compelling investment opportunity

Business highlights

& Pre-eminent pure play beverage can company focused on 100%

[ 4
sustainable products LK 100% 100%
Infinitely Pure play
@ Long-term industry megatrends and environmentally-conscious recyclable products beverage can
end consumers driving inflection point in beverage can demand ]
€ #2/#3 S5y 5+ years
@) Exceptional, multifaceted growth opportunity backed by Player across Contract length on
long-term customer contracts geographies new capacity
@ Outsized customer relevance
T T B v
Highly visible, compelling financial profile with expanding margins AO1E Ravinia 2024E volume growth backed
by customer contracts
@ Entrepreneurial owner manager culture o $654 — 20%
Al $1,117m =2 ’
@ Superior performance at an attractive entry multiple '21E - '24E Adj. EBITDA '21E - "24E Adj. EBITDA CAGR

K



Well-invested platform primed to capitalize on exceptional growth opportunity

2015/2016 2016 — 2020 2021 — 2024

Acquired by Ardagh in June 2016 Company repositioning and investment Winning strategy to capture growth

— Good market reputation — Won high growth customers — $1.8bn investment to increase capacity by 55% and
double Adj. EBITDA by 2024
= Invested in specialty cans
- Experienced management & skilled workforce - Longer contracts and better pricing
= Integrated company onto common platform
— Customer mix & specialty can focus drive outperformance
= High customer concentration — Executed leading sustainability strategy

— Creates option value for future additional growth

5545

20157 2016 20204 2022E 2024E




Company Overview

Investment Highlights

Financial Overview

Transaction Overview & Valuation Considerations




AMP is a global leader in sustainable aluminum packaging solutions

# 24 strategically located production facilities!® » Top 3 player in consolidated and rational industry
» Customers require significant scale and network flexibility #2 @ . .
Europe A MNorth America > Brazil

» Expansion projects underway in all geographies

AMP's manufacturing footprint 2019A market share

I R T

2 I{:ﬂ Ball ?;‘ Ball
o'y "W

(T
15%

T e S N
% of total sales'®
47% 43% 10% @

: @

[ ]
“‘i i.- . - - g qun 28%
-
5 - i Top 3: ~80% Top 3: ~80% Top 3: ~00%
L]
‘ Market growth()
Specialty cans as % of AMP total volume(® ~5% 5-7% 6-10%
~40% ~45% =55%
@) ot e, oty oot n Do .02 ArdoghMetalPackaging () ‘ .




Leading the way in sustainability - environmentally, ecologically and socially

Emissions & ecology m
Minimize our Our people &
ecological impact communities

Minimize our

GHG emissions

* Move to 100% renewable energy * Water management Qur people
= SBTi: 27% reduction in CO2 by 2030 * Increase recycling and increase recycled * Diversity and Inclusion
+ Reduce VOC by 4% content * Purpose and Engagement Levels
* Increase recycled content * Promote circularity * Respect and Recognition
* Execute Light-weighting initiatives * Increase waste recycling by 10% * Collaboration
= Annual energy efficiency programs * Reduce water consumplion by 9% Our Communities:
* Low carbon transport * Engage proactively with our local
+ Sustainable sourcing communities through grassroots "Giving
Back’ initiatives
':;F-'“ Coy \ SCIENCE prerlr s i 13 o 17 Teneons
SNCDF Sede?® @ BASED 5 | A
' Y / TARGETS v -L8)-




Aluminum is the most sustainable packaging material

Cans have the highest Cans have the highest Aluminum product benefits:
recycling rate(® recycled content!a
_____ — 75% of aluminum ever produced remains in use
| BR: 98%
i — Aluminum is one of the few materials that can achieve 100% circularity
__________ } 73% 3x Glass
EU: 75% 24x Plastics (PET) — Beverage cans can be recycled and back on shelves in 60 days
| — Requires only 8% of energy to produce aluminum from recycled
materials vs. virgin aluminum
29%
23% — 80% of consumers say infinite recyclability of cans matters to them
3% — Lowest total cost of ownership!®
. I
PET Cans Glass PET = Optimized for filling speed and cube efficiency
r Q i Q — Versatility and unlimited graphic design opportunities
[ Aluminum is the material of choice in sustainable packaging ]
W RecycedCons — bl MetalProscion — R Conprosuten — i GIETSR | By | Resters Semeg — [ | Enaconsumes — (@) | gRRSRE
ap Dt reprasents rales for Morth Amarnica
(mp Aveage packagng matenal costs tor all b g bypes in Europe, measured in €000 - on & 100 basis ArdaaghMetalf l T @ H 11



