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2/11/2021 EX-99.2

Legal Disclaimer

This presendation conitaina proprietany and confidential information regarding A Face for Rover, Inc. [“Rower™) and mmmmmmnm['Ncu:'}.mdkmwmunmumumlnmmmmﬂmmﬂwm
evaluation with respect b0 a potential Business combination betwieen Bover and MCAL and related ke ") and for no other purpose. By reviewing of reading this presentation, you will be deemed fo have agreed to the
chiigations and rextrictions 12t out below. Wihout the express prior written consent.of Rover and RCAL, this pr and any it may not be (1) reproduced {in whole or in part], (2] copled at any time, (3] used for 0y purpose other than
mnmnonnlRmtro«wwmdlumgnlhumwmmﬁmmm-mbmuhnm.ndﬂsnddmeomﬁdnumul:ummmmmmmmmﬂmmdemmwm
Eeetween the parties heneto relating 1o the subject matter hereal.

This pr and arvy oeal made in o do not conatitute an offer or invitation or sobcitation of any offer o sell or purchase any securities, or the solication of any vote, consent or approval in any urisdiction in connection
with thee Potential Business Combination of amy related transactions, nor shall there be any sabe, Bauance or tranafer of any seourities in any jerisdiction where, o to any person to wham, such offer, solictation or sale may be unlawiul under the krws of such jersdiction.
This presentation does not Constaube sither advice or 3 recommendation regarding any securities. Anvy offer to sell securities wil be made only pursuant to a definthe Subscrigtion Agreement and will be made in refianoe on an exemption from regstration under the

Securities Act of 1933, as amended, for offers and sales of securitkes that do not imvohve a public offering. NCAC and the Raver reserve the right to amend for any and to reject any Subscription Hor ary reason. The o
of this presentation is restrictes by law it is not intended for distribation 10, or use by any person in, any such o use woukd ¥ 10 local law or repulation.
i representations of warmanties, express of impled are given in, or in respect of, this presentation. To the fullest extent permitbed by L, in no ciroumstances will Riover, HCAL or aryof their sulaidiaries, . affiliates, repe partnars,
directors, officers, advivers or apents be or lable for any direct, indirect or consegquential ioss or loss of profit arking from the use of this presentation, its conbents, its omissions, relance on the information contained within &, o on opinions
wmuuammmnnonmztnmuMuwhmmmmmnawcnu.nrrhhpmmmm“mtmMnxmmmmmwnrmqm(mmmuomlmmunm,mmmmnumumnmt,mm
S advice. In addition, to contain all of the information that may be required to make & full analysk of Rover or the Potential Busingss Comibsnation. Reciglents of this presentation should sach make thesr own
mmmdmwdlu-mmmdmhh and shoukd a2t they deem necestary.
Forward-Looking Statements

in this refating to wzindnsuwtnl\mdnmﬂlmlld of definithe doc in s entirety. In this, wother than of historical fact,
includieg, but nat lméed ta, statements regarding Rover's Ruture aperating resufs, fnanclal pasition, baniness strategy, enefits of it and plans for huture: and oievings are ~forward-ocking
atatemenis” and can often be identified by the e of terminology such as “may,* “will,* mmu"um"mnm “believe,” aped"nklpm “should,” “coukd,” “potential,” “projection,” “fonecast.” “plan, " “trend,” “assumption,” “opportunity,” “predict,”
“week,” “tanpet.” or similar although not 2l fi ® include, bt are rot Bmited to, statements regarding estimates and forecasts of other financial and performance metrics,
peojections of market and markes share, g to commencial product uunmes mmmmdmvmmmlmmmdesmnm, refated to the terms of the transactson,
These forward-lociking staberments are based upan Bover t's current mdcmmulnndlmakﬂummwumwnmdMMwmmw mmmmsumumwh
lkatrative purposes only and are not intended 1o serve, and must rot be relied on By any investorn, 35 3 EUIrscE, assurance, predetion or defintive factor it differ iy fo duetoa
wariety of risks  including, but o, risks and refated bo the inabiliy of the parties to- or timedy e c including the riak that ey ppcm ved,
ane delryed or are subject to unanticipated condions that could adversety sffect the comibined company of the expected benefits of the Potential Business O [ , fadure to reafize the benefits of the Pozential Business Combination, risks.

retated to Rover's abily to execute on its business strategy, attract and retain users, develop new offerings, enhance existing offerings, compete effectively, and manage growth and costs, the duration aed global impact of COWIR-13, the remiber of redemption nequests
rmdeb'msmummmdlnemﬂm«mxmmmmmamwumhmmunmmm;m«mhﬁm and those factors dscunsed in documents of NCAC filed, or to be fled,
with SEC. ¥ any of these risks o our Incorrect, actual materially from impled by these & There may be addtional risks that neither NCAL nor Rowver presently know or that NCAC snd
mmmmImMMMMmWIM;ID“{HﬁMMMMIM' L reflect KCAC's and Rover’s expectations, plans or forecasts.of fulure events and views a1 of
the date of this presentation. M:A.cmmmwummmmmmnnmmwmnwnuw

