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Disclaime r local bounti This presentation (together  w ith oral statements made in connection herew ith, this “Presentation”) is provided for  i nformational purpose s only and has been prepa red to assist inte rested parties in making their  own eva lua tion wi th respect to a potential business combina tion between Loca l Bounti Corporation (“Local Bounti” or  the “Company”) and Leo Holdings III  Corp (“Leo III”)  and rela ted t ransac tions (the  “Proposed Business Combination”) and for  no other purpose. By accepting this Presentation, you acknowledge and agree tha t all of the informa tion contained here in or  disc losed ora lly during this P resenta tion is confidential, that you w ill not distribute, disclose and use such information for  any purpose othe r than for the purpose of  your f irm’s pa rtic ipa tion in the potentia l financing, tha t you will not distr ibute, disclose or use such i nformation in any way detr imental to Local Bounti or  Leo III , and that you wil l return to Loca l Bounti and Leo III, delete  or  de stroy this Presentation upon request. No re presenta tions or wa rranties, express or implied are given in, or  in respect of , the a ccuracy or  comple teness of  this P resenta tion or any othe r informa tion (whether wri tten or  oral)  tha t ha s been or  w ill be provi ded to you by any party, including but not limited to the placement agents. You a re al so being advised that the United Sta tes securities laws restri ct pe rsons w ith ma teri al non-public informa tion about a company obt ained directly or indire ctly from that company from purchasing or  se lling securities of such company, or from communicating such information to any other  person under circumstances in which it is reasonably foreseeable that such pe rson is likely to purchase or sell such securities on the basis of such i nformation. To the  fullest extent permitted by law, in no ci rcumstances w ill Leo III , Local Bounti, the placement agents or  any of their  respec tive subsidiaries, sha reholders, affilia tes, representative s, partne rs, direc tors, offic ers, employees, advise rs or agents be re sponsible or liable for  any direct, indire ct or  consequentia l loss or loss of  profit a rising from the use  of  this Presentat ion, its contents, its omissions, reliance on the information contai ned w ithin it, or on opinions communica ted in relat ion thereto or  otherwise  a rising in connection therewith. In addition, this Presenta tion does not purport to be all inclusive  or  to conta in al l of  the  information tha t may be required to make  a full analysis of  Loca l Bounti or the Proposed Business Combination. Viewers of this Presentation should e ach make their  own eva lua tion of Local Bounti and of the re levance and adequacy of the informa tion and should make  such other investigations as they deem necessary. Nothing herein should be  construed as legal, financia l, tax or  other  advi ce. You should consult your own advisers concerning any lega l, f inancial, tax or other considerations conce rning the opportunity described he rein. The general explanations inc luded in this P resenta tion cannot address, and are  not intended to address, your specif ic inve stment 

objec tive s, f inancial situations or  financia l needs. If the Proposed Busine ss Combina tion is pursued, Leo III wil l be required to file  a  proxy statement and othe r relevant documents w ith the Securitie s and Exchange  Commission (“SEC”). Shareholders and other  inte re sted persons are urged to read the proxy statement and any other  relevant documents filed wit h the SEC when they become  ava ilable because  t hey w ill conta in important information about Leo III , Local Bounti  and the Proposed Business Combination. Shareholders will be able to obta in a  fre e copy of the proxy statement (when filed) , a s well as other f ilings containing information about Leo III, Loca l Bounti and the Proposed Busine ss Combina tion, wit hout charge , a t t he  SEC’s website located a t www.sec.gov. Leo III , Local Bounti  and their  directors and executive  offic ers and othe r persons may be deemed to be part icipants in the solicita tions of proxies from Leo III’s shareholders in re spec t of  the Proposed Business Combination and the other  mat ters set forth in the definitive  proxy statement. Information rega rding Leo III’s directors and execut ive  offic ers is available  under t he  heading “Management” in Leo III’s f ina l prospectus f iled with the SEC on March 2, 2021. Additional informa tion regarding the  pa rtic ipants in the proxy solicita tion and a description of their  direct and indirec t inte rests, by security holdings or  otherwise, w ill be  conta ined in the proxy stat ement rela ting to the Proposed Business Combination when it becomes available. NO  OFFER OR SOLICITATION This Pre sentation rela tes to the potential f inancing of  a  portion of the Proposed Business Combinat ion through a pri va te placement of Leo III’s Cl ass A  common stock. Thi s Presenta tion shall not constitute a “solic itation”  as de fined in Section 14 of the Securitie s Exchange Act of  1934, as amended. This Presentation does not constitute an offer , or  a solic itation of  an offe r, to buy or  sell any securitie s, investment or othe r specif ic product, or  a solicitation of any vote or  approval, nor shall there be  any sal e of  securities, investment or other  spec ific  product in any jurisdic tion in which such offe r, soli citation or  sale would be  unlaw ful prior  to registrati on or qua lific ation under the se curities laws of  any such jurisdiction. Any offe ring of  se curitie s ( the “Securitie s”) w ill not be registe red unde r the Securities Act of 1933, as amended ( the “Securitie s Act”) , and w ill be  offe red as a priva te pl acement to a limited number of  institutional “accredited inve st ors” as defined in Rul e 501(a )(1) under the Act and “Insti tutional Accounts”  a s de fined in F INRA Rule  4512(c) . Accordingly, the  Securities must continue to be held unle ss a  subsequent disposition is exempt from the registra tion requirements of the Securities Ac t. Inve stor s should consult with their  counsel as to the applicable requirements for  a purchaser  to ava il itself of  any exemption under the Securitie s Act. The transfe r of the Securities may also be subjec t to conditions set forth in an agreement unde r which they are to be  issued. Investors should be awa re 

t ha t t hey might be required to bear  the  f inal risk of their  investment for  an indefinite period of time. Ne ithe r Local Bounti nor Leo III  is making an offe r of the Securitie s in any st ate where the offer  i s not pe rmitted NEITHER THE SEC NOR ANY STATE SECURITIES  COMMISSION HAS APPROVED OR DISAPPROVED OF THE SECURITIES  OR DETERMINED IF  THIS PRESENTATION IS TRUTHFUL OR COMPLETE FORWARD-LOOKING STATEMENTS All sta tements other  than sta tements of  hi storical facts contained in this Presentat ion are forward-looking statements. Forward-looking sta tements may gene rally be identified by the  use  of  words such a s “be lieve,” “may,” “w ill,” “e st ima te,” “continue,” “antic ipate,” “intend,” “expec t,” “should,” “would,” “plan,” “project,” “forecast,” “predict,” “potential,”  “ seem,” “seek,”  “ future ,” “outl ook,” “target” or other  simila r expre ssions tha t predict or indica te future  events or  trends or  tha t are  not statements of historic al matters. These forwa rd-looking statements include, but a re not limi ted t o, statements regarding estimates and forecasts of other  f inancial  and performance me tric s and projec tions of market opportunity and marke t sha re. The se statements are based on various assumpti ons, whether or  not identifi ed in this Pre sentation, and on the current expec tations of  Local Bounti’s and Leo III’s management and are not predictions of  actual performance. These forwa rd-looking sta tements a re  provided for  illustrative purposes only and a re  not intended to serve  as, and must not be re lied on by any inve stor  as, a gua rante e, an a ssurance, a prediction or  a de finitive statement  of  fac t or  probabili ty. Ac tual events and c ircumstance s a re difficult or impossible to predic t and may differ from assumptions and such di fferences may be mate ria l. Many actual events and circumstances are beyond the  control of  Loca l Bounti and Leo III. The se  forward-looking sta tements are subjec t to a  numbe r of r isks and uncerta inties, inc luding changes in domestic and fore ign busine ss, marke t, f inancial, political and legal conditions; the inability of the parti es to succe ssfully or  timely consummate the Proposed Business Combination, inc luding the risk that any required regula tory approvals are  not obt ained, a re delayed or  a re  subject to unanticipated conditions that could adversely affec t the  combined company or the expec ted bene fits of the Proposed Business Combinat ion or that the approval of the shareholders of  Leo III  or  Loca l Bounti is not obta ined;  failure to realiz e the anticipated benefits of the Proposed Business Combination; risks re lating to the uncertainty of  the proje cted financ ial informat ion with respect to Loca l Bounti; risks rela ted to the rol lout of Local Bounti’s business and the timing of  expected business milestones; the effec ts of  competi tion on Local Bounti’s business; the amount of redemption reque sts made  by Leo III’s public  shareholde rs; the ability of Leo III  or the combined company to issue equity or  equity-linked securities in connec tion w ith the Proposed Busine ss 