Passionate about social sustainability

Track record of “Giving Back” and focus on health & safety

Global share of employees represented in
formal joint management-worker hoealth &

82% .

safety committoes
Global share of employees covered by formal

- collEetive aareamint s Concermg working

res

conditions
Global share of employess covered by

1% formally-clected employers representatives

Created a $2 million fund to support
those most affected by COVID-19
in communities where AMP operates.
Funds were allocated to charities,
nominated by local teams

Health
and safety

¥ T B et has

N OF o Ra0Ene Pisd rd LTAG
Lot T Alcioeiti) i Chirld

Ardiagh Group Kat bme scosdents por
L MO PUE el Dy D YR O | O ) O}
i O, gl pamelaeiy. T o oo

Berver s Can tacilitiou had no LTAL - +
AP, CTARD 1o ORciac o cknd

Fiin UM Tovedn e i Dol i
scckconty par W00 Full ST STEACHDEA.

BSafel =~

] myLeaming

As part of our vision to provide an
insparaticnal grvironment for our
people we are implementing a digital
learming managament systom so that
karning content s available to our
employees at all times. myLaarming
provides a platform for keaping our
people engaged, developing technical
and leadership skills, and providing a
pathway for personal and professional
development. The platform will help
create a sustainablo, agile and
successiul organisation.

Ardaghet

&
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Company Overview

Investment Highlights

Financial Overview

Transaction Overview & Valuation Considerations




Investment Highlights

o Pre-eminent pure play beverage can company focused on 100% sustainable products

Long-term industry megatrends and environmentally-conscious end consumers
driving inflection point in beverage can demand

o Exceptional multifaceted growth opportunity backed by customer contracts

>
' 4

Compelling financial profile with contracted revenue, expanding margins and
significant free cash flow generation

o Entrepreneurial owner manager culture with deep bench

‘14



Pre-eminent pure play beverage can company focused on 100% sustainable products
Infinitely recyclable products from a leader in sustainability

Lowest Total Costs of Ownership/?

Innovative aluminum pa::kagmg leader Cans have the lowest Total Cost

of Ownership with costs 14-27%
lower than PET

Growth-oriented customer mix

Leader in sustainability with ambitious targets

v
‘/ Specialty can leadership .
v
v

Positioned for volume growth and share expansion

| Aluminum Can Carton Board ~ PET Virgin -  Green Glass PET Modified -
i Blendead Barrier

£ 1} Awnrage p =] costs for all g types in Europe, messured in €7000 - on 8 100 basis a
Source:  Company Information. Wal Streel Research Arcdach et T a
»

s



Management-driven transformation to growth platform
Successful transformation underpinned by favorable industry dynamics

Successfully
invested in new high
growth categories

E
by

Health & Sparkling
wellness  water

0
-
Hard Coffee

e = - EE seltzer & tea
aa.'
er

cspi Be

Key Industry

Growth Highlights

Changing
consumer

preferences in
beverages

2020:;
Increased ~30% same 3
customer customers

diversification

NA customer
exposure:
2016:
~70% top 3
customers

Demand for
beverage cans
outstripping
supply

O Today &
Beyond

Shifted exposure
towards attractive
specialty can mix

2076 Specialty
can mix:

Longer-term
contracts provide
high visibility

Beverage cans

taking share

ay Carboniried soll drink
(113 2024E Compary oot
Sowte:  Compaay Infarmaton, Wil Stieel Ridiaich




Pre-eminent pure play beverage can company focused on 100% sustainable products
AMP is the growth leader

Overview of top 3 players

@ @ CROWN

Announced new capacity (bn cans)®

Beverage can as %
of total revenue 100% 82% 54%

(7 Za eom
C# 5! 42 % new / installed capacity'®

55%

3 by b Nv

3

2

i 23%

Adj. EBITDA 7 "2 #3)
oy Nv
27 crown

{8}  [Periodimm 208 - 2I7E. AN based on Managemeni
[1-]] Cipaesty dptn Based on 2011E - 2024E estimales. Cron capbsity batad on MN1E - NEHE !

aeilimates, Badl and Crown DRged on CONSEnaus RaRmats
: Company bnfcrmation, Wad Streef Rassarch o

Py Capadty g of Fabruary 19, 2001, Installed cagacty b of 20208

+

-
ﬁ

—i

==



Multifaceted growth driven by long-term megatrends
Convergence of multiple growth factors across geographies