The information contained henein & prowided only as of the date on which this presentation & made and i subject 10 change, Mowever, while Rover and NCAC many elect to update these forwand-iooking statements in the future, each of Rover and NCAC is not under any

chligation, mwmwmm o updaie or otherise revise the information after the date of presentation, whether asa nesult of atherwive. These forward-looking statements should nat be relied upon as representing
HCAL's and Rover' of any date. 1o of this pr you showld not place undue relance on the forward-looking statements, Bover and NCAC have not independently verified the statistical and other industry data
generaied by independent parties and contained in tha presentation and xmnmummrm treeir accuracy of completeness.

wseof Data

The data contained herein is derved from various interral and thid pﬂlrlndmdrvwmmmmrnnﬂnkmmmmmnﬂhmwmﬂ annuucununomnnmmmwmmmludmmmwummum
assure you of the data’s aoruracy of completeness. This.dats is subject to change. made 21 to the masie within of the vy othar contained

heerein. iy data on past performance o modeling contained herein is nat an indication as to future perfomance. memmmhum:ﬂ!mmtmmm

:Rover ;
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2/11/2021 EX-99.2

Legal Disclaimer

Trasgemarks
nmv-mncn:mmmmmmmlrmmmammlr&wmmmhmmunmamdmmmwmmmmmmtrmmmummmwmﬂm
parties, which are the property of thesr respective owners. The use of dispiay of third parties’ o products in S0 15 ot intemded tO, and does nat imply, 3 relationship with Rover of WICAC, o 30 endorsement of

sponsorship by o of Rower or HCAL. Solely for convenience, the trademarks, service marks, rade names and copyrights referred toin this presentation may appear without the TH, 5M, * or © symbaoks, but such references are not intended to indicate, in any way, that
Fower Of NCAC wall N0t a3ber, 10 the fullest extent under appscabie (v, their gt or the right of the appkcable MEnsor t0 these trademarks, SERice Marks, rase Names and copyTights.

Use of Projeciions.

The projections, estimates and targets in are b are based on that are subject to signifh ses, many of which are beyond Rover and NCAC'S control. Such projections,

mmmm:mmhummmmmammmm«wumummmmd - While a1 = estimates culative, Rover and NCAL believe that the preparation of
prospoctive financial e ngly higher lewets of the further out the propection, estimate of target extends from the date of preparation. mwmmmmmmumrmuzmw

mmamnmmamnnewn-‘Mﬂnn:mmmnaulnmmmmmmm:mmmw:mmmrmwmmmmmuﬂmmmmnum estimates e targets. The inclusion of projections,
estimabes and targets in this presentation should not be regarded as an indication Rower and NCAC, or their representatives, considened or consider the financial projections, estimates and targets to be a reliable prediction of fuiure events. The independent auditors of
MCAC and of Rover dit not 3ude, Teview, COMPAE OF perkonm ary Procedures with respect to the propections ke the purpeas of their incluskon in this presentation, and accardingly, reithar of them expressed an opnion of provided amy other form of assurance with respect
thereta for the purpose of this presentation.

Financial Information; Non-GAAR Financial Measaes

The financial informaticn and data for the year ended Deoemiber 31, 2020 are unawdited and does not conform to Regulation 5%, Accordingly, such information and data may nat be included in, may be adjusied in or may be presenied déferently in, amy proy statement or
registration statement 1o be fied by NCAC or Rover with the SEC. Some of the financial information and data conained in this presentation, such as Adjsted EBITOA and Adjusted EBSTOA mangn, hawe not been prepared in Scordancs with United States generally accepted
accounting principles ["GAAP*). Adjusied EBITOW i defined as met loss adjusted for inberest and tanes, depreciation and ameortization, other income or expenses, stock-baned o conts, and MEA «costs. Adjusbed EBITOA margin s defined
as Adjusted EBITDA davided by revenise. Adjusted EBITOW has been included in this presentation because & i a key measure used by Rover management and board of directors o evaksate its operating performance, generate future operating plans and make strategic
deecisions reganding the aliocabion of capital. In particulas, the exciusion of Certain expenses in caltulating Adjusted EBITDA faciitates ogerating e 0N 3 barsis andl, in the case of f the impact of

and M&A expenses, excludes ibems that Rover does not consider o be indicative of its cone operating perfermance. M(DIM Rower and RCAC believe that the use of these non-GAAR financial measures provide useful information to irvestors and others in understanding
and evaluating Rover' s Gperating results in the same manner a5 25 and board meaaures have Emitations. a5 an anakytical 1ool, and you should not consider them in Bolation or & a substitute for analysis of our results ax
reported under GAKR. For exampie other comparses may cakculabe non-GAAR measures. ditferenty, ammwmnmmmumuwmlwmuammmam’xm-ﬁL. ok be directhy comparable to simiary titled measunes.
of caher companies. The principal kmitation of these non-GAAR financial measures s that they exclude significant expenses and inoome that ane reguined by GAAP 10 be recorded in Bovesr's financial statements. In aSStion, they ane subject to inherent imitations a5 they
refiect the exercise of judgments by management about which expense and income are excluded of included in determining these non-GAAF financial measures. In order to for g Eresents non-GAAF financlal measures in
connection with GAAP resulis.