Combination or  in the future; and those fa ctors discussed in Leo Ill’s final prospectus filed w ith the  SEC on March 2, 2021 under the heading “Risk Fac tors” and ot he r documents of Leo III f iled, or  to be f iled, w ith t he  SEC. If  any of  these  risks ma teria lize or  Leo III’s or  Loca l Bounti’s assumpt ions prove incorrect, ac tua l results could differ  materially from the resul ts implied by these  forward-looking sta tements. There may be additional risks that neither  Leo III nor Local Bounti pre sently know  or that Leo III  and Local Bounti currently believe  a re immate rial that could also cause ac tua l results to diffe r from those contained in t he  forward-looking sta tements. In addition, forward-looking statements re fle ct Leo III’s and Local  Bounti’s expecta tions, plans or  forecasts of future events and views as of  the  da te of this Pre sent ation. Leo III and Local Bounti anticipate that subsequent events and developments w ill cause Leo III’s and Loca l Bounti’s assessments to change . However, while Leo III  and Local Bounti may ele ct to update these  forward-looking sta tements at some  point in the future, Leo III  and Local Bounti specif ica lly discla im any obli ga tion to do so. These forward-looking statements should not be relied upon as representing Leo III’s and Loca l Bounti’s assessments as of any da te subsequent to the  da te of this P resenta tion. Accordingly, undue reliance  should not be pl aced upon the forward-looking statements. 



Disclaime r local bounti INDUSTRY AND MARKET DATA Although all informa tion and opinions expressed in t his Presentation, inc luding ma rket data  and other sta tistical informa tion, we re  obtained from sources be lieved to be reliable  and are included in good faith, Local Bounti, Leo III and the  pla cement agents have not independently verif ied t he  information and make no representation or  warranty, expre ss or  implied, as to its a ccuracy or  comple teness. Some  da ta is also based on the  good faith estimate s of  Local Bounti  and Leo III , which are de rived from the ir re spective revi ews of interna l sources as we ll as the  independent sources described above . This Presenta tion contains preliminary information only, i s subject to change at any time and, is not, and should not be assumed to be, complete or to constitut e all the informa tion nece ssa ry to adequa tely make  an i nformed decision regarding your engagement w ith Local  Bounti and Leo III. USE OF PROJECTIONS This Presentation contains proj ected f inanc ial informa tion wit h respect to Loca l Bounti. S uch proje cted financ ial informati on constitut es forward-looking information, i s for illustra tive  purposes only and should not be re lied upon as necessarily be ing indicative of future resul ts. The  assumptions and estimate s underlying such proje cted financ ial informat ion are inhe rently uncertain and a re subject to a wide variety of signif icant busine ss, economic, compe titive and other  risks and uncertainties that could cause ac tua l results to diffe r materially from those contained in t he  proje cted f inanc ial informa tion. See  “Forward-Looking Statements”  pa ragraph above. Ac tua l results may diffe r mate rially from t he  results contempla ted by the projec ted financia l i nformation conta ined in this Pre sentation, and the inclusion of such information in this Presentation should not be rega rded as a representa tion by any person that the re sults ref lected in such information w ill be achieved. Ne ithe r Leo Ill’s nor Local Bounti’s independent auditors have audited, reviewed, compiled or performed any procedure s with respec t to the proje ctions for  the purpose of  thei r inclusion in this Presenta tion, and accordingly, ne ithe r of them expressed an opinion or provided any other form of assurance  with re spec t the re to for  the purpose of  this Presentation. FINANCIAL INFORMATION; NON-GAAP FINANCIAL MEASURES  The financ ial informat ion and da ta contained in this Presentation is unaudited and does not conform to Regulation S-X  promulgated under the Securitie s Act. Accordingly, such information and data  may not be  incl uded in, may be adjusted in or  may be pre sented diffe rently in, any proxy sta tement to be f iled by Leo III with the SEC. Some of the f inancial informa tion and data contained in this Presentati on, such a s Free  Cash Flow  before Spend, EBITDA and EBITDA Margin, have  not been prepared in a ccordance with United Sta tes gene ra lly a ccepted accounting principles (“GAAP”). Leo III  and Local Bounti believe  that  these  non-GAAP  financial  measures provide use ful 

i nformation to management and inve stors regarding ce rta in f inancial and business trends relating to Local Bounti’s financia l condition and results of  operations. Leo III and Loca l Bounti believe that the use of these non-GAAP financ ial measures provides an additional tool for  inve stors to use in evaluating projected operating results and trends in and in comparing Local Bounti’s f inancial measures with other similar  companie s, many of  which pre sent  similar  non-GAAP financi al measure s to investors. Management does not consider  t he se  non-GAAP measures in isolation or  a s an a lterna tive  to f inancial measures de termined in accordance w ith GAAP . The principal limitation of these non-GAAP financ ial measures is that they exclude significant  expenses and income  tha t are  required by GAAP to be  recorded in Local Bounti’s f inancial sta tements. In addition, they a re subject to inhe rent limitati ons as they reflect  the exe rcise  of  judgment by management about which expense s and income are excluded or  inc luded in determining these non-GAAP financ ial measure s. TRADEMARKS  AND TRADE NAMES Local Bounti and Leo III  own or have  r ights to various trademarks, se rvice  ma rks and trade names that they use  in connection with the ope ration of their  respective  businesses. This Pre sentation a lso contains trademarks, servic e marks and t rade names of third parties, which are the prope rty of their  respec tive  owne rs. The use or display of  third pa rtie s’ trademarks, servic e ma rks, trade  names or  products in this Presentati on is not intended to, and doe s not imply, a re lationship wit h Local Bounti or Leo III, or an endorsement or sponsorship by or of Local Bounti or Leo III. Solely for  convenience , the trademarks, service marks and trade  names referred to in this Presentation may appea r wit h the *, TM or SM symbols, and t he  la ck of  re ference s a re not intended to indic ate, in any way, t ha t Local Bount i or  Leo III w ill not asse rt, to the fullest extent under applicable law, the ir r ights or the ri ght of the applicable  li censor to the se trademarks, se rvice  ma rks and trade names. PARTICIPANTS IN THE SOLICITATION Leo III  and i ts directors and executive office rs may be  deemed pa rtic ipants in the soli citation of  proxies from Leo I ll’s shareholde rs with respect to the  Proposed Business Combination. A  list of  the  names of  t hose dire ctors and executive off icers and a  de sc ription of  the ir interests in Leo III is contained in Leo Ill ’s final prospec tus related to its ini tial public offering dated February 25, 2021, which was filed wi th the SEC and is available free of cha rge at the SEC’s web site  a t www.sec.gov, or by directing a reque st to Leo Holdi ngs III Corp at A lbany Financia l Center, South Ocean Blvd., Suite  #507, P.O . Box SP- 63158, New  Providence, Nassau, The  Bahamas. Additional  information regarding the interests of  such participants will be contained in the  proxy statement/prospec tus for the Proposed Business Combination when available . The Company and its dire ctors and executive off ice rs may a lso be deemed to be partic ipants in 

t he  solici tation of  proxie s from the  sha reholders of Leo III in connection w ith t he  P roposed Business Combination. A  li st of  the names of such dire ctors and executive off icers and information regarding their interests in the  Proposed Business Combination w ill be included in the proxy stat ement for the Proposed Busine ss Combina tion when available. 3 



Today’s Presenters loca l bounty Craig Hurlbert Co-CEO Managi ng Partner a t Brightma rk Partne rs Former CEO  and Chairman of  TAS Energy, exited to Comfort Systems Travis Joyner, JD, PhD Co-CEO Managing Pa rtner  at Brightmark Pa rtners P h.D . in Market Research and Stat ist ics from University of  Kansas; J.D. from University of  Montana Ka thl een Vali asek CFO Former CFO, Chief  Business Offic er at Amyris B.B.A . from University of Massachusetts, Amherst  Dave Vosburg COO Former CFO  of Crop One and S ense i Ag MBA from Ya le School of  Management and B.A. from University of  Notre  Dame 4 