North America Europe Brazil

Traditional categories t t t t r t
New categories (e.g., health & wellness) "' t ' '

TCO® [ convenience " ' ' ' ' '
Imagery, quality, ‘coolness’ 117 11 17

Flastics substitution tt t t t t

e (EB
(g NE

@

Pack advantages

Category growth

L
L

=

E.EZ'
ur

5“:;11:32? J ﬁ Environmental / ecological benefit tt ttt "
E Regulatory changes " ttt t

##* Exceplional growth  ** Strong growth  * Moderate growth

iap TCO = Total Cost of Cramesnfig
Source:  Company Infvmabion, Wl Stresd Research Ardaah et i ! I @
= »
L

18




Long-term industry tailwinds driven by consumer preferences
Sustainability focus is accelerating can demand

Increased use of recyclable packaging is key focus
for large consumer products / food service companies

Gty paade Morsontoos

75% of N.A. new product launches in 2020 were in cans

Reusable / Recyclable /
H Recyclable Packaging Retumnable Packaging ~ Compostable / Biodegradable
31%
_ _ _ _ 100% by 2030 100% by 2025 100% by 2025
2014 2015 2016 2017 2018 2019 2020E Recycled Content GHG Emission Reduction Recycled Content
= Can u Othar

50% by 2030 35% by ~2025 30% by 2025

Millennials drive new product launch demand

% of American adulls who like o Iry new drinks (August 2019 = August 2020) %}
rorus Acurs | - DIAGEQO  * Heineken PEPSICO
Millennials (1982-1999) _ 60%% Recyclable / Reusable Retumakble Bottles Recyclable / Compostable
! Compostable in the Metherands ! Bindegradable

G ers 1005-1o01) | <
Baby Boomers (1946-1954) _ 27%

[ Supply shortages in 2020 have resulted in massive backlog
of delayed new product launches

100% by 2030

Recycled Content
60% by 2030

100% by 2022

Renewable Energy
70% by 2030

100% by 2025

Recycled Content
25% by 2025

Scurce:  Compavay Information, Wl Stresl Rasesch, YouGov August 2000 survy




Long-term industry tailwinds driven by consumer preferences
Consumers and global brand leaders are shifting away from plastic to aluminum

Huge untapped market opportunity (capacity in bn)

7110 adults would purchase a product that was betfer for the

environment and 80% of consumers say that the infinite ;
fﬁ'ﬂ_’p"ﬂiﬂmm}' of cans matters to them. . A 1% shift in global plastic
] beverage containers translates
{ to +18bn units in AMP's
Aluminum @ ~1,800bn
; Global plastic beverage containers S o R [ Sy
: (in beverage can unit equivalent)

“Dasam will infroduce aluminum cans this fall in the
Mortheast and expand to other regions in 2020 and
aluminum bottles in several cities in mid-2020."

@ ~500bn still water
—— P plastic beverage containers
(in beverage can unit equivalent)
‘Beginning in 2020, our Bubly sparkiing water will no longer
be packaged in plastic. In addition we will offer Aguafina in
- aluminum can packing in US foodservice outlets.. Aquafina t A,
. a B : " t Sle
brand will test the retail market starting in 2020, g ; ko m“t"'g M"ﬂ“

=115bn expected industry expansion

~G5bn+ announced expansion®
; +21bn AMP expansion
pepsi

ay Includes volumes of AMP, Ball, Crovwn and Canpack
caag - .
i



Current supply is sold out; future new capacity is pre-sold

Strong demand and scarce supply drive industry inflection point

Inflection point in demand in key AMP geographies Key takeaways

I (b0 cans)
(&}
E  CEAGR: 3.0% . — » Market short I~1 Obn cans
3 . 106 due to new high growth o
£ categories, expected to take )
T - - years to come into balance Market is short
z T
2016A 20208
fe 4.0% < CAGR: =5% " e
—CCAGR: » Demand driven by additional
filling capacity, sustainability, Demand will continue to grow
new drink categories and
very high growth in Germany
2023E E
ey CAGR: 10%. = Growth accelerated by gupplydunahlnr IR
=4 - mand growt
TR TTR " e structural shift from SIS 8

returnable glass to cans,

premiumization of beer and
- new product introductions

2023E

Source:  Company Infoemation. Can Mavufsciwes islitute, Wall St Ressarch [~ = =1 Rlepresents demand based
>

-l iR and of CACE Facs 3
on high end of CAGR range Aracd




Highly visible forecast backed by customer contracts
Growing with premier global customers