& reconciliation of the non-GAAR financial measures bo the comesponding GARP meavwes is inchaded in the sopplemental materals 3t the end of the. A e L nan-GAAP Fas not been provided because the various
reconciking ibems are difficult to predct and subject 1o constant change.

for
MCAC and Rower and thair respective directons and exscuthe officers and other members of management and emploess, under SEC rules, may be - n of prowes of HCAC with the

Combination. kwestors and security holders. mary obtain more detailed information regarding the rames and thhmmhlmmhﬂdmsMmlwdﬂ(mhmsmﬁh‘lﬂmﬁc,mmsﬂwlmﬂﬂzmmmil
wihisch wias originally filed with the SEC on September 4, 2020, To the extent that holdings of NCACs securitees have changed from the amounts reported in NCAC's registration statement on Form 5-1, such changes hawe been or will be reflected on Statements of Change in
Cuwmership on Form 4 fled with the SEC information regarding the persons wha may, under SEC nues, be deemed participants in the solcitation of proxses to NCAC's stockholders in connection with the Potential Business Combination will be-set forth i the prosy
statemend/prospecius on Form S-4 for the Potential Business Combination, which is expected to be fled by NCAL with the SEC.

This presentation is not a substitute for the registration statement or for sy other document that KICAT may fke with the S2C in connection with the: Potential Business Combination. INVESTORS AND SECURITY HOUDERS ARE URGED T0 READ THE DOCUMENTS FILED WITH
THE SECCAREFULLY AND IN THEIR ENTIRETY WHEN THEY BECOME AVAILABLE BECAUSE THEY WILL CONTAIN IMPORTANT INFORMATION. Ivsst0rs and security hoiders mary obtain free copses of other doouments fied with the SEC by NCAC theough the website mantained
by the SEC at hitp:/fwwe.secpov.

INVESTMENT BN ANY SEQURITIES DE HAS NOT 'OR (MSAPPROVED BY THE SEC OR ANY OTHER REGULATORY ALITHOSITY RNOR HAS ANY AUTHORITY PASSED UPON OR ENDORSED THE MERITS OF THE OFFERING OR THE ACOURALY OR
ADEQUALY OF THE INFORMATION CONTARNED HEREIN. ANY REPRESENTATION TO THE CONTRARY IS A CRIMINAL OFFENSE.

.
-

:Rover a
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EX-99.2

Team and Presenters

Aaron Easterly
Co-Founder and CEQ, Rover

Tracy Knox
CFO, Rover

Brent Turner
COO0, Rover

Adam Clammer
Founding Partner, True Wind Capital

Brandon Van Buren
Partner, True Wind Capital

L

;Rover

BT Microsoft

drugstore:§
Rightside

B Microsoft

TRUE WIND

KKR

TRUE WIHD

KKR
capitalG

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm

Co-Founder and CED of Rover

GeekWire's 2016 CEO of the Year and 3 2014 EY Entreprencéur of the Year
Award winner for the Pacific Northwest

Previously general manager at Micrasoft, where he managed adwertiser
marketplaces warth 53 ballion

CFO of Rover

Previously CFO for A Flace for Mom, UlEvalution, Drugstore.com, and
Rightside

COO0 of Rover
Praviously President of Code Fellows, a digital trade school in Seattle

Former Executive Vice President at alluantive

Founding Partner of True Wind Capital
Former Founder and Head of KKR Global Technology Group

Boards include LPRO, AWGO, GDDY, NXPI, JAZZ, AEPI, and many private
companies

Previously served as an investment professional at Google Capital where
he focused on growth stage technology investments

Pricer 10 joining Google Capital, worked as an investment professional at
KKR
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2/11/2021 EX-99.2

True Wind Capital Investment Highlights - Why We Are Excited

Rover is the world's largest online marketplace for pet care
(~10x relative market share) in a massive and growing market

@ Offline to online shift within pet services is in early innings

Rover benefitting from the confluence of major secular tailwinds; pet ownership
and travel recovery

o Differentiated marketplace with an attractive economic model

World-class management team

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm 5/43
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Table of Contents
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sRover 6
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We believe that everyone
deserves to experience
the unconditional love of
pets, and &Rover exists
to make that possible.

