7/27/2021 https://www.sec.gov/Archives/edgar/data/0001838672/000110465921096054/tm2123303d1_ex99-1 htm

/
U

EX-99.1 6 tm2123303d1_ex99-1.htm EXHIBIT 99.1

T T T -y P S C —

Exhibit 99.1

© RADTHEORENT

Investor Presentation

https://www.sec.gov/Archives/edgar/data/0001838672/000110465921096054/tm2123303d1_ex99-1.htm 1/45



7/27/2021 https://www.sec.gov/Archives/edgar/data/0001838672/000110465921096054/tm2123303d1_ex99-1 htm

DISCLAIMER @© RDTHEORENT

WOTFOR RELEASE FUBLICATION OR DISTRIBUTON IN WHOLE ORIM FARTIN, INTO/OR FEOM ANY JURSDIC TION WHERE 10 DO SO WOULD BE UNLAWFUL. THIS FRESENTATIONIS FORINFORMATION FURFOSES ONLY ANDE NOT AN OFFEROF
SECURMES IN ANY JURISDICTIOMN,
TN Eeesen1QTon S exciuively fo the Donett ond intenolve o thesecicent 2nd toiely 0f O Copimingny DO Ior Ssoumon, THE SAesn 10100 Nat Deen Sreponed 10 QIsstinfeneiled Soried in Mokng fer own evalu OioAwin reises!
| bugness combinationbetwesn MEAPF Acquids mCoeparmun('Ml:AP1umAﬂhmnr inc_ [the "Company or “A\ T} and reiated transocton: [the Fropocsd Susines Compinat on'|unurcvnno1nmp|.rpme
i stratly confdentioland may discioved, inwhaie o in port, wilhiou? the price writhen autherzation of AdTRecrent, This discioimer and nf
cnpqrw—mwroven.-d-eeworyolh«con'denwiqcolqnhm:'owr ¥ tubject. By 1hig prepe .y ey ogres 1o e bound by and comply with the s evmcrqﬂ;ooﬂ onedhm &roocopmoonmbr
reading this presentabicn, the recipient agrees and underigies towards the Company that i wil not, and wil cowse s dirocton, offiers. 6mpiopees ropraseniatives, dvsorand consutont [the "Represeniatves) not 10, dsciow
any ype of inflrmation rélating 16 the Cempany and that it thal, and thal cause it Representatived 10, retum Bhi gresentation tegetherwith ary copies 16 the Sompany, Irequedted. This presentation doeinat purport 1o Be
comprehentive o olnciutive ond it s wholy indic otive ondlorinlcemotion purposes only, 11 doet nad purpard fo coniain ol of theinlormaticn that moy be required 1o mabe o ful onalysisof AdTheorent o the Propoted Susineds
Comibination. Itls not inlended ta fom any bass of any invesiment decson oramy other decison inrespect fothe Proposed Busness Combination.
This presantation & bosed on informaticn which have not been independenty verfed andwhichmay hove nod pesnoudtsd Any sstimates and projections confainad hensn invodve significant sisments af subjective judgment and
L whish May & May not Be tomest. To the sl sxtant sermitied By law, it 0 Srowmitandst wil MCAP and ASThecrent o oy of Ihai reddadtive i Blidhaied. itockhoiden afiated redeaisntathval Sarined, drecton.
cfen, SrpioySe SOVISeT OF BJEN1E RAOVIDE ONY UONN 1SS COWSTTNTY [SX0AEE o Mphed) of SEUTS SNY ASROMIDEN W FIDEST 10 N SUTNENICIn. SAgIN, WORSY, SoCuRaty o o thie ind
centainad heesin or amums any colgation lor domaget, iomes or couts nciuding. witheut imitation, any direct or contequentioliosses o iomes of profe) resufting kom any amon o omisions in this prezenintion, relance on the
infgemanion conigined Within it gr o0 SEINSALCSMML RSOt in iation 1h SeEngin harewith, CRanget andevents SSouming aiter the dote erscd may., Shansises, oftect Ine voldity of thainloemation,
S0 0N SonSRRAT COnTSrmd i T7E Sreten1otHn 0nd MCAF ond ASTReSMnT SHueme Ao SREZONSn 12 USSIale ONGIo revits 1R prapentanion or e nlcemation 2 d 4010 LEon WhIShIt Rot Deen SO, Tou thould nal conide
anyinformation in this presentation fo De legal, aocounting, Inveriment, butnes, 10xcraCCoUNing odvice of  recommendation. Fou shauid conmityour own atoemesy, occowntant butnes: odvorand toaxacuzorfor legal
investrment butines and laxodvice regarding any of ihe propoted hantaciont pretsntedin this pretentaticn.
Farsard-kooking Shalements.
This presentation containg carain fonmondHoaking statements within the meaning of the fedesalsacuritec uwstmpecﬂn'nei‘wmeﬂ!usnml:vrbmrm Inciuding siotements regoeding the benedts of the transocfion, the
antcipatedimingof ihe ansacton, the services ciered by AdThecesnt and fhe markets in which f cperates, and AdThesnent s projecied future results. Tnese fonwrd-incking statements genenally ore identlied Dy She words
“BaiEVE " AR ERDA! T " OATE0 . T SIS, ATENd.” NSy NS "SDD ity " BIoN. T Y. TIRGUIE WL Wa T Wl BT Wl Sontinug. Wl By retult.” & BB Sxbrdisind. Fanmand-oking
statementsinwoive predtions. projeciions andotherstafement cboutfutune events inat are based on cument sxpeciations andasumptions and o3 aresult, cve subject fa s anduncerainties, Many lacton could caue octual
futuns éwents i differ matedaly fom 1he lenward-ooking HO18mants in this presentatien incheding buthet inited 15: [ 1) the occumence of Gay awant, chclnﬂer.vuhl:'crc.lmslancmihu‘l:wduveneio the terninatan of the
PROEoid Busndis COMDINGIA: [T} th Sutscens o Oy 0| Deseedingl a1 MOy B8 It ed SEani MO AP, ASTReS nt. the Somiing ANt ol i Propated Bulinel Cambnatan
SN ony dafniive ogeementiwim respect Thenelo: (3] 1he inoBETy 10 compinte e Froposed Buinest Cembinatien due 1o eIhu.reraomanonpwohramonmeﬁolmcm’ G aigin fnansing 16 campiete Ine Fropssed
Business Combination o tosatisly ofher conditions fo closings (4) changss to the propoted siructuee of the Propased Business Combinotion that may be regu o5 oiresunof orasa
congitien 10 chlanngragualcy Soonval of the Pregensd Butnes Combination: (5] 'neebil'rreml'ee!.eana'\neu'ﬂm!aﬂdera:l\or-ewﬂaInemwwvme!lnemmaﬂwunmbnalm 6] the sk that the
Froposed Busnes Compination dieupts cument pians and o MACAF o " ot nzemant andooniummanen of the Fropoted Busner Combington: [7] The bty 1omcognize e gnfcipoted
Eanedts of tha Propased Butinass Combinatian, which may ba aflsctad by, amwﬂne'innw.co’rﬁﬂd-un tha ablity of ry 1o manage grawih profitably, maindain reiationships with customan and
snpplens ond retain s management and key empicpest: (8] cottt related 1o the Propoted Butnes Combination: [¥] changes napp\caneumu'eq\.lal-cnsunndmys in obiaining, adverts conditions contanedin, o the inabiity
10 sbioinreguiciory oporvali reguired 1o compiate the Proposed Susinets Comisinaton: [10] 1he poainlty thot MCAP. AdThecrentor DAY Moy be oihar e, Dwtined. andfor
compeifive facion; [111) the impact ot COVID-19 on AdTheoreni's Dusiness and for the ablify of the porfies to compiete the Proposed Susness Comicinalion; [12) AdThecrent's estimaies of expenses ond proftablity andunderdying
asemptiont with recpect fo tiockhoider redempiiont and purc hiee price and oiher adiusiments: and || 3) otherrsks and uncedains it 1t forth in fhe tection entted ik facton” and “Cous onary Hole Reganding Forward-Locking
Sialements” in MCAP s fnol progoecius reiating o SiiniSiol publc cflering doted Felbruory 25, 2021, The foregoing Bt of focicn & nod exhouiive. Youshould comsluly consider the lonegaing focion ond the otherrisis ond unceriointies
SesgAbed ininge "Rk Fooion” woton of MCAP ¢ Foem 5-1, Quamedy Repomion Fom 10-00 and 20har SeCumants fied by MOAP bom 1 12 1978 Wilh the ULS, S6o0eed and Exchangs Commisisn (the "SECT) aind the regamatian
statement on form §-4 and proxy statemert/prodpecius descussed beiow. These fiings idently and addres ofher inpartantriis and encertaintes that could :umeuc.mlmnho1dwl|s.ndﬁ:‘mk‘mh}'m thase contalned in
1B Wi, FERnSRaHaSking 19567 1 igdak Shly Gl ol he JSe 1hey '8 MSde. ReSded ore SOUTaRedRat 1 iaredid rabal foraisng . S AdTRdsasnt S MO AP S s fe
cbigat et inteng e -] 7O @ st of L e crothennis, r.em&rmmwn!naer:A."qNaienwammcernmme«m‘hmmce
MACAP will oo hisve M1 sxpaciotion.