Leo Holdings III  Corp. Ove rview  local bounti Offic ers Ed Forst, Chairman 38+ years of  ope rating & financial  experience , having he ld C-suite  executive role s a t Goldman Sachs, Cushman & Wakefield, and Harva rd Universit y Lyndon Lea, President & CEO 30+ years of  investment experience; founder of  Lion Capita l, w ith severa l operational role s and public  company boa rd positions Robert Darwent, CFO 25+ years of  expe rience; tra ck record of  successful investment in the consumer sec tor  and expe rience serving on several public boards Board & Advisor Experience Snap Inc . OPIN  eHealth’ RODAN +  FIELDS Heineken Neutrogena CreditS uisse  JPMorgan Chase &Co. NU SKIN, TARGT VERISHOP Who We  Are Leo Holdings III  Corp. (NYSE: LIII.U ; “Leo” ) is a $275 million publ icly traded Spec ial Purpose Acquisition Company (SPAC) that was formed by Lion Capital, a consumer-focused private  equity fi rm founded in 2004 Leo seeks to inve st  in entrepreneurial driven consumer growth companies that are positioned to thrive  in the digital informa tion age, wi th refe rence to changing consumer behavi ors Leveraging our management te am’s experi ence investing in and operating numerous consumer businesses, we  are  well-positioned to t ransition businesses to the ir next stage of growth We work well wi th entrepreneurs because we are  entrepreneurs Compe titive Diffe rentiati on Investing DNA Leo has emerged from Lion Capital, which has inve sted in exce ss of  $9bn in over 175 brands since incepti on Deep underst anding of  brands & consumer behavior Leo’s management has extensive experience owning and ope ra ting consumer brands, and has a proven tra ck record in taking businesses to their next level Unparalle led ne twork in consumer se ctor Leo bene fits from support of  its prestigious board and advisor group, whose network serves as an unmatched and highly valuable sourcing vehi cle Repre sentative Investment Track Record TRUE FOOD KITCHEN INETTLE GORDON RAMSAY WAGAMAMA Digita l Media Solutions Local Bounti Inve stment Thesis 1 D ISRUPTIVE Disruptive products tha t outperform traditiona l agricultural produc ts in nearly a ll aspects 2 INNOVATION Expansive marke t opportuni ty unde rpinned by tailw inds of innovati on and shif ting consumer pre ference  3 BEST-IN -CLASS UNIT ECONOMICS Technology-driven, ope rationally-focused pl atform to drive best- in-cla ss unit economic s & margins 4 SCALABILITY Abi lity to scale  rapidly through modular  fac ilities, allowing responsivity to ma rket demand and opportuni ty 5 MANAGEMENT W orld c lass management team and advisor roster w ith ext ensi ve  business-building experience 6 VALUATION Compelling va luation a s compared to other  CEA pee rs and other  high- grow th consumer-branded businesse s 5 



Transaction Summary TM local bounti TM local bounti LEO Holdings Corp. Transac tion Siz e $275MM cash in trust from Leo Holdings III Corp. (NYSE:LIII.U) $125MM PIPE proceeds Valuation ~$760MM pro forma ente rprise  val ue11.6x 2025E revenue and 3.9x 2025E EBITDA2 A ttra ctive valuation vs. re cent othe r controlled environment agriculture peers Capi tal Struct ure~$314MM in cash to fund opera tions and accelerate grow th No additional equity capital requi rements expected until Company is free ca sh f low  positive Ownership 54.9% existing shareholde r equity rollove r 31.0% Leo III investors includi ng founde r shares 11.3% PIPE inve stors 2.8% convert ible  notes holde rs3 1. A ssumes ~$38MM of transac tion expenses. 2. Based on 2025E revenue  of  $462MM and 2025E EBITDA of $193MM. 3. Assumes $26MM of convertible note s at 15% discount a t close of transaction. This convertible debt is exc luded for  purposes of dete rmining pre -transaction equity value. 6 



l ocal bounti Sect ion 1 Industry Overview  



Traditiona l Agriculture Is in Need of a  Transformation Loca l bounti Imminent Agriculture  Crisis The world will need ~70%  more food to fe ed the  global populati on in 2050, yet there will not be  enough arable  land and wa ter to sustain traditional agriculture to meet these needs 1-in-4 200k 60% People globally are food insecure Deaths caused by E. coil globally each yea r Tota l global cropland severely depleted from irrigat ion use 9 mil 30% 10-30% Deaths each yea r from hunge r Arable land lost i n the U.S. in last 40 yea rs Of product  spoils at grocery be fore  sa le Source s: Canaccord Genuity, FAO , USDA, UN, Brauman e t al. (2014), WHO, Mercy Corps, Food Safety News. 8 



Controlled Environment Agriculture  (“CEA”) Is the Future of  F arming TM l ocal bounti CEA  Is Disrupting Conventiona l Agriculture Key Advantage s to CEA  Ze ro Residue  P esticides / He rbicides Up to 90% Reduction in Wa ter  Usage Up to 90% Reduction in Land Usage Year Round Producti on Shorter  Transit Time to Retail er Lower Greenhouse Gas Emissions During Transit 10x-1,000x Less Bacte ria , Leading to Less Spoilage  Consistent Yie ld and Supply to Retaile rs Waste Reduction with Shelf  Life of  Up to 5 Weeks More Cost-competitive  than Traditional Agriculture Improved Worke r Welfare Improved Taste, Texture  and Flavor Sources: Equity re search, i ndustry re search. 9 



Local Bount i Is Addressing a Signif icant Marke t OpportunityTM loca l bount i One of  the large st sustainability-rela ted impacts CEA  offe rs is drastic food wast e reduction Traditiona l Agricult ure Local Bounti CEA  Market Opportunity 40 DAY - QUALITY COMPARISON 3-5 days1 Slimy, Smelly, Uneatable  40 DAY - QUALITY COMPARISON 3-5 weeks1 Still Fresh, Delic ious, Crisp CEA’s fresh focus and local branding enable  it to capture signif icant market sha re  for vegetable s and herbs, leading to explosive growth $30bn 2025 U .S. TAM2 ~$10.6bn Western U.S. TAM Source s: Public ly Ava ilable Marke t Research on Controlled Environment Agriculture, U.S. Census Bureau (2019). 1. Le ttuce compa rison test: 40 days. 2. U.S. TAM based on publicly available  ma rket research on Controlled Environment Agri culture’s approximati on of 2025 total U.S. TAM. 10 



Why We Sta rted Local Bounti local bounti TM loca l bounti Travis and Cra ig wanted to invest in CEA , but could not find t he  ideal existing busine ss a fter  performing due diligence They became very excit ed to star t with a “c lean sheet” and to build a business with long-term CEA leadership in mind Existing CEA part icipants were not focused enough on unit economics; Travis and Craig back sol ved for  Loca l Bounti’s patent pending, high yield and low  cost te chnology A  very large $30Bn e stimated U.S. TAM by 2025 added to the appeal, due  to the concept of  “ repla cement produc t” Travis and Craig have a complementary skill set with a long history of experience building and managi ng capita l intensive, commodity-ba sed businesses 11 



l ocal bounti Sect ion 2 Company Overview  



Opera tiona lly and Commercia lly Established TM local bounti Key H ighlights P roven Credibility 2025 Facility 1 Expansion Comple te First Revenue 4Q20 2020 2019 Local Bounti F ounded by Cra ig and Travis $462MM Projected Revenues QI 2022 2020 Full Commerc ial Operations 2Q20 Fac ility 1 Built first hybrid high-tech greenhouse fa cility 2018 Stra tegic Partner  S trong Reta il Pre sence Cargill 1.5X-2.0X1 Y ield of  compa rable greenhouse farms 7 SKUS2 Re tail produc ts available today 3.0X Facility capita l costs to EBITDA3 1. Based on Company information. 2. Stock Keeping Units. 3. Ave rage  of  SPVs (“Specia l P urpose  Vehicle s”) 2-6. 13 