.50:
..O. .‘..
2‘. ‘'
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2/11/2021 EX-99.2
Meet Rover
Annual Gross Booking Value (Smm)
2mm 500k 96%+
Pet Parents have booked Providers paid of U5, population covered '™
5436 l i o
949
% $333
CAGR 87% 1-2 0%
Repeat Quarter Payback of new customers rebook
Bookings
5202 o (]
$92 40mm ~10x 67%
All-tirne services delivered Larges than next largest Previoushy relied on friends,
543 competitor™ family and neighbors
O N A

2014 2015 2016 2017 2018 2019

Mt Metries are cumnulative as of Septembaer 2000, uniess otherwise noted
1. Based on the 2ip codes with bodlked IrERSACTans on the platform

2. Based on 2019 Cohort

3. Based on credil card dath for 1 month of December 2020

4. Rewor sureey revulis

sRover
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Rover Overview

Rover is the #1 Pet Services App

Digital and Convenient

*  Platform connects you with high-quality pet care
providers in your area

*  Ability to choose your pet care provider, unlike
some competitors

* 3.5 million reviews provide assurance on quality of
care

Trust and Safety

*  Background checks

«  Detailed sitter profiles

*  Personal information privacy

*  Customer reviews

*  24/7 support

“Rover

<

‘. 1. Marden R., 16 i wway 538

Vool dogges fay cn. g gl

4 By

Cancel Search Filters

Tsntaging

prp———

HOUSING CONDITIONS

2. Sammantha H, 05 mi
o i Drog Coion
10 B

Has fenced yard

Dogs allowed on bed

i

L LeighR., L6l wway  $23
g g v Py B

P

DAYTIME AVAILABILITY

Siter is home full=time

S

CHILDREN IN THE HOME

” 4 Spdeay L. 80 away 19
y W acti Badmosr wtter
"

Has no children

Apply

e t——.y

& Emily G., 1.Bmi sy 4
R .
W Bt
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Rover Services Overview — lllustrative Booking

—— Overnight

o o o= S @

Daytime }

Boarding : House : Doggy : Dog : Drop-in : In Home
: Sitting Day Care Walking Visits Grooming
Overnight pet care Overnight pet care or Daytime pet care in Whenever your dog © Forpottybreaks, quick Full-service or just
atasitter's pet- house-sitting services . yoursitter'sdog- | needs a walk I playdates,and litter a bath in your
friendly home : at your home friendly home box cleaning home
Average $35 5 $30 : $30 5 520 : $15 5 $70
price : : : : :
per unit / night : / night : / day : / walk : [ visit : / groom
32% of GBV
% of Testing in
Gav 54% : 14% : 5% : 12% : 14% : Select Markets

.“.’Rover GBV sl sverage price Based on FYE December 31, 2019 °

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm 10/43
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How We Serve Pet Parents and Pet Care Providers

What Rover Provides

97% of reviews are 5 stars Q‘? Want

Pet Parents Pet Care Providers

“Giulia ... made me feel totally comfortable with leaving my pup W
*  Environment where their with her for the weekend! She gave me constant updates and
pictures of my pupl | picked up my pup and he looked happy to

pets feels happy and stress- see me, but super comfortable with her! | will be using her

*  Flexibility and

free services again!” empowerment
* Confidence and “Michelle was incredible! My dog, Mocha, felt instantly comfortable with ) *  The love of pets in their
reassurance that their pets ) her... | knew Mocha was in great hands! | would definitely recommend ( lives
y Michelle to everyone™

are receiving excellent,

personalized care +  Meaningful earnings,

“This service is awesome. | found an amazing person to walk my dog .

. very quickly. It's easy to set up an account, find what services you're given the effort
Technology-enabled ease of looking for, and pay. It's reliable too... 1 love it!" - Easy way to meet pet
access and management e

“I have persenally been using Rover for a few months parents

*  Care that suits their budget now and | love itl... | am persenally a dog walker and it's

‘sRover

“Rover <

and their lifestyle

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm 11/43
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Table of Contents
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4.  Transaction Overview

5.  Appendix

sRover :
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EX-99.2

Pets and Their Love in Our Lives

-".’Ro ver Sovurce: APPA Nationsl Pet Owiners Surviy, Packaged Facts, National Insttutes of Health

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm

67% of U.S. Households have Pets
+20% have previously owned o pet

Part of the Family

95% of dog parents and 94% of cat parents consider their pet a part
of the family

Our Pets...

decrease stress, improve heart health, and help socialize
children

Pet Humanization and Premiumization Driving Spend

@ Prioritization of Pet Needs

Increasing Spend Per Pet
Increasing Spend on Pet Services
Recession Resilience

13
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The Pet Market is Massive, with a Relatively Untapped Services Market

B - in
_o* Global .. ~089% Buy Pet Food
g Pet Spend Y
f’ - - - \\
. = - \
’ - T b
J 7 Global Dog e N\
; y & Cat Spend B \ ~90% Buy Treats"

Current U.S.
Pet Opportunity (¥

~859 Take Their Pet to Vet

4
=
o
=X

e
<1}
-
=3
=
O
o
3
3
1
=
o
L=
o
=
13
=
=
o
=0
=
)
1]
L3
w

D

S

=,

0

1]

1%,

1. Packaged Facts, 2019. Repeesants ratail pet lood/supplis, votesinary and non-maedical services

i 2. Packaged Facts, 2019, cunrent non market of $10.33bn lews the $1.4bn pet insurance market

by over 3. APPA. Pet parent behavice UBLISEICS represent Jverige for Bath Sog 403 Eal parents 14
4. Management estimate based on Packaged Facts data in footnotes 1 and 2 above