https://www.sec.gov/Archives/edgar/data/0001838672/000110465921096054/tm2123303d1_ex99-1.htm 2/45



7/27/2021 https://www.sec.gov/Archives/edgar/data/0001838672/000110465921096054/tm2123303d1_ex99-1 htm

DISCLAIMER @ HDIHEGHE“TI

@ Wisere be Find i

MCAP imtendsto s waith fhe SEC aregsmatan statement on Foem -4 that wilinciude 0 prody fotemant ond prodp-sc i of ACAR, The definitive proxy stobsment/prompec tus wil be sent 10 ol MCAP slockhaicien o3 of O recond dote to be
estabithad for voting on the Propaced Buinasn Combination and other matter at may be deicribed in the ragitination thatement. MCAP and AdThesnsnt giso willfie other documentiragarding the Propoted Busineut Combnation with
e SEC, Balons MOkng Ry vETAG SelHian. Venior Ond sesunty ROIIeT of MCAP 0% Wged 10 SOy /80 d 1N 0 178 regaIranan ot 1 pecy SN 1o S ralevant Sosument fied o th a1 will B fed
with tha $EC. oswed o3 any omendments o suppismants 1o thase documents, m:unne—:mnwh|I|e”'Dumtﬂluﬂe—ntmbnm-unn:!rdvbecmmﬂcbeue:wnimmcuman e hie
transoction. imeion andsecurty noides wil be abis fo cOtain ee cophes of thereg) | Py forotpectucand al cther seevont document fled of thatwil De fied with the SEC oy MCAR or adThecnent thecugh
thewebdile mantanedoy the 3EC of wawiss gov. Inaddson. |ne-documw;l\nedbfmcvmybeon ainadibes ol chorge fom MCAF' webtite ot hitor iy mcopocguisfanccrpoom/ o by weiiten nequed! so MC AP ot 311 Soulh
Wockes Deive, %la!;w Chicope, Mncic S04 ond the docyments ied Dy AgThecsent may Be oDi1gined nee of Chorge om AGThecnen?’s webote O TR A Domecsent, com/ of Dy wetten request io AdThecesnt 01 230 Hpdion 31,
'IEwTr_vLH'r
Farsici
MCAP angd wmmmammﬁm: i PRSI OND GBS SIRCHA MY Dé JeeMad 10 Be DOBSIDANS i 1 OSSN O Droaied ham MCAP'{ SISCERSISe in SONASS 1SN W The Prapoted Butiness Combingticn, Inommaien
about MCA# s directors and executive officers and ther cwnenship of CAP ‘ssocurities b set forth in MEAPs Bings with the SEC, including MCAP's fnal prospec bus reiating fos inifial pubic ciiering doded February 25, 2021, Addificnal

TN reganaing 1he inteniti o 1hois peniant and other Benoniwha May Be deenad DartEiBantiin ihe Sropoied MERacton May B4 sBIGNEdEY Badng the Sriay HEMENLBNIRESha panding 1he Breosisd Trantaston
U p————
Industry and Market Baba
This prezantation has been prepaned by AdTheoen! and MCAF and inchrdst maortet doto and othearstatisticd information om iources baleved by AdThecrent and MCAP 1o be rellabis, including independant nduty pubicatons.
SR SUBECaon: o e ubithad indeoendent wourcer. Some 4010 S 040 BSOS 0N 1Ne GR0U ISIth aitmbes of ASTRec ! o MO AR, wiih n 800 h SOt oo darvad bam it rt view ol ntemal i e ot wel o tne
nﬂeﬂe‘!mnrmm mrhﬂﬂﬂm Athough AdTheoren! and MCAP Deleve These sources ore reiobie. AdThecren! and MCAF hove notindependenty verfied the iniormation ond connot guoranies its CCURaCY Ond Compietens:s.