Local Bount i’s Diffe rentia ted Approach local bounti Unit Economics Local, Distr ibuted & Logistics Strategy Brand and P roduc t Diversi ty Sustainable  Achieves supe rior production unit economics through fa cility design, technology and plant sc ience R&D Turn-key re ady to sca le modular  approach, enables flexibility to respond rapidly to marke t demand Security of  year  round supply of  locally grown pesticide-  and herbicide-free produce delivered at peak freshne ss P roximity of farms enables signific ant reduction in transportation logistics and associated costs Strong re tailer  and customer loyalty through branded strategy and superior  produc t Enables an efficient  business model for  grocers by providi ng mult iple  SKUs, resulting in fewer supply requirements and reduction in waste Mission-driven for sustainability and human welfare Strong ESG  alignment, dire ctly addressing more than ha lf of Sustainable Development Goa ls 14 



Local Bount i Has Strong ESG  Alignment  TM loca l bounti SUSTAINABLE DEVELOPMENT GOALS 1 NO  POVERTY 2 ZERO HUNGER 3 GOOD HEALTH AND WELL-BEING 4 QUALITY EDUCATION 5 GENDER EQUALITY  6 CLEAN WATER AND SANITATION 7 AFFORDABLE AND CLEAN ENERGY 8 DECENT WORK AND ECONOMIC GROWTH 9 INDUSTRY, INNOVATION AND INFRASTRUCTURE 10 REDUCED INEQUALITES 11 SUSTAINABLE CITIES AND COMMUNITIES 12 RESPONSIBLE CONSUMPTION AND PRODUCTION 13 CLIMATE ACTION 14 LIFE BELOW WATER 15 LIFE ON  LAND 16 PEACE, JUSTICE AND STRONG INSTITUTIONS 17 PARTNERSHIPS FOR THE GOALS Local Bounti exhibits exceptional ESG performance , directly addressing over half of  the U .N. Sust ainable Deve lopment Goals SDG 2: Enables access to fresh food SDG 6: 90% less wa ter  usage a s compared to conventiona l agric ulture SDG 7: Energy-e ff icient fa cilitie s SDG 8: Provides full- time, quality jobs SDG 9: Invests in sustainable  infra structure  and technology SDG 11: Increases jobs, taxe s and investment in cit ies SDG 12: Significant ly reduces food waste SDG 13: F ewe r emissions than traditional agriculture  SDG 14: Eliminate s agricultura l runoff SDG 15: U tilize s 90% less land than f ield-grown agriculture  Sources: U.N . S usta inable  Development. 15 



Local Bount i V ideo TM local bounti local bounti 16 



F arm of the FutureTM: Unit Economics Drove Our Patented Facility Desi gn TM local bounti TM local  bounti St ack & F low  TM TECHNOLOGY Combini ng the best of  vertic al and greenhouse  grow ing te chnologies Proprietary Pa tent1 Enables a D ifferentia ted Platform Vertica l farm S tack + Flow Greenhouse 1.5x-2.0x2 Compa rable yield 40+SKUs Optimal produc tion potential 90%+3 Less wa ter and land usage  EFFICIENCIES Y ield Cost Capita l P roduc t Resource 1. Patent pending on method of  growing plants using the vertical / gre enhouse hybrid configuration and other  growing practic es in hydroponic farms, such as plant indexing, in order  t o optimize growth for  each type of plant 2. Based on Company i nformation. 3. Based on publicly available market re search on Controlled Environment Agriculture. 17 



Re tail: Current Go-to-Market Diversified P roduc t Offerings TM local bounti LB $ Turns Lbs UOS  Unit Economic s Cut Lettuce G reen Leaf, Red Lea f, Butter, Romaine Living Lett uce Butte r Lettuce Living He rbs Basil, Cilantro Days to Harvest TM local bounti 16 days1 28 days2 16-21 days G reenhouse 24 days 50+  days 38 days Ve rtica l / Warehouse 24-30 days X 35-45 days 1. Days to harvest for  Romaine Lettuce SKU. 2. Days to harvest for Butter  Le ttuce SKU. 18 



Attra ctive Facility Unit Economics TM local bounti Annualized Revenue Build Up Turns per Year (#) (x)  Lbs per Turn (lbs) Lbs per  Yea r ( lbs)  (-) Waste  %  (%) Lbs pe r Year (Waste Adjusted) (Lbs)  (x) UOS per Lb (#) UOS per Year (#)  (x) Price per  UOS ($) Revenue per G reenhouse ($)  (x) Number of  Greenhouses (#)  Total Revenue per  Facility ($)  Achieved results repre senting ~95% of 2025 revenue Local Bounti’s expected capita l eff iciency outpe rforms tha t of  the only public CEA competitor Local Bounti 2025 Fac ility Economic s1 Capita l eff iciency is 3.0x Capital Cost to EBITDA $40.0 $24.1 $2.9 $1.5 $5.2 $1.3 $13.2 Capital Cost Net Revenue Labor Cost Ut ilities Cost O the r Cost2 Crop SG&A Fac ility EBITDA Competitor’s Illustrative Fac ility Economic s for Leafy G reens3 Capital e ff iciency is 7.4x Capital Cost  to EBITDA $43.5 $16.2 $2.4 $2.4 $4.6 $1.0 $5.9 Capi tal Cost Net Revenue Labor Cost Util ities Cost O the r Cost Crop SG&A Fac ility EBITDA Sources: Management Estima tes and Publicly Filed Information. 1. Average of SPVs 2-6. 2. Other cost inc lude s costs for  raw  materials, packaging and transporta tion. 3. Excludes lease expense. 19 



Deep-Rooted Qua lity from Right Next Door TM local bounti Produt offering Living Herbs Basil Cilantro Living Lettuce  Butte r Cut Lettuce  Green Leaf Red Leaf Butte r Roma ine OUR BRAND PROMISE S usta inably Grown Pesticide  F ree  Non-GMO Greenhouse protected Longer La sting Freshne ss Locally Grown in the Northwest WA MT OR ID WY 20 



Delivering Results!  TM local bounti Loca l Bounti is a  first mover and already in distr ibution, currently providing delic ious, fresh produce at ove r 100 loca l reta il locations “We all know  fresh is best, Loca l Bounti is the  rea l deal” Steven Pheil, Produce  Manager Super 1 Supe r 1 FOODS “Local Bounti provides a great addition to our local produce offerings. Their  consistent production of  high qua lity produce a t sc ale on a  year-around ba sis here in the Northern Rockie s is not only impressive but very much appreciated by our customers who always want more loca l options.”  Dave Pranther, GM Weste rn Montana Growers Co-op WESTERN MONTANA GROWERS COOPERATIVE “Local  Bounti and its products hit the mark on a number of  levels: From being locally produced, high quality freshness, environmental ly friendly, va lue  for dollar  and most  importantly the produc t pe rforms when the  consumer ge ts it home. We look forward t o see ing what  Local Bounti plans to produce  next!” Michael Kamphaus, President and CEO Peirone  Produce Company PEJRONE PRODUCE CO . – EST. 1945 - 21 



Highly Experienced Management Team TM local bounti Management team wit h proven tra ck record backed by deep industry know ledge and diverse set of core compe tencies w ill diffe rentia te the Loca l Bounti pla tform Craig Hurlbert Co-CEO  Travis Joyner JD , P hD  Co-CEO  Dave Vosburg COO Kathleen Valiasek CFO  Josh White  CMO CIO VP , Opera tions & Finance VP , Business Development VP, Real  Estate VP, Science  & Technology VP, Sustainability VP, Financia l Planning & Analysis VP, Engineering & Desi gn VP, People & Safety VP, Production VP, Commercia l Previous Experi ence Chobani CropOne* curalea f ge JACK LINKS 100% GRASSFED MAPLE HILL Organic  robinson FRESH  BUSHEL BOY SENSEI Ag nightfood Zappos.com plenty Square Roots A lbe rtsons Johnson Controls SUPERVALU Mc McCormick UGC UTAH GAS CORP amyris Pacifi c PLUG & LINER SUNSET Earthbound Fa rm. ORGANIC KULI KULI Source s: Company i nformation. 22 