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm 14/43
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Rover Unlocks Latent Demand for Pet Care Services

Existing
Commercial Unlocking™ Market
Market" Opportunity Today
Daytime, $10Bn
Daytime,
$6Bn

© + =

—

Overnight,

Overnight,
$69Bn

$66Bn

Total Scaled
Opportunity

2030E total scaled
addressable market:

$113bn

S$79bn estimated U.S. opportunity, growing to $113bn scaled opportunity

Sewrce: Packiged Focts, Euromonsn
1. Packaged Facts, 2009 Represents curens non-medical services market of $10.33bn bews the $1.45n pet insurance markat

2. Management estimates based on Packaged Facts and Euromonitior. Additional market opportunity based on $ of households with pets, number of total househaolds, number of trips nights per households,
..,Rover and peice pes pet, We estimate 1hat lesunefron-business travel represents ~B5-B7% of our GEV. We also estimate that domestic travel represents ~00% of a trips taken, Se page 36 for detailed calcutation
3

kaged Facts and WOE, INLEMANoNal oppanuny i ROV currently at ta b 30% of U5, opporunity. Sa¢ page 36 for detailed caloulation

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm
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Majority of Our Pet Parents and Pet Care Providers are New to Commercial Market

Where are our pet parents coming from?

Local Other
Independent /
Boutique
Professionals

13%

Kennels / Vets

20% Family /

Friends /
MNeighbors
67%

Where are our providers coming from?

Existing
Professionals
%

New to
Commercial
Services
98%

wRovepr e

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm
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COVID Recovery Story: Converging Tailwinds

new pets added in 2020, up from 85mm pet-

Vaccine progress driving expected travel recovery 11mm owning households currently

_ 11)
¥/ % Bookings Growth Forecast U.5. Pet Adoption Y/Y Growth (%)

100%

- ~4.0x

{100%)
2019 2020 21021 2022 2023 2024 2025 2019 2020

=@ Current Forecast [December 2020)

Further accelerated by shift from offline to online for pet spend categories

" Source: Wall Street Research; Shelteranimalcount.com, Last Chance Animal Rescue, The Wall Street Jowmal
als
‘.Rover 1, MARIgemEal's estimate Based on Gross Live Cutcomes growth rom 3,268 10 3.55M and Last Chance Pet Adeption rates in 2020 7

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm 17/43
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The Traditional Pet Care Services Market was not Built with Today’s Consumer in Mind

The Majority of Pet Care is Done by Family and Friends

[

Extremely fragmented

market SLocaIMum&i Pet Care | Independent

PopShops | Chains | Professionals

ORI

Found Offline or via Online
Aggregators & Directories

Family & Friends

Low online
penetration

e 1
craigshist nextdoor ¥Q|D-'h=

Few pet care specialists
operating at scale online

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm
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Our Platform is Sticky, Limiting Disintermediation Risk

/]

-
)
(il

Pet Parents and Pet Care Providers Value Increasing
Marketplace Reputation and Reviews

>90%

Revenue

Retention from
Seasoned Pet
Care Providers

%

Machine Learning Identifies and Demotes Ranking of
Providers Likely to Have Off-Platform Transactions

sRover

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm

Feature Functionality such as In-app
Messaging, Photos, Real Time Mapping, and
Payments Offer Unparalleled Ease of Use

S

Rover 24/7 Customer Support and Rover
Guarantee Allow for Peace of Mind

19
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...Reinforcing Powerful Network Effect
Our Matching Algorithm Grows Marketplace Organically

¢ More
% Bookings

L)
*

.
ey

New Bookings  €——> ) €—> Repeat Bookings
Proprietary
Algorithm
Continuously
i Better ."-= Improves
*, Matches ; ' '

.
-

Growth of Brand and
Word of Mouth
wRover

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm

20/43



2/11/2021

EX-99.2

Powerful Word of Mouth Acquisition Enhanced by Strategic Paid Marketing

Drives Growth

« Over time, as the strength of word
of mouth customer acquisition has
increased, our marketing spend as
a % of GBVY has decreased

* In 20200, 51% new customers in
Top 10 cities were acquired via
word of mouth vs. 44% in the rest
of the market

+ 1-2 quarter target payback on
customer acquisition cost

* Following initial transaction, we
retain »50% of customer repeat
year 1 bookings every year
thereafter, growing lifetime value

#Rover

1. Nine manths endir

40%

2086

0%

g 9/30/2020

51% 51%
48% 49%
44%
37%
3I5%
30%'6‘."’/
22%
16% - 18%
11%
8%
2015 2016 2017 2018 2019 amzo™!

