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Disclai
isclaimer il
This investor presantation (this “Eraseatation”)is baing provided to recipiants solely for use by potential investors for infarm ation puposes only and it is not intended to form the
basis of any investment decision or any dedsion in relation to a fransaction irvolving DOC Enterpnse Limited (the "Comoany™) endfor any of its subsidiznes and‘or affliates
{oollectivaly, the "Group”) By receving and relaining this Prasentation, the recplent acknowladges and represents to the Groun that it has undarstond and acoeptad the tams
herein, including, but not limited to, the disclaimers contained in this Presentation. This Prasentation does not constitute nor contain an offer or invitation or solicitation for the
sale or purchase of securities or any interest in the Groun, and neither this Presentation ror anvthing contained herein shall form the basis of, or be relied upon in connaction
with, any contract or commitmant whatsoevar. Reither the information containad in this Presentabion nor army fudher information made avaidable by the Group or any of its
directors, officers, partners, emplovess, agents, representaiives or advisors will form basis of or be construed as & contract or any other legal obligation. A recipient of this
Presentation should consult with any of its advisors that it considers necessary to assist in making any investment determination. Mathing in this Presentation constitutes
investment, legal, accounting or tax advice, or a representation that amy investment or strategy is swutable or appropnate to such redplent's individual droumstances, or
othenwise constitutes a personal recommendation to such recipient.

This Fresentation is confidential, sensitive and proprietary information, and is made availsble subject to the terms and condiions of the non-disclosure agreement entered into
betwaen tha racipient and the Company (MDA, which the recipient acknowledges and agrees is in bl force and effect and which shall net be limited or modifiead by this
Presentation. Further, the recipient acknowledoes and agrees that this Presentation and all information contained herein or as otherwise received in connection herswith
constitutes confidential material and confidential infermaten in accordance with the MDA, and further agrees, in accordance with the terms and conditions of the MDA, to keep
strictly confidantial the infarmation containad hersin or athemvise mads available in ralabion ta the Graup or the transactions contemplatad by any information provided by the
Group, including this Presentation. This Presentation shall be used only forthe purposes set forth in the MDA and may not be distibuted to, copied, reproduced or used by any
ather person or for any pupose other than as expressly permitted by the MDA,

The infarmation cantained narein and amy addiional matanal provided nave baen preparsd to assist intarested parbies in making their own evaluation of the Group and do not
purport to contain &l of the information that an interested pary may desire or reguire to evaluate the Growp. In all cases, interested parties should conduct their own
irvestigation and analysis of the Group, ncuding with respect ta its inancial condtion and prospects, and of the data set forth in this Frasentation. Mone of the Group, its
subsidiaries, shareholders or other affliates, or any of their respective directors, officers, pastners, emplovees, agents, rapresentatives of advisors, make any represantation or
wiamanty. express or implied, as to the acouracy or completeness of this Presentafion or the information contained in. or for any omissions from, this Presentation or any other
wiritlen or oral communications transmitted to the recpiert 1 the cowrss of ks svaluation of the Group. Only thoss particular representations and warrantias, if any, which may
be mads o a paty in a definifive witten agreement, when, as and if executad, and subject to such limitations and rectrictions as may be specified therein, will hava any lagsl
effect. In fumishing this Presentation, the Group does not undertake any obligation to provide the recipient with access to any additional information or to update this
Presertation or to correct any inaccuracies therein which may bacoms apparent. This Presantation shall neither be desmead an indication of the state or affairs of the Group nor
canstitute an indication that there has been no change in the state or affairs of the Group since the date hereof or since the dates as of which information is given in the
Presentation.

By accepling this Presantabion, the recapient acknowledges and agress (i) that if the recment does nol wish 1o pursue this matler or & e request of the Company, the recipiant
will reburn or destroy this Presentation in accordance with the terms of the MDW&; and [ii) that the Group, and its shareholders and cther affiliates, and any of their respective
directors, efficers, partners, emplayees, sgents, representatives and advisars, expressly disclaim any and all liability and shall not have any liability to any recipient and their
raspeclive subsidianes, sharcholders and other alflistes, and any of ther respective diraclors, officars, partners, employees, agents, representalives and advisors, which may
be based on the provision of this Presentation, the infomation contained in it, the cmission of any information from & or any addibional evaluation matenal made availzble in
cannection with the transactian.