TM l ocal bounti Secti on 3 Investment Highl ights 



Local Bount i Was Founded with Hyper-focus on Uni t Economic s TM local bounti Thoughtful Execution Strategy to Enhance Value for  A ll Stakeholders Consumer More value for  money Grocer Less food waste Capital  P rovide r Reduced risk profi le Planet Resoure s conservation Local Bounti Expanded bottom line YIELD RESOURCE COST LOGISTICS PEOPLE TM loca l bount i EFFICIENCY WHEEL Y ield Enabling Tech Hybrid Vertical/G reenhouse Resource  Energy Footprint Cost COGS driven by sca le Capital Logistics Fewer Food Miles Cold Chain People Computer  Vision/AI Automation Control Cente r 24 



Local Bount i -  Diffe rentiat ed Value Proposition to the Market TM loca l bounti Technology-driven Approach Local Bounti is inve sting in technology and genet ics, boosting profitability and improving products for  consumers Facility Design Hybrid verti cal / greenhouse fa cility Geneti cs Elite  and exclusive genetic s Technology Computer  vision, A l, Automa tion Product D ive rsity High Yield Low  Cost Key F igures 1operational plant producing food and revenue  140% produc tion expansion of  operational plant 3.0x fac ility c apital cost to 2025 EBITDA1 7 re tail products available today 20-30 SKUs in the  near-term accommodated in fa cility due  to hybrid technol ogy 16-28 day plant cyc le in greenhouse  3-5 week shelf life for  produce 2 USDA certifica tions: Good Agricul tural Practic es (“GAP Plus”)  and non-Genetica lly Modified Organism (“GMO”) 1. Average of  SPVs 2-6. Proje cted capita l cost of  $40MM and EBITDA of $13.2MM for 2025. 25 



Rapi d Scaling w ith Turnkey Modul ar Approach TM local bounti Pre -engineered, Off- the -shelf  Construc tion and Technology to Ensure  Low Execution Risk Proprie tary1 Turnkey Solution Modular  Bui ld-out: Clear Pa th to Expec ted Build-out of Three  F acilitie s by 2022 and Eight Facilities by 2025 S hort Time to Construc t Rapid Turnkey F acilitie s Technology: Multi -faceted Control Center  Technology Suite  Enables Remote, Centra lized Control for Da ta-driven Environment Control and R&D Centra lized Monitoring / Control Security and Privacy Rapid R&D Cycle Capability Crop Grow th A lgorithms Substantial Cost Savings Scalable / Easy-to-Use Da ta Modeling and Tracking Sta tus Update  Janua ry 2021 April 2021 Next F acility Site in Hand Pre-enginee red Funding in Place  Customer Intere st Established 1. Pa tent pending. 26 



Expected Hi gh Market Capture with Supe rior  P roduc t /  Branding TM local bounti Currently, CEA has a limited focus on ma rkets west of  the  Mississippi or  in the Pac ific  Northwest, which provides Local Bounti the opportunity to expand into valuable markets as the first mover in the Weste rn U.S. Land (Grab) to capture  market in regions where  the re a re few or no CEA  competit ors ye t Brand to build consumer loyalty across multiple regional markets Expand product offerings to capture  reta il presence  Superior Unit Economics Proof Point s Solving for distribution e ff iciency and just- in-time delivery F acility expansion in states wi th fewe r barriers to construc tion and less red tape  enabl es rapid market c apture D rastic  reduction in food miles re sults in less waste  a nd more e ffective revenue maximization for groce r Major populati on cente rs Existing Bounti Bitterroot F acility Local Bounti Future Facility Regions $30bn 2025 U.S. Vegetable and Herb TAM1 X  35.2% of U.S. population that represents Loca l Bounti’s nea r-term expansion stat es ~$10.6bn Western U.S. TAM Source s: Public ly Ava ilable Market  Research on Controlled Environment Agriculture, U.S. Census Bureau (2019). 1. U.S. TAM based on publicly available market re search on Controlled Environment Agriculture’s approximation of  2025 tota l U.S. TAM. 27 



Expected Hi gh Market Capture with Broad Product Offe ring TM local bounti Loca l Bounti’s branded strategy is enabl ed by high produc t dive rsity tha t capture s more  i n-store real esta te Land (Grab) to capture market in regions where  t he re a re few or no CEA  c ompetitors ye t Brand to build consumer loyalty across multiple regional markets Expand product offerings to capture  reta il presence  Expanding Existing S he lf 20-30 SKUs in the near-term 40+ SKU pot ential Creating New Produc t Ca tegories CEA compe titors only compete in 25%  of the  products that Local Bounti produces 3-5 week shelf  life  vs. 3-5 day shelf  life for fie ld-grown product leads to substantially less waste for  grocers and consumers 28 



Multiple Pathways for Potential G rowth Expansion TM loca l bounti Clear  pa thways for grow th in the medium te rm by leveraging Local Bounti’s capabilitie s a round R&D, branded stra tegy and food producti on International Expansion Rapidly expanding CEA  markets in the  Middle Ea st and Asia  provide Local Bounti the opportunity to de liver CEA expertise without c apital inve stment S ubscription-based Servic e Consistency in yi eld and product year-round enable Loca l Bounti to provide future direc t-to-consumer offe rings New  P roduc t & Segment Investment in R&D strengthens Local  Bounti’s new product innovation and segment expansion Franchising & Licensing License superior  technology or  genetics patents to othe r non-core indoor agriculture companies and leve rage  Local Bounti’s brand for franchising 29 



Susta inabl y G rown TM local bounti Sec tion 4 Summary Financials and Transacti on Overview 



F inanc ial Proje ctions G rounded on Proven Progre ss to Da te TM local bounti Financia l Highlights Revenue Gene rati ng Today Proven Operating Facili ty Superior  Fac ility Economic s G rowing Numbe r of SKU’s S eeded Plant Site s for Sale  (mm of plant site s) # of  Facilit ies 1 3 7 7 8 8 1 12 83 279 457 490 2021 2022 2023 2024 2025 Run-Rat e Revenue1 ($mm) $1 $13 $85 $282 $462 $495 2021 2022 2023 2024 2025 Run-Rate  Gross Margin ($mm) Gross Margin (% ) 26% 54% 58% 62% 64% 64%  $0 $7 $49 $173 $295 $317 2021 2022 2023 2024 2025 Run-Rate  Facilit y EBITDA ($mm) Facility EBITDA Margin (%) 17% 45% 52% 55% 56% ($2) $2 $38 $146 $256 $275 2021 2022 2023 2024 2025 Run-Rate Corpora te EBITDA ($mm) Corpora te EBITDA Margin (% ) 34% 42% 43% ($22) ($34) ($5) $95 $193 $212 2021 2022 2023 2024 2025 Run-Ra te Source : Company Informa tion. 1. $1mm Revenue in 2021 because 72% of the fa cility is dedic ated to SKU optimization 31 



Transaction Sources and Uses local bounti Sources All values in $MM Leo III Cash in Trust 275 Local Bounti Equity Rollove r 608 PIPE Proceeds 125 Total Source s 1,008 Pro Forma  Capitaliza tion (at $10.00) All values in $MM P ro Forma Shares Outstanding 111 Post-Money Equity Value 1,107 (-) Net Cash (350) Pro-Forma Implied Ente rprise  Value (Post-Money) 757 Uses All values in $MM Cash to Balance Sheet 314 Paydown of Existing Bridge Loan 10 Secondary Purcha se 38 Transac tion Expenses 38 Local  Bounti Equity Rollover 608 Total Uses 1,008 Pro Forma  Ownership (%) a t Closing1,2,3 P IPE Investors 11.3% Leo III Founders (3) 6.2% Convertible Holders (1)  2.8% Leo III Investors 24.8%  Existing Local Bounti Shareholde rs 54.9% 1. Assumes $26MM of conve rtible notes at 15%  discount at close of transaction. This convertible debt is excluded for purpose s of  de termining pre-t ransac tion equity va lue . 2. Excludes outst anding public and private  warrants of Leo III. 3. Inc lude s 6.9MM Leo III  founder sha res. 32 