- Length of Key Contracted revenue as % of total revenue!®
Relationship End Market
Castely >30 years CsD 2%
mtim =20 years Beer
kTR =10 years Hard Seltzer
¥ pepsico >20 years CcsD
.@éﬁ_y‘g 6 years Water / Seltzer
T e =20 years Beer
m-""- >15 years Energy
- =30 years Beer _
: 230 years Tea 2021E 2022E
DIAGEO >15 years Beer / Hard Selizer Il Contracted / under negotiation with existing customers
[ Top 10 customers: ~60% of Revenue ] I Uncontracted — key accounts
Mo single customer represents =17% of Revenue

iap Excludineg regional accounts in Europs L
Source:  Company Infomation o s 1 etk r 4



Opportunity to partner with AMP on significant expansion plan
Growth investments provide an opportunity for tremendous uplift in profitability and cash flow

» Fast growing demand and current supply shortage Business Growth Investment ("BGI") opportunity
» Secular sustainability trends . . . A
_ ty : for ArdaghMetalPackaging @
» Structural shift from plastics / glass to cans 7 v
i
# Optimally positioned with high growth customers to expand new capacity that is fully backed by customer commitments

Capacity expansions focused on enhancements in existing facilities rather than greenfields, lowering execution risk

UK:
1+ new line
Alagoinhas:
Morth Carolina; 1 new line
2 new lines

South East Brazil:

greenfield (2 lines)
; Spallr]: Germany:
Ll 1+ new ling

[ $1.8bn investment through 2024 to increase capacity by 55% (no new equity required) J

Jacarei:
1 rew lirse

»

e



@ Opportunity to partner with AMP on significant expansion plan

Pre-sold, high growth, high return capital projects are projected to double Adj. EBITDA by 2024

Locations Timing
4+ Olive Branch, MS H1 2021
.
S Winston Salem, NC - 2021-2022
£
=8 Huron, OH H1 2022
Germany H1 2022
UK H1 2022
Spain H1 2023
Jacarei H1 2023
Alagoinhas H2 2023
South East Brazil
(Greenfield Planty 12 2022

$1.8bn investment

Capacity (bn cans)

Representative customers

+21bn (+55%)

20204 2024E
Annual Adj. EBITDA ($m)

+$572m (+105%) < 3.year payback |

|

51,117

3545

20204, 2024E

@% mm*""
(5583 @

iii EE'I-'
THE BOSTOM w
BEER COMPANY

BRITVIC E
DIAGEO L—

MARK AMTHONY H\Bi_nﬁiﬂli

?_’""“‘“"‘ ambev

e

ArdaghMet wagir @



Compelling financial profile
Proven management team and strategy will enable AMP to continue to deliver industry-leading growth

o

2021 to 2022+

2016 - 2020

Acquired by Ardagh
in June 2016

2015/2016 >

Company repositioning
and investment(®

Winning strategy to
capture growth

34bn 39bn 49bn
154 - "20A CAGR: I '20A - '22E CAGR:
2.8% 12.1%
Adj. EBITDA ~%400m $545m $813m
(% margin) (13.3%) (15.8%) (17.9%)
‘154 — "20A CAGR: I '20A — '22E CAGR:
6.4% 22.1%
~$300m $442m $712m
154 - 204 CAGR: [ ‘204 - "22E CAGR: ]
8.1% 26.9%
Utilization rate ~90% High 90%'s High 90%'s
New contract
~3 years 3-5 years 3-7 years

length

Represents 20004 dats
FCF calculated as Adj EEITOA = Mainbsnanos CapEx

Compay Inkamation

tap
(mp
Sowrce

Q

e



o

Compelling growth trajectory

Positioned for sustainable expansion beyond current plan

~$1.4bn additional BGI leads to ~15bn additional capacity and estimated incremental annual Adj. EBITDA of ~$400m-+(®

Expansion
with
customers

@ New opportunities within
existing regions (outside
of BGI) supported by top
10 customers

Selected prior examples

E’::'.': ORITROLE )
hBlnB}u* " DIAGEO

New
geographies
with existing
customers

@ Expansion with existing
customers to enter new
geographies under
contract

Possible new geographies

Rest of World excluding
India and China

MNew product
categories

@ Expand new categories:

= Still water
~ CBD
# Health drinks

Selected recent examples

» Sparkling water
» Hard seltzer

- Wine

= Coffee & tea

iap Mol inchuded n forecast




Entrepreneurial owner manager culture with deep bench
Proven track record of delivering shareholder value

aa}.