Word of Mouth Acquisition in:

= All Other Cities

________________________ 1

— Marketing as % of GBV

1

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm
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Strong Retention Metrics

Pet Parents Book More and More Often

Average Total Bookings

10 2018 ~4 month
9 payback period
5 2015
2013
7 2014
[
5
4 Net Take Retention, excluding 1st Booking
Year 2 Yoard Yoar 4 Yoar §

3 52% 56% 61% 57%

62% 65% 62%

B6% B0%
2 54%
1

o 3 12 18 24 0 36 az 43 60 66 72 78 84
Months since first booking 1t
1. Represent cohorts fram January of respective year

.“.’Ro ver 2. Cumulative through Q4"19, except for 2020 cohort

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm
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Continued Acceleration in Engagement

Increased Engagement Driven By Both Higher Rebooking Rates and Higher Frequency

Percentage of Cohort with Rebooking Cumulative Bookings per Repeat Customer

2014

2014
2013

0 6 12 18 24 30 36 42 48 54 60 66 72 75 84 0 & 12 18 24 30 36 42 48 54 B0 66 T2 TR M
Months since first booking Months since first booking

Months since first booking 1t

1. Represent cohorts from January of respective year

“‘.’Ro ver 2, Cumulative through 0419, except for 2020 cohort 2

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm 23/43
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Multiple Growth Vectors

"Kkover &

Expand strategic

partnerships
S
&
Increase revenue from
ry h) advertising and retail
@ offerings
Grow
international
—_— _O coverage
Expand service
Attract and delight customers offerings and pets
in existing geographies and types covered
within existing services
«Rover &
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EX-99.2

Financial Projections

Bookings (mm)

Gross Booking Value (Smm)

o,
81 27%
CAGR
SB5S
. 4.2 19
: 5436 2408
24 5333
. 5133 .
2018A 20184 20204 2021E 2022E 20184 20198 20204, 2021E 2022E
Yo Growth % 30% f45%) 71% 106% Yo Growth % 1% {47%) 75% 109%
. n
Revenue ($mm) Adjusted EBITDA ($mm) $35
30%
CAGR 5201 20184 20194 20204 2021E
. - 2022E
71 595 597 [52)
’ 548 [524)
- [535)
{54%)
2018A 20154 20204 2021E 2022E
Yor Growth % 35% (49%) 100% 107% Margin % (65%) (37%) (50r%) fa%) 1%
iy ste: Frogectiont aviume weorishul COVID vactine roflost in 2001, Progections aviums the travel indsntry 12art B3 necover i 2021, Projection auume exising pet parenty pradual neturm (o romal sohart behanior from GUF21 through 01722
= over 1. 2000 Actuds ard wndudiled asd dubjed 1 fnal 54
2. Defined a3 net lons adjusted for interesdt & tases, depreciation & Smartuaton. other RCOME of xpenies, Stock-5aned o Hom, revtn and Jcqusion costs. S on page 43 for detaln

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm
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Financial Forecast

FY 2021 FY 2022
Targets

Revenue Growth 100% 107% 20%-25%
Adjusted EBITDA Margin V) (9%) 17% 30%+
Rover has potential for a “Rule of 55%+” financial profile
ARV e S e e e (7

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm
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Rover — Differentiated Consumer Marketplace

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm 28/43



2/11/2021

EX-99.2

Table of Contents

1.  Business Overview

2.  Investment Highlights
3.  Financial Overview

4. Transaction Overview
5.  Appendix

sRover

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm

29/43



2/11/2021 EX-99.2

True Wind Overview

5

TRUE WIND

* San Francisco-based * Track record of excellence with .
private equity firm managing ~52 billion principals playing a major role in 30+

& 75+ years of collective investing platform investments with $75+ billion .
experience in total transaction value and $15+

* True Wind's founding partners were blificn of Invested ety
previously the founding members of * Repeat SPAC issuer: First transaction
KKR's technology franchise reached combination with Open
Lending (MASDAC: LPRO), resulting in
successful outcome for prior
shareholders, management, and PIPE
and public market investors

Fifteen full-time investment
professionals with deep technology
investing expertise

* Successful public company experience:
GoDaddy, Avago/Broadcom, NXP, Jazz
Pharma, Open Lending, Safeway, Owens
inois, Reltec, Amphenaol

#Rover

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm

Investing in differentiated, leading TMT
companies

Broad mandate across multiple
technology sectors:

Software

Internet / Digital Media
Financial Technology
Healtheare IT

Industrial Technology
Hardware

IT Services

30/43



2/11/2021 EX-99.2

Transaction Overview

Key Proposed Transaction Terms Illustrative Pro Forma Capitalization
= Aggregate Value: $1,355MM / Equity Value: $1,630MM Pro Forma Capitalization
Share Price at Merger $10.00
® Total Raise of 5325MM: $275MM from SPAC and $50MM from PIPE Total Shares Outstanding 163.0
= 350MM backstop from Sponsor against potential redemptions Equity Value $1,630
Existing Debt 48
® 545MM in secondary - Estimated Cash (73}
® 6.875MM shares for Sponsor Promote : 40%/40%,/20% split at $12.00/$14.00/$16.00 - Cash to Balance Sheet (230)
Aggregate Value $1,355
® Backstop acceleration - 3.4MM promote shares vest pro rata with 350MM backstop 2022 Revenue $201
Implied Multipie 6. 7x