Valuation Benchmarking local bounti local bounti AV  / Revenue  2.7x 1.6x P ublic CEA Companie s AV / Revenue 5.7x 3.8x 5.3x 2.6x High-G rowth Healthy-Consumer2 AV / Revenue 12.9x 12.2x 6.1x 2.6x loca l bounti1 2024 2025 Revenue Growth (%) 232.4% 63.9% AppHarvest2 2024 2025 77.9%  50.0% AeroFarms3 2024 2025 201.9%  102.5%  fre shpet  2022 31.8%  BEYOND MEAT 2022 47.6% PELOTON 2022 37.9% V ital Farms® 2022 27.4% AV / EBITDA 7.9x 3.9x AV  / EBITDA 24.3x 12.1x NA  10.5x AV / EBITDA 191.1x 74.5x 52.8x 50.9x local bounti1 2024 2025 EBITDA Margin (%) 33.8% 41.7% AppHarvest2 2024 2025 23.6%  31.5% AeroFarms3 2024 2025 NA 24.8%  BEYOND MEAT 2022 6.4% freshpe t 2022 17.3% PELOTON 2022 28.0%  V ital Fa rms® 2022 5.0% Sources: AppHarvest Ana lyst Day P resenta tion, Ae roFarms Inve stor  Pre sentation. 1. Based on Local Bounti projec tions. 2. Market data as of June 14, 2021. 3. Based on projections provided in AeroFarms investor pre sent ation. 33 



Local Bount i Is a Premier Controlled Environment Agriculture Company TM local bounti Premier Control led Environment Agriculture  (“CEA”) company that redefine s conversion effic iency and ESG standards for indoor agriculture  Leading with technology, Loca l Bounti pushes the limits on bottom-line expansion and is well positioned to grow rapidly Stack & Flow Technol ogyTM Model is Cra fted for  Disruption Exceptional Unit Economics Local, Susta inable and S uperior Brand Proven Pa tent Pending Technol ogy Turn-Key and Ready to Scale Geographic First  Move r H ighly Experienced Management Team S trong Strategic  Part ne rships 34 
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TM l ocal bounti Supplementa ry Ma terials 



P roven Leade rship Team TM loca l bounti Craig Hurlbe rt Co-CEO Craig Hurlbert is a  se asoned entrepreneur - w ith a  thir ty-yea r tra ck record of  building successful businesse s w ith strong leade rship t eams. Craig was named Ernst & Young Entrepreneur of  the  Year in 2009 in the Houston and Gulf  Coast A rea  and inducted into the Ernst & Young Entrepreneur of  the  Yea r Ha ll of  Fame that same yea r. Cra ig most recently se rved as Managi ng Partner and Co-Founde r at BrightMark Pa rtners, a  growth equity and management firm dedicated to providing c apital and resources to venture , grow th phase  and middle  ma rket busine sse s. Craig served as the President, CEO and Chairman of the Board of  Houston ba sed TAS  Energy from December 2001 to April of 2020. TAS is the  le ading provider  of  high efficiency and modular  cooling and energy syst ems for the data center, commercial, industr ial and power generation ma rkets. TAS was sold to public ly traded Comfort Systems (FIX) on April 1st of 2020. Mr. Hurlbe rt is also the  Cha irman of the Board at Clea ras Wa ter Recove ry, a company utilizing pa tented, sustainable  and proprie tary te chnology to solve  high nutr ient wastewate r chall enge s in the munic ipa l and industr ial water  ma rkets. Cra ig a lso held leade rship roles at GE and North American Energy S ervice s. He earned a BS in Fi nance from San D iego St ate University and an MBA from California Sta te University -  Long Beach. Travis Joyner Co-CEO Travis has extensive experience in growth businesses, with a proven tra ck record of  he lpi ng companies springboard to the next level. Prior  to co-founding Loca l Bounti, he was the Co-Founder and Managing Part ne r at BrightMark Pa rtners, a  grow th equity and management consulting firm dedica ted to providing c apital and resources to venture , grow th phase and middle  ma rket busine sse s. In this position, he  was an ac tive  director  for many portfolio companie s, dri ving growth plan execution, building core  business infrastructure and leading many successful debt and equit y transactions. P reviously, Travis had a career  in management  consulting and marke t research, consulting to a broad range of companies, from Fortune  500 to star t-ups. His areas of expertise include  quantita tive  analysis, corporate strategy, technology deve lopment, organiza tiona l design and structure , market stra tegy, branding and capital campaigns. Travis e arned a Ph.D. from t he  Unive rsity of Kansa s, whe re his graduate focus was market  resea rch and statistics. He  a lso studied at the Wharton School a t the  University of Pennsylvania, earning a Certific ate of Finance, and rece ived his J.D. from the University of  Montana, earning a Certific ate in Mediation and serving as the Managing Editor  of  the  Montana Law Review . He earned his B.A. from t he  Unive rsity of North Carolina-Chapel H ill, graduating w ith D istinction. Kathleen Va liasek CFO An entrepreneurial executive , Kathleen brings a 30 yea r re cord of driving profitable grow th in public  and priva tely he ld companies from sta rt-ups to Fortune 500 compani es, w ithin 

t he  biotech, retail, tele communicat ions, rea l estate  and healthcare  ma rkets. Most re cently, Kathleen se rved as CFO and CBO of Amyris, Inc ., a publicly traded biotech and commercia l stage manufacturing company w ith global ope ra tions. She closely partnered with the CEO  to expand produc t offerings in B2B and consumer marke ts. Kathleen raised over $1bn in debt and equity f inancing whil e simultaneously reducing debt  and attrac ting institutional investors. As CBO, Kathleen led the strat egic market entry into the pha rmaceutical indust ry. During he r tenure , Amyris’ marke t cap grew  from $300MM to $5bn. P rior to Amyris, Ka thl een provided strategic and financ ial consulting servic es through Lenox Group, Inc., the  company she founded in 1996. Cli ents incl uded Fortune 500 companies such a s A lbertsons, CVS, Gap, Ka iser Pe rmanente and Softbank, as well a s smalle r client s preparing for  IPOs. She was typica lly engaged for  cr itical roles on multi-year  assignments including M&A transactions, debt and equity fi nanc ings, IPOs and spin-offs. Kathleen e arned a Bachelor of Busine ss Administration -  Accounting from the Universi ty of Massachusetts, Amherst. Dave Vosburg COO Dave Vosburg ha s spent his l ife founding, growing and scaling te chnology businesses that create s signific ant soc ial value. He joins Local Bounti w ith nearly two decade s of  inte rnational f inanc ial, business development and technology experience. Prior to Local  Bounti, Dave served a s the CFO  of Sensei Ag, a marke t changi ng AgTech venture founded by Oracle  co-founder Larry Ellison and physi cian and sc ientist Dr. David Agus. Dave  was previously Head of Busine ss Development  and Chief  F inanc ial Offic er  of  Crop One  Holdings, Inc., a vert ical farming company. As CFO, Dave  cre ated a $50MM joint venture w ith Emirate s Flight Cate ring to construc t one of the world’s largest ve rtic al fa rms. He also secured $134MM in the f irst Take-and-Pay contrac ts i n the vertical farming industry and co-founded Conception Nurserie s, a  te chnology l icensee to expand Crop One  i nto new vertical s such as agricultural genetic s. In his early career , Dave founded and grew Ed-Tech and Fin-Tech companies spent a number of  years in Zambia  working in C-suite roles within the  Ed-Tech and financia l technol ogy sectors. Dave  earned a  BA  in P olitical Science from the Unive rsity of  Notre  Dame and an MBA from the Ya le School of  Management. 37 



Lab Tested Comparative of Triple Washed Organic Compared to Local Bounti P roduc t TM local bounti Loca l Bounti’s unique  te chnology and proce ss provides customers wi th longe r-lasting fre shness, highe r nutr itional content, l ess bacteria, mold, and yea st. Nutrition and Bac teria Lab Ana lysis1Triple Washed Outdoor Organic Bacte ria 12.4x of Local Bounti Mold 2.5x of Local Bounti Yeast 7.4x of Local Bounti Pestic ide s S pinosyn dete cted 2x Reporti ng Limit Sodium 5.7x3 of Local Bounti 40-day Comparison loca l bounti  G reenhouse Prote cted Longer Lasting Fre shness Pestic ide2 F ree  S ources: Company informa tion. 1. Lab Analysis pe rformed by A lliance Ana lytic al Laboratorie s, Inc (March 2021) 2. No pestic ides de tected on Local  Bounti product 3. Higher sodium content due  to tr iple washing process where sodium as we ll a s chemicals like chlorine a re used to r inse produc t. 38 