Paul Coulson Shaun Murphy Oliver Graham David Bourne Bill Walton Gillian Duggan
Chairman Viece Chairman CEOQ CFO Coo Chief People Officer

14 L] 39 1

—
Karin Hagen-Gierer John Hampson Jennifer Cumbee David Spratt Claude Marbach Jorge Bannitz
Chief Procuramant Chief Information Chief Sustainability CEQ - Eurcpe CEQ - NA CEQ - Brazil
Officer Officer Officer
1 12 6 20 28 29

s Years of industry experience ArdaghMet : @,

»

&



Sustainable organic growth opportunity

#2 [ #3

Flayer across gaographias

I 100% infinitely recyclable products Be,klgg:fm

12%

'20A - "24E Revenue CAGR

I Favorable supply/demand dynamics

+52%

'20A = "24E volume growth

I Premier global pure play beverage can producer

I Accelerating demand driven by consumer preferences

Strategic capacity expansion

208 - "24E Adj. EBITDA growth

I Substantial profitability growth +105%




Company Overview
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o
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Historical financial performance

Revenue ($m) Adj. EBITDA ($m) and % margin FCF ($m) and % conversion(?
ﬂ_ﬁ__G'R:
o
- §3,451
§3.358 $3.372
Hm‘ I I I 5545
2017A 20184 20194 20204 2017A 2018A 20194 2020A 2017A 20184 20194 20204

Mobe: b L 5 mepoited by Ardagh
tah FCF definesd as Adj, EBITDA less Mai CapEx %o defned as Adj. EBITDA less Mainienance CagEx / Adj, EBITDR ArdaaghMetalf kaqing
Source  Company infematicn ’ r




Projected financial key assumptions

Americas Europe
+15% CAGR +7% CAGR

Revenue

+12% CAGR ¥ Morth America: capitalize on favorable supply / demand dynamics
¥ Brazil: accelerating shift from bottles to cans and increased
off-premise consumplion

+25% CAGR

Adj. EBITDA
= Improved terms
+20% CAGR [ ¥iiepas
= Metwork efficiency improvements

= Morth America: increase capacity at three facilities by end of 2021
& Brazil: major investments in new lines and greenfield to double
capacity by 2024

= Growth in new drink categories and mix shift lowards specialty cans

+11% CAGR

# Improved terms

= Better mix

= Network efficiency improvements
= Continued efficiency initiatives

= Mew lines and specialty can conversions

Pcta: CAGRS crver 20204 — M024E pariod
3 Information




Projected financial performance

Revenue ($m) Adj. EBITDA ($m) and % margin FCF ($m) and % conversion(?

55,521 ra r .
$5,199
1,117
$1,005

20204, 2021E 2022E 2023E 2024E 20204 2021E 2022E 2023E 2024E 20204, 2021E 2022E 2023E 2024E

ot CAGRS crver 20204 — M024E paniod
(a} FCF defined as Adj. EBITDA less Mai CapEx %o defined as Adj EBITOA less Maintenance CagEs | Adj. EBITDA ArdaaghMetalf kaaing
Source  Company infematicn ’ r




Pro Forma 2021E Adj. EBITDA of $700m+

Includes incremental Adj. EBITDA of ~$50m from BG/ projects expected to be completed by transaction close

i Jem)

BGI Projects Completed Before May 1, 2021

8414 5704

* Incremental Adj. EBITDA generated by
BGI projects completed at the following
facilities:

# Qlive Branch, M3
= Valparaiso, IN

Jacarei, Brazil

Alagoinhas, Brazil

Oss, Metherlands

Enzesfeld, Austria

La Ciotat, France

v oW W W %

2021E Ad). EBITDA 2021E Pro Forma Adj. EBITDA

ArdaghMet wagi @
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Transaction overview

—  PF fully diluted enterprise value of $8,522m, representing a 10.5x multiple of 2022E Adj. EBITDA and a 12.1x multiple of 2021E PF Adj. EBITDA

- Ardagh will retain ~80% ownership in AMP
— As part of the transaction, AMP will raise $2,315m of new net debt (representing a net leverage multiple of 3.3x of 2021E PF Adj. EBITDA®!)