This Pregentation & not intendad to ba distibuled into any country of jurisdiction except undsr circumstances that wall resull in compliance with any applicable laws and
regulations. Recipients are required by the Company be inform the Company of and comply with &l such restactions or prohibitions. Accordingly, recipients of this Presentation
represent that they are able to receive this Presentation without contravention of any lagal restrictions or prohibitions in the junsdiction inwhich they reside or conduct business.
Mene of the Group or any of 15 shareholders o ather afliliates, or any ol thair respactive directors, officars, parners, employees, agents, reprasentatives or advizors, accapls
any liability to any person in relation to the distribution or possession of this Presentation in or from any junsdiction.

Mo Offer or Solicitation

This FPresentation shall not constitute & solicitation of a proxy, consent, or athonzation with respect to any securlies or in respedt of the proposad business combination
transaction ithe "Bugingss Combinglien’) betwean the Company and Ace Global Business Acouisition Limited Agz™) (NASDAQ: ACEA, ACEAT, ACEAW). This Presentation
shall also not constitute an offer bo sell or the solicitation of an offer o buy any secunties, nor shall there be any sale of securities in any states or pnsdictions in which such
affar, solicitation, or sale would be unlawful prior to registration or gualification under the securties laws of any such juisdiction. No offering of secunties shall be made excapt
by means of a praspactus meehng the requiraments of Sechon 10 of the Sscunbies Act of 1933, as amendad, or en axemplion therefrom
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Disclaimer

Important Infermation and Ywhere to Find It

In connsction with the Busness Combination, Acs waill file relevant matenals wath the U 3. Secunties and Exchange Commiszon (the "SECT), including a prediminary proxy
statement an Schedule 144, and a defnitive proxy statement on Scheduls 144, when availabla. Aca’'s shareholders and other intarestad parsons, including the recipients of this
Presentation, are advised to read the preliminary proxy statement and the amendments {if any] thersto and, when available, the definitive proxy statement and documenis
incormporated by referancs therain filed in connection vath the proposed Business Combinalion, as these malerials will contain materal information aboul the Company, Ace, and
the proposed Business Combination. Promptly afier filing its definitive praxy stelement ralating to the proposed Business Combination with SEC and the reaistration statemant
is declared effective, Ace will mail the proxy statementfrospectus and & proxy card to each of its stockhelders that are entithed to vote at the special meeting relating to the
transaction. POTENTIAL AMD ACTUAL INVESTORS AND SECURITY HOLDERS OF ACE AND OF THE COMPANY ARE URGED TO READ THESE MATERIALS
{INCLUDING ANY AMENDMENTS OR SUPPLEMENTS THERETO) AND ANY OTHER RELEVANT DOCUMENTS IN CONNECTION WAITH THE TRANSACTION THAT ACE
WILL FILE WATH THE SEC WHEN THEY BECOME AVAILABLE BECAUSE THEY WILL CONTAIM IMPORTANT INFORMATION ABQUT THE COMPANY, ACE AMD THE
PROPOSED BUSINESS COMEINATION. The proxy statement/prospectus and ather relevant malenals in cormaction with the Iransachion (when they become avaslabla), and
any ather documeants dlad by Ace with the SEC, may be obtained free of charge at the SEC's wabsie (v sec qov).

Participants in the Solicitation

Ace and their respective directors, executive officers and employees and other persons may be deamead to be participants in the solicitation of proxies from the holders of Acs
ardinary shares in respect of the proposed Business Combination, Information about Ace's directors and executive officars and their ownership of Ace's ordinary shares is set
farth in Ace's Annual Report on Form 10-K fled with the SEC, as madified or supplementzd by amy Form 3 or Form 4 filed with the SEC since the date of such filing. These
documents can be obtained free of charge fFom the scurces indicated below.

The Company and its directors and executve officers may aso ba deemed to be participants in the solicitation of proxies fram the stockholders af Ace in connection wath tha
progosed Business Combination. & list of the names of such directars and executive officers and infarmation regarding their nterests in the proposed Business Combination is
included in the preliminary proxy statement for the proposed Business Combination.