Near-t erm Fac ility Expansion Time line  TM local bounti Non-Binding Term Shee t Entered into for  $200 MM Secured Debt Fac ility to Drive Near-term Expansion Plan1 Facilit y 1 GREENHOUSES  i n Q3 5 2020 Facilit y 1 GREENHOUSES in Q1 +7 SPV  2 GREENHOUSES in Q3 32 SPV  3 GREENHOUSES in Q4 32 2022 SPV 4 GREENHOUSES in Q2 32 SPV 5 GREENHOUSES in Q3 32 SPV 6 GREENHOUSES in Q3 32 SPV 7 GREENHOUSES  i n Q4 240 2023 SPV  8 GREENHOUSES in Q1 240 2025 1. Definitive agreements expected to be entered int o in late 2Q 2021 or e arly 3Q 2021 prior to the consummation of  the transactions. 39 



Near-Term F acility Rollout Timeline TM local bounti Facility Pond Hamilt on, MT 12 Pa sco, WA 32 Colorado 32 2020 Q1 Q2 Q3 Q4 2021 Q1 Q2 Q3 Q4 2022 Q1 Q2 Q3 Q4 Expansion WA Pasco, WA Transaction closed June 7th, 2021 Fi na l se lection and award of  contrac ts in June  Ground breaking June 30th Proj ect Comple tion March 31st 2022 Commissioning begins April 1st 2022 CO Colorado 3 F ina list sites select ed S ite under contrac t by June  30th, purchased by August 31st Groundbreaking by September 30th Proje ct Comple tion by June 30th 2022 Proje ct Commissioning begins July 1st 2022 40 



F acility Cost Build Up TM local bounti Pa sco faci lity for 32 greenhouses projec ted to come in at ~$35M1, plan includes $40M 80% of our Pa sco facil ity cost estimate s are  root ed in f irm commitments Ste el represents 10%  of tota l costs and refle cts a 25%  price increase  rela tive  to quot es from 6-12 months ago Labor represents 36%  of tota l costs F acility Cost  Build Up $, millions $45 $40 $35 $30 $25 $20 $15 $10 $5 $0 $40.0 $35.0 Financial Model  / Foreca st  Contra ctor Proposals 1. Excludes Contingency 41 



Historica l Le ttuce CAGR TM loca l bounti Historic al Roma ine  P rice  Grow th:  2006 -  20191 60% 50%  40% 30%  20% 10% 0%  2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 14 Year CAGR for Romaine Lettuce  is 3.6% From 2006 t o 2019, Roma ine  Lett uce Pric es have risen by 51% Local Bounti’s price increase a ssumption mode led is 1.5% 1. U .S. Bureau of Labor Statistic s 42 



Exhibit 99.3 

Risk Factors 

The list below of risk factors has been prepared solely for purposes of the proposed private placement financing (the “Private Placement”) as part of the 

proposed business combination of Leo Holdings III Corp (“Leo III”) and Local Bounti Corporation (the “Proposed Business Combination”), and solely 

for potential investors in the proposed financing, and not for any other purpose. All references to “Local Bounti,” “we,” “us” or “our” refer to the 

business of Local Bounti and its consolidated subsidiaries. The risks presented below are certain of the general risks related to the business of Local 

Bounti, the Private Placement and the Proposed Business Combination, and such list is not exhaustive. The list below is qualified in its entirety by 

disclosures contained in future documents filed or furnished by Local Bounti and Leo III, with the U.S. Securities and Exchange Commission (the 

“SEC”), including the documents filed or furnished in connection with the proposed transactions between Local Bounti and Leo III. The risks presented 

in such filings will be consistent with those that would be required for a public company in its SEC filings, including with respect to the business and 

securities of Local Bounti and Leo III and the proposed transactions between Local Bounti and Leo III, and may differ significantly from and be more 

extensive than those presented below. 

Investing in securities (the “Securities”) to be issued in connection with the Proposed Business Combination involves a high degree of risk. Investors 

should carefully consider the risks and uncertainties inherent in an investment in us and in the Securities, including those described below, before 

subscribing for the Securities. If we cannot address any of the following risks and uncertainties effectively, or any other risks and difficulties that may 

arise in the future, our business, financial condition or results of operations could be materially and adversely affected. The risks described below are not 

the only ones we face. Additional risks that we currently do not know about or that we currently believe to be immaterial may also impair our business, 

financial condition or results of operations. You should review the investor presentation and perform your own due diligence prior to making an 

investment in Local Bounti and Leo III. 

RISKS RELATED TO LOCAL BOUNTI’S BUSINESS 

• We are an early stage company with a history of losses and expect to incur significant expenses and continuing losses for the foreseeable future. 

We have only recently started to generate revenue and our ability to continue to general revenue is uncertain given our limited operating history. 

We may never achieve or sustain profitability. Our business could be adversely affected if we fail to effectively manage our future growth. 

• We will require additional financing to achieve our goals, and a failure to obtain this necessary capital when needed on acceptable terms, or at all, 

may force us to delay, limit, reduce or terminate our operations and future growth. 

• We face risks inherent in the greenhouse agriculture business, including the risks of diseases and pests. 

• We currently rely on a single facility for all of our operations. 

• Our first facility has been in operation for less than 12 months, which makes it difficult to forecast future results of operations. 

1 



• Our operating results forecast rely in large part upon assumptions and analyses developed by us. If these assumptions and analyses prove to be 

incorrect, our actual operating results may suffer. 

• The build-out of new facilities will require significant expenditures for capital improvements and operating expenses and may be subject to delays 

in construction and unexpected costs due to governmental approvals and permitting requirements, reliance on third parties for construction, delays 

relating to material delivery and supply chains, and fluctuating material prices. 

• Our ability to decrease our cost of goods sold over time is dependent on our ability to scale our operations and we may not be able to achieve such 

decreases due to factors outside of our control such as inflation or global supply chain interruptions. 

• Any damage to or problems with our controlled-environment agriculture facilities could severely impact our operations and financial condition. 

• We depend on employing a skilled local labor force, and failure to attract and retain qualified employees could negatively impact our business, 

results of operations and financial condition. 

• If we fail to develop and maintain our brand, our business could suffer. 

• Our estimates of market opportunity and forecasts of market growth may prove to be inaccurate, and even if the market in which we compete 

achieves the forecasted growth, our business could fail to grow at similar rates, if at all. 

• We have a number of strategic relationships with partners who we believe will enable repeatable and rapid expansion. The impairment to or 

termination of one or more of these relationships could adversely affect our results of operations and financial condition. 

• We could be adversely affected by a change in consumer preferences and spending habits in the food industry and perception of our products, and 

failure to develop and expand our product offerings or gain market acceptance of our products could have a negative effect on our business. 

• We may not be able to compete successfully in the highly competitive natural food market. 

• Our ability to generate and grow revenue is heavily dependent on our ability to increase the yield in each of the anticipated product lines we intend 

to grow. If we are unable to increase the yield in each or most of these product lines, our project revenue targets may not be achieved on currently 

anticipated timelines or at all. 

• Demand for certain of our products may be subject to seasonal fluctuations and may adversely impact our results of operations in certain quarters. 

• Food-safety and foodborne-illness incidents or advertising or product mislabeling may materially adversely affect our business by exposing us to 

lawsuits, product recalls, or regulatory enforcement actions, increasing our operating costs and reducing demand for our product offerings. 

• Our brand and reputation may be diminished due to real or perceived quality or food-safety issues with our products, which could negatively 

impact our business, reputation, operating results and financial condition. 
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• Our operations are, or will be, subject to regulation by the U.S. Department of Agriculture, the U.S. Food and Drug Administration and other 

federal, state and local regulation, and while we intend to comply with all such applicable regulations, there is no assurance that we are or will be 

in compliance with all such regulations. 

• Failure by any suppliers of raw materials to comply with food safety, environmental or other laws and regulations, or with the specifications and 

requirements of our products, may disrupt our supply of products and adversely affect our business. 

• As we grow our sales into the retail channel and increase sales through individual retailers, the loss or significant reductions in orders from our top 

retail customers could have a material adverse impact on our business. 