Pro forma valuation ($m) Sources ($m)
Share Price £10.00 Cash in Trust® £525
X Pro Forma Shares Outstanding 607.3 EEROIEIEEN S ol
New Met Debt Raised 2315
Pro Forma Equity Value 56,073 Ardagh Rellover 4,850
Plus: Met Debt and Capital Leases 2,449 Total Sources 58,290
Enterprise Value £8,522 Uses {$m}
EV/2021E Adj. EBITDA ($654m) 13.0% Ardagh Rollever 24,850
Cash Proceads to Ardagh™ 3,400
EV/2021E Pro Forma Adj. EBITDA ($704m) 12.1x s =
Estimated Gores Heldings v Deal Expenses 40
EV/2022E Adj. EBITDA ($813m) 10.5x Total Uses $8,290
Pro Forma Net Debt to Adj. EBITDA Progression(ac) Pro forma ownership'®
GH V Stockholders  GH W Sponsor
3.3k B.6% 1.6%
2.3 PIPE Investor ‘1
Ardagh Rollover
M / 79.9%
PF 2021E 2023E
[ mewm !!.ﬂmmlﬂtlﬂwwrﬂlﬂlﬂﬁ"ﬂﬂh ey PF221E represonts 52,31 5m pro forma resd daebl ol cose draded by 2021E Pro Forma A2y, EBITDA. Excludes deal
[emciuding irpact of assamed $134m cap wxpenses related i Ardagh. DUZIE ewirage mltiphs reprasents year end nel debt divided by 2003E Ad. ERITDA .
&) aummﬁm:wv:mmmmmnm«wmnpum [d]  Assumesa nominal shane price of S10.00. Crwnership excludes. impact of warants and camoul. Eamcut provdes e O riacn Motalk ! I @ H 35
Ficiien R8N I e ] Bocoun]. This srunt will B riiuoid By This ssount of addEionsl shans 1o Astigh thal vas] dear fve shire price hurdies (necehe 12, 1m shieis at 0ach of the Tollgwing : .-?

cash used o safisfy any redemplions share prices: 513,00, $15.00, 516,50, $18.00 and $19.50)



AMP: Clear comparable to Ball

o | oom
i By Feploging ) ﬁa
oT .: :'I: | =t ey i
Beverage can as % of oy - s ArdaghMetalPackaging %,
total revenue =
COfporsis jooas Eeil Sk BEfRge oo SIS v" Pure play beverage can
Crer 129
e
Product mix v" Superior financial growth metrics
B‘-a-ms;“ua i E‘“‘m food
Relative Growth '20A—'24E [CAGR) v . .
Canichy - 6% - Meaningful operating leverage
Al BT 20% 0% o ?ncé::: éaﬂrré%dj. EBITDA and Adj. Net
Adj. Net Income 27% 16% & g
(el Capacity Growth
# Cans +21bn +30bn +15bn
vs. currente) +55% +28% +23% v" Capturing outsized portion of global
Backed by customer conlracts il v v Gapﬂcit}: increﬂse
BGIN $1.8bn $abn+ NA
BGI average % of Revenue 10% ~5% MA
&) Crown P rieeviinw off poith and capasl 1§ e B0 divee il 0 bt 5, 2019 (1] Mo annunosd Capacly past 2002 ‘
M) Inchudes Beverage Packaging Asia Paciic, Asrosol Fackaging and Aluminum Cups ] Curment represents Ao =eb et i ’ m 35
(&) Inchudes Crime's food an and chosunes Busines in MA . sonssl cin Busnaess in BA and Euwage. promotionsl packaging U] BGI from 2021E crwarnds ALIal a,
business in Ewrope, and lookng and equipmant opemtions inthe US. and UK. Source:  Company information. Wl Stresl Ressanch *




Superior historical and projected revenue and Adj. EBITDA growth relative to peers
Growth benchmarking

'17A - '20A Revenue growth CAGR "17A - '20A Adj. EBITDA growth CAGR

4.8%
4"']% 3.79% 5.5% 519%

4.4%

@ ZE @ g ¢ @ @ go

Purg play bévarags can Moazlly béverags cavn Drvaraifidd packaging Puré pliry bEvarags Can Mostly baverdgs can Divarsified packging

'20A — '22E Revenue growth CAGR '20A - '22E Adj. EBITDA growth CAGR

22.1%
14.6%

14.0%

9.5% 9.2% 11.9%

7 CROWN
Beverage Can

J— FAarEiTTad Pubek RS
g Can Diversified packiging

& SRR

Beverage Can

Pure play bevevage can Mogsily beverage can Divevaifigd packaging FPure pliy bevarage can Mostly

Mok Wiariet data as of 0211052021
Source: Company infmation. Wall Stwet Ressareh ArdaghMetalPackaging @ 37
1



Attractive entry multiple relative to growth profile provides significant return potential