Ferward-Looking Statements

This Presertation contains certain statemants, estimates, targets, farecasts and projections with respact to the Group, induding cartain financial foracasts. Any such infarmation
is subjective and would necessanly be prepared based upon certain assumptions and analysis of information available &t the relevant me and may not prove fo be cormect.
Accordingly, therz is no representation, wamanty or assurance of any kind, express or implied, thet any such infarmation will be corect or that any such statements, estimates,
targets, forecasts or projections will be realized. This Presentation may also contain forward-looking statemenis within the meaning of the “safe harbar” provisions of the Private
Securities Litigation Reform Act of 1995, The Company's and Ace's actual resuks may differ from their expectations, estimates and projections and consequently, & recipient of
this Presentabon should net rely on these forward-locking statements as predictions of future events. All statemants other than statements of histarical fact are statemants that
cauld be feowanddcaking statements. Yaou can identify these forward-looking statemants through the use of wards such as “may,” will,” "can,” "anticipata,” "assume,” “should,”
“indicate,” "would,” "believe.” “contemplate,” "expect,” "seek,” "estimate.” "continue,” "plan,” "peint to,” “project,” "predict,” ‘could,” intend,” “target.” "potential® and other similar
words and expressions of the ulure, These forwarddooking statements include, withoul hmitation, the Company's and Ace's expactalions with raspact 1o fulure perdormancs
and anticipated finandal impacts of the Business Combination, the satisfaction of the closing condtions to the Business Combination and the timing of the completion of the
Business Combination. These farward-looking statements are subject to rsks and uncertainties that may cause actugl future expenence and results to differ matenally from
thase discussad in thess lonward-looking slatements Most of thess faclors ere autsids the cantrol of the Company or Acs and are aificull to pradicl. Impartant factors that
might cause such a diference include, but ara not limited ta, the timing, cost and uneertainty of the Group's business initiatives and the Groaup's ability to develop and monetze
its business, and ather risks and uncertainties fo be identified by &ce in the preliminary proxy statement relating to the Business Coembination, including those under “Risk
Factars” thersin, and in ather filings with the SEC made by the Company and Ace. The Campany and Ace caubon readers not 1o place undus raliance upan any farard-aoking
statements, which speak only as of the date made. Meithar Ace narthe Company or any members of the Group underakes or accepts any obligation orundartaking to releass
publicly any updates or revisions to any forard-locking statements to reflact any change in its expectations or any changs in events, conditions or circumstances on which any
such statemeant is basad, subject to applicable law, The mbammation containad in any website referenced herein is not, end shall not be deemad to be, part of or incomporated
into this Presentation. Past or cument results do net gusrantes future performance.

Contacts

DDC Enterprise Limited Ace Global Business Acqguisition Limited
Momma Chu, Founder & CEOQ Eugensa Wang, CEQ

Momma FyCOokcom Eugenei@aceglobal-gcg.com
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$152 Million
Sales

2023E Saler

60 Million
Active Viewers

As of Sep 2027

To bec a disruptive
force in $150Bn

RTC market

Dverse portfolio of

mnovatve products

DayDayCook Investment Highlights

DayDayCook is a leading content driven direct-to-consumer brand in China

80%
CAGR

2020-23E Sales Growth

11.3 Million
Paid
Customers®

®

HB®

[T

15%+ Sales from
Plant-Based
Products
In 2023

All major online
Ecommerce platforms
+ fast growing

offline POS

i 1

opportunities through

partnership sales and
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DayDayCook: China’s Leading Lifestyle Brand for Young
Food Lovers

Oty mission 15 to be the BT feader of beallthy, delicions and convenient vesonices Jor all our wsers needs i the

itehen and at the dining table.

E-commerce

* Foundedin 2012, DayDayCook is a leading
content-driven lifestyle brand for young food lovers
mn China

Offline POS channels

Comrmurnity

' Produce culinary & lifestyle content (e.g., in short /
long-form video and livestreaming formats) across
major social media platforms garmering 300-
450MM views per month

* To date, DDC has accumulatively attracted
approximately 60 million active viewers

— Approximately 85% of followers are Gen Z
{born after 1995)

— demographics suggests 62% are female and
53% are under 30

— 75% of customers are from non-tier 1 cities
*  DayDayCook’s business is supported by 3 pillars:

(1) Own-branded ready-to-heat (RTH) and
ready-to-cook (RTC) via e-commerce
platforms and offline channels

—
b2

Offline experience stores

DDC launched its first plant based RTH
product in Oct 2020 and was well recerved
by the market. More plant-based SKUs are in
pipeline

—
L
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Our History BB

pp Plattorm Healthy RTC Meals

2021 axpanded acers tn offfine
chaniels from 300 POS
coverage fo 5,000 POS & 7
months aoess fo 10,000+ by
year-gnd

Lawundied 40 RTC and RTH
SKUs and excpanded fo
Euatrbou netwerss i 04 2079

Started lawnohing OEM

private label produces and
selling on e-commierce
ohawnels
DNorman founded WM RTE
DDC a5 awoking Eed
content focused media Produces g HE
Platform
r T T —_— T T T T T T ]
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021E
4
- — ALIBABA (] * Q )
.f;? a::ar \/ VECTR ¥ Cireeneneus Funuiﬁﬁ“@ TaIIS Capltal ' L T T
Name i S
Investor 500 Startup. = 3 -
Base X Coleeves @::.5{..'2 Ebyruipes &n%!?mi LTNEGFOIE
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®

Projected Financials AER

Consistent & proven growth frack vecord with a clear path fo profitability in 2022

® Total Revenue Gross Profit

(USE M) $152.2
$82.9
46.6
§26.0 : §252
$23.9 : $183
— .
20194 2020A 2021E 2022F 2023E
B EBITDA  =e=Gross Margin % 539
22% o
20% 17% 17% -
§4.0
| s——.
]
- 525
4 13.9) ($ 10.3)
($ 20.2)
2019A 20204 2021E 2022F 2023E
6

® MNote: astimated TS0/ CHY exchange rare of 6.50
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Opportunity to Disrupt a $150 billion China RTC Market il
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Evolving demographics, tncome growth and consumer preference is veshaping how Chinese consumers choose to dine —

which affords DayDayCook neth the opportunity fo aggressively peneliate € excpand s RTC market share

Ready-to-Cook Market, China™!
RMB Billian; 2016-2030E

CAGR 2016-2020 2020-2025E 2025E-2030E
Ready-to-Cook Market 29.4% 20.7% 14.5%

M Ready-to-Cook Market

Forecost

1,026.8
910.8

3737
310.4
2p3.3 2948

724 943 1181 151.5

2016 2017 2018 2019 2020 2021E 2022E 2023E 2024E 20256 2026E 2027E 2028E 2029 2030

Fros sestanrant| take-outr to RTC
products — Retailization is the trend

Key Drivers for growth in RTC sector

SUPPLY SIDE DEMAND sSIDE

Supply chain e . R
7 i_,onger sthi.l_lf—hfeg_nd Change in lifestyle % IRAEE

rinsnoriauon mdans - Customers require flexible and - o 8
Data analytics convenient meal options == 8
- Precision marketing to Consumer preference

conames . : - Mass adoption of centralized
- Lower merchandise spoilage kitchens leads to commoditized
Sales channel flavor at restaurants, consumers
- Online merge offline sales value safety and price-quality
channels

M 1ate: =stimats fom an independently prepared Frost & Sullivan industry ceport, 2021
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: ~ Diverse product offering of value added RTC / RTH products

Variefy fin DDCs product offering is paticularly important to refain custorers over the longer term.

Category READY TO HEAT

Product
Positioning

Scenario

Market
Angle

Flexibility / Stay at Home
Economy

Office / Travel, Home

Convenient / Flexible

READY TO COOK

Ready for Dinner table

Family occasion
Cooking for fun
Single economy

Enjoy the pleasure of cooking
il CONVernient way

PLANT BASED MEAT

Health conscious

Office [/ Travel/ Home

Fusion between traditional
- Chinese cuisine and plant -
based meat to cater to palate of
newer generations
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¥

DayDayCook’s Target Customer ann

[T

: DQ}PDQ}CM,%% WIS Sion, pmdm:f.-r, and brand ;B-sz{ge resorate _frm?{gzj' with GenZ, custormers’ -E'?Jafm{g fastes