The higtgscal Enongind '!rvmorqﬂonodomwmmoﬂ""smﬂwvmuwwm bosecton ol SOt oy OECUnt, doat not conlom o Reguiatien 3L and & wisiec? 1o FCADS oudh, Acconingly, 1ueh infomason and datamay
not be included in. may be odjustied in or may De presented dfferently in the fnol regisiraficn siolement 1o be led with the SEC ond the definiive proxy siotementiprooes fus contained therein. Some of the fnongialintormationand
doto contoinedin this presentation, such o BRTDAE, adjushed EBTDw, BRITDA masgin and Adjusted EETDAMOrgin, kot not been prepared in accosdonce with U 5. Genesoly Accepted Accountng Frincipies ["Gaak"). BRTDAK dednedos
lcts afier fox bom confinuing opera fons, beloreincome tax credt. fnance income. inance coitl. deprecioficn. amarfization thom-boted payment chonget and excegfiana Bems. EBTDA margin it defined ot B3TDA divided by revenus.
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Today's Presenters

MCAP Acquisition Corp.

0o

© RADTHEORENT

W

Jim Lawson, Bill Todd. Chuck Jerdan. Ted Koenig, Zia Uddin, Mark Solovy,
CEO & Boord Member Chief Revenuve Officer Chief Financial Officer CED, Director and Chaimnan CFA, CPA —Co-President Co-Presdent
of the Board
R conversanT (3 (® cowvescrr MONROE P ann
5 CAPITAL
) ARTHUR
@ o lﬂb. ‘&“ G 7ib Hilco ANDERSEN KAL GATES
Will & Emery 1

s WINSTON Franklin Street Equity Mercules.

"T"TOQil.tY MEQiA GELLER & Company &S‘[WN Partners, Inc. e
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MONROE

MCAP - A Catalyst for Growth [ MONRO

Leading * MCAFis sponsored by an affiiate of Monroe Capital, o leading asset management firm with $9.7 bilion of
Investment committed and managed capital as of March 21, 2021

Platform * Morroe has sourced and executed more than 1,425 investments totaling over $21.0 billion

Commitment to * IMonroe has been an incumbent lender since H..G. Growth's Investiment in December 2016

AdTheorent = Inaddition, Monroe has a minorty equity co-dnvest position in AdTheorent representing -2.5% fully-diluted ownership

Sector

Expertise since inception, including ower $3.0 bilion across more than 75 software, tech-enabled and business services

companies since 2019

Thunder Bridge | REP/&Y Thundier Bridge Il

Successful SPAC July 2019
i June 2018 m NASDAQ: RPAY August 2019 m fp—
Co-sponsor $258mm IPO $453mm EV NASDAQ: THER =3

> 200 EV Growth Since PO $345mm PO NASDAQG: INDI

Selected

INMOBI Cf Mediatlpha heaith il union gf coeves REPAY  Omeosooy ACQUICT «[}|- Pecorded MABISON ayglifrets 1
Investments e o L '

I * Monroe has invested over 36.4 billion in more than 320 software, tech-enabled and business services companies
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Digital Media Spending is Poised for Exceptional Growth Driven

by Programmatic

Programmatic Digital Media Spend in U.S.

[§ingn]

Digital Media Spending
$171BN!

® CAGR:144%

Frogrammatic
Digital Media Spending:
$90BN! °

A\T's SAM:
$13BN! Performance-
orignted
programmatic
spend in 2021

2020 2021 2022 2023 202
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@© RDTHEORENT
MCAP Investment Highlights = Why We Are Excited

1 Large, Rapidly Growing Addressable Market

2 Differentiated Data-Science and Machine Learning-Driven Product Set

Benefiting from Industry Shift and Growing Demand for Privacy-Compliant
Solutions

(GENNGIM «  Compelling Growth Drivers - Business is at an Inflection Point

Unique Combination of High Growth and Profitability

&  Highly Experienced and Long-Tenured Management Team

7 Attractive Valuation

https://www.sec.gov/Archives/edgar/data/0001838672/000110465921096054/tm2123303d1_ex99-1 htm
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Transaction Summary

TEV / "22F Revenve

Transaciion implies o Pre-Money Valualion of $775M. ond a Post-Money Equity Voluation

of$1.08N (assuming $10 / share] Zax,
1020 ko,
Altractive valugtion ol pricing relative to the Compony's projected growth and AdTech

Valuation peers

5.9%

Significant polential upside for new sharehelders. fransachion represents 5. ¥x 2022F
revenue ex-TAC! and 21.2x 2022P Adj. EBITDA? which is o 42% discount io peers frading at
10.2% 2022P Revenue as a group?

Median? © AOTHEORENT

TEV / '22F EBITDA

The fransaction will be funded by a combination of SPAC Cash in Trust of 3314Mand af
least $100M proceeds from the PIPE

POSf-C|05iﬂ9 Spomsor group offiloted funds to commit o minimem of $30M to the PIPES, creating o well-
C a pltalizuil 0 n4 capitalized leader in Programmatic Marketing

Transaction expected fo resull in $100M of cash of the Company's balance sheet posi-
elosing

Median? © ADTHEORENT
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Company Overview

Confidential |
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AdTheorent at a Glance

TAM
S90BN Al/ML-Powered
¢ Py Platform for
Pri?;g?;?g;ﬁ CEI) ;%ml Periormqn;g Digital
~18% 2020- 2024E CAGR Adverfising
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Foundational Privacy-

Most Sophisticated i "
Forward Approachto Advertisers Globally RUIE Of 50+
Financial Profile
Data
abbwvie C.'.w‘l‘;—*m 30% ~30%
< 2021P 2021P
\‘S":'\\\\ Lo Revenue ex-
g -

EBITDA
TAC Growth'  Margin®

PROGRECVE  SANOF|
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Programmatic Ecosystem Helps Advertisers Effectively
Scale Campaigns

Demand Side Plalform

(D5P)

Want fo place compelling
ads in front of poelential

custo Automates the planning

Hel, blishers monetiz
execulion and i an ®,

their inventory by making

measurement of ad it available through

A mﬂ campaigns- connecling exchanges [

publisher ad space o m aces connecled
advertisers seeking media mmm ;;p,

for their adverlisements
th novarTis ﬁl:@md. Mobile

© RADTHEORENT
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@ RDTHEORENT

The De Facto Methods of Ad Targeting are Outdated, Less Effective, and
Out of Step with Industry & Privacy Regulations

THE TWO MOST PREVALENT AD TARGETING METHODS OUR COMPETITORS RELY OMN:

[
Torgeted With The

Some Ads For Weeks

RETARGETING DISADVANTAGES
Cependent onPenonal  Google. and other majer Apple's new operating
Browsing Data and browsers. phasing out system requines user opt-
Parsonal Interests thirc-party tracking inte sharing mebile
cookies advarfiang ID

2. Segment-Based Audiences

Target: “Home
Improvement  —— -
Enthusiasis”

AUDIENCE DISADWVANTAGES
[ ? 1:]
Underparfamns Ralies on stale. “block Often relies on
ralative to ANT's box’ ond unknown dota  cookies, abways relies
predictive adveriiting which is often inaccurate on 1:1 data
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The Performance-First Programmatic

Marketing Platform for the World's Top Brands
© ADTHEORENT . ois ..