® Promote and warrants reduced linearly from zero net redemptions in excess of backstop to

minimum cash threshold (Up to 520000 of net redemptions in excess of backstop) 2022 SSEBITDA 360
impilied Multiple 22.4x
® 22.5MM shares for Seller Earnout: 10MM at $12.00; 10MM at $14.00; 2.5MM @ $16.00
Cash Sources and Uses ($MM)
= 3.0MM founder warrants, $18.00 conversion cap
Sources
lllustrative Post-Transaction Ownership DR Gt I ALK $278
PIPE Capital Raised 50
—— Stock to Existing Holders 1,305
el Pro Forma Qwnership ‘Total Sources §1,630
Existing Holders $1,305 Uses
Bt 3:‘?:”""“ Helders 2;2 Cash to Balance Shest s250
'hlml oiders e Stock ta Existing Holders 1,305
53 Cash to Existing Holders 45
Transaction Fees/Expenses 30
Total Uses $1,630

Existing
Halders, &0

“Rover .
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Comparable Selection Criteria

2 80

Market Differentiated Proprietary

Leader Consumer Marketplace Data Assets
v Undisputed sector leaders ¥ Similar “take-rate” ¥ Leading data scale
business models ¥ Proprietary algorithm

¥ Inclusion of 3-sided
marketplaces

L

;Rover

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm

Network
Effect

v Reinforcing network effect
driven by more bookings,
more data, and better
matches

32
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Public Comparables — Operating Metrics

Name
Fetch

Comparables

Airbnb
Chewy
Etsy
Fiverr
Match
Mean
Median

1. Market Data as of 1520/2021
2. EV/ 55 EBITIDA > 300 0 showw a5 nat-meaningful,

.Ro v‘er bviifores vepresents b 22 grewah

L

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm

Agg.Value

sMM)
$1 Im

$114,623
$44,281
$28,897
$9,169

$45,878

$48,570
$44,281

8%

29%

38%

48%

16%
28%

from AW ! Resenoe Medan and Mean

10%

3%

30%

16%

41%

20%
16%

31%

1%

33%

25%

41%

28%
3%

18.7x

4.2x

13.3x

26.5%

14.2x

18.2x
16.4x

Revenue CAGR EBITDA Margin 55 EBITDA Margin AV [ Revenue AV [ 58 EBITDA
Cy19'-22" CY2022E CY2022E CY2022E CY2022E
28% 17% 30% 6.7 22.3x

60.3x

40.0x

40.3x

N.M.

34.6x

43.8x
40.2x
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Public Comparables — Trading Metrics

AV [ 22E Revenue AV / 22E SS EBITDA

26.5x
— 18.7x
N = = - - - - Median: 16.4x
142
13.3x
- 223
D ] |:|
“Rover fiverr' (0 cirbnb match Etsy  chewy sRover
\ 1. Marsetou s of 2072021 "
» 2. EV [ 55 EBITDA >100.0x shown as nof-meaniny
“Rover 3. Chiewy excluded from AV | Reverwe Medin

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm

N.M

-,
40.3x 40.0x
I I M

fiverr' /{airbnb

Etsy

- e = Median: 40.2x

chewy match
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Rover Unlocks Latent Demand for Pet Care Services

_a S3bn S
Unlock s R \ !l
Opportunity \_\Ii_‘ \ |
. ! 1 $6bn
. S$66bn f" \\
b ~__-* ~.

% HH with Pets Total Dogs in U.S. Families (MM) 115
Total Houssholds (MM} 126 135 Groomings/ Year 3.0 3.0
Total Pet Households (MM) 85 101 Price Per Grooming S50 S50
Total Trip Nights/ HH (1] 114 13.9 % HH Addressable 40% 5006

Total Addressable Nights (MM) 964 1403  Total (8bn) 35.8 587
Pals per Pet Househeld 20 2.0 Walks/ Year 2.0 52.0
Cats and Dogsin .S Families (MM) 173 206 Price per Walk %20 8§20
Price Per Pet 3:35 $35 9% HH Addressable 4% 4%

Total (3bn) 31002 Total (Sbn)

Owvermnight TAM $100 Daytime TAM

$79bn Estimated U.S. TAM, Growing to $113bn"

Source: Packaged Facts, Euromonitor
. Margermen|

tastimates based on Packaged Facts and Euromanibds

uiy Agditioral muumnmm-mwunSuimmnpﬁs numiber of total howsehalds, umber of trigs nights per househelds, and price per pet 36
= ve We estimate that travel ~BS-87% of our GBV. We alio estimate that deenestic travel represents “50% of &l trigs taken
1. Maragement estimates based on Packaged Facts and Evrcenonitorn, international appeetunity in geographies whine Roer Oarently operates estimated 1o be 305 of LS, apportunity

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm

36/43



2/11/2021 EX-99.2

Opportunity for Continued M&A in Existing Markets

Pet-Owning Households

United States

= All 50 States & Territories
& 96% of .S, population covered (2
& Launched 2013

Canada

®  All Provinges including Quebec serviced in English and French

& Entered in March 2017 with acquisition of DogVacay

Europe

* B Countries: Great Britain, Spain, France, Norway, Sweden, Netherlands,
Italy, Germany
e Blanguages supported by operations team based in Barcelona