Wl Age Demographic (in %) Strong Brand Awareness among Social Media & E-commerce

18-24 P 20.0%
25-29 | 272
30-34 I 21.1%
35-3% e 12.2 %
40-44 I .2 Y
4549 e 33%
50-54 R 2.0%
55-59 @ 0.9%
>=60 B 06%
N/A e 30%
0% 5% 0% 15%  20%  25%  30%
2 Top 5 Areas (in %)
Guang Dong e 11.1%
liang Su T .57
Zhe Jiang IEEEEEEEEEEE—— 5.7
Shanghai  p——— 7.2
Shang Dong  msssssssss— 5.47%
0% 5%, 1084

BERERTRE | 55
T O FED
E E ﬁ & AR
[=EEEN

3 Customer Tags (in %)

18-24 yo (Tier 13 Cities) [ 13.2%

18-24 yo (Tier 4 & Lower) I 17.0% Co o0 | =ME L
25-49 yo (Tier 13 Cities) | 7245 R AR 201D RERRPTX T
2549 yo (Tier 4 & Lower) NN 28.7% BE SR IR
sy ? 20 10 WIREh T IR ITRE G

50+yo(Tier 1-2 Oties) | 2.2% i g

0% 20% A% 60% B0%
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Offline Distribution Network & Paid Customer Growth

/. Strategic & corporate partnerships have belped DDC to accelerate the build-out of DIDCs offline retail
Jootprint and customer acquisition capabilities in non-tier 1 cities

Offline Storefront with Access
As of 5t Sept 2021

10,000 - 30,000 PAX
30,000 - 100,000 PAX
100,000 — 200,000 PAX
Over 200,000 PAX

a

Beljing

(BNpie: Meswan # of pasd vastorser data sclides ansold fusensory a2 DD C'r wasehouse 10
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Expanding Physical Footprint with Leading Retailers

DDC is accelerating its offfine sales channel build-ap

ST . ST,
A A A A
: ¥y Y e
. 330+ | | 8400+ i : 920+ | | 530+ |
y y <
\\-_._ _____ _,// .\H‘x. ,,,,,,,,, // \\“"—m,,___ _______ / . __'//
High-End Specialty Convenience Social Commerce Major
Grocery Stores Stores POS Locations Supermarkets
A
il T
' atysuper LAWSON =
e U
Q"" I — Fu i CSIT?FUL_[I G
st |@) 22 @ % T
== Tekashimaya ]Eﬂﬁumgb oo =2
it i
My W Ei s
A oiade
11

O Mumbers in ciccls reprezent FOS locations target by in 2023
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Sustainability & ESG Opportunities: Our Shift to Plant-Based

The increasing focus on sustainability amongst Gen-Z consumeers against the backdrop of the Chinese government's

goal of achieving carbow nentvality by 2060 presents compelling opportunitics to expand our offerings lo plant-based

products
14.5% of all GHG emissions Gen Z is emerging
from livestock industry® as the Sustainability Generation
Dhet change 15 one of the major discussions According to Dalcutba s mecent survey, -himate
globally in mitigating climate change, change/pr 12 I was the
ﬂDCDIdiI)th astudy from Oxford, the top concem 1or the Gen 7 and millenmials®.
world's shiftvo a pl.anL -based diet can recuce Global strategy consulang firm OC8&C alsa
food’s =1 s (GHG) reported that Gen Zers m China are more

concemed by environmentally froendly
consumphcn compared to other regions
{25% ws 13% for Gen Z across the globe) @

1) Dradng o sedpoe the Foed and Ageelmee Ospndanen of the Unied Hadors
& Posos Jawsph & Hemeseh, Thoma (@18} F.-au:'ng Faod's snvenmestal imp st thewsgh produces
and consoemees. Seence (Hew Vads, H Y. ]
§4)  The Dclusoe Global 2027 Millersicl ond Son 2 Facrwey, (FO21. Dialedtta . h@,ﬂw..u.;,hpm,(_- balfan/p amnalah e daloim [ urich
) Choanls Genwrntio 7. o prvagdey Sosstivis b, (20100 O 08D Stoutegy Connitents.
5 im0, &_.mmn&.s r.wz: ﬂn‘u:l za cn.um ga..mn.umm.-..rpm..b,mm._aa,—:hmn sumpagmen. The Guasdian,

) Mg Creen Tr\dnafg.u audl’a,fm\nmm armsmu o ot gnm World Ecemomis Feoum. itga il i fms sl i
2