We use Machine Learning (ML) to organize, analyze and
operationalize data to deliverreal-world value for advertisers and
marketers.

AdTheorent's capabilities extend across the digital ecosystem
to find consumers with the highest likeihood of completing
client-desired actions including online sales [ actions, realworld

visitation and sales kft,
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AdTheorent's Platform Drives Industry-Leading Performance Using

https://www.sec.gov/Archives/edgar/data/0001838672/000110465921096054/tm2123303d1_ex99-1 htm

Machine Learning Models and Non-Sensitive Data Signals

AdTheorent machine learning models leverage available digital signals to optimize digital

advertising performance - o

200+ DATA ATTRIBUTES

BUALIEHES

Chicago Tribune

BAGE wEL
TR SRR S

At o

97

BRSWIER NAME
Chramme

PREDICTIVE
b, SCORE

DEVICE MAKE
Pixngld

ORERATING 3TITEM

Android Pie

/
B o e x|

carr
Chicago

=

-
-
[y

tatnong

4187818 N, 87 42082W

TEMETATURE
a4

s

Hew pafient registration

)

Inwrance appliications

3

Coupan downlaads

@ RDTHEORENT

P
Retall foot traffic

=

Vehicle sales lift

L/

CPG onfire sales
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@ RDTHEORENT
Platform Models Operate on a Massive Scale

Qur platform models evaluate millions of impressions per second based on 200+ data aftributes = identifying

data comrelations among conversions — and optimizing targeting based on each impression's predictive score.

We bid on <0.17% of impressions, we evaluate

e I8 ABIERALEOTILABGIENAHEEIHAGILEYAGEeIRABGDEYAY
LPEERR 'R IVYOEGERRI TR DIVRGEGAI TR DYPGEEP2R @D
210 LTASLIDYPAOLNAGTDRPROTH ARSI DYYOTYRARRD LY
483258 2PS53040228P2Ps30s0280pRPsiPL0zERR2PPSLN
@21 01i2i!'A0300 0728000090728 AP RNIR2YYADYE
YL 1839233290030 R YR YRR G
E9QPRILPPIITEOSIALGPIPTIZOSSRIIGPIITEOSRRROPIDE
T 23200 ORELT RSO EORAELITRISNEGEODEL R 20000 DEY
88772 EEYALDARTRAGEREYLADAGTR2CEEYLLRBDORATI Y RFEREY R
A LBYIOGTNFHOALODOGPNIFSOALOGDQGRRTLOALODOR NS
OUR PLATFORM EVALUATES AND 1 Million+ 87 Billion+

ASSIGNS PREDICTIVE SCORES TO Impressions Each Second Impressions Each Day
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. . . @© RDTHEORENT
AdTheorent’'s Platform and ML-based Targeting Provides Privacy-
Based Strategic Advantage

AdTheorent’s Platform Is Well-Aligned With Demand for Privacy-Compliant Selutions...

ADTHEORENT  FH [=.2¢] & D] [ 2 3 \/
DOES NOT USE  nomes Fi mation Email Shatus Biomefric Record
1:1 Targeting Methads.
. 1 CCPA & GDPR
' - T ' COMPLIANT
]
_J
> =0= 11 v/
Phomaoceuficals Financial services Govemment Insurance FLA,
COMPLIANT
...and is Poised to Benefit From Increased Privacy Trends i
+ Ineary 2020, Google announced the Privacy Sandbox with the geal of eliminating third-parly cookies V
+ There are several parallel industry initiatives to facilitate privacy-first media buying with APl-based approaches
+ Otherindustry efforts toreploce cookies with Unified IDs will allow the industry 1o leverage o form of 1:1 cookie HIP&A
COMPLIANT

replacement, but with more Emits

OTHER INDUSTRY PLAYERS ARE DEVELOPING COOKIE ALTERMATIVES TO MAINTAIN THEIR BUSIMNESS MODELS.
ADTHEQRENT ALREADY OPERATES WITH PRIVACY -FORWARD SOLUTIONS.
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Why Advertisers Choose AdTheorent

Ability to Drive
Complex KPIs

Qualified S#e Traffic

High Value Sile Aclons

®

Cusfomer Acquisiion

2,

Naw Leads

e

Online Sales

https://www.sec.gov/Archives/edgar/data/0001838672/000110465921096054/tm2123303d1_ex99-1 htm

@ RDTHEORENT

Data Science
Experfise

Customn Verlicalized
Solutions

Award-Winning
Technelogy Platform

30

Technologists

20

Data Scientists

25

Campaign
Optimization Specialists

Unique solutions that drive real
weald outcomes specific to each
incustry verical, allowing
advertisars o sasily vnderstand
ROl of theirmarkeling investments

S EEeMm

Adhaorent datascientists have
deep experence wing ML tools
such i Pyihon, B Scala and

Spark to build and manage ever

1,000 individual ML models at an
given mament o dive high-
quality perfarmance

@© RADTHEORENT
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@ RDTHEORENT

AdTheorent Works with the Most Sophisticated Advertisers in

the World

Healthcare & Pharma

Financial Services (BFSI)

Govemnment, Education
& Mon-Profit

Retail

Dining & QSR

Travel & Hespitality

abbwvie
teva

P ——

PROGREIAE

=~

UF it
A
&

PG

[——

",
SANOF|

) ACARIA

Edward Jones
& e
Whaigresns
MStaples
IHE_B

seattle

f‘m|ifr'\i*r!1in

1255 Nestia

SHAKE 552 SHACK
Tamera

AR CANADA

-

Average Client Spend (>$500K)
(% in Thousands|
9
1,649 51,872 $1.913

C I I I

2014 2016 2018 2020
Caplure
spend  55% 76% 73% 73%

Growing Number of High Value Clients

m >3500K

LTMQIE LTMQIT LTMQI'I? LTM Q121

Active
Customers®: 10% 177 251 280
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@ RDTHEORENT
Client Case Study - Fortune 500 Global Pharmacevtical Brand

Situation and Solution

+ Silwation: Client sought to increase brand awarenass and equip
condition sufferers to talk with their doctor about freatment. The brand
parinered with AdTheorent fo drive patients to their site to uitimately
increase new patient starts.