• We have signed a term sheet with Cargill Financial Services Inc., one of our existing lenders, for a term loan credit facility and expect to enter into 

such facility. We expect the facility to be secured by all our assets, including our intellectual property. If there is an occurrence of an uncured 

event of default, Cargill can foreclose on all our assets and securities in our Company could be rendered worthless. 

• We may need to defend ourselves against intellectual property infringement claims, which may be time-consuming and could cause us to incur 

substantial costs. 

• The loss of any registered trademark or other intellectual property could enable other companies to compete more effectively with us. 

• The unavailability, reduction or elimination of government and economic incentives could negatively impact our business, prospects, financial 

condition and operating results. 

• Unanticipated changes in our tax rates or exposure to additional income tax liabilities could adversely affect our profitability. 

• We may be subject to litigation and government inquiries and investigations involving our business, the outcome of which is unpredictable, and an 

adverse decision in any such matter could have a material effect on our financial position and results of operations. 

• Our business involves significant risks and uncertainties that may not be covered by indemnity or insurance. 

• Our future operations could expose us to the risk of material environmental and regulatory liabilities, including unforeseen costs associated with 

compliance and remediation efforts, and government and third-party claims, which could have a material adverse effect on our reputation, results 

of operations and cash flows. 

• Political issues and considerations could have a significant effect on our business. 

• The effects of COVID-19 and other potential future public health crises, epidemics, pandemics or similar events on our business, operating results 

and cash flows are uncertain. 

• We rely on information technology systems and any inadequacy, failure, interruption or security breaches of those systems may harm our ability 

to effectively operate our business. 

• If we cannot maintain our company culture or focus on our vision as we grow, our business and competitive position may be harmed. 
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RISKS RELATED TO THE PRIVATE PLACEMENT 

• There can be no assurance that Leo III will be able to raise sufficient capital in the Private Placement to consummate the Proposed Business 

Combination or for use by the combined company following the Proposed Business Combination (the “Combined Company”). 

• The issuance of shares of the Combined Company’s securities in connection with the Private Placement will substantially dilute the voting power 

of Combined Company’s stockholders. 

RISKS RELATED TO THE PROPOSED BUSINESS COMBINATION 

• Both Leo III and Local Bounti will incur significant transaction costs in connection with the Proposed Business Combination. 

• The consummation of the Proposed Business Combination is subject to a number of conditions and if those conditions are not satisfied or waived, 

the Proposed Business Combination agreement may be terminated in accordance with its terms and the Proposed Business Combination may not 

be completed, which could negatively impact Leo III and Local Bounti. 

• Leo III and Local Bounti will be subject to business uncertainties while the Proposed Business Combination is pending. 

• The ability to successfully effect the Proposed Business Combination and the Combined Company’s ability to successfully operate the business 

thereafter will be largely dependent upon the efforts of certain key personnel of Local Bounti, all of whom we expect to stay with the Combined 

Company following the Proposed Business Combination. The loss of such key personnel could negatively impact the operations and financial 

results of the combined business. 

• There is no guarantee that a stockholder’s decision whether to redeem its shares for a pro rata portion of the trust account will put the stockholder 

in a better future economic position. 

• If the Proposed Business Combination’s benefits do not meet the expectations of investors or securities analysts, the market price of our securities 

or, following the consummation of the Proposed Business Combination, the Combined Company’s Securities, may decline. 

• There can be no assurance that the Combined Company’s common stock will be approved for listing on the NYSE or that the Combined Company 

will be able to comply with the continued listing standards of the NYSE. 

• Legal proceedings may be instituted against the Proposed Business Combination, which could delay or prevent or otherwise adversely impact the 

Proposed Business Combination. 

• The Proposed Business Combination or the Combined Company may be materially adversely affected by the recent COVID-19 outbreak. 

• Changes in laws or regulations, or a failure to comply with any laws and regulations, may adversely affect our business, including our ability to 

consummate the Proposed Business Combination, and results of operations. 
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Exhibit 99.4 

The following preliminary, unaudited financial data of Local Bounti Corporation (“Local Bounti”) was prepared for use by Local Bounti in connection 

with the PIPE financing contemplated in connection with the transactions contemplated by that certain Agreement and Plan of Merger, by and among 

Leo Holdings III Corp, (“Leo”), Longleaf Merger Sub, Inc., Longleaf Merger Sub II, LLC, and Local Bounti, dated June 17, 2021. Neither Leo’s nor 

Local Bounti’s independent registered accounting firm nor any other independent registered accounting firm has audited, reviewed, prepared or 

compiled, examined or performed any procedures with respect to this unaudited financial data, nor have they expressed any opinion or any other form of 

assurance on this unaudited financial data. This unaudited financial data reflects Local Bounti management’s estimates based solely upon information 

available as of June 17, 2021, is not a comprehensive statement of Local Bounti’s financial results for the periods presented and does not comply with 

Regulation S-X promulgated under the Securities Act of 1933, as amended, by the Securities and Exchange Commission. There is a possibility that the 

financial information of Local Bounti to be provided in future filings by Leo or Local Bounti will vary materially from the unaudited financial data 

presented in this Exhibit 99.4. Accordingly, undue reliance should not be placed upon the unaudited financial data set forth below. 

Local Bounti 

Consolidated Balance Sheets (unaudited) (in thousands) 

Interim as of March 31, Annual as of December 31,

2021 2020 2020 2019

Assets

Current assets

Cash and cash equivalents $ 17,356 $ 563 $ 45 $ 2,137

Other current assets 2,007 29 650 8

Total current assets 19,363 592 695 2,145

Property and equipment, net 9,534 6,114 8,423 3,743

Other assets 46 —  51 —  

Total assets $ 28,943 $ 6,706 $ 9,169 $ 5,888

Liabilities and stockholders’ equity (deficit)

Current liabilities

Accounts payable $ 1,132 $ 828 $ 177 $ 147

Accrued liabilities 331 1,036 1,125 708

Short-term debt —  250 50 1

Total current liabilities 1,463 2,114 1,352 856

Long-term debt 10,054 2,591 104 2,497

Convertible notes 10,750 —  —  —  

Financing obligation 10,439 —  9,216 —  

Total liabilities 32,706 4,705 10,672 3,353

Stockholders’ equity (deficit)

Common Stock 1 1 1 1

Additional paid in capital 14,519 7,115 9,577 6,293

Accumulated deficit (18,283) (5,115) (11,081) (3,759) 

Total stockholders’ equity (deficit) (3,763) 2,001 (1,503) 2,535

Total liabilities and stockholders’ equity (deficit) $ 28,943 $ 6,706 $ 9,169 $ 5,888



Local Bounti 

Consolidated Statements of Cash Flows (unaudited) (in thousands) 

For the three months ended March 31, For the year ended December 31,

2021 2020 2020 2019

Cash flows from operating activities

Net loss $ (7,202) $ (1,356) $ (7,322) $ (3,425) 

Adjustments to reconcile net loss to cash used in operating activities:

Depreciation 124 11 287 —  

Stock-based compensation expense 4,942 823 3,295 1,942

Bad debt allowance (8) —  —  —  

Inventory allowance (25) —  69 —  

Other changes in assets and liabilities (1,162) 988 (316) 513

Net cash used in operating activities (3,331) 466 (3,987) (970) 

Cash flows from investing activities

Purchases of property and equipment (1,235) (2,382) (4,963) (3,743) 

Net cash used in investing activities (1,235) (2,382) (4,963) (3,743) 

Cash flows from financing activities

Proceeds from issuance of common stock —  —  —  4,501

Settlement of common stock —  —  (11) (149) 

Proceeds from issuance of debt 10,450 342 533 4,561

Proceeds from issuance of convertible notes 10,750 —  —  —  

Repayment of debt (550) —  (2,880) (2,063) 

Proceeds from financing obligations 1,227 —  9,216 —  

Net cash provided by financing activities 21,877 342 6,858 6,850

Net increase (decrease) in cash and cash equivalents 17,311 (1,574) (2,092) 2,137

Cash and cash equivalents at beginning of period 45 2,137 2,137 —  

Cash and cash equivalents at end of period $ 17,356 $ 563 $ 45 $ 2,137