China’s Carbon Neutrality
pledge fuels growth of

plant-based protein market

In line wath China’s pledge of catbon
nevtrality by 2060, the Chinese government is
already amming to cut the country’s meat
censumption by 50% before 2030 O
HAeccording to a whate paper published by the
Weorld Ecenomic Forum, experts proposed

that the Chinese government <

alternative protein as a green tec
spurring gIDwth of the plant-based probem
scene in China
12
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Plant-Based Market Comparison

As the tao ﬂr;-,;:ge.yg‘ mreat consumption count ves, both the U.S. and China have huge potential j.b;‘ pl}w,.*—f;_a_\;f?ff pmx?mf.f

it the back of several secular growth drivers

Macro

Market Size

Growth )

Customer Awareness

Customer Base

Channel

@ Mote: estimate from broker research.

L5

China

Highest penetration rate for plant-based procucts

Biggest meat consumer globally (48 2M tons)
Cartbon-neutral initiative officially announced

globally i1 2021 (to be completely carbon neutral by
2060)
$13Bn USD by 2023 $15Bn USD by 2025
2020-2025 CAGR ~68% 2018-2025 CAGR ~39%

High level of awareness for sustainability and
environmental issues.

US consumers actively opt for vegetarian or
alternative-protein meal schutions as a part of their

regular diet

*  Barly stage of adoption where mass

consumer still make purchases based on
taste/ experience over sustainable /
environmental concerns. Though the trend
iz growing amongst Gen 2 audience

Health-conscious consumers
[vegetarian /vegan,/environmentalist /animal
protectionism

First tier cities Shealth-conscious consumers
Jvegetarian /religious groups

2C: Both online and offline channels

2B: Mainly offline channels

13
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®

Opportunity to Benefit from Shift to Plant-based Products anm

Early-mover advantage, a key strategic partnership, and established sales & marketing capabilities have DDC well

positioned to fake advantage of changes i customer preferences and fastes

m
Plant-based Meat Products Market, China Yo
RMB Billion; 2018-2025E
CAGR Total Hotels, Bars & Restaurants (HBR) Retail
2018-2020 16.4% 22.9% 54.7%
2020-2025E 12.0% 9.3% 24.1%
Retail WM HBR
DDC Product Breakd own 2022 (by Category )
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* Strong partnerships — Supply Chain & Product Innovation
— Strategic cooperation with PFI Foods, a leading plant-based manufacturer with 15+ years experience
* Omne of the very few players with established omni-channel sales, marketing, and distribution capabilities
o DDC launched its plant-based products in Oct 2020. DDC targets to product 50% of products as plant-based
by end of 2022.

M Mate: estimate from an independently prepaced Frost & Sullivan industey report, 2021 14
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¥

~ Agile Product R&D and Go-to-Market Capability agm

[T

DIDC can launch a new product {concept-to-shelf) within 8§ weeks due fo its control on end-to-end pioduct

excecietion and it5 go-to-market expertise

Category Planning Product Development Marketing & Distribution

On-going monitoring

and strategizing 8 weeks time to market 6-12 months product life cycle
- Deep industry insights on - Fast and user-driven - In-house content creation to
ever-changing market trends prototyping with customer build user interest and demand
and opportuni s surveys via DDC mini-a . :
== 1y gp e szsciai - e - Powerful collaborations with
- Roadmap tested with key KOLs that resonate with
predictive analytics on the - Flavor profile, packaging, and our brand and product
backs of interactive customer prcing refined mmugh repeat i o ERE
engagement from own testing and recalibrating with ; :
platform and all major online
platform DDC users

Joffline sales channels to dove
massive reach
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DayDayCook is well positioned to become a disruptive force n‘“

DDC is a unigue player with the rigsht DINA, expertise, excperience and end-to-end exceoution capabilities to become a

disiuplive force i this category and grow ils markel share aggressively

* DDC’s unique angle
— E2E supply-chain visibility helps improve inventory management & optimnization
— Highly scalable cmnichannel sales & distribution model and fulfilment capabilities
— Multi-channel content marketing strategy & library of 437k+ minutes of in-house produced content
— Agile product R&D and go-to-market expertise

— Strategic partnership with PFI Foods & advisors to accelerate plant-based product go-to-market efforts

Integrated Sales Customer Fast Product Plant Based
Supply Chain Channels Engagement Rollouts Products
Established Restaurant
Chain \/ \/
Food Manufacturers \/ \/ \/
New Retail Peers ¢ \/

<
<

. VI
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R

Board and Advisory Network Members

Norma Chu
CRO o i *  Founded DayDayCook in 2012 and have since won numerous awards as wisionary entreprensur in the cocking

o : and lifestyle community
HSBC &> 2., u Former HSBC Head of Equities Research (Private Bank)

)
/ SOCIETE i e
/i CENERALE ] MovELR

e ————— R R R R

Notma Chu
CFO & Exerstive Director w304 years of experience in financial management particularly for PRC and cross-border start-ups

m = HE CPAand Canadian CPA
i ‘JL
i af =

Chia Hung Yang
Tnlsendent Director
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* 30+ years in capital market across the IS and China, held C-level pasitions at several US-listed Chinese TMT
companies. Former CFO of Tuniu, 51 Talk, DangDang and Aichdedia
* M Vang curcently secves as an independent director of [-Mab (Nasdag IMAB) and Ehang (MasdagEH)

Matthew Gene Mouw ® 30+ years experience in the food industry includes. Former Regional Fresident Asia, Afnica and Australia for
Tugipesient Director Barilla SpA. and General Manager for Danone SA in China

o = Me Mouwwr's has experience with both emerging mackets ranging from China to Turkey to Russia as well as
ﬁ i MARS developed markets ranging from Australia to Japan and Forea

. 30+ years experience in food and haspitality industry in China. Mr. Shih is currently a Partner and Chief
Operating Officer of ©Y O Hotel Company.

*  Previously Mr. Shih has served as CEO of PepsiCo Investment (Ching) Ltd. | Asia Pacific Managing Director
for Red Bull Gmbh as well as Chairman and CEO of Accor Great China

-
accorHoteLs  PedBull
i

Malik Sadiq, PhD> ® 25+ years of expedience in the food and strategy consulting industry in China, India, and the U35, Mr, Sadiq is

Adisory MNetwork Member currently the COO of LIVEKINDLY Co, a collective of plant-based heritage and start-up brands including
The Fry Family Food Co., Likeldeat, and LIVEEIMNDLY Media

®*  Previous roles include several senior management positions at T_vsosl Foods, most notably, CEC India, COO
China, and Head of Global Sourcing and Business Optimization

17
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Market Readiness Bl

v" Right market window for launch

® The Company is well-positioned to become a disruptive force in RTC and plant-based
verticals

® Focused areas are gaining market momentum
¥" Support from strong sharcholder base

® Major shareholders including brand-named Asian institutions such as [<11(New World
Development), Alibaba, Henderson Land etc., as well as international investors such as

Talis Capital and Proterra Capital (formerly operated as investment arm of Cargill, spin-off
in 2016)

v" Multiple catalysts to re-rate post completion of merger
= High visibility on growth trajectory (organic growth + M&A rollup)
® Strategic partnerships with global top-tier consumer companies
= Strong M&A pipeline including one of the key plant-based players in China market
v" Company leadership and Board has strong experience and knowledge in capital market

® Chairman of audit commuttee (after the Business Combination) — Conor Yang, previously

served as CFO of Tunwu (Nasdag: TOUR), DangDang and AirNet Technology (Nasdaq:
ANTE); ex-Goldman banker

= PFounder was the Head of Research of HSBC Private Bank in Hong Kong

18
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M&A Strategy Framework

DDC has several ey mifiatives to not only sustain but super-chaige its medium-to-longer term growth potential

Near Term (1 Year)

Medium Term (3 Years)

Longer Term (5+

Years)

HB®

[T

Execute on mulb-brand
strategy

Inerease investment in

ility

food & susta

nnovations
— —

Accelerate penetraticn

of non-tier 1 cites

Ezpand overseas market

Execute M A deals

Build overseas sales

network

19
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Summary

Revenue (2020-2023E)

(USH 2M)

1 High growth business with clear path
to profitability

447
5 Best-in-class platform to offer 426
investor plant-based market exposure -

in China
20204 o021E
3 Strong support from brand-name ¥ Brand for Gen
investors Z/ millennials

Y’ Congent Driven
v Health Conseions
Y Convenient and Inviting

CAGR 80% "

$152
: I
2022E 2023

v Integrated Supply Chain

V' Nimbie Product
Capabilities

Y Omni Sales Channels

v Esgerienced Management

20
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iy )

Our Founder

Born and raised in Hong Kong, Norma Chu furned ber passion for
covkiig ino business. A_‘)‘i‘er a successful banking career, she started

Da D:?Cao,% (“DDC”) in 2012 and brought it to Shanghai, China,
71 20175,

Under her leadership, DDC is now the largest cooking and lifestyle
content platform in China with 60 wrllion active viewers and 3.4 million
paid eustomers as well as three experience centers nationwide.

DayDayCook bas a vision to satisfy today’s young female
gen z consumers who aspire better lifestyle by providing a
modern 360-degree cooking experience to them.

With the achievement acquired, Noima was named as China New [/
Media Top 100 peopie 3 2016. She was also named as one of CY '
Zone's Most Notable Fenrale Entrepreneurs for 3 consecutive years in
2017-2019. Noima mziy&utured m Apple Stove’s Cover Story in
March 2020. Recently, Norma is being anarded to the Outstanding
ICT Women Awards 2020: Women ﬁm‘r renerer Catesory, Harper’s
Bazzar The Visionary Woman 2020 and [ESSIC.A Most Successful
Women Anard 2020 — Digital Women.

Nowma was the Head of Research of HSBC Private Bank from 2010- DDE Foun
2012. She recerved her Bachelor of Arts degree in the University of
Washington.

Norma ¢

22
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Comparison with TTCF a5

- i
*  Plant based angle *  RTC market momenturn in China
Ker Tnvestor Thesis Sales Cha_unel expansion beyond DTC business modf}l
large national retailers *  New consumer retail company
* DTC adoption *  Plant based angle
Product Offerings Plant based frozen food Sty REG ALEL producty
plant-based products
v UJS§1.03 billion Market Cap/ )
Valuation US§420mm at De-SPAC US$300mm at De-SPAC
Target Demographics Millennials & Gen. Millennials & GenZ, Female
Target Market $55BEn US frozen food market @ $150Bn RTC market in China
Omumi-channels: e-commerce
SH e Ma_'mlly Isuperrng_n:kets? in process of platforms, live Strela_mjng?
building e-commerce platform supermarkets, convenient stores,
social e-commerce
Growth Profile 2019-2021E topline CAGR — 62%(" 2019-2021E topline CAGR — 40%

Source: CapitallCl, public fillings, market data as of Mar 28", 2022
Mote: [1) Tattooed Chef de-SPaC prady filing in June 2020 23
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Public Comps — Valuation

EV /Sales 2022E — US High Growth Consumer

8.2
T.4%

6.0

4.1x%
37
- TR c

Bl g

1,3x 1.3

Celsius  Freshpet Beyond — The  Tattooed DDC Oatly  whole  Vital

Haldings Meat  Simply  Chef Group A8 Earth  Farms
Good Brands
Foods Co.
1 EV/Sales 2022E — Chinese DTC & Food
S54x
3.8
31 3.3
26w 2 4x
1.9%
0.8x%
Froys Cosmetics  Waihisiang Gusngdeng oo Argoy Fooos Shangha Qismvesranpchu Three Squirrels
Masuhi Graup Jatran Foad
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EV/Sales 2023E — US High Growth Consumer
5. 5.7%
Adx

34
3dx

1.5 1.7%

l L2 gy

Celsius  Freshpet Beyond — The Tattooed Oathy DDC Whole Vital

Holdings Meat  Simply  Chef Group AB Earth  Farms
Good Brands
Foods Co.

EV/Sales 2023E — Chinese D'T'C & Food

Source: Capetall), macket daba as of Mar 28, 2022, DDC's Pro Fogra EV sssumes $300mim equity value, (0.25) net debt, $10mm cash from SPAC and $35mm cash from FIFE

S
4.3%
3.3
2.6%
EAE] 2 1%
1.7 16x
0.7x
MoyaCosnetics  Weithiiang Guangdng Shanghai Arioy Faods poc iarrety o Thide Soueres

Flaruai ] Group Food
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