+ Solution: AdTheorent leveraged a twe-pronged appreach using
predictive targeting and third-party phamaceutical audience
segments', developing custom ML models that identified condition
sufferers with the highest likelihood of completing varicus actions on the
birand site.

Key Highlights Brand Revenue Spend OverTime
« AdTheorent drove 5K incremental patient starts during the T740%
COVID-19 Pandemic :
i cPGP"
P g:é?;gﬂ;':.'gei: ;?9 4X Outperformance of wel BT B02%
anl Far e SR E ke =% Chent's CPA Benchmark
1007 2%
k Drove Approximately 5K »] 100%+ YoY Growth 3 = . = . : :
cuslomer conversions L In Client Wallet Share in 2020 2015 2014 2017 2018 2019 2020
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@ RDTHEORENT

AdTheorent's Differentiated Al / ML Solutions Yield Significant
Competitive Strengths

Cormmr I (I -eme ) AT e e et 2 il | N
s ) D O O © @
viant. @ ® ® D O O
D @ D O D D O
onanucns | D & D O O
criteol. @ O O O ® O
togacy L —ET

Cove Copobiity Complementary Copability Lrmnited Copobility Mot Offered

® 4] i) o]
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@© RDTHEORENT
A Long History of Organic Growth

Direch-lo-Brand Sales

SR Yo Grawinin Brard

Dregt Revenue, lgunch
reokiime sgnoks

H.LG. Investment Operaonal Hi L1
Inwestmant to support .eur—:huem'-?:.fgm.
ey ogvonced predicive
Expand creative Detaregkimes
maEE Guaranteed Fricing
CPA. CPIV +
Rapid Scale
= Revenue #Aore than 118 bid requests
e day. introduced "
ouior.':trc :o'modcn P @ \;-T‘ig"ﬁg-
optmizofion GW .:L..,

Evolulion Towards

ek ’
thrivent @
UN

Omni-Channel A e
Video Exchangs PR FIVE GUYS
Integrations + WESTERN

uNION

Company

Feunding a rp_@;o n

A i@
“HMARK norweg I1n i

esurance € MERCK

Employees 43 a7 107 141 164 176 208 29 34
Ad]. EBITDA [$3m) $0.4M $a.88 $12.9M $14.30 $20.3 $27.20 $27.4M $30.6M
M2 013 2014 2015 2006 .7 2018 2019 p.o] 20219
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Exceptional Momentum in 1H 2021

YOY Revenue ex-TAC Growth'

%

34%
27%

Q4 20204 Q1 AN21A Q22021
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@ RDTHEORENT

Strong TH 2021P YoY

— Performance =

80%+

Brand Direct Sales Growth

607+

Fartnership Commitment Increase

50%+

Bookings Growth

300%+

CTV Growth

407+

Video Growth
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© RADTHEORENT

Growth Strategy

Confidential |
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@© RDTHEORENT
AdTheorent is Poised to Outpace Robust Projected Market Growth

18% 28%
‘2024 "204-'23P
U5 Programmatic Adheorent
Spending CAGR Revenue ex-TAC CAGR

Land and Expand,

Expand Info Mew
Increased Verlicals and
Early Stages of Investment in Brand Direct Sales
o gTWg'I.T' Direct Access

Cpportunity
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@ RDTHEORENT

AdTheorent's Connected TV Solution

U.S. Video and CTV Advertising Spend AdTheorent Video and CTV Revenue
1% in Billions) 1§ in Millions)
- U3, Video Adveriing Spend B Video Revenue 58% ——
= 1.5, Connected TV [CTV] Adveriising Spend B CTV Revenue 337.0M
YOY Growth 508 ——

$23.5M

$15.5M

569.4B
$20.4M
20194 W04 2021P
VIDEO & CTV =% of TOTAL REVENUE
13% 19% 25%

DEVICE TYPES

Smart s Gaming Conseles Set-Top Boxes

ADTHEORENT'S CONNECTED TV DIFFERENTIATORS:
= Multiple partnens allow fer diverss premivm content
= Real Word Outcomes fied to CTV
= Rretargeting through the CEM and thind-party data targeting
2020 2021E 2022 2023E 2024E « CTv ond video are fully infegrated into verticalized and fulkfunnel offerings
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7/27/2021
@ RDTHEORENT
Accelerate Rollout of Recently Launched Direct Access to Capture a
Massive Incremental Market Opportunity
Direct Access Offers Advertisers a New Method to Access A\T's Industry-Leading Flatform
Dewveloped from the ground up by fraders, for traders, the A\T platform delivers ML-powered performance while
automating tasks and opfimizing workflows - making trading more efficient.
KEY BEMEFITS

Data Science as
a Service (DSaas)

Operalionalized ML

Fully
Model Deployment
EEEIr
S

-
L
Consultation with Campaign

Management Experts

|9||

[+] -]

Transparent

Self-Service
Offering

Automated

\
Iy
Avtomated Cost
Oplimization Werkflows

@)

Optimal KPI
Ferformance
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@ RDTHEORENT

Proven Ability to Land and Expand Into New Verticals and with Blue

Chip Clients

We will continue to scale Healthcare/Pharma | AdTheorentRX] and Banking, Financial Services and
Insurance [BFSI) selutions, capilalizing on unigue advantages related to AdTheorent privacy-friendly

data practices and kargetfing/ modeling protecols which comply with industry regulations and brand
meodel gevernance

Dedicated Vertical Selutions Team will defiver more unigque solutions to expand growing verticals:

+ Aute - first to market Audience Valdation seluticn and preprietary Keyword RTS Targeting

+ Enlertginment - suite of products featuring ACR MViewership data and measurement integrations
+ CPG - SKU lewvel sales lift solution; soles dota powering ML model optimizations

Total Spend by Vertical

2015 w016 2017 2018 200% 2020 B2021P
.4
N
che | 8%
/. /-
Healthcare Pharma BFSI

Demonstrated
Revenue Growth
2018 =201% w2020

Why Are More Brands Expanding With
adTheorent?
5

3

Rrance Fhomaceytica Fingnge
Ciant 2] Clant =1 Cient 22
Recent Wins

Caaloly Edward Jones

4y

P&G M1 Staples

AdThecrant Delivers Measurable Value
Adihecrant Addresses Tough EPls
AdTheceentHos o Wide Ronge of
Verficolzed Solufions
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Significant Opportunities to Grow Beyond Core and Expand
Addressable Market

3

International

v

9

M&A

Expansion

~$48Bn

Frogrammatic Digital
Spendin Europe in 2024E

17%+

2020- 2024ECAGR

30%+

Digital Video
2020 2024E CAGR

Opportunities

Proprietary Data

Providers

@ Technology Tuck-ins

(DSP | Analytics)

i
Private
Marketplaces

a Managed Service

v Providers
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© RADTHEORENT

Financial Overview

Confidential |
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Financial Highlights

Track record of growth — revenue has nearly

doubled since 2017

Demeonstrated operating leverage - Adj. EBITDA
growth outpacing Revenue ex-TAC

Resilient business model with key verticals
growing a combined 30% in 2020

Capital efficient, strong cash flow conversion to
fund continued growth

$102.4M

Revenue ex-TAC!