& Launched in London in 2Q18; entered additional geographies in mid-2019
via acquisition of DogBuddy™

1. APPA National Pet Owners Survry 2019-2020
2. Based on the zip codes with bocked Eransactions on the platfarm as of September 2020

ot 3. Masagement estimates based on Canadian Veterinary Journal and the Canadien census repons, 565 of 12.4mm Canadipn households have pets
‘. over a t estimates based on and Statista. g-awning in 2019 within the green shaded countries, where Raver operates 37
5. Acquired DogBuddy in late 4018 and integrated in G219

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm 37/43
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Large Greenfield Opportunity in Rest of the World

Europe

Canada

Japan .
L]
United
States )
Australia
Mew
Zealand

O Mear Term Markets)
White Space Opportunities

I Existing Markets

sRover

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm

Rest of the World

Mear term international opportunity includes continued
expansion through rest of Europe

Outside of Europe includes Australia and New Zealand

Initial expansion in Asia begins with Japan
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Pet Humanization and Premiumization Driving Spend

®» @ @

Prioritization of Increasing Spend Increasing Spend on Recession Resilience
Pet Needs per Pet Pet Services
32% of dog owners and While pet ownership in U.5. 26% increase in spend per U.S, 17% increase in pet spend
28% of cat owners would increased 2% per year pet owning household on non- during the Great Recessian(!!
priDrit'lze their pets' medical 2011-2018, overall spend on medical pet services, indudlng mmpare.d to decreased spend
needs over their own pets increased 7% per year aver grooming, boarding, sitting, in other sectors
the same period walking, and training from
2014-2019
adp Source: Packaped Facts — LS. Pet Market Gutlook, 2020- 2021, American Pet Products Association 2005- 2018, American Pet Products Association Survey J019-2000, Marketwarch, Mauldin Economics
: Rover 1 From 3008 o 2009 £

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm
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Data Creates a Competitive Advantage...

= 40mm all-time services
booked

+  9.9mm pet profiles

+ 18.6mm search sessions in
2019

*  >b.2mm requests matched
with a provider in 2019

« =100 attributes analyzed from
each service request

*  410mm messages

*  247mm blog articles

*  92mm photos (5.5 per
boaking)

*  Zmm pet parents booked

-

500k pet care providers paid

«Rover

https://www.sec.gov/Archives/edgar/data/1826018/000119312521037557/d63727dex992 .htm

Matching

Marketing

Operations

Safety Features
Notifications

Advertising on Blog

Adds Value to Partnerships

Opportunity to Monetize via
Future Products and Offerings

40/43



2/11/2021 EX-99.2

Cohort Retention Recovery

All Service Lines Combined
January Cohorts Only (for illustration purposes)

35%

308

£ 25%
e
=

‘_E 209
&

% 15%
=4
H

= 10w
<

5%

0%

1 5 9 13 17 21 25 9 i3 ar 41 45 49 53 57
Tenure Month
—lan "L —lan "1E Jan'1% —lan 20 —lan 21 — lan 22 — lan '23 " Normal” Retention curve
(ma COVID impact)
2k Hote: Projections assume existing pet parents gradual return to normal cothort behavior from ©12°21 through 0122 &1
Active user retention rate: Unigue users with ot least one booking in the manth, divided by the original cohart size (the originating new sctive users|
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Adjusted EBITDA Reconciliation

($mm) 2018A 2019A 9M Q319 9M Q320
Net Income/(Loss) (64.7) (51.7) 1 (38.3) (49.0)
Income Tax Benefit (Expense) 0.3 0.5 ! 0.3 0.1
Income/(Loss) Before Income Taxes (64.9) (52.2) H (38.6) (49.1)
Other Income (Expense) (0.0) (1.1) : (0.3) (2.1)
Interest Income (Expense) 2.5 2.6 i 2.2 (2.0)
Operating Income/(Loss) (67.4) (53.7) i (40.5) (45.0)
Depreciation and Amortization 71 84 . 6.4 7.0
IDS Amortization 25 52 . 36 56
On-Demand Service Depr Acceleration - - H - 26
EBITDA (57.8) (40.1) i (30.5) (29.9)
Stock-Based Compensation" 6.9 4.5 ! 3.2 4.3
Restructuring Expense ™ = — ! s 38
Acquisition-Related Costs" 1.7 0.3 ! 0.3 0.0
Adjusted EBITDA (49.2) (35.2) : (27.0) (21.9)

Mote: 20084 and J019A full year metrics are audted; 54003719 and 96 0320300 not audited
L. Stock-based e fudes eguity granted to 2 well 2 services
‘*Ro ver Z REFUCtuning enpirrie indludés one-Time expenses for dbverance-relabed and legsl oosts incuried during The implementation of our restrucluing plan a2

3. Argurition-related costs are one-time accounting, iegal, consulting and travel related expenses incurred in connection with Business Combinations
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