Valuation benchmarking

TEV/2021E Adj. EBITDA

16.7x

e =

Purg play bévarags can

TEV / 2021E Adj. EBITDA / Growthlc)

Moazlly béverags cavn

Beverage Can:
15.5x

10.7x

2 crowN

Drvaraifidd packaging

1.9

Purg play beverage can

Mogsily beverage can

1.3

=7 CROWN

Divevaifigd packaging

TEV / 2022E Adj. EBITDA

15.2x

10.5x

Puré Py DEvéragd San .'.J;;-'_;.‘.';,- Bévéragd San

TEV /| 2022E Adj. EBITDA / Growth!d)

Beverage Can:
140

10.1x

7 CROWN

Divarsified packging

1.3

0.5

e =

FPure pliy bevarage can Mostly beverage can

1.2

L7 CROWN

Diversified packiging

Micha: Market data as of 021192021

(L] 12 1x represhints muliphs of 2021E Pro Forma Ad). EBITDA of $704m;

130w represants muliphs of 2021E Adj. EBITDA of
(1] Waluation based on Wall Sireet research

{14 Grrrath reprasents 184 = 21E Adj EBITOA CAGR

L Gerirwith fprisiets A - “22E
Soorcs:  Company nfoamabion. Wil

Ad, EBITDA CAGR ArdaghMet
b, ; la

‘35
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Continuously innovating to create a unique consumer experience

Matte Impact Reclosable Ends - in development Thermo Impact
Product Benefits Product Benefits Product Benefits = =
+  Unique finish draws consumer's «  Presents greater comfort « Colors based on . L

eye at POS for ‘on-the-go’ consumpticn pre-defined metrics

« \isual and haptic enhancement « Competes with key PET « Facilitates interaction with

«  Strong contrast to glossy features consumers at POS
competition » Carbonation concealability - Enhances design

« Ease of implementation and axterh!dad beverage opportunities
throughout supply-chain presen/ation

= Unigue sound activated upon « Specialty look and feel « Effective response o on-going

tab-opeaning trend of mass customization

« Highlights key details in overall Embossed

Mitro Can ' E Embossed Feel Variable Print
e
Product Benefits 2 Product Benefits n @ Product Benefits

«  Mitrogen release offers distinctive, design = Allows brand to easily adapt to

cascading pour ﬁ . Consumer's eye drawn to Z time-sensitive events Yanal et tctootny

= Technology delivers creamy foam detailing; stands out at POS s e 11K « Enables unique collectable :;:311‘:1:‘;:3:::;?‘
with staying power ~ programs high-vesolion images Mrugh

_ e conirash of ihe can o ihe
+ Enhanced texture and mouth feel Elrvated Srand Name basecoat and one prinfed color

when consumed, Consumers can rpicate
e aiffect of & fracktonal
pul-poured bess al
home




Proliferation of sizes
How we define specialty

—— Special Heights!®

| .2 . 12.7%
L [ LLH
i
I |
|
lﬁa '%"5 | ﬁ 'E'% |
— e —
330ml and S00ml 375ml - 558ml
Regular shape Regular shape

120z 160z and 240z
Regular shape Regular shape

Sleek

@ @
T— —
250ml - 355ml

Sleek shape

Standard Specialty

Slim

(1] Snarviard body damener Dl Special heights
Blots: This i5 based on i product portioko that AMP ofiers. This is mol 8 comprehensses vesw of all sizes in the market

Arcagniet




Risk factors summary

Bplow i3 @ swnmany of carisn Ak and wicefsintas reabng o AMP, AMPE secunbes and o GHY and e Busivess Combirabon. nnmmmmnmmmmmwmmmwmwmwmmmmmm-mm
maton that will Be inckaded in filings made by GHV and AMP wit (e Linted Stades Secuites and' Exchangs Commizsion (2he "SECT when evalkating AMP and e proposed i ' F it move Sedaded Sel of Ak facions Bl will De included in i comb pLalrae
Endnanl on Foors F-4 and proay srahnmet B9l will be e By AMP Jed GHY wilh the SEC i conmaciion nal e Butiness Combinaian

Rishs Rolarig i AMP'S Buiineas

= ANMPs amsiomers principaly el o of ber gt conditons affect o AMPE may b affeched and 80 neducs their demand for AMP products. Addisionally, the giobal cradit. fi and . Inchuding the
conlinsng efects of the Jiobal COVID-19 pandemic, Coukd Fave & malenal adverse effect on AMPS business, Tnancial position, sty and nesults of operatons
" Mwnmmhwmmmmumummﬂmmmum

. inmetal can turing capacity, inchuding that of AMP's ¢ withoul a g increass in for matal beverage can packaging could cause prices bs dedine, which could Fave & matenal adverse effect on AMP's busiress. financial
mdewm

. AS AMEYS O ane o s could be y 2 o | weere urabie o maintaen relabonships. Wi its lamgest n further of AMEFs cusiomes barss pould intensify prcing pressunes or resull i the ks of customens, ether of
walfech could have & mankesrial peds stheact o i Dk Firuasrciad i e results of opermiions.

= AMPS profabity could be &2 ty aff dl By warious [aGIors. inchuding T snalabalty and ool of rine materiss. incresses in lantts and duties. i i i ¥ el A0S B iNer s rates, And inlemapted enedgy Suppies and Righer enaigy coets.

s HMummtﬁmwmmnhmmmnHmMMmhmmmmmmm

= AMP i b i B SOl T wAth & Bigh clagiens of o] Gomte. ATy IVERTUROR if B O ol AMIPS maimt Eaclisig, inchudng it Supply chain, may Sovrisly BM6T its Budingss, [Rancial condiion and suls of oparatons

. .M-P-uMumwwmmmmmmwﬂmmMrmdmwanMMMMme

. W:mwmmmmuwmmwnmmqmmﬂmw

= AMP will incur ingredted CoStS 85 & nesul of op W 48 & prallic company, and its G will vty | ST ) Pl SO

. mmhmhmmmmwmmmmﬁmmmmmmhlwmmnmmmmummwmmwmeammamwmmmL
AN ptelity b Oparahy it business eSectialy iy S i | s orabile b col-epctialy estabish it cwn adming and othe SUPEO FUNCSGNS N drdir 10 OOIFEN 4 5 SENG-20nE COMETY

= AMP does nol have an operaling history a5 a separale public company. and s histoncal financial results and s firancial mary mot be ol s resulls a5 a separabe publc company.

Risks Relating fo AMP's Securities and the Busivess Combinaticn

= ifter complation of the Business Combsnation, AMP will be controfisd by AGSA, whoss interests may confict with AMP's inlenests and the inlerests of olther shansholders

= Fulume sades of AP Shares, including by AGSA. the PIPE Imvesions and GHS sporgor could huvm & negatig imgact on the price of AMF's Shares,

= Thes may nol be & cobust marst for ARMPYS securites, which would adversaly affect the quidity and price of i securites.

= AMP s organized under B lne of Luspmboung s @ sutstantal gencont of i3 pasets ang nol located in e Usited Stales. Accondingly, it may ber dificult for s security holdsrs 10 obiain or gniones judgments o bring onginal pctions agains! AMP o 5 dingcions and cificans in the

¢ As aforeign privale Bsoer, AMP Wl be exempl Inom o number of US. securniles ws and nies promikgated thensunder and will be penmmitied b publkchy discloss less information han U.S. public companes ane reguined 10 disciose. This may il the informaton smilabie io hoiders of
AMP Sranes. Comarsaly, i AMP logas s foeosgn prival sl SIBIUS in B Rutune, this oould nsull in sigrifcant acdnional cots and Spenses.

= isa oonirolied companry,” AWE wil qualify for and intends 1o rely on exemplions from certsn NYSE coporate governance requissmenis.

= The rights ol AMP shaneholders may Sifler from: tha rights. thiry woukd have a8 shansholders of A ULS, coponation and corgequenty AMP sharsholers mary hives mong sifficully prodecting thes inbenesis. Addtonally, AMP'S Antiches include Compulsory shany iangher provisions hal may
ol proicde AMP minarity sRaneRolders with The same benefits as they would Fure in 8 menger of a Delwane componation
¢ AMP will be subpect o busingss uncerininSes and contraciual restnctinns whie e L= L] ing

= AMP, AGSA oF GHY sy wiliel o of ming of the Comditions i th Business Combination

= AMP il incur sigrificant ransaction costs in connection with e Business Combinaton.

= H e Busingss Combinaton's. benefils do nol meed the sxpeciatons of ivaesions, sharsholdens o fnancial analysts, ihe marius price of our secunties many decling

=M, folicrwing the Business Combingtion, securites of induitry analysts &0 not pubish msestch of fepors boul AMIP, RS business, of s mafked. then the price and teading volums of AMPE shaies could decling,
= Warmants wil become exercisabie for AMP shares, which would increase the number of shanes efigible for futune resabe in the publc marke? and result in dilution bo sharehoiders
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