(2021F)

28%

Revenue ex-TAC
CAGR'
(2021P - 2023P)

$1.2M+

Awverage Client
Spend
(LTMR1 2021)

$83.3M

Gross Profit
(2021P)

56%

Rewvenue ex-TAC
Growth’
(1H2021P)

243

# of Employees
[Q1 2021)

https://www.sec.gov/Archives/edgar/data/0001838672/000110465921096054/tm2123303d1_ex99-1 htm

@© RDTHEORENT

$30.6M

Ad]. EBITDAZ
(2021F)

30%

Adjusted EBITDAZ2
Margin
(2021P)

~$525K

Revenue per
Emploves
(LT G 2021)
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I Proven Track Record of Growth and Profitability

Revenue ex-TAC!

“Rule of 50+"” Business 1§ in Miions)

. o Yo¥ Growth 32.2% 15.6% 188
* Unigue combination of strong growth

and profitability at scale ’/ELQ&V”M)
Sustainable Organic Growth ;-1

S47.0 577.5 57T
+  Customer KPls underpinning forecast

*  Mulliple drivers of additional upside 0174 0184 MiFA 0204 W021F
beyond plan
) . Adj. EBITDAZ3
+  Ability to exceed 17.6% programmatic 1§ in Miena)
market growth Meargin' (2848 30.0% 35.1% 7% 29.9%

Scalable Business Model

+  Targeted investmentsin marketing and
technology to support future growth

+  Increased G&A driven by public

company expenses )
2017 A 20184 217A 2020A

B.7%

$102.4

2021F

28.0%

2022F

27.9%

022F

@© RDTHEORENT

7.4%

31470

] o

31.1%

2023P
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@© RDTHEORENT
Historical and Projected Financial Summary

Annual PEL

(£ in Thousands) 20174 20184 20174 20204 2021F 2022P 2023P
Revenue $B83.093 5106877 5120408 5121.015 5157713 520100 5252 960
% Growth 208 13% 1% 30% 28% 26%
Revenue ex-TAC' 550,727 547,047 $77.528 578,936 $102,252 5131,054 $147.020
% Growth 32% 14% 2% 30% 28% %
Flatferm Operafions $44.554 354,492 $59.458 859,424 §77.594 $97.231 3118481
Sales & Marketing 27.262 30367 31.508 31700 40.072 48,959 59514
Technology & Development 5243 4817 | B.444 F.9714 13,140 15410
General & Adminktrative 8.257 10.725 8.124 8.424 13572 21.01% 23,459
EBIT (52,242) 54,474 §13,347 512,800 $14,160 520,742 535,89
D&A 2.6%4 104674 9,647 7913 7.950 7.825 8011
EBITDA 57.453 515,151 522,994 520713 324000 528,544 543,907
EBTDA Margin® 15% 23% 0% 26% 4% 2% 2%
Nen-cash Steck Compensation Adjustment 208 $4%0 5778 L6857 $4.488 $8.000 $8.000
Other Adjustments 38724 344618 £3.456 $5.03% $2.050 - -
Adjusted EBITDA 514,385 520,258 527,224 527,407 530,648 534,584 551,707
Adj. EBTDA Margin® 28% 30% 5% 5% 30% 28% EIE
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© RADTHEORENT

Transaction Overview

Confidential |
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Transaction Overview

Sources of Funds

SPAC Cashin Trust? 3316
PIPE Investment 100
SPAC Shares to Company? . 584
Additional Debt Financing |

Cash on Balance Sheet [ 35
Total Sources of Financing 51.004

Uses of Funds

Uses

Cash to the Balance Sheet 3192
Debt Repayment 26
Cash Consideration? | 162
SPAC Shares to Company I 584
Transaction Costs [ 40
Total Uses of Financing 51,004

https://www.sec.gov/Archives/edgar/data/0001838672/000110465921096054/tm2123303d1_ex99-1 htm

@ RDTHEORENT

Equity Yalue Build

Valuation

Pre-Money Enterprise Value $775
Less: Net Debt at Clasing® . k 25)
Less: Other [3)

Equity Value at Clasing é?u
Less: Cash Consideration to Shareholders! - 8162)

Rollover Equity Value® 5584

Total Shares to Company? I 584

Pro Forma Ownership*

9.4%, 5.9%
PIPE Investor Shares = MCAP Foundars

29.7%
MCAP Public
Sharsholders
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@© RDTHEORENT

Compelling Financial Profile = “Rule of 50+

MET REVENWE GROWTH

50.1%
sy, | MO ) S I
© AoTHEEEnT ! VIANT. O thoTadeDosk Mcgm W PubMatic ‘ca\rwl;s’ D\f P
ShioAE Median: 21.8% 31.1%
. 21.8% 15.0% 18.9%
o .-------------------.-----.---------------------------------- B B
& AOTHESEENT VIANT. O theTradeDesk Magrik.- B PubMatic By covctyties DV
Adj. EBITDA MARGIN 20.9% Median: 23.6% 350N 3.8%
1%.0% 23.6%
-~ ] . i W . -
© AOTHERRENT - VIANT. O theTradeDesk Magnite w0 oMatic B carciytics? : AliveRra
29 Ll L 35.2% 20.5% 3.8%
@ PamecgeeT * vum'r. Owermsenesx  Magnite:  m puomatic gcalms DV &l
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@© RDTHEORENT
Attractive Valuation Based on Public Market Comparables

TEV / Revenue . X P =
Transaction Priced at 42% Discount to Peer Revenue Multiples

i%.8x
2022F Median: 10.2x 15.5x
b3 7% 102
m- """ -m T e

@ AOTHEGEENT VIANT. O theTradeDesk Magnite *  mFucMatic B cardiyties® I?V _élveRramp
TEV / Adj. EBITDA
Median: 487x .. o -
20220 T ] e Il
21.2% 22.4x
i H o . "

© FoTHEDRERT VIANT. O theradeDesk agnite®  mrucMalic G cactics® 12V &lveRamp
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@ RDTHEORENT

AdTheorent Compares Favorably with Significant Upside Potential

YOY Revenue ex-TAC Growth

2022F
- agThegoend! Revenue
viant Technelogy® %
2020-2022P
Revenue CAGR
51%
2022P

Adj, EBITDA Margin

3%
Enterprise
27% Value?
19%
14% EV/
2022 Reverue?®
T | Ev/

Q4'20A Q1'21A Q2'21P 2022P Ad). EBITDA?

© ADIHEORENT ' VIANT.

S131.1M

28.9%

27.9%

$775.0M

5.9x

21.2x
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Adjusted EBITDA Reconciliation

Annual P&L

@© RDTHEORENT

(% in Thousands) 2017A 2018A 2019A 2020A 2021P 2022P 2023P
EBITDA $7,453 515,151 522,994 $20,713 524,110 528,566 543,907
Adjustment Schedule
Mon-Operational Income and Expenses 1,023 1.027 1,011 983 1,231 - -
MNon-Recuring Income and Expenses 366 301 384 552 278 - -
Claritas Royalty Payments - - 788 750 522 - -
Terminated Executive Expenses 1,248 (4) &5 - - = =
Non-cash Stock Compensation 208 490 776 657 4,488 8.000 8,000
Double Rent Expense 153 306 - - - - -
COVID-Related Bonus Adjustments - - - 1,322 - - -
Renegofiated Lease - - = 1.384 = = =
Total Adjustments 2,998 2,118 3,024 5,649 6,538 8,000 8,000
Barometric Expense Addback 3.067 1.918 - - - - -
Symetry Expense Addback 847 1,072 1,208 1,047 - - -
Adjusted EBITDA $14,385 520,258 527,226 527,409 530,648 536,566 551,907
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Grew Revenvue in 2020 Despite Unprecedented Challenges to the
Advertising Industry Showing 30% Growth in COVID-Resilient Verticals

REVENUE ex-TAC BY QUARTER?

https://www.sec.gov/Archives/edgar/data/0001838672/000110465921096054/tm2123303d1_ex99-1 htm

COVID-RESILIENT

® Ecnking. Finencial Services, Insurcnce (BFII)
B Government, Education, & Non-Prafit
Yoy Growih Healthcare/Fharma
377.50 570.3M
Yo Grewth
+2%, +2IT% 5
$54.0M - 1%
+3I0%
(2% +26%
18,80 $13.7M 27%)
+25%
S15.0M 515.6M +IR
200% 00 019 2020
AdTheoren] Experienced Shang Recovery
and a Relurn o Growlh in H2 2020

AdThearent’s sirong financial perfermanee during erish the result of several siralegic advantages:

Campaigns deliver measurable ROI, giving AdTheorent pricrity when
edvertiser budgets pressured

Long-standing multiyeor ogency and brand clients

Vertical depth and variety of offerings permit Adthecrent to emphasize different
solutions/verticals

duning penod of low advertiser demand

Platfcrm ML-based bidding optimizen cllowed AdThecrent to dive moximum efficiency

@ RDTHEORENT
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H.l.G. Growth Overview [l @

CROWTH PARTHERS
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H.I.G. Capital ("H.I.G.") is the largest private investment firm focused exclusively on the middle market. H.I.G. Growth Partners
[“H.l.G. Growth™), the technology focused growth equily strategy within H.LG., invesk in leading growth-stage software, digital
and internel cempanies and clesed on its invesiment in AdThecrent in December 2014

H.I.G. Overview

H.LG.is o leading globol private investmant fimm with aver $40 bilion under
MARGgerment!
Fifteen offices inMorth America, Europe, ond Latin America
+ =800 totolemployess incheding =450 investment professicnals
= Consittently the most active firm in the middle market since incepiion in 1993;
Cumenily manoge a p ho of over 100 companias
H.I.G. Growth Portrers is a leading growth sioge technology-focused investment group
within the H.LG. Platform.

= Cumently investing cut of HIL.G Growth Partners Il @ $970M fund

H.l.G. AUM Growth Since Inception

Committed Copital
$ in Elions) sl

1998 2000 2002 2004 2004 2008 2010 2012 2014 2014 2018 2020

+  HJLG. Growth has ex

H.I.G. Growth's Commitment fo AdTheorent's Growth

+ Since HLG. Growth's majanty investmant in AdThedrent in December 2016, it has Been

@ valpe-added partner to the Compary.

ve succassiul investment expesience in growth-criented
technology busingss including over 28+ invastmentsin leading softwars, digital and
internet businesses

+ In 2010, HLG. Growih was the first insiitufionalinvestorin 3poiX. a leading video/CTV

33F i s sold to RIL in 2014 (full H1.G. exit in2017) end subseguenily sold fo
Magnite in February of 2021 for §1.28.

Pot close. H.L.G. Growth will continue 1o hold o substantial equity stake in AdThearant
and will continue fo play on acfive role wpporting the business

Select Software, Digital & Internet Investments
SPOT centerfield HINFOGIX

20M0- 207 2008- 2009 2012-2014
e RTL T e PigEnum EQuity o o TRema Bave
Wm0 Mﬁ‘ Lancope
2009-2012 2005 = 2017 2000=2015
Scid to Reckioridge Scidlto Generation Scid ta CIBCO
Goswth Bty I ptanl NS AT
MX M MoDE & servcstoan
(201%) 2000 [2o2n
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@ RDTHEORENT

Client Case Study - Fortune 500 Insurance Brand

Situation and Solution

+ Silwation: Client sought 1o drive new prospacts 1o complete an online
insurance guote at an efficient rate, looking to capitalize on the
increase in video consumption during the COVID-19 Pandemic

®

Solution: AdTheorent ran pre-roll video across all devices toincrease
awareness among new prospects with a final goal of driving these users
to complete a quote submission cnline. AdTheorent developed custom
machine leaming models that predictively scored every impression
opportunity in real-fime for the Ekelihood of driving the intended action

Key Highlights

« AdTheorent drove enline quote submissions utilizing cross-device
video advertising

‘e $1.80 Cost per Action W5 40% Video Completion Rate
<)

$7.47 Cost per Incremental =N =

Action, 13X more efficient Sk Vhibiliy into 1M of

than client benchmarks Revenue for 2021

$100 iICPA Client Perfermance Torget

1747 WCPA

CRA Cumulative iICPA

Brand Revenue Spend OwverTime

E381%

2017 w18 2019 2020
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@ RDTHEORENT
Long-Tenured Leadership Team

@ 0 © ¢

J
Jim Lawson. Bill Todd. Andrew Anderson. Chuck Jerdan.
CEO & Boord Member Chief Revenuve Officer Chief Technology Oficer Chief Finoncial Oicer
[? yerars af ANT) 7 years ot ANT) % yeors of AN & years at AN

Indir Avdagic. Calynn Krieger, Jasoen Han, Rick Dalton, Kurt Roocke.,

Chief Infarmation Secuity Officer  sup, Strategy $VP, Media Operations VP, Yield & Data Srategy VP, Client Success

2 years at ANT) 6 yeors of ANT] 8 years at A\T) |6 years at A\T] % yeors ot AN]]
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RISK FACTORS

adfhecrent faces infente competition otross the segrments and markets it serves,

AdTheerent's future secces depends on the continuing efforts of its key employees. and its ability to attrect, hire. retain and motivate highly skilled employees in the fulure,

If adTheorent fails to monoge growth effectively, its business may suffer and fhere moy be on odvene effect onits business, operating results ond finoncial condifien.

seasonal Huctuations in advirtimang acindty could have o matenal impoct on AdTheorent's rivenue, cash flew and operating results.

AdThecrent's business may be hamed or disupted by future ccquisitions, strategic invesiments or aliances.

adfhecrent's corporate culture hos contributed to its success and, ifit is unclle to maintain its corporate culture os it grows, its business, operating results and financicl condition could
e harmed.

adihecrent may not be able to secure addifioncl fincncing on fovorcble terms, or at all, to meet its fulure copital needs, which may in tum impoir its growth.

aciTheorent’s succes and revenue growthis dependent on odding new customers. effectively educating ond fraining its ewisting custornen and incresing usoge of its platform by its
custamers.

adthecrent may not reclize the expected benefits of an industy shift away from cookie-bosed consumer trecking as such shift may not occur as ropidly os espected or may notbe
reclized ot oll,

The affects of the ongoing COWVID-19 pandamic and other sustained adverse market events have had. and could in the future have. an cdverss impacf on AdTheorent’s business.
operafing results and financial conditicn,

If AdThearent fail: to innovate and make the right investment decistions inits offeings and platform, it may not atiroct and refain customen and ifs revenue and resulis of aperations
may dacline,

The market far programmatic buying fer adverisng campaigns is relatively new and evalving. i inis morket develops more siowly or differently than AdThecrent sxpests. ifs Business,
operafing results and financial condition would be advenely affected.

Adihecrent receives @ significant cmaunt of revenue from a select number of advertising agency halding companies. owning various advertising egencies. and the loss of advertising
ogencies as customens could harm iis business, operaling resulis and financial condition.

adihecrent may expenence fluctuationsin its operating resulfs. which could make its future operafing results difficult fo predict or cause its opercting results to fall below securifies
analysts’ and investars’ expectations,

Adihecrent offen has long sales cycles, which can result in significant fime behween inifial confact with a prospect and execufion of o customer agreement, maoking it difficult 1o
project when, if of all. Adthecrent will obtain new customern and when it will generate revenue from those customers.

If AdTheorent’s access to odvertising inveniory is dirminished or fails to grow. ifs revenue could decline and ifs growth could e impeded.

If AdTheorent’s occess to people-based dota is diminished, the effectiveness of its plofformn would be decreased, which could harm its operating resuliz and financiol condition.

IF AdTheorent does not effectively grow and frain its sales ond support teams. it may be unoble 1o odd new customen orincraase usoge ofits platform by its emsting customerns,

At AdTheorent's cosis increase, it may not be able fo generafe sufficient revenue to sustain profitability.
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RISK FACTORS (Cont'd.)

& significant inedvertent disclosure or breach of confidential andfor personal mformation held by AdTheorent, or of the secunty of ant's arifs ', o othar
partners’ computer systems, could be defrimental foits butiness, reputation and results of eperations.

Operatfional and pedormmance issues with Adfhecrent’s platicrm, whether real or perceived. inchuding o failure fo respond fo technolegical changes or fo upgrade its technelogy
srstems. may adversely offect its business. operating results and financial condition,

aAdihecrent iz dependent on the continved availability of third-party hesting and fransmission services. Operational issves with, or changes fo the costs of, its third- party dota center
providers could hom its business, reputation orresults of operations,

If ihe nor-propaetany technology. offware, products and services that AdTheorent uses are unavailable, have fulure terms it cannat agree 1o, or do not perform as it expects. ity
business, operating results and financicl condition couvld be hammed.

Adlhecrent’s failwe to meet content and inventory stendards, and provide services that its customen ond inventery supplien: tnst. could harm its brend ond reputation,

AdThecrent faces potential liability and harm to its business based on the human factar of inputting information inta its platfermn.

Market growih forecast: may prove fo be inoccwate and., even if #he market in which adihecrent competes achieves forecasted growth. it cannot asure you its business will grow of
similar rates, if af all.

Changes in legislative. judicial. regulatony. or cultural environments relating fo information collectfion. use ond processing may limit AdThecorent's ability to cellect, use and precess data,
Such developments could couse revenue fo decling. increasa the cost of data, reduce the availobility of deta ond adversaly affect the demand for ifs products and services,
AdThecrent’s ability to cperate if: plotform could be impacied by changes in the fechnalogy industry by established technology companies or government regulation. Such
developments. including the restriction of “third-porty cookies.” could cause instabilityin the advertising technology industry.

uncertainty caused by lack of unitermity ameng laws fo which AdThearent is or may become wibject and instability in the global legal londicope may cause it to incur additianal or
unexpected costs ond legal risk, increase itsnisk of reputational hamm. or couse if to change ifs plotform or business model.

Commitments to advertising fechnolegy industry salf-regulation may subject AdThecrent fo invastigation by govemment orsalf-regulatory bodies, gowvemmant or private litigation, and
operational cesis or harm fe reputation or brand.

Unfaveorable publicity and negative public percepfion about the ad-tech industry. particulerdy concems regarding data privacy and security relofing to AdThecreni's ndustry's
tachnology ond proctices, ond percaived failure to comply with lows ond industry self-regulation, could odversaly affect its business and eperating results.

Adihecrent’s propriefory rights moy be difficult o enforce, which could enable ofhers to copy orute aspecis ef ifs fechnology without compensatien,. which may ercde ifs business.
Adfhecrent is subject to third party cloims for alleged infringement of their proprietary rights. wihich would result in odditional expense and potenticl domages.

AdThecrent lace: potential liability and harm to ifs business based on the nature of its business and 1he content on ils platform.

adfhecrent business is subject fo a wide ronge of lows and regulaticns. mony of which are evelving. and foilure to comply with such kows and regulations could harm its business,
adihecrent’s charter documents ond Deloware lavw could discouroge tokeawver attempts and other corporate govemance changes